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Collection Title:
Cause Marketing Forum. Halo Awards Records, 2002-2012 and undated,
2002-2012 and undated

Creator:
Cause Marketing Forum.

Abstract:
Professional organization founded in 2002 by David Hessekiel to promote business-
nonprofit collaboration and corporate sponsorship of social service campaigns.
Halo Awards were established in 2003 to celebrate notable cause marketing
campaigns.le endeavors by businesses.

Extent:
82.0 Linear Feet

Language:
English

Language:
Materials in English

Collection ID:
RL.11128

Permalink:
http://library.duke.edu/rubenstein/findingaids/haloawards/

Preferred Citation

[Identification of item], Cause Marketing Forum. Halo Awards Records,
David M. Rubenstein Rare Book & Manuscript Library, Duke University.

Return to Table of Contents

Background

Scope and Content

Collection spans 2002-2012 and includes correspondence, entry forms,
audiovisual materials, artifacts, written reports and other materials that
document businesses entering the awards competitions for social service
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and humanitarian projects. Companies and charities represented include the
American Cancer Society, American Red Cross, Boys and Girls Clubs, Children's
Miracle Network, Ford, Kohl's, Komen Breast Cancer Foundation/Komen for the
Cure, Macy's, Procter & Gamble, Target and Toys for Tots. Acquired as part of
the John W. Hartman Center for Sales, Advertising & Marketing History.

Return to Table of Contents

Arrangement

Organized chronologically.

Return to Table of Contents

Administrative Information

Publication Statement

David M. Rubenstein Rare Book & Manuscript Library

103 Perkins Library, Duke University
Durham 27708-0185

askRL@duke.edu

URL: http://library.duke.edu/rubenstein/

Access Restrictions

Collection is open for research.

However, original audiovisual materials are closed until use copies can be
produced.

Researchers must register and agree to copyright and privacy laws before using
this collection.

All or portions of this collection may be housed off-site in Duke University's
Library Service Center. The library may require up to 48 hours to retrieve these
materials for research use.
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Please contact Research Services staff before visiting the David M. Rubenstein
Rare Book & Manuscript Library to use this collection.

Use Restrictions

The copyright interests in this collection have not been transferred to
Duke University. For more information, consult the copyright section of
the Regulations and Procedures of the David M. Rubenstein Rare Book &
Manuscript Library.

Acquisition Information

The Cause Marketing Forum. Halo Awards Records were received by the David
M. Rubenstein Rare Book & Manuscript Library as a gift in 2014.

Processing Information

Processed by Richard Collier, Feb. 2016

Accessions described in this collection guide: 2014-0204

Return to Table of Contents

Names and Subjects

Advertising -- United States -- History
Charities -- United States -- Management
Humanitarian assistance

Advertising -- Social aspects
Corporations -- Public relations

Cause Marketing Forum.

Collection Inventory

2003

Cause Marketing Campaign, 2003

Loew's Cineplex/Komen Breast Cancer
Foundation: Spotlight on the Cure, 2003 Box 1
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Loew's Cineplex/Komen Breast Cancer
Foundation: Spotlight on the Cure, 2003

Georgia Pacific/Ronald McDonald House:
Quilted Northern and Ronald McDonald House
Charities, 2003

Georgia Pacific (Angel Soft)/Multiple partners:
Angel Soft Angels in Action, 2003

Environmental/Animal, 2003

Briggs & Stratton/National Wildlife
Federation: National Mower Tune-Up Month,
2003

Free Standing Insert Creative, 2003

Procter & Gamble/Special Olympics: Inspire
Greatness, 2003

Health-Related Message, 2003

American Heart Association: Pictures of Good
Health, 2003

Bayer (Aleve)/Arthritis Foundation: Arthritis
Walk, 2003

Oneonta (Starr Ranch)/Washington Apples:
American as Apple Pie Scholarship Contest,
2003

Procter & Gamble/Komen Breast Cancer
Foundation: Awareness is L.ove/Prevenir es
Querer, 2003

Procter & Gamble (Crest)/Boys and Girls Clubs
of America: Cavity-Free Zone, 2003

Weather Channel: Rays Awareness Sun Safety
Campaign, 2003

Joint Message, 2003

Build-a-Bear Workshop/International
Association of Fire Chiefs/Fraternal Order of
Police: Stuffed with Hugs, 2003
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Johnson & Johnson/National Safe Kids Week:
Use Your Head, Wear a Helmet!, 2003

Target/Tiger Woods Foundation: Start
Something Youth Education Program, 2003

Physical Description: 3 folders
Multiple Categories, 2003

Clorox (Fresh Step)/ASPCA: Safe Steps Home,
2003

Ford/Komen Breast Cancer Foundation: Get
Tied to the Cause, 2003

Physical Description: 2 folders

Ford/National Center for Missing and
Exploited Children: Commitment to Kids, 2003

Lee Jeans/Komen Breast Cancer Foundation:
Lee National Denim Day, 2003

Physical Description: 2 folders

Miscellaneous entry forms, 2003

Mrs. Fields' Cookies/Leukemia and Lymphoma
Society: Light the Night Walk, 2003

Mrs. Fields' Cookies/Leukemia and Lymphoma
Society: Winning is Sweet...So Are the Days of
Our Lives, 2003

Samsung/Multiple partners: Samsung's Four
Seasons of Hope, 2003

Physical Description: 2 folders

Whole Foods/Share Our Strength: Chefs
Upfront Series, 2003

Social Service/Educational, 2003

ConAgra Foods/Multiple partners: Feeding
Children Better Initiative, 2003

DisneyHand/First Book: Reading Together
Program, 2003
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Domino's Pizza/Make a Wish Foundation:
Domino's Delivers Incredible Wishes, 2003 Box 3

Elefanten Children's Shoes/Americans for the
Arts: Steps to Art, 2003 Box 3

Physical Description: 2 folders

J.C. Penney/Boys & Girls Clubs of America:
Afterschool Programs, 2003 Box 4

Physical Description: 3 folders

Lee Jeans/LearningWorks: Lee Pipes Get in
Gear Bike Safety Program, 2003 Box 4

Liz Claiborne: Women's Work Program, 2003 Box 4
Physical Description: 3 folders

Timberland/Share Our Strength: Crib Booties,
2003 Box 4

Verizon/Multiple partners: Verizon Reads,
2003 Box 5

Physical Description: 3 folders

White Castle/Bread for the City: Bread for the
City, Give and Let Live, 2003 Box 5

Whole Foods/Share Our Strength: Chefs
Upfront Series, 2003 Box 5

Yahoo!/National Center for Missing and

Exploited Children: Missing Kids Campaign,

2003 Box 5
Transactional, 2003

Blockbuster/Boys & Girls Clubs of America:
Kids' Club Summer Recess, 2003 Box 5

CIBC: Children's Miracle Day, 2003 Box 5
Cingular Wireless/Special Olympics of

North America: Cingular/Special Olympics
Partnership, 2003 Box 5

- Page 11 -



Guide to the Cause Marketing Forum. Halo Awards Records, 2002-2012 and undated

Finish Line/Boys & Girls Clubs of America:
Give It Up for Kids, 2003 Box 5

Finish Line/Boys & Girls Clubs of America:
Give It Up for Kids, 2003 Box OV8

KitchenAid/Komen Breast Cancer Foundation:
Cook for the Cure, 2003 Box 5

Potawatomi Bingo Casino/Multiple partners:
Miracle on Canal Street, 2003 Box 5

Procter & Gamble/UNICEF: Give Kids a Fresh
and Caring Start, 2003 Box 6

R.H. Donnelly (Sprint Yellow Pages)/Multiple
partners: Recycle for Literacy, 2003 Box 6

Physical Description: 2 folders

Walgreen/American Cancer Society: Hope
Blooms with You, 2003 Box 6

Walgreen/American Cancer Society: Hope
Blooms with You, 2003 Box OV2

Yoplait/Komen Breast Cancer Foundation:
Destination Yoplait, 2003 Box 6

Return to Table of Contents

2004

Environmental/Animal, 2004

Microsoft/The Explorers Club: Central Park
Bioblitz, 2004 Box 6

REI/YMCA: YMCA Earth Science Corps, 2004 Box 6

Event, 2004

American Kennel Club: Responsible Dog
Ownership Day, 2004 Box 6

Physical Description: 2 folders
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BMW of North America/Komen Breast Cancer
Foundation: The Ultimate Drive, 2004

Cold Stone Creamery/Make a Wish: World's
Largest Ice Cream Social, 2004

Entemann's/New York Departmen of Parks and
Recreation: Por un Barrio Mejor, 2004

Entemann's/New York Departmen of Parks and
Recreation: Por un Barrio Mejor, 2004

Just Born/Easter Seals: Marshmallow Peeps
Fun Bus Tour, 2004

KitchenAid/Komen Breast Cancer Foundation:
Cook for the Cure, 2004

Lowe's/America Red Cross: Racing for Relief,
2004

Sephora: Operation Smile, 2004

Target/NEA: Read Across America, 2004

Health-Related Message, 2004

March of Dimes: Prematurity Campaign, 2004
Physical Description: 3 folders

March of Dimes: Prematurity Campaign, 2004
March of Dimes: Prematurity Campaign, 2004

Scholastic/Pennsylvania Department of Health:
The Uninvited Guest, 2004

Wyndham International/Komen Breast Cancer
Foundation: Dream for the Cure, 2004

Yoplait/Komen Breast Cancer Foundation:
Save Lids to Save Lives/Yoplait Champions,
2004

Joint Message, 2004
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ABC Radio Networks/U.S. Department of
Health and Human Services: Closing the
Health Gap, 2004

Physical Description: 2 folders

Ford/National Park Foundation: Rosie the
Riveter/World War II Home Front National
Historical Park, 2004

Ford/National Park Foundation: Rosie the
Riveter/World War II Home Front National
Historical Park, 2004

Heifer International/Green Mountain Coffee
Roasters: Heifer Hope Blend, Coffee for a
Better World, 2004

History Channel/Library of Congress and
Smithsonian Institute: Save Our History, Save
Our Sounds, 2004

Physical Description: 2 folders

Hollywood Video/Starlight Children's
Foundation: The Power of Entertainment, 2004

Physical Description: 2 folders

Hollywood Video/Starlight Children's
Foundation: The Power of Entertainment, 2004

