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Summary

Collection Title:
Gillette World Series sales promotion materials, 1953-1954

Creator:
Gillette Company

Source:
John W. Hartman Center for Sales, Advertising & Marketing History

Abstract:
Gillette is a manufacturer of safety razors and shaving equipment, founded by 
King Camp Gillette and partners in 1901. The collection consists of a set of "World 
Series Record Books" (edited by Hy Turkin) given away during the sales promotion 
campaign surrounding Major League Baseball's World Series in 1953 and 1954 
in English and French versions, along with a flip chart presentation for Gillette 
retailers and sales representatives that features spokes-character "Sharpie the 
Parrot" among the illustrations. Acquired as part of the John W. Hartman Center for 
Sales, Advertising & Marketing History.

Extent:
2.0 Linear Feet

Language:
Materials in English.

Collection ID:
RL.12070

Permalink:
https://idn.duke.edu/ark:/87924/m1cb38

Preferred Citation

[Identification of item], Gillette World Series sales promotion materials, 
David M. Rubenstein Rare Book & Manuscript Library, Duke University.

Return to Table of Contents
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Background

Scope and Content

The collection consists of a set of "World Series Record Books" given away 
during the sales promotion campaign surrounding the professional baseball 
World Series in 1953 and 1954 in English and French versions, along with a flip 
chart presentation for Gillette retailers and sales representatives.

Biographical/Historical

Manufacturer of safety razors and shaving equipment, founded by King Camp 
Gillette and partners in 1901.

The American Safety Razor Company was founded by King Gillette and partners 
in Boston in 1901. The company renamed as Gillette Safety Razor Company in 
1904. Gillette's involvement with Major League Baseball's World Series began 
in 1939 and in 1950 Gillette obtained exclusive sponsorship of the sports event. 
Gillette was acquired by Procter & Gamble in 2005.

Return to Table of Contents

Administrative Information

Publication Statement

David M. Rubenstein Rare Book & Manuscript Library

411 Chapel Drive
Duke University
Durham 27708
askRL@duke.edu
URL: https://library.duke.edu/rubenstein/

Access Restrictions

Collection is open for research.
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Use Restrictions

The copyright interests in this collection have not been transferred to Duke 
University. For more information, consult the Rubenstein Library's Citations, 
Permissions, and Copyright guide.

Acquisition Information

The Gillette World Series sales promotion materials were received by the David 
M. Rubenstein Rare Book & Manuscript Library as a purchase in 2022.

Processing Information

Processed by Richard Collier, July 2023;

Accessions described in this collection guide: 2022-0186.

Return to Table of Contents

Related Materials

Related Material

Related materials may be found in the following Hartman Center collections:

D'Arcy Masius Benton & Bowles Archives;

Garrett Orr papers;

J. Walter Thompson Company. 16mm microfilm as-broadcast scripts;

J. Walter Thompson Company. Account files.

Return to Table of Contents

Names and Subjects

• Sales promotion -- United States -- History
• Advertising -- Brand name products -- United States -- History
• Major League Baseball (Organization)â€”History -- 20th century
• John W. Hartman Center for Sales, Advertising & Marketing History
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• World Series (Baseball) (1953)
• World Series (Baseball) (1954)
• Sharpie (Cartoon spokes-character)

Collection Inventory

Sales presentation flip chart, 1953-1954 Box 1

Scope and Contents

Presentation supports the World Series sales drive and highlights the 
promotional giveaway of the World Series Record Book with the purchase of 
each Super Speed Razor Set. The text provides statistics on readership and 
viewership reach of Gillette-sponsored broadcasts (World Series, Friday Night 
Fights, other sporting events) and print activity (Sunday Comics newspaper 
supplements) as well as 1952 Gillette sales figures and market share, World 
Series gate receipts and a breakdown of allocations of World Series revenues 
(to the leagues, player pools and pension funds, bonus to winning team, and 
taxes). The presentation describes various Gillette point-of-sale displays and 
razor packaging styles. The pages also feature images of King Gillette and the 
advertising spokes-character Sharpie the Parrot.

World Series Record Book (English and French 
editions), 1953-1954 Box 1

Scope and Contents

The books were edited by sportswriter and baseball encylopedist Hy Turkin and 
include baseball rules and terms; instructions on how to score a baseball game; 
diagrams of major league baseball parks; team rosters and statistics; World 
Series records and highlights from past World Series games.
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