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Summary

Collection Title:
Advertising clubs collection, 1904-1997

Source:
John W. Hartman Center for Sales, Advertising & Marketing History

Abstract:
Advertising clubs are trade organizations that connect people in the advertising, 
media, and marketing sectors to other professionals and resources. Collection 
consists of event programs, letters, buying guides, periodicals, and member lists 
from different advertising clubs in the United States. Materials in the collection 
document contemporary advertising resources and practices, as well as club 
membership and activities. Acquired as part of the John W. Hartman Center for 
Sales, Advertising & Marketing History.

Extent:
1.25 Linear Feet (2 boxes)

Language:
Materials in English.

Collection ID:
RL.12045

Permalink:
https://idn.duke.edu/ark:/87924/m1tt81

Preferred Citation

[Identification of item], Advertising Clubs Collection, David M. Rubenstein 
Rare Book & Manuscript Library, Duke University.

Return to Table of Contents

Background

Scope and Content

Collection consists of event programs, letters, buying guides, periodicals, and 
member lists from different advertising clubs in the United States. Materials 
in the collection document contemporary advertising resources and practices, 
as well as club membership and activities. Five event programs are from 
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the Advertising Club of Baltimore, two of which feature the club's annual 
"Outstanding Radio and Television Personality" awards. Other clubs that feature 
prominently in the collection are the Cleveland Advertising Club, with three 
volumes of their Torchlight roster and guide, and the Milwaukee Advertising 
Club, with four 1946 issues of their publication The Torch.

Biographical/Historical

Advertising clubs are trade organizations that connect people in the advertising, 
media, and marketing sectors to other professionals and resources. Ad clubs 
in the United States began forming in the late 1800s and early 1900s, often 
organized by newspaper owners or advertisers.

Return to Table of Contents

Arrangement

Material is arranged alphabetically by city name.

Return to Table of Contents

Administrative Information

Publication Statement

David M. Rubenstein Rare Book & Manuscript Library

411 Chapel Drive
Duke University
Durham 27708
askRL@duke.edu
URL: https://library.duke.edu/rubenstein/

Access Restrictions

Collection is open for research.
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Use Restrictions

The copyright interests in this collection have not been transferred to Duke 
University. For more information, consult the Rubenstein Library's Citations, 
Permissions, and Copyright guide.

Acquisition Information

The Advertising Clubs Collection was received by the David M. Rubenstein Rare 
Book & Manuscript Library as purchases from Ebay.com, ABE Books, and Zubal 
Books in 2022 and 2024.

Processing Information

Processed by Leah Tams, October 2022.

Accession 2024-0028 added by Leah Tams, June 2024.

Accessions described in this collection guide: 2022-0063, 2024-0028.

Return to Table of Contents

Related Materials

Related Material

Researchers may also be interested in the following collections:

Advertising Club of Baltimore photograph and ephemera collection, Maryland 
Center for History and Culture.

Kansas City Advertising Club collection, Missouri Valley Special Collections 
(Kansas City Public Library).

Milwaukee Advertising Club Collection, Milwaukee County Historical Society.

Return to Table of Contents

Names and Subjects

• Advertising -- United States
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• Advertising personnel -- United States -- Societies and clubs
• Clubs -- United States
• Trade associations -- United States -- Membership
• Trade associations -- United States -- Periodicals
• Programs (Publications)
• John W. Hartman Center for Sales, Advertising & Marketing History
• Cleveland Advertising Club
• Milwaukee Advertising Club
• Advertising Club of Baltimore
• Advertising Club of New York

Collection Inventory

Advertising Club of Baltimore: 44th annual 
banquet program, 1952 February 23 Box 1

Scope and Contents

Garry Moore is featured as the winner of the club's Oustanding Television-Radio 
Personality award for 1951.

Advertising Club of Baltimore: 52nd annual 
banquet program, 1960 February 20 Box 1

Scope and Contents

Richard Boone is featured as the winner of the club's Outstanding Television 
Personality award for 1959.

Advertising Club of Baltimore: 14th annual 
Maypole dinner-dance program, 1960 May 14 Box 1

Scope and Contents

Entertainers for the event: Doris Lawrie and Joe Rankin.

Advertising Club of Baltimore: 15th annual 
Maypole dinner-dance program, 1961 May 13 Box 1

Scope and Contents

Entertainers for the event: Vivienne Allen and Bert Sheldon.

Advertising Club of Baltimore: News-Post 
American building dedication program, 1962 
September 08 Box 1
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Cleveland Advertising Club: Torchlight roster, 
1944 Box 2

Cleveland Advertising Club: Torchlight roster and 
buyers' guide, 1948 Box 2

Cleveland Advertising Club: Torchlight roster and 
buyers' guide, 1961-1962 Box 2

Scope and Contents

Includes a membership roster for the club.

Advertising Club of Greater Hartford: 29th 
annual awards competition, 1983 Box 1

Scope and Contents

Includes a message from the club's president, William Large, and entries into 
the contest that received Laurel, Silver, or Bronze awards.

Advertising Club of Kansas City: 
Recommendation letter for Barbara Hirsch, 1935 
May 31 Box 1

Advertising Club of New York, 1996-1997 Box 1

Scope and Contents

Includes Mailings for Andy Awards and Night of 101 Stars; 100th anniversary 
materials; historical sketch; Newsletter.

Biographical / Historical

Advertising Club of New York was founded in 1896 as the Sphinx Club. Later 
is was the Advertising Men's League, and then incorporated in 1915 as 
Advertising Club of New York. The annual Andy Awards was launched in 1964. 
A philanthropic organization, the Ad Club Foundation, was established in 1984.

Milwaukee Advertising Club: The Torch, 1946 Box 1

Scope and Contents

4 issues (January, March, October, and November) of The Torch.

The Sphinx Club (New York City): Sphinx Club 
book, 1904 Box 1
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Scope and Contents

Bound volume containing a short history of the club, a list of officers and 
members, and member portraits.

Sacramento Advertising Club: 4th annual awards 
banquet program, 1973 Box 1

Syndicat national des dessinateurs publicitaires. 
Album national des crÃ©ateurs publicitaires 
(graphiques et plastiques) [National Syndicate 
of Advertising Designers: National album of 
advertising creators (graphic and visual)], 1945 Box 2
Language: French

Tampa Advertising Club: Acceptance letter, circa 
1928 Box 1
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