NexTel Communications/American Red Cross:
Donate a Phone, 2004

Pampered Chef/American Cancer Society:
Let's Whip Cancer, 2004

Schering-Plough/Scholastic/Sun Safety
Alliance: Block the Sun, Not the Fun, 2004

Target/Tiger Woods Foundation: Start
Something Youth Education Program, 2004

Physical Description: 2 folders

UAW-GM and General Motors/Make a Wish
Foundation: Make a Difference Day, 2004

Physical Description: 2 folders
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Multiple Categories, 2004

Avon/American Legacy Foundation/Mark/
Circle of Friends: Make Your Mark, Join the
Circle, 2004

Iowa Health System/Iowa Public Television:
Healthy Kids Gang, 2004

Physical Description: 2 folders

Iowa Health System/Iowa Public Television:
Healthy Kids Gang, 2004

Keep America Beautiful: Great American
Cleanup, 2004

Physical Description: 2 folders

Kellogg (Special K)/Komen Breast Cancer
Foundation: Keep the Promise with Kellogg's,
2004

Lowe's/Home Safety Council: The Great Safety
Adventure, 2004

Physical Description: 2 folders

Scholastic/Multiple nonprofits:
ClassroomsCare, 2004

Stanley/Home Depot/SkillsUSA: Stanley and
the Home Depot Salute SkillsUSA, 2004

Print Creative, 2004

Colgate-Palmolive/Starlight Children's
Foundation: Creating Smiles, 2004

Embassy Suites/Starlight Children's
Foundation: Together, Imagine What We Can
Do, 2004

Embassy Suites/Starlight Children's

Foundation: Together, Imagine What We Can
Do, 2004
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Box 11
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Box 11
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Embassy Suites/Starlight Children's
Foundation: Together, Imagine What We Can
Do (glass star in box), 2004

Finalists, 2004

Ford/Komen Breast Cancer Foundation: Get
Tied to the Cause, 2004

Lee Jeans/Komen Breast Cancer Foundation:
Lee National Denim Day, 2004

Wishbone/Make a Wish Foundation: Natalie's
Nalu Dressing, 2004

Physical Description: 2 folders

Social Service/Educational, 2004

Brooks Brothers/Make a Wish, 2004

History Channel/Library of Congress and
Smithsonian Institute: Save Our History, Save
Our Sounds, 2004

Physical Description: 2 folders

Liz Claiborne: Women's Work Program, 2004

Physical Description: 4 folders

Parade Magazine/Share Our Strength: Great
American Bake Sale, 2004

Trend Magazine/Volunteer Florida Foundation:
Teen Trendsetter Reading Mentors, 2004

Trend Magazine/Volunteer Florida Foundation:
Teen Trendsetter Reading Mentors, 2004

Universal Studios/First Book: Cat in the Hat
Nationwide Challenge, 2004

Verizon/Historically Black Colleges and
Universities: Verizon HBCU Student Art
Competition, 2004

Verizon/Schools in the U.S.: Extra Credit for
Schools, 2004
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Box 12

Box 12

Box 12

Box 12

Box OVS8

Box 13

Box 13

Box 13

Box 14

Box OV10

Box 14

Box 14

Box 14
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Transactional, 2004

American Airlines/USO: Flying High for the
Troops, 2004

Austin Grill: Austin Grill Alexandria First
Monday Charity Night, 2004

Blockbuster/Boys & Girls Clubs of America:
National Kids Day, Kids' Club, 2004

Brookstone/Save the Children: Give the Gift of
Hope, 2004

Build-a-Bear Workshop: Nikki's Bear
Campaign, 2004

Physical Description: 2 folders

Build-a-Bear Workshop: Nikki's Bear
Campaign, 2004

Build-a-Bear Workshop: Nikki's Bear
Campaign (bear voice module, ribbon pin),
2004

Colombo Yogurt/Adams National Historical
Park: Preserve Our Heritage Campaign, 2004

GlaxoSmithKline (Tum's)/First Responders
Institute: Tums Helps Put Out More Fires than
You Think, 2004

RCA Music Group (American Idol)/American
National Red Cross: God Bless the USA/What
the World Needs Now Is Love, 2004

R.H. Donnelly (Sprint Yellow Pages)/Multiple
partners: Recycle for Literacy, 2004

Things Remembered/Make a Wish Foundation,
2004

Physical Description: 3 folders

Things Remembered/Make a Wish
Foundation--Waterglobe, star with stones,
pewter heart, 2004
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Walgreen/American Cancer Society: Hope
Blooms with You, 2004 Box 15

Return to Table of Contents

2005

Environmental/Animal, 2005

MemberDrive/National Wildlife Foundation:
Ranger Rick Endorsement, 2005 Box 15

Event, 2005

Build-a-Bear Workshop/USO: Stuffed with
Hugs, 2005 Box 15

Horizon Blue Cross and Blue Shield of New
Jersey/Komen Breast Cancer Foundation: Race

for the Cure Golf Classic, 2005 Box 15
Samsung/Multiple partners: Samsung's Four

Seasons of Hope, 2005 Box 15
Sunkist/7-Eleven: Rock the Vote, 2005 Box 15
Sunkist/7-Eleven: Rock the Vote, 2005 Box OV7

Women's International Bowling Congress/

Komen Breast Cancer Foundation: Bowl for

the Cure, 2005 Box OV11
Health-Related Message, 2005

National Philanthropic Trust/Komen Breast
Cancer Foundation: Breast Cancer 3-Day, 2005 Box 16

Physical Description: 3 folders

Scholastic/New Jersey Family Care: Keep Our
Children Safe from Lead!, 2005 Box 16

Scholastic/New Jersey Family Care: Keep Our
Children Safe from Lead!, 2005 Box OV8

U.S. Centers for Disease Control and
Prevention: VERB Anytour, 2005 Box 16
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U.S. Centers for Disease Control and
Prevention: VERB Anytour (sock ball, tape
ball, "anyhoop"), 2005

Wal-Mart/Produce for Better Health
Foundation: 5 a Day the Color Way
Retailtainment Educational Fairs, 2005

Wal-Mart/Produce for Better Health
Foundation: 5 a Day the Color Way
Retailtainment Educational Fairs, 2005

Wal-Mart/Produce for Better Health
Foundation: 5 a Day the Color Way
Retailtainment Educational Fairs (Peanuts in-
store display), 2005

Wal-Mart/Produce for Better Health
Foundation: 5 a Day the Color Way
Retailtainment Educational Fairs (includes
Shrek in-store display), 2005

Wyndham International/Komen Breast Cancer
Foundation: Dream for the Cure, 2005

Joint Message, 2005

Hershey Foods/Children's Miracle Network:
Kissmobile Tour, 2005

Hershey Foods/Children's Miracle Network:
Kissmobile Tour, 2005

Hershey Foods/Children's Miracle Network:
Kissmobile Tour, 2005

J.M. Family Enterprises/Big Brothers and
Sisters: Fit to Play, 2005

J.M. Family Enterprises/Big Brothers and
Sisters: Fit to Play, 2005

Lady Footlocker/American Cancer Society:
Breast Cancer Awareness, 2005

Lancome USA/Girls Incorporated: Girls Inc.
Corporate Camp, 2005
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Lancome USA/Girls Incorporated: Girls Inc.
Corporate Camp, 2005

Lockheed Martin/USO: Lockheed Martin
Employees Care, 2005

Regal Entertainment/Boys & Girls Clubs of
America: Regal Free Family Film Festival,
2005

Volkswagen/Scholastic: Fasten Your
Seatbelts...Go Far!, 2005

Volkswagen/Scholastic: Fasten Your
Seatbelts...Go Far!, 2005
Multiple Categories, 2005

3M (Post-It)/City of Hope Cancer Center:
Sticking Up for Breast Cancer Research, the
World's Largest Pink Ribbon, 2005

Physical Description: 2 folders

Axa Financial/Scholarship America: Axa
Achievement, 2005

Axa Financial/Scholarship America: Axa
Achievement, 2005

Axa Financial/Scholarship America: Axa
Achievement, 2005

California Nutrition Coalition: Get Healthy
California, 2005

Georgia-Pacific (Quilted Northern)/Komen
Breast Cancer Foundation: Quilts of
Inspiration, 2005

Kiehl's Since 1851/YouthAIDS: Wash with a
Cause, 2005

ProstateNet: The Barbershop Initiative, 2005

Target/Tiger Woods Foundation: Start
Something Youth Education Program, 2005

Physical Description: 2 folders
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Box 16

Box 17

Box 17
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Box 17
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Box 18

Box OV1

Box 18

Box 18
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Target/Tiger Woods Foundation: Start
Something Youth Education Program, 2005

Toys R Us/Marine Toys for Tots Foundation:
Every Child Deserves a Toy at Christmas, 2005

U.S. Centers for Disease Control and
Prevention: Ninos activos, familias sanas, 2005

Whirlpool/Habitat for Humanity: Key, 2005

National/Local Integration, 2005

Allstate/National Network to End Domestic
Violence: Allstate Foundation Domestic
Violence Program, 2005

Print Creative, 2005

Esquire Magazine/Cartier/Hollywood
Entertainment Museum: Esquire's Cartier/
Hollywood Entertainment Museum Special
Advertising Section, 2005

Social Service/Educational, 2005

CitiCards/Scholastic: Writing and Scholarship
Planning for College-Bound Students, 2005

Coca-Cola/Albertson's/Reading Is
Fundamental, 2005

Doubletree Hotels: Teaching Kids to Care,
2005

Physical Description: 2 folders

Greater L.A. County Vector Control District:
Wipe Out West Nile Virus, 2005

Heifer International: Read to Feed, 2005

Physical Description: 2 folders

HSBC: Your Credit Counts, 2005

HSBC: Your Credit Counts, 2005
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Multiple/Home Safety Council: Safety Ranger
Spot Dangers, 2005 Box 20

NFL/Scholastic: One World, Connecting
Communities, Cultures and Classrooms, 2005 Box 20

Pearson/Jumpstart: Pearson-Jumpstart
Partnership, 2005 Box 21

PNC Financial/Multiple nonprofit: PNC Grow
Up Great, 2005 Box 21

Physical Description: 2 folders

Samsung Electronics: Samsung's Hope for

Education, 2005 Box 21
VH1 Save the Music Foundation, 2005 Box 21
VH1 Save the Music Foundation, 2005 Box OV4

Volkswagen/Scholastic: Develop Your Powers
of Persuasion, 2005 Box 21
Transactional, 2005

