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Summary

Collection Title:
Conference on Historical Analysis and Research in Marketing (CHARM) 
proceedings collection, 1985-2013

Creator:
Conference on Historical Analysis and Research in Marketing

Source:
John W. Hartman Center for Sales, Advertising & Marketing History

Abstract:
The Conference on Historical Analysis and Research in Marketing is an 
international scholarly organization primarily focused on organizing biennial 
conferences and related publishing activities. Collection is comprised of an 
incomplete set of conference proceedings from the CHARM conferences. Academic 
papers cover a wide range of topics relating to marketing: geographic and political 
issues; new product introductions; intersections with popular culture; and case 
studies of marketing campaigns and strategic decisions. Acquired as part of the 
John W. Hartman Center for Sales, Advertising & Marketing History.

Extent:
0.8 Linear Feet
8 items

Language:
Materials in English.

Collection ID:
RL.13149

Permalink:
https://idn.duke.edu/ark:/87924/m10178

Preferred Citation

[Identification of item], Conference on Historical Analysis and Research in 
Marketing (CHARM) proceedings collection, David M. Rubenstein Rare Book 
& Manuscript Library, Duke University.
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Background

Scope and Content

Collection is comprised of an incomplete set of proceedings from the CHARM 
conferences. Academic papers cover a wide range of topics relating to 
marketing: geographic and political issues; new product introductions; 
intersections with popular culture; and case studies of marketing campaigns 
and strategic decisions.

Biographical/Historical

The Conference on Historical Analysis and Research in Marketing is an 
international scholarly organization primarily focused on organizing biennial 
conferences and related publishing activities. It grew out of the North American 
Workshop on Historical Research in Marketing, first held at Michigan State 
University in 1983 and expanded over time to include international scholarship. 
The organization has gone through a number of name changes: Conference on 
Historical Research in Marketing (1987); Conference on Historical Research in 
Marketing and Marketing Thought (1990s); before adopting its present name 
after the 1997 meeting.

Return to Table of Contents

Arrangement

Arranged chronologically.

Return to Table of Contents

Administrative Information

Publication Statement

David M. Rubenstein Rare Book & Manuscript Library

411 Chapel Drive
Duke University
Durham 27708
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Access Restrictions

Collection contains electronic records that may need to be reformatted. Access 
copies of electronic records require special equipment. Contact Research 
Services for access.

Acquisition Information

The Conference on Historical Analysis and Research in Marketing (CHARM) 
proceedings collection were received by the David M. Rubenstein Rare Book & 
Manuscript Library as a transfer in 2025.

Processing Information

Processed by Richard Collier, June 2025.

Collection was compiled from items previously cataloged separately.

Use Restrictions

The copyright interests in this collection have not been transferred to Duke 
University. For more information, consult the Rubenstein Library's Citations, 
Permissions, and Copyright guide.

Return to Table of Contents

Names and Subjects

• Marketing
• Marketing--Case studies
• Marketing--Congresses
• Marketing--Decision making--Case studies
• Marketing research
• Marketing--Social aspects
• Conference papers and proceedings
• John W. Hartman Center for Sales, Advertising & Marketing History
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Collection Inventory

2. Marketing in the long run, 1985 Box 1

6. Contemporary marketing history, 1993 Box 1

8. Marketing history knows no boundaries, 1997 Box 1

10. Milestones in marketing history, 2001 Box 1

11. The romance of marketing history, 2003 Box 1

12. The future of marketing's past, 2005 Box 2

13. Marketing history at the Center, 2007 Box 2

16. Varieties, alternatives, and deviations in 
marketing history, 2013 Box 2 > Optical-disc RL13149-

OP-0001
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