K-Mart/March of Dimes: K-Mart In-Store Paper
Sneaker Promotion Benefitting March of
Dimes, 2005 Box 21

Pier 1 Imports/Komen Breast Cancer Research
Foundation: Pier 1 Komen Candle, 2005 Box 21

Procter & Gamble (Bounty)/Multiple nonprofit:
Bounty Cards that Count, 2005 Box 21

Stop & Shop/Jimmy Fund of Dana-Farber
Cancer Institute: Triple Winner Game, 2005 Box 21

Physical Description: 2 folders

Stop & Shop/Jimmy Fund of Dana-Farber
Cancer Institute: Triple Winner Game poster,
2005 Oversize-folder 2

Return to Table of Contents

2006
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Environmental/Animal, 2006

Animal Planet/National Wildlife Federation:
Backyard Habitat TV series, 2006

Animal Planet/National Wildlife Federation:
Backyard Habitat TV series, 2006

AT&T/National Arbor Day Foundation: AT&T's
MySBC eBill Paperless Program, 2006

Ellen Degeneres Show/Wildlife Conservation
Society: Going Once...Going Twice...Name that
Monkey!, 2006

Miscellaneous entry forms, 2006

Salt Lake Brewing Company/No More
Homeless Pets in Utah: Chasing Tail Bottle
Cap Program, 2006

Sam's Club/Keep America Beautiful: Return
the Warmth, 2006

Sun Microsystems: Let's Change This, 2006

Event, 2006

Backpacker Magazine/Big City Mountaineers:
Summit for Someone, 2006

Clif Bar (Luna)/Breast Cancer Foundation:
Lunafest, 2006

Cold Stone Creamery/Make a Wish: World's
Largest Ice Cream Social, 2006

Hard Rock International/Chris Farley
Foundation: Ambassadors of Rock Tour in New
York, 2006

Hyundai/CureSearch National Childhood
Cancer Foundation: Hyundai Hope on Wheels,
2006

Physical Description: 3 folders
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Box 22
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Box 22

Box 22

Box 22
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Lee Jeans/Komen Breast Cancer Foundation:
Lee National Denim Day, 2006

Physical Description: 2 folders

Miscellaneous entry forms, 2006

Multiple/Greater Chicago Food Depository:
Hunder Knows No Season, 2006

R.H. Donnelly (Sprint Yellow Pages)/Multiple
partners: Recycle for Teachers, 2006

Sam's Club/Keep America Beautiful: Great
American Cleanup, 2006

Space Needle (Seattle)/Habitat for Humanity:
Tackling Hurricane Relief, 2006

Health-Related, 2006

Clif Bar (Luna)/Breast Cancer Foundation:
Luna Spreading Awareness and Raising Money
for the Breast Cancer Foundation, 2006

Physical Description: 2 folders

Miscellaneous entry forms, 2006

Scholastic: Head's Up--Real News About Drugs
and Your Body, 2006

Joint Message, 2006

Aldo/YouthAids/Population Services
International: Hear No Evil, See No Evil,
Speak No Evil, 2006

Avon/Avon Foundation: Let's Talk Beauty Tour/
Speak Out Against Domestic Violence, 2006

Gibson Guitars/Musicares: Music Rising, 2006
Gibson Guitars/Musicares: Music Rising, 2006

Miscellaneous entry forms, 2006

- Page 24 -

Box 23

Box 23

Box 23

Box 24

Box 24

Box 24

Box 24

Box 24

Box 24

Box 24

Box 24

Box 25
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Music Matters/Organic Trade Association/
Earth Day Network/Maccabee Group: Go
Organic for Earth Day!, 2006

ReMax/Children's Miracle Network: ReMax
Premier Community Citizenship: Grace in
Action, 2006

Physical Description: 2 folders
Multiple Categories, 2006

Coca-Cola/National Association of Collegiate
Directors of Athletics (MACDA): Community
All-Americans, 2006

Coca-Cola/National Association of Collegiate
Directors of Athletics (MACDA): Community
All-Americans, 2006

Condé Nast Publications (Golf Digest)/Komen
Breast Cancer Foundation: Rally for a Cure,
2006

Physical Description: 2 folders

Ford/Komen Breast Cancer Foundation: Get
Tied to the Cause, 2006

Ford/Komen Breast Cancer Foundation: Get
Tied to the Cause, 2006

Harrah's/Meals on Wheels: Mayors for Meals,
2006

Jones Apparel Group: Jones NY in the
Classroom, 2006

Physical Description: 2 folders

KitchenAid/Komen Breast Cancer Foundation:
Cook for the Cure, 2006

Non-finalist extras, 2006

Procter & Gamble (Iams)/Multiple nonprofit:
Home 4 the Holidays, 2006

National/Local Integration, 2006
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Box 25

Box 25

Box 25

Box OV4

Box 25

Box 25

Box OV4

Box 25

Box 26

Box 26

Box 26

Box 26
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Energizer/International Association of Fire
Chiefs: Change Your Clock Change Your
Battery, 2006

Intercontinental Hotels/U.S. Fund for UNICEF:

Designs of Hope, 2006

J. C. Penney/Boys & Girls Clubs of America:
Goals for Graduation Rally with Johnny
Damon, 2006

Luxaire Heating and Air Conditioning/Make-
a-Wish Foundation: Delivering the Magic of a
Wish, 2006

Major League Baseball/Habitat for Humanity:

MLB Rebuilds, 2006
Miscellaneous entry forms, 2006

Select Comfort/Ronald McDonald House: A
Better Night's Sleep for Those in Need, 2006

Physical Description: 2 folders

UPS Store/Marine Toys for Tots Foundation:
Deliver Some Love, 2006

Print Creative, 2006

Aldo/YouthAids/Population Services
International: Hear No Evil, See No Evil,
Speak No Evil, 2006

Miscellaneous entry forms, 2006

Procter & Gamble/VH1 Save the Music
Foundation: BrandSaver, 2006

Social Service/Educational, 2006

Avon/Avon Foundation: Let's Talk Beauty Tour/

Speak Out Against Domestic Violence, 2006

Cartoon Network/National PTA: Rescuing
Recess, 2006
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Charles and Helen Schwab Foundation:
Schwab Learning, 2006

History Channel/American Association for
State and Local History (AASLH): Save Our
History, 2006

History Channel/NYC Marketing: Heritage
Tourism Partnership, 2006

Honeywell International: Honeywell NASA's
FMA Live!, 2006

Physical Description: 2 folders

Honeywell/ National Center for Missing and
Exploited Children: Got 2B Safe!, 2006

HSBC: Your Money Counts Financial
Education Program, 2006

Physical Description: 2 folders

HSBC: Your Money Counts Financial
Education Program, 2006

Miscellaneous entry forms, 2006

Multiple/Home Safety Council: Home Safety
Ranger Training for Kids and Families, 2006

Samsung/Microsoft: Hope for Education, 2006

Scholastic: Writing and Scholarship Planning
for College-Bound Students, 2006

Social Security Administration: A Ticket to
Work--It Pays to Check It Out!, 2006

Social Security Administration: A Ticket to
Work--It Pays to Check It Out!, 2006

Transactional, 2006

Blockbuster/Boys & Girls Clubs of America:
Reward the Future, 2006

Friendly Ice Cream/Easter Seals: Cones for
Kids, 2006
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Harris Nesbitt/YAI/National Institute for
People with Disabilities: Equity Through

Education, 2006 Box 30
Linens'n Things/National Breast Cancer

Foundation: Linens'n Things Pink Card, 2006 Box 30
Miscellaneous entry forms, 2006 Box 30

Return to Table of Contents

2007

Environmental/Animal, 2007

Doubletree Hotels/World Wildlife Fund:
Teaching Kids to Care, 2007 Box 30

Travelocity/Conservation Fund: Travelocity
"Go Zero" Initiative, 2007 Box 30

Event, 2007
Boost Mobile/RockCorps, 2007 Box 30

Boost Mobile/RockCorps, 2007 Box 31

Cartoon Network/National PTA: Rescuing
Recess, 2007 Box 31

Dr. Phil Show/Marine Toys for Tots
Foundation: Every Child Deserves a Toy, 2007 Box 31

Esquire Magazine/Capian Enterprises: Esquire
Home 360, 2007 Box 31

FedEx/Christmas Spirit Foundation: Trees for
Troops, 2007 Box 31

McDonald's: Don't Drink and Drive, Ride and
Dine, 2007 Box 31

Sunkist Growers/Manning Selvage Lee: Take a
Stand, 2007 Box 31

Target Volunteers: Happy Book Day Dr. Seuss!,
2007 Box 31
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Target Volunteers: Happy Book Day Dr. Seuss!,

2007

Target Volunteers: Happy Book Day Dr.
Seuss!--felt hat, 2007

T-Mobile/City Year/Afterschool Alliance:
Huddle Up, 2007
Health-Related, 2007

Allergan/Society for Women's Health
Research: Vital Insights into Eye Wellness,
2007

NBA/United Nations Foundation: Nothing but
Nets, 2007

NBA/United Nations Foundation: Nothing but
Nets, 2007

Procter & Gamble (Pantene Pro-V)/
Entertainment Industry Foundation: Pantene
Beautiful Lengths, 2007

Joint Message, 2007

Becton, Dickinson: Trusted Partners, 2007

Physical Description: 2 folders

Esquire Magazine/Oxfam: House 360 Charity
Auction, 2007

Frito-Lay/Make-a-Wish Foundation:
Destination Joy, 2007

Green Mountain Coffee Roasters/PBS: PBS
Blend (Fair Trade), 2007

Home Depot/American Red Cross: Home
Depot In-Store Preparedness Clinics, 2007

Microsoft Online Services/United Nations

High Commission on Refugees (UNHCR):
ninemillion.org, 2007
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Procter & Gamble (Bounty)/Make-a-Wish
Foundation: Bounty Cards that Count, 2007

Schering-Plough/National Brain Tumor
Foundation: Personal Reflections--Patient
Stories of Brain Tumor, 2007

School of Visual Arts/International Rescue
Committee: What Happens in Darfur Happens
to Us (Milton Glaser design), 2007

School of Visual Arts/International Rescue
Committee: What Happens in Darfur Happens
to Us (Milton Glaser design), 2007

Target/National Cherry Blossom Festival, 2007

Virgin Mobile/YouthNoise: The RE*Generation,
2007

Volvo North America/Multiple nonprofit: Volvo
for Life Awards, 2007

Volvo North America/Multiple nonprofit: Volvo
for Life Awards, 2007

Volvo North America/Multiple nonprofit: Volvo
for Life Awards (button), 2007

Multiple Categories, 2007

Becton, Dickinson: Trusted Partners, 2007

Bon Ton Stores/Goodwill Industries: The
Goodwill Sale, 2007

Canon/Sony/Multiple nonprofit: The Rimington
Trophy, 2007

Canon/Sony/Multiple nonprofit: The Rimington
Trophy, 2007

Clorox (Glad)/Keep America Beautiful: Glad to
Help, 2007
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Colgate-Palmolive/Reading is Fundamental:
Healthy Bedtime Habits for a Lifetime, 2007

Physical Description: 2 folders

Colgate-Palmolive/Reading is Fundamental:
Healthy Bedtime Habits for a Lifetime, 2007

Del Monte Foods (9 Lives): 9 Lives Million Cat
Rescue, 2007

Farmers Group/March of Dimes: Be a Hero for
Babies Day, 2007

Farmers Group/March of Dimes: Be a Hero for
Babies Day, 2007

Frito-Lay (Sun Chips)/Komen Breast Cancer
Foundation: Sun Chips Hope Shines On, 2007

Holland America Line/Komen for the Cure: On
Deck for the Cure, 2007

Physical Description: 2 folders

J.C. Penney Afterschool Fund, 2007
J.C. Penney Afterschool Fund, 2007
Miscellaneous entry forms, 2007

Pearson/Jumpstart: Jumpstart's Read for the
Record, 2007

Physical Description: 2 folders

Target/St. Jude Children's Research Hospital:
Thanks and Giving, 2007

Target/St. Jude Children's Research Hospital:
Thanks and Giving (star and angel tree
ornaments), 2007

National/Local Integration, 2007

Boys & Girls Clubs of America: Day for Kids,
2007
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Cartoon Network/National PTA: Rescuing
Recess, 2007

Physical Description: 2 folders

CVS/Pharmacy: CVS All Kids Can, 2007

Physical Description: 2 folders

Gold's Gym/American Diabetes Association:
Cure, Care, Commitment Meets Life-Changing
Results/Tour de Cure, 2007

Gold's Gym/American Diabetes Association:
Cure, Care, Commitment Meets Life-Changing
Results/Tour de Cure, 2007

Hampton Hotels: Save a Landmark, 2007

Hollywood Entertainment/Starlight Starbright
Children's Foundation: Community Spotlight--
Starlight Starbright, 2007

Physical Description: 3 folders

Home Depot/Hands On Network: Corporate
Month of Service, 2007

Multiple/Center for Companies that Care:
Caredays, 2007

Target/American Red Cross: First Aid and
Emergency Preparedness Guide, 2007

Target/Minneapolis Institute of the Arts, 2007

Physical Description: 2 folders

Target/Minneapolis Institute of the Arts, 2007

Target/National Association of Town Watch:
National Night Out, 2007

Target/National Association of Town Watch:
National Night Out (Frisbie, chalk), 2007

Target/St. Jude Children's Research Hospital:
Elephant Gift Card, 2007
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Target/St. Jude Children's Research Hospital:
Elephant Gift Card (elephant plush toys), 2007

Print Creative, 2007
Business Week/National Organization on

Disability, 2007

Eton Corporation/American Red Cross:
American Red Cross Emergency Radios by
Eton, 2007

Procter & Gamble/UNICEF: Trick or Treat for
UNICEF, 2007

Social Service/Educational, 2007

Cartoon Network/National PTA: Rescuing
Recess, 2007

Charles and Helen Schwab Foundation/Time
Warner Global Media Foundation: Schwab
Learning, 2007

ChoicePoint/National Center for Missing and
Exploited Children: ChoicePoint's ADAM, 2007

Colgate-Palmolive/Reading is Fundamental:
Healthy Bedtime Habits for a Lifetime, 2007

Fireman's Fund Insurance: Fireman's Fund
Heritage, 2007

Friendly Ice Cream/Easter Seals: Cones for
Kids, 2007

Game Show Network (GSN)/Detroit Public
Schools: National Vocabulary Championship,
2007

Honeywell/ National Center for Missing and
Exploited Children: Got 2B Safe!, 2007

Physical Description: 2 folders

Honeywell Hometown Solutions/U.S. Space
and Rocket Center: Honeywell Educators at
Space Academy, 2007
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Mars (Pedigree): Pedigree Adoption Drive,

2007 Box 37
Mars (Pedigree): Pedigree Adoption Drive,

2007 Box OV5
Samsung: Four Seasons of Hope, 2007 Box 37

Transactional, 2007

Hard Rock Café/Leary Firefighters
Foundation: Firefighters Eat Free at Hard
Rock Cafés Worldwide, 2007 Box 37

Macy's/Make-a-Wish Foundation: Macy's
Thanks for Sharing, 2007 Box 37

Target/American Red Cross: First Aid and
Emergency Preparedness Guide, 2007 Box 37

Target/Salvation Army: Salvation Army Wish
List, 2007 Box 37

XanGo LLC/Operation Kids: XanGo Goodness,
2007 Box 37

Return to Table of Contents

2008

Environmental/Animal, 2008

Animal Planet/National Wildlife Federation:
Backyard Habitat TV series, 2008 Box 37

JetBlue/Carbon Fund: Jetting to Green, 2008 Box 37

Live Earth: Concerts for a Planet in Crisis,
2008 Box 37

Event, 2008
American Red Cross/Curel, 2008 Box 37

Cartoon Network/National PTA: Rescuing
Recess, 2008 Box 37
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Dairy Queen/Children's Miracle Network:
Miracle Treat Day, 2008

Ferrero Rocher/Share Our Strength: The
Sweet Event, 2008

Hormel Foods/America's Second Harvest:
Hunger Summit, 2008

Physical Description: 2 folders

Keen Footwear/Forty Forty: Stand Contest,
2008

KitchenAid/Komen Breast Cancer Foundation:

Cook for the Cure, 2008

Multiple Schlerosis Society: Dinner of
Champions/Brain Games, 2008

OfficeMax/Adopt-a-Classroom/Maccabee
Group: A Day Made Better, 2008

Physical Description: 3 folders

Tostitos/Habitat for Humanity, Valley of the
Sun: Tostitos Team Build, 2008

General, 2008
Judging memo, 2008
Supporting disks, 2008
Health-Related, 2008

Campbell Soup/American Heart Association:
Go Red for Women, 2008

Condé Nast Publications/Komen for the Cure:

Rally for the Cure, 2008

EMD Serono/Pfizer (Rebif)/National Multiple
Schlerosis Society: Real Talk, Real Answers,
2008

Hershey Foods/Cause/First 5 LA children's
programs, 2008
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Highmark Foundation: Healthy High 5, 2008

Liberty Mutual/American Diabetes
Association: I Decide to Fight Diabetes, 2008

Procter & Gamble (Olay)/American Society for

Dermatological Surgery: Skin Cancer Takes
Friends, 2008

Supervalu (Albertson's)/Various schools:
Albertson's Healthy Eaters, 2008

Tailored Marketing-Lung Cancer Alliance,
2008

Joint Message, 2008

Ace Hardware/Children's Miracle Network:
Racing for a Miracle, 2008

Coors Brewing/Search Institute:
MVParents.com, 2008

Esurance/EarthCorps: Carbon Offset Day,
2008

Esurance/EarthCorps: Carbon Offset Day,
2008

Esurance/Live Earth: Save Our Selves, 2008

Operation Kids: Expect More Signing Day t-
shirt, 2008

Target/Salvation Army/St. Jude Children's
Research Hospital: Twice Nice--Gifts for a
Cause, 2008

Physical Description: 2 folders

Target/Salvation Army/St. Jude Children's
Research Hospital: Twice Nice--Gifts for a
Cause, 2008

Multiple Categories, 2008
AT, 2008
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Coors Brewing/Search Institute:
MVParents.com, 2008

Cotton Incorporated: Cotton from Blue to
Green, 2008

Crate & Barrel/Donors Choose: Donors Choose
Gift Certificates, 2008

Honeywell/ National Center for Missing and
Exploited Children: Got 2B Safe!, 2008

Intercontinental Hotel Group: Chase the
Extraordinary, 2008

Intercontinental Hotel Group: Chase the
Extraordinary, 2008

Intercontinental Hotels (Holiday Inn Express)/
Reading is Fundamental: Stay Smart Program,
2008

Mars (Pedigree): Pedigree Adoption Drive,
2008

Operation Kids/Drew Brees Foundation:
Dream Found, 2008

Operation Kids/Drew Brees Foundation:
Dream Found, 2008

Produce for Kids/PBS: Produce for Kids/PBS
Kids, 2008

Supervalu (Albertson's)/Various schools:
Albertson's Healthy Eaters, 2008

Target/St. Jude Children's Research Hospital:
Gifts for Greater Good, 2008

T.J. Maxx/Save the Children: Back to School
Happy Hearts, 2008

United Nations Foundation: Nothing but Nets
(malaria), 2008

Physical Description: 3 folders
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National/Local Integration, 2008

Burlington Coat Factory/One Warm Coat:
Warm Coats Warm Hearts, 2008

Burlington Coat Factory/One Warm Coat:
Warm Coats Warm Hearts poster, 2008

Conde Nast Publications/Komen for the Cure:
Rally for the Cure, 2008

Energizer/Komen for the Cure: ReTreat Mobile
Spa, 2008

Esurance/Friends of the Urban Forest: Who
Wants to Be a Superhero?, 2008

FedEx/Christmas Spirit Foundation: Trees for
Troops, 2008

Ford/Komen for the Cure: Warriors in Pink,
2008

Hasbro/Playskool/National Center for
Boundless Playgrounds: Let's All Play...It
Matters!, 2008

Intercontinental Hotel Group: Chase the
Extraordinary, 2008

Macy's/Reading is Fundamental: Book a
Brighter Future, 2008

Physical Description: 2 folders

Macy's/Reading is Fundamental: Book a
Brighter Future, 2008

Palm Restaurants/Dress for Success, 2008

REI/VolunteerMatch: Get Outside, Get
Involved, Get Dirty!, 2008

Subway/American Heart Association: Start!
and Fresh Fit, 2008

T-Mobile/City Year/Afterschool Alliance:
Huddle Up, 2008
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Print Creative, 2008

Conde Nast Publications/Komen for the Cure:

Rally for the Cure, 2008

Forty Forty/Keen Footwear: Stand Contest,
2008

Jones Apparel Group: Jones NY in the
Classroom, 2008

Macy's/Make-a-Wish Foundation: Reason to
Believe, 2008

Social Service/Educational, 2008

Build-a-Bear Workshop: Huggable Heroes,
2008

Cartoon Network/National PTA: Rescuing
Recess, 2008

Conde Nast Publications/Komen for the Cure:

Rally for the Cure, 2008

Cross Media Creative Group/Discovery
Education: All About Computers and Cyber
Security, 2008

Esurance/California, Monte Vista High
Schools: Safe Drive Stay Alive, 2008

Game Show Network (GSN): National
Vocabulary Championship, 2008

Honeywell/U.S. Space and Rocket Center:
Honeywell Educators at Space Camp, 2008

L'Oréal/Ovarian Cancer Research Fund:
Women of Worth, 2008

Physical Description: 3 folders

Rose-Glen Group/We Love This Place!: We
Love This Place! Signs, 2008
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Ruder Finn/Liz Claiborne: Love Is Not Abuse,
2008 Box 43

Physical Description: 2 folders

State Farm: 50 Million Pound Challenge, 2008 Box 43

Transactional, 2008

Chili's/St. Jude Children's Research Hospital:
Create-a-Pepper, 2008 Box 43

Physical Description: 2 folders

Chili's/St. Jude Children's Research Hospital:
Create-a-Pepper, 2008 Box OV1

Chili's/St. Jude Children's Research Hospital:
Create-a-Pepper, 2008 Box OV8

Hard Rock International/Breast Cancer
Research Foundation: Rocktober Campaign to
Benefit Breast Cancer Research, 2008 Box 43

Midas/Make-a-Wish Foundation: Midas Touch
Maintenance Package, 2008 Box 43

Philosophy/PBS: The Tree House Hand Care
Kid, 2008 Box 44

Rock Bottom Restaurant Brewery/Various fire
departments: Fire Chief Ale, 2008 Box 44

SanDisk/Alzheimer's Association: SanDisk
Help Take Action Against Alzheimer's, 2008 Box 44

Scholastic Book Club/Multiple nonprofits:
Classrooms Care, 2008 Box 44

Yum!/World Food Programme: World Hunger
Relief Week, 2008 Box 44

Return to Table of Contents

2009
Broadcast Video, 2009
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Sonic/Donors Choice: Limeades for Learning,
2009

Physical Description: 2 folders

Environmental/Animal, 2009

NASCAR/Alliance to Save Energy: Drive
$marter Challenge, 2009

Event, 2009

A&E Network/National Council on Alcohol
and Drug Dependency (NCADD): Recovery
Project , 2009

IKEA/ Georgia Campaign for Adolescent
Pregnancy Prevention: It's About Time, 2009

Jumpstart: Read for the Record, 2009
Jumpstart: Read for the Record, 2009

Push Creative Advertising/Alzheimer's
Association: Voices Remember, 2009

Samsung/Jor Torre Safe at Home Foundation:
Four Seasons of Hope Dodger's Day, 2009

T-Mobile/NBA/New Orleans Recovery School

District: T-Mobile Huddle Up for New Orleans,

2009

Uncle Ben's/Feeding America: Kids Café
Program, 2009

Health-Related, 2009

CYBEX/Breast Cancer Reesearch Foundation:
CYBEX Pink Ribbon Run, 2009

Energizer/Komen for the Cure: ReTreat Mobile

Spa, 2009
Physical Description: 2 folders

Footlocker/American Cancer Society: Pink
Ribbon, 2009
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NBA/United Nations Foundation: Nothing but
Nets, 2009

Preston Kelly/National Marrow Donor
Program: Be the Match!, 2009

Subway/American Heart Association: Start!,
2009

Joint Message, 2009

East West Bank/First 5 LA: Ready Set Grow!
Family Guide, 2009

Ford/Komen for the Cure: Warriors in Pink,
2009

Ford/Komen for the Cure: Warriors in Pink,
2009

Honeywell/National Center for Missing and
Exploited Children: Got 2B Safe!, 2009

HGTV/Multiple nonprofits: Change the World
Start at Home, 2009

L'Oréal/Ovarian Cancer Research Fund: Color
of Hope, 2009

Message-focused Campaign, 2009

Ben & Jerry's/Freedom to Marry: Hubby
Hubby Ice Cream, 2009

Cargill (Honeysuckle White and Shady Brook
Farms brands)/Feeding America: Cargill
Holiday 2009, 2009

Memorial Sloan-Kettering Cancer Center:
Cycle for Survival, 2009

Payless ShoeSource/Nature Conservancy:

Payless Helps the Nature Conservancy Plant a
Billion Trees (Zoe Zac launch), 2009
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RADD (Recording Artists, Actors and Athletes
Against Drunk Driving): Hit the Road TXT
L8TR, 2009

Physical Description: 2 folders

Scholastic Book Club/Multiple nonprofits:
Classrooms Care, 2009

Scholastic Book Club/Multiple nonprofits:
Classrooms Care, 2009

Multiple Categories, 2009
AT&T/Rock the Vote, 2009

Barefoot Wine/Surfrider Project: Barefoot
Wine Beach Rescue Project, 2009

Cheesecake Factory/Feeding America: Drive
Out Hunger, 2009

FedEx/Christmas Spirit Foundation: Trees for
Troops, 2009

Ferrero Rocher/Share Our Strength: Share
Something Sweet, 2009

General Mills/CARE: Join My Village--Women
are Changing the World Village By Village--
Join Us, 2009

General Mills (Cheerios)/WomenHeart:
Cheerios Circle of Helping Hearts, 2009

Physical Description: 2 folders

LeadDog Marketing/New York City
Department of Transportation: Summer
Streets, 2009

Northwest Energy Efficiency Alliance: Be an
Energy Star, 2009

Northwest Energy Efficiency Alliance: Be an
Energy Star, 2009
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Scholastic Media/Hands On Institute: Clifford
Be Big Campaign, 2009

Physical Description: 2 folders

Scholastic Media/Hands On Institute: Clifford
Be Big Campaign, 2009

Scholastic Media/Hands On Institute: Clifford
Be Big Campaign, 2009

Physical Description: 2 folders

Scholastic Media/Points of Light Institute:
Clifford the Dog "Be Big" Campaign, 2009

Sephora/Girls for a Change: Sephora Project,
2009

Physical Description: 2 folders

Street Attack/Ashoka Youth Venture: Best Buy
@15 Challenge, 2009

Physical Description: 2 folders

Street Attack/Ashoka Youth Venture: Best Buy
@15 Challenge, 2009

National/Local Integration, 2009

Aramark/United Neighborhood Centers of
America: Building Community, 2009

Burlington Coat Factory/Leukemia and
Lymphoma Society: Light the Night Walk,
2009

Cone/Jiffy Lube/American Heart Association:
Maintenance Partners for Life, 2009

Physical Description: 2 folders

Ford/Komen for the Cure: Warriors in Pink,
2009

General Mills (Betty Crocker)/Make-a-Wish
Foundation: Stirring Up Wishes, 2009

Hyundai/Leukemia and Lymphoma Society:
Hyundai Hope on Wheels, 2009
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IHOP/Children's Miracle Network, 2009
Jumpstart: Read for the Record, 2009
Physical Description: 2 folders

KPMG: Reviving Baseball in Inner Cities, 2009

Lee Jeans/National Breast Cancer Coalition/
Right Action for Women: Lee National Denim
Day, 2009

MLS/NBA/United Nations Foundation: Nothing
but Nets (malaria), 2009

PowerPact/Komen for the Cure: I Am the Cure,
2009

Sears/Heroes at Home: Heroes At Home Gift
Registry, 2009

Physical Description: 2 folders

Sonic/Donors Choice: Limeades for Learning,
2009

Physical Description: 2 folders

Toys R Us/Marine Toys for Tots Foundation:
Make a Difference, 2009

Toys R Us/Marine Toys for Tots Foundation:
Make a Difference, 2009

UPS Store/Marine Toys for Tots Foundation:
Toys for Tots Literacy Program, 2009

Physical Description: 4 folders

Western Union/Mercy Corps: Our World, Our
Family, 2009

Print Creative, 2009
Del Monte/Safeway: Power of Paws, 2009

H&R Block/DECA: Dollars and Sense, 2009

Lee Jeans/Entertainment Industry Foundation:
Lee National Denim Day, 2009
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Macy's/Make-a-Wish Foundation: A Million
Reasons to Believe, 2009

Physical Description: 2 folders

New England Confectionary Co. (NECCO)/
United Service Organization (USO):
Sweethearts Red White and You, 2009

Sears/Heroes at Home, 2009

Sonic/Donors Choice: Limeades for Learning,
2009

Physical Description: 2 folders

Toys R Us/National Lekotek Center: Toy Guide
for Differently Abled Kids, 2009

TracyLocke/The Family Place, 2009

Social Media, 2009

AOL (America OnLine)/St. Jude Children's
Research Hospital: Nice One!, 2009

Sears/Heroes at Home, 2009

TripAdvisor: More than Footprints, 2009
Physical Description: 2 folders
Social Service/Educational, 2009

Aeropostale/Do Something: Teens for Jeans,
2009

Hear the World, 2009

Honeywell/U.S. Space and Rocket Center:
Honeywell Educators at Space Academy, 2009

L'Oréal/Ovarian Cancer Research Foundation:
Women of Worth, 2009

Physical Description: 3 folders

NFL Network/National Association on Sport
and Physical Education (NASPE): Keep Gym in
School, 2009
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PowerPact/Komen for the Cure: I Am the Cure,
2009 Box 52

PowerPact/Komen for the Cure: I Am the Cure,
2009 Box 53

Procter & Gamble (Always, Tampax)/
Protecting Futures: UNA-USA Hero

Partnership, 2009 Box 53
Red Sky/J.A. and Kathryn Albertson

Foundation: Go On Campaign, 2009 Box 53
Samsung: Samsung's Hope for Education,

2009 Box 53
Sears/Heroes at Home, 2009 Box 53

Toys R Us/National Lekotek Center: Toy Guide
for Differently Abled Kids, 2009 Box 53

UPS Store/Marine Toys for Tots Foundation:
Toys for Tots Literacy Program, 2009 Box 53

Physical Description: 4 folders

Transactional, 2009

Aeropostale/Do Something: Teens for Jeans,
2009 Box 54

AT&T/U.S. Olympic Committee: Team USA
Soundtrack, 2009 Box 54

Boston Market/Give Kids the World: Katie's
Kitchen, 2009 Box 54

Children's Miracle Network Spring Miracle
Balloon Campaign, 2009 Box 54

Coca-Cola (Vault)/United Service Organization
(USO): Honoring the Uniform, Calling for
Support, 2009 Box 54

Physical Description: 2 folders

Lindt Sprungli/Autism Speaks: Have You
Heard, 2009 Box 54
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Macy's/Make-a-Wish Foundation: A Million
Reasons to Believe, 2009 Box 54

Physical Description: 2 folders

Orkin/United Nations Foundation: Nothing but
Nets (malaria), 2009 Box 54

Sprint/Nature Conservancy: Samsung Reclaim
(cell phone made from recycled parts), 2009 Box 54

Physical Description: 2 folders

Subaru/Carmichael Lynch/National Wildlife
Federation: Share the Love, 2009 Box 55

Toys R Us/Autism Speaks: Solving the Autism
Puzzle, 2009 Box 55

Toys R Us/Autism Speaks: Solving the Autism
Puzzle--Help Solve the Puzzle, 2009 Box OV5

United Airlines/American Cancer Society:
Kenny HugYou--Send a Child's Spirit Soaring,
2009 Box 55

Unidentified Category, 2009

American Express/Share Our Strength: No Kid
Hungry, 2009 Box 55

Return to Table of Contents

2010
Digital Marketing, 2010

Clorox (Clean Up)/Center for Courageous Kids:
Power a Bright Future Grant Program, 2010 Box 55

General Mills/Grace House: I 3 BKFST, 2010 Box 55
Physical Description: 2 folders

General Mills/Komen for the Cure: Pink
Together, 2010 Box 55

Kohl's Department Stores: Kohl's Cares $10
Million Contest, 2010 Box 55
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Kohl's Department Stores: Kohl's Cares, 2010

Procter & Gamble Children's Safe Drinking
Water Program: P, 2010

Procter & Gamble/USO: Road to Reunion,
2010

Sonic/Donors Choice: Limeades for Learning,
2010

Sonic/Donors Choice: Limeades for Learning,
2010

Toys R Us/Multiple nonprofits: Join Shaq Give
Back, 2010

Yahoo!/Multiple nonprofits: You In?, 2010

Environmental/Animal, 2010

Frito-Lay: Sun Chips Building a Pre-eminent
Green Brand, 2010

Frito-Lay: Sun Chips Building a Pre-eminent
Green Brand (compostable bag), 2010

Royal Bank of Canada (RBC): RBC Blue Water
Project, 2010

TD Bank Group/TD Friends of the Environment
Foundation: TD Go Green Challenge, 2010

Event, 2010

Conde Nast Publications/Komen for the Cure:
Rally for the Cure, 2010

Physical Description: 2 folders

Macy's/Make-a-Wish Foundation: National
Believe Day, 2010

Health-Related, 2010

A&E Network/National Council on Alcohol
and Drug Dependency (NCADD): Recovery
Project , 2010
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A&E Network/Salvation Army: Intervention
Town Hall, 2010

General Mills/Feeding America: Pound for
Pound Challenge, 2010

Hyundai: Hyundai Hope on Wheels, 2010

Jiffy Lube/American Heart Association:
Maintenance Partners for Life, 2010

Pepsi (Propel)/Breast Cancer Connections:
Hope Propelled, 2010

Phonak (Switzerland): Hear the World, 2010

Joint Message, 2010

Children's Miracle Network: Give Miracles,
2010

ConAgra Foods/Feeding America: Child
Hunger Ends Here, 2010

Jones Apparel Group: Jones NY in the
Classroom, 2010

Kohl's Department Stores/Multiple nonprofits:
Kohl's Women's Health/Breast Cancer
Initiative, 2010

Liberty Mutual/ITN America: National
Conversation Drive, 2010

Multiple Categories, 2010

Chivas Regal (Pernod Ricard)/Hispanic
Foundation: Espiritu de Progreso Latino, 2010

CNN/YMCA: CNN Fit Nation, 2010
Coca-Cola/California State Parks: Reforest
California--Join the Million Tree Challenge,
2010

Field Trip Factory/H-E-Buddy: H-E-B's Be a
Healthy Buddy, 2010
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General Mills/Box Tops for Education: Power
of 1, 2010

Hasbro/Multiple nonprofits: Project Zambi,
2010

Iams/Helen Woodward Animal Center: Iams
Home 4 the Holidays, 2010

Physical Description: 2 folders

Iams/Helen Woodward Animal Center: Iams
Home 4 the Holidays, 2010

Kraft Foods/Feeding America: Huddle to Fight
Hunger, 2010

National Down's Syndrome Society (NDSS):
My Great Story, 2010

Physical Description: 3 folders

Reckitt Benckiser/Dollar General/Literacy
Foundation: Improving Lives, 2010

United Healthcare/Sesame Workshop: Food for
Thought--Eating Well on a Budget, 2010

National/Local Integration, 2010

Ford/Komen for the Cure: Warriors in Pink,
2010

New Balance/Komen for the Cure, 2010
New Balance/Komen for the Cure, 2010

Staples/Do Something: Do Something 101
School Supply Drive, 2010

Weight Watchers/Share Our Strength: Lose for
Good Campaign, 2010

Print Creative, 2010
LEC: The Angel Band Project, 2010

Social Service/Educational, 2010
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A&E Television/Vet Dogs: Take a Veteran to
School Day, 2010
H&R Block/DECA: Dollars and Sense, 2010

Physical Description: 2 folders

History Channel/America's Vet Dogs: Take a
Veteran to School Day, 2010

Sonic/Donors Choice: Limeades for Learning,
2010

Physical Description: 2 folders

Toys R Us/Multiple nonprofits: Safety
Leadership Program--Focus on Baby Safety,
2010

Transactional, 2010

Bing (Microsoft)/Donors Choose: Our School
Needs, 2010

Bing (Microsoft)/Donors Choose: Teacher
Appreciation, 2010

Burlington Coat Factory/One Warm Coat:
Warm Coats and Warm Hearts, 2010

Campbell Soup/National Future Farmers of
America (FFA) Foundation: Campbell Soup
Company Grows Support for Agricultural
Education, 2010

Chili's/St. Jude Children's Research Hospital:
Create-a-Pepper, 2010

eBay/MissionFish: Shop, Sell and Donate for a
Good Cause, 2010

Payless ShoeSource/Nature Conservancy:
Payless Helps the Nature Conservancy Plant a
Billion Trees (Zoe Zac launch), 2010

Sonic/Donors Choice: Limeades for Learning,
2010
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Sonic/Donors Choice: Limeades for Learning,
2010 Box 61

Tastefully Simple/Share Our Strength: Share
Our Hope, Share Our Strength, 2010 Box 61

Telus (Canada)/Abbotsford Hospice Society:
Community Telus TV Campaign, 2010 Box 61

Toys R Us/Save the Children: Bundled in
Hope--Helping Provide Blankets for Babies in
Need, 2010 Box 61

Video Creative, 2010

Honeywell/Multiple nonprofits: Nobel
Laureate Lecture Series--Inspiring the Next
Generation of Scientists Today, 2010 Box 61

VSP Vision Care/American Diabetes
Association: Stop Diabetes, 2010 Box 61

Return to Table of Contents

2011

Digital Marketing, 2011
Aviva Canada: Idea Couture, 2011 Box 61

Grain Foods Foundation/Share Our Strengths:
The Bread Art Project, 2011 Box 61

Microsoft/American Red Cross: In-Game

Advertising Campaign for Haiti and Chile

Relief, 2011 Box 61
Outback Steakhouse: Thanks for Giving, 2011 Box 61

Sonic/Donors Choice: Limeades for Learning,
2011 Box 61

State Farm/Major League Baseball: Go to Bat,
2011 Box 61

Telus (Canada): Go Pink Facebook Campaign,
2011 Box 61
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Environmental/Animal, 2011

Kohl's Department Stores: National Volunteers
Go Green, 2011

Kraft Foods/Lilly Pulitzer/World Wildlife
Federation, 2011

Kraft Foods/Lilly Pulitzer/World Wildlife
Federation, 2011

Procter & Gamble: P&G Future Friendly--
Making Conservation Second Nature, 2011

Scott's Miracle-Gro/Keep America Beautiful:
Give Back to Gro, 2011

Walt Disney/Multiple nonprofits: Disney
Friends for Change Project Green, 2011

Walt Disney/Nature Conservancy:

Disneynature Oceans--See Oceans Save
Oceans, 2011

Event, 2011

Cheesecake Factory/Feeding America: Share
Your Voice, 2011

CVS Caremark/Easter Seals: Walk with Me,
2011

Dallas Moustace/Movember, 2011
Hyundai Hope on Wheels, 2011

Kohl's Department Stores: National Volunteers
Go Green, 2011

Kohl's Department Stores/Komen for the Cure:
Blanket Milwaukee Pink, 2011

Lockheed-Martin/Marine Toys for Tots
Foundation: Blue Angels on a Mission, 2011

Macy's/March of Dimes: Shop for a Cause,
2011
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OfficeMax/Adopt-a-Classroom: Teacher Goes
the Extra Mile for His Students, 2011

Papa Murphy's/Children's Cancer Association:
Hearts of Joy, 2011

World Vision: End Malaria, 2011

Health-Related, 2011

Cartoon Network: Move It Movement, 2011

CYBEX/Breast Cancer Reesearch Foundation:
CYBEX Pink Ribbon Run, 2011

Georgia-Pacific: Spread Wellness, 2011

Physical Description: 2 folders

ITT/Multiple nonprofits: ITT Watermark, 2011
ITT/Multiple nonprofits: ITT Watermark, 2011

Kohl's Department Stores: Kohl's Healthy Kids,
2011

Kohl's Department Stores/Multiple nonprofits:
Kohl's Women's Health/Breast Cancer
Initiative, 2011

Telus: Go Pink, 2011

Toys R Us/Autism Speaks: Solving the Autism
Puzzle, 2011

Vemma Nutrition/Multiple nonprofits:
VemmaNext Helping Now Project, 2011

Wal-Mart (Sam's Club)/Children's Miracle
Network: Champions, 2011

Walton Isaacson/ONE: Bellies (children with
HIV), 2011

World Vision: End Malaria, 2011

Message-focused Campaign, 2011
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Clorox/American Red Cross: Emergency
Preparedness Awareness, 2011

Glad Products/Cookies for Kids' Cancer: Glad
to Give Be a Good Cookie, 2011

Hyundai Hope on Wheels Helping Kids Fight
Cancer, 2011

Scholastic Media/American Family Institute/
Points of Light: Clifford the Dog Be Big!
Campaign, 2011

Physical Description: 4 folders

Western Union/Multiple nonprofits: 50 Days of
Giving, 2011

World Vision: End Malaria, 2011

Multiple Categories, 2011

Avon/Nature Conservancy: Hello Green
Tomorrow, 2011

Campbell Soup/Family First/All Pro Dad:
Chunky Soup All Pro Dad Pledge, 2011

ConAgra Foods/Food Network/Share Our
Strength: No Kid Hungry, 2011

General Mills/Grace House: I 3 BKFST, 2011
Physical Description: 2 folders

International Justice Mission: Five Weeks for
Freedom, 2011

Physical Description: 2 folders

OfficeMax/Adopt-a-Classroom: A Day Made
Better 2010, 2011

OneUpWeb/Traverse City West Band Program:
Step and Close, 2011

Penguin Group/Pearson Foundation: We Give
Books, 2011
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Procter & Gamble (Downy)/Quilts for Kids/
Children's Miracle Network: Downy Touch of
Comfort, 2011

Procter & Gamble (PUR filters)/Children's
Safe Drinking Water: PUR the Summit on the
Summit Program, 2011

Print Creative, 2011

Delta Airlines/Children's Miracle Network:
Turning Sky Miles into Miracles, 2011

Procter & Gamble/Wal-Mart/United Service
Organizations (USO): Operation Family
Connect, 2011

Social Service/Educational, 2011

Cartoon Network: Stop Bullying, Speak Up,
2011

HouseLogic/National Association of Realtors/
USA Cares: Operation Home Relief, 2011

Kohl's Department Stores: Kids Who Care
Scholarship Program, 2011

Kohl's Department Stores/Milwaukee Art
Museum: Kohl's and Milwaukee Art Museum,
2011

Liberty Mutual/ITN America: National
Conversation Drive, 2011

Men's WearHouse/Multiple nonprofits: Attack
the Mancession with National Suit Drive, 2011

Pearson/Jumpstart: Jumpstart's Read for the
Record, 2011

Reckitt Benckiser/Dollar General/Literacy
Foundation: Literacy Rocks!, 2011

Time Warner Cable/FIRST/CSAS: Connect a
Million Minds, 2011

Physical Description: 2 folders
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Time Warner Cable/FIRST/CSAS: Connect a
Million Minds, 2011

Toys R Us/Kids in Danger: Product Safety
Vigilance Program, 2011

Viacom/Get Schooled Foundation: Get
Schooled National Challenge and Tour, 2011

Walton Isaacson/ONE: Bellies (children with
HIV), 2011

Washington Redskins Charitable Foundation/
Marine Toys for Tots: Touchdown for Tots,
2011

Transactional, 2011

American Express/Whole Foods Market/Share
Our Strength: No Kid Hungry, 2011

Ann Taylor Stores/Breast Cancer Research
Foundation: Ann Cares, Loft Cares, 2011

Bulgari/Save the Children: Bulgari for
Children's Education, 2011

Capital One/Network for Good: Haiti Relief,
2011

Chevron/Donors Choose: Fuel Your School, An
Energy for Learning Initiative, 2011

Choice Hotels/Rebuilding Together: Signature
Music for Signature Causes, 2011

CVS Caremark/World Wildlife Fund: Green
Bag Tag Program, 2011

Hyundai Hope on Wheels, 2011

Kohl's Department Stores: Kohl's Cares Cause
Merchandise, 2011

Macy's/American Heart Association: Wear Red
Sale, 2011
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Sephora/Skin Cancer Foundation: Sephora
Sun Safety Kit, 2011 Box 67

Syngenta Crop Protection (Halex GT)/Feeding
America: Weeding Out Hunger, 2011 Box 67

Toys R Us/UNICEF/Kids Helping Kids: Trick or
Treat, 2011 Box 67

Walgreen/Children's Hospital Foundation:
Campaign for the Children's Hospital, 2011 Box 67

Video Creative, 2011

Food Network/Big Picture Group/Share Our
Strength: No Kid Hungry, 2011 Box 67

ICE Worldwide/Friends Forever: Did You
Know...?, 2011 Box 67

Kohl's Department Stores/American Cancer
Society: Live Pink Ribbon, 2011 Box 67

Old Navy/United Service Organizations (USO):
Operation Phone Home, 2011 Box 67

Procter & Gamble/USO/Wal-Mart Campaign,
2011 Box 67

Procter & Gamble/Wal-Mart/United Service

Organizations (USO): Operation Family

Connect, 2011 Box 67
TakePart/sOccket, 2011 Box 67

Time Warner Cable/FIRST/CSAS: Connect a
Million Minds, 2011 Box 67

Walton Isaacson/ONE: Bellies (children with
HIV), 2011 Box 67

Return to Table of Contents

2012
Digital Marketing, 2012
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CDW/Multiple nonprofits: CDW Holiday
Program, 2012

Charles Schwab/Schwab Community Services/
Multiple nonprofits: Schwab Gives, 2012

Coca-Cola/World Wildlife Fund: Arctic Home,
2012

Gillette/USO: Give Words, Send Love Facebook
Promotion, 2012

Hanes/Salvation Army: Hanes' Virtual Sock
Drive, 2012

Kohl's/Feeding America/Marine Toys for
Tots: Love to Give, Happy to Save Facebook
Contest, 2012

Kohl's/Komen for the Cure: Every Ribbon Tells
a Story, 2012

LivingSocial/Marine Toys for Tots: Helping
Local Kids in Need, 2012

Macy's/Multiple nonprofits: Thank a Mom
Movement, 2012

Procter & Gamble (Pepto-Bismol)/Feeding
America: Pepto-Bismol Throws a Feast for All,
2012

Toys R Us/Autism Speaks: Be a Hero for
Autism, 2012

Whirlpool (Maytag)/Boys and Girls Clubs of
America: Faces of Dependability, 2012

Environmental/Animal, 2012

Barefoot Wine/Surfrider Project: Barefoot
Wine Beach Rescue Project, 2012

Kohl's National Go Green Initiative, 2012

Walt Disney/World Wildlife Fund: Disney
Friends for Change, 2012
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Event, 2012

Frito-Lay (Tostitos)/Big Brothers and Big
Sisters: Fiesta in the Square, 2012

General Mills (Yoplait)/Komen for the Cure:
Save Lids to Save Lives Pink House Event,
2012

Great Wolf Lodge/Big Brothers and Big
Sisters: 2nd Annual Waterslide-a-Thon, 2012

Kohl's/Komen for the Cure: Southeast
Wisconsin Race for the Cure, 2012

Maxwell House/Rebuilding Together: Drop of
Good the Maxwell House Community Project,
2012

Maxwell House/Rebuilding Together: Drop of
Good the Maxwell House Community Project,
2012

Procter & Gamble (Bounty)/Multiple nonprofit:
We Love Our School, 2012

Physical Description: 2 folders

The French Will Never Forget: 9/11 Tribute,
2012

Toys R Us/Alex's Lemonade Stand Foundation:
Fight Childhood Cancer One Cup at a Time,
2012

United Service Organizations (USO): Military
Bowl, 2012

Walgreens/Komen for the Cure: Way to Well
Commitment, 2012

Walt Disney/World Wildlife Fund: Pirates of the
Caribbean On Stranger Tides to Benefit Boys
and Girls Clubs, 2012

Health-Related, 2012
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AFLAC/AFLAC Cancer Center: Friends of a
Feather--AFLAC's Commitment to Children
with Cancer, 2012

CIBC (Canadian Imperial Bank of Commerce)/
Canadian Breast Cancer Foundation: Run for
the Cure, 2012

Kohl's Department Stores/American Cancer
Society/Komen for the Cure: Kohl's Women's
Health/Breast Cancer Initiative, 2012

Kroger/Multiple nonprofits: Giving Hope a
Hand, 2012

NFL/American Cancer Society: A Crucial
Catch--Annual Screening Saves Lives, 2012

NFL Play 60, 2012

Produce for Kids/Children's Miracle Network:
Get Healthy Give Hope, 2012

Sanofi Pasteur: Dishing with the Co-Stars
(Inspiring Americans to support people living
with diabetes), 2012

Sanofi Pasteur/March of Dimes: Sounds of
Pertussis/Race to Blanket America, 2012

Physical Description: 2 folders

SHARE/CHADD (Children and Adults with
ADHD))/ADDA (Attention Deficit Disease
Association): Own It, 2012

Tempur-Pedic/Pancreatic Cancer Action
Network: Hugs Back, 2012

VSP Vision Care/Boys and Girls Clubs of
America: VSP Eye Pledge, 2012
Message-focused Campaign, 2012

Bob Woodruff Foundation/Stand Up for
Heroes: Makeovers for Military's Night Out,
2012
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Hickory Farms/Share Our Strength: No Kid
Hungry, 2012

Johnson & Johnson (Clean Clear)/United
Nations Foundation Girl Up Campaign: Girl Up
and Clean Clear Partnership, 2012

Macy's/Reading is Fundamental: Be Book
Smart, 2012

NFL Play 60, 2012

Scholastic Book Fairs/Matt Birk's Hike
Foundation: Read and Rise, 2012

Stream Energy/Captain Hope's Kids: Make
2012 a Year for Kids, 2012

Walgreen: Walk with Walgreen, 2012

Multiple Categories, 2012

American Cancer Society: First Anniversary
of American Cancer Society's Choose Your
Movement, 2012

American Kidney Fund: Pair Up, 2012

Bank of America/Feeding America: Gift for
Opportunity Fund, 2012

Capella University: Inspire Giving, 2012

Coca-Cola/World Wildlife Fund: Arctic Home,
2012

Ford/Komen for the Cure: Warriors in Pink,
2012

Halogen TV/Soles 4 Souls, 2012

History Channel/Vietnam Veterans Memorial
Fund: Call for Photos, 2012

Kellogg (Keebler)/American Red Cross: Be a
Good Cookie, 2012
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Nature Valley/National Parks Conservation
Association: Nature Valley National Parks
Project, 2012

Omega Watch/Orbis: A Shared Vision: Omega
and Orbis, 2012

Pearson Foundation/Hyatt/We Give Books/
Chicago Public Schools: We Give Books--Read
for Chicago Public Schools, 2012

Rotary International: This Close, 2012

Sears/Rebuilding Together: Heroes at Home A
Hero's Song, 2012

Sears/Rebuilding Together: Partnering to
Rebuild Hero's Lives, 2012

Southwest Airlines/Student Conservation
Association: 40 Projects for 40 Years, 2012

TakePart/Participant Media: How a Virus
Changes the World, 2012

Walgreen: Walk with Walgreen, 2012

Walgreens/Multiple nonprofits: Arm Yourself
with a Walgreens Flu Shot, 2012

Zynga/Save the Children: Transforming the
World Through Games, 2012

Print Creative, 2012

Harley-Davidson/United Service Organizations
(USO): Honor the Brave, 2012

New Balance/Komen for the Cure: Let's Make
a Cure Happen, 2012

Social Service/Educational, 2012

Benjamin Moore/Multiple nonprofits: Color
Care Across America, 2012

Build-a-Bear Workshop: Huggable Heroes,
2012
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Cartoon Network: Stop Bullying, Speak Up,
2012

Physical Description: 2 folders

Duracell/National Volunteer Fire Council:
Power Those Who Protect Us, 2012

Physical Description: 2 folders

JetBlue Airways/PBS Kids: Soar with Reading,
2012

Kohl's/Zoological Society of Milwaukee: Wild
Theater Program, 2012

Motorola/Girl Scouts of America: Reality
Check, 2012

PetSmart Charities screen shots, 2012

Procter & Gamble/Communities in Schools:
P&G MyGive Inspiring Communities to Touch
and Improve Lives, 2012

Procter & Gamble/Special Olympics: P&G
Thank You Mom, 2012

Time Warner Cable/FIRST (For Inspiration and
Recognition of Science and Technology): Build
a Million Minds, 2012

Transactional, 2012

Aeropostale/Do Something: Teens for Jeans,
2012

Chevron/Donors Choose: Fuel Your School, An
Energy for Learning Initiative, 2012

Coca-Cola/World Wildlife Fund: Arctic Home,
2012

ConAgra Foods/Feeding America: Child
Hunger Ends Here, 2012

CVS/Pharmacy/ALS Therapy Alliance:
Researching a Cure, 2012
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Great Wolf Lodge/Big Brothers and Big
Sisters: Gingerbread Houses with a Heart for

Charity, 2012 Box 73
Groupon/Donors Choose: Donors Choose, ]J.P.

Morgan Chase and Groupon Partnership, 2012 Box 73
Kraft Foods/Food Bank Canada: Food for

Families, 2012 Box 73
Kroger/USO: Honoring Our Heroes, 2012 Box 73

Oshkosh B'Gosh/Kids in Distressed Situations:
Oshkosh Cranes for Kids, 2012 Box 73

Quidsi/American Red Cross: Refer-a-Friend
Program, 2012 Box 73

Telus (Canada): Phones for Good, TV for Good,
2012 Box 73

Video Creative, 2012

American Airlines/UNICEF: Change for Good
Program, 2012 Box 73

Dermalogia/JoinFite, 2012 Box 73
Procter & Gamble (Pringles)/USO: Pringles

Supports Our Troops A Little Taste of Home,
2012 Box 73

Return to Table of Contents

Undated, Undated

Social Service/Educational, Undated

Virgin Mobile direct mailer, Undated Box 73

Stickers: Hefty Zoo Pals/Sports Pals; Pero
Vegetables "5 a Day the Color Way", Undated Box OV13

Return to Table of Contents

Audiovisual Materials, 2002-2012 and undated
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Originals, 2002-2012 and undated

Real Talk, Real Answers Atlanta Program.,
2007

NMSS Meeting (edited), 2007

Highmark Healthy High 5 Signature Partner
Resource Guide, 2007

Lung Cancer Alliance Media Campaign,
undated

Rally for the Cure, undated

KPMG-RBI Volunteer Video, 2008

KPMG-RBI Life Skills Training Powerpoint,
2008

KPMG--The Face of RBI, 2008

KPMG Steps to the Plate, 2008

Jumpstart Read for the Record Public Service
Announcement with LL Cool J, 2008

American Express/Share Our Strength "No Kid
Hungry", 2008

Protecting Futures Highlight Reel, undated

A Million Reasons to Believe broadcast
summary, 2008
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I Am the Cure (Komen Race for the Cure),
undated

L'Oreal Kerry Washington/Ovarian Cancer PSA

and Survivor Interview, 2008

L'Oreal Color of Hope Broadcast Press Clips,

2008

Energizer ReTreat supporting materials, 2008

Summer Streets, 2008

Millsports/Sunchips/Susan G. Komen, 2007

Sunchips Halo Award images, 2007

BMRC artwork, 2006

Pedigree campaign images and logos, 2007

Catapult Dog Adoption Drive, 2006

Classroomscape Materials, undated

Jumpstart files, undated

Make a Wish: We All Have the Power, 2007

American Cancer Society, Pink Ribbon
campaign, undated
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A Million Reasons to Believe sizzle reel, 2008

A Million Reasons to Believe print summary,
2008

Subaru Share the Love, 2009

Rally for the Cure, 2008

Safe Drive Stay Alive US Pilot Program, Monte
Vista High School Event Highlights, 2007

Safe Drive Stay Alive US Pilot Program, Monte
California High School Full version, 2007

Build-a-Bear Workshop, Huggable Heroes,,
2007

L'Oreal Lifetime commercials featuring 2006
honorees, undated

L'Oreal Employees of Worth, 2007

L'Oreal Women of Worth Honoree Profiles,
undated

L'Oreal Women of Worth Honoree Press clips,
2007

Subway/American Heart Association Fresh Fit,
undated

GSN/National Vocabulary Championship Win
with Words, 2007
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Cartoon Network Rescuing Recess, undated

Operation Kids New Orleans clips, 2008

Operation Kids Rebuilding Dreams in New
Orleans, undated

Energizer ReTreat FY2007 Media Recap,
undated

Rally for the Cure, undated

Pedigree Adoption Drive, 2008

National Marrow Donor Program "Be the
Match" :60 TV, undated

National Marrow Donor Program "Be the
Match" radio, out of home, print, undated

Jumpstart Read for the Record 2009 Event
toolkit, 2009

Jumpstart NBC affiliate piece, 2009

Jumpstart NBC Today Show segment, 13:55,
2009 Oct. 8

Samsung Hope for Education, 2005

2nd Annual Hope for Education, 2005
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Coca-Cola Community All-Americans
promotional video, 2004

Coca-Cola Community All-Americans winners
video, 2004-2005

Ford Cares, This One's for You, :69, 2005
September 6

Komen Race for the Cure conference video,
2006

Nothing but Nets Mali photos, 2007

Nothing but Nets video (requires Quicktime
and RealPlayer, undated

American Red Cross/Curel, undated

Ferrero Rocher/Share Our Strength, undated

A Million Reasons to Believe broadcast
summary, 2008

Macy's "Yes, Virginia" V2, :30, 2008

CBS Early Show, Macy's Believe Campaign for
Make a Wish, 16:50, 2008

AT&T Team USA Soundtrack, undated

Autism Speaks, undated
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Coca-Cola/USO, untitled, undated

United Airlines, undated

Midas, Change a Life, 2:15, 2008

Toys R Us Guide for Differently-Abled Kids,
undated

Keep Gym in School, undated

Toys for Tots Literacy Program video clips,
undated

Women of Worth Style, 2008

Women of Worth TNT, 2008

Women of Worth Lifetime, 2008

Women of Worth WETYV, 2008

Women of Worth TVLand, 2008

Women of Worth 2008 Honoree Profiles, 2008

Women of Worth broadcast press clips, 2008

Cotton. From Blue to Green video, undated

Cotton. From Blue to Green photos, undated
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Cotton Incorporated: Focus on Sustainability,
2006

TripAdvisor YouTube video, undated

Salvation Army CD spot "Holiday Cause,
Channel Red", 2008

Trees for Troops photos, undated

ASAE Summit Award Trees for Troops, 2008

Rock the Vote Mobile Powered by AT&T,
undated

Warriors in Pink 2008 Recap with metrics,
2008

HGTV: Change the World. Start at Home PSAs
Group 1, NLV0100613, undated

HGTV: Change the World. Start at Home PSAs
Group 1, NLV0100614, undated

HGTV: Change the World. Start at Home PSAs
Group 1, NLV01006115, undated

HGTV: Change the World. Start at Home PSAs
Group 1, NLV0100616, undated

HGTV: Change the World. Start at Home PSAs
Group 1, NLV0100617, undated

- Page 73 -

Box AV3 > Dvd RL11030-
DVD-082

Box AV3 > Dvd RL11030-
DVD-083
Box AV3 > Dvd RL11030-
DVD-084

Box AV3 > Dvd RL11030-
DVD-085

Box AV3 > Dvd RL11030-
DVD-086

Box AV3 > Dvd RL11030-
DVD-087

Box AV3 > Dvd RL11030-
DVD-088

Box AV3 > Dvd RL11030-
DVD-089

Box AV3 > Dvd RL11030-
DVD-090

Box AV3 > Dvd RL11030-
DVD-091

Box AV3 > Dvd RL11030-
DVD-092

Box AV3 > Dvd RL11030-
DVD-093



Guide to the Cause Marketing Forum. Halo Awards Records, 2002-2012 and undated

HGTV: Change the World. Start at Home PSAs
Group 2, NLV0102171, undated

HGTV: Change the World. Start at Home PSAs
Group 2, NLV0102173, undated

HGTV: Change the World. Start at Home PSAs
Group 2, NLV0102174, undated

HGTV: Change the World. Start at Home PSAs
Group 2, NLV0102175, undated

HGTV: Change the World. Start at Home PSAs
Group 4, NLV0100824, undated

HGTV: Change the World. Start at Home PSAs
Group 4, NLV0100825, undated

HGTV: Change the World. Start at Home PSAs
Group 4, NLV0100826, undated

HGTV: Change the World. Start at Home PSAs
Group 4, NLV0100827, undated

HGTV: Change the World. Start at Home PSAs
Group 4, NLV0100828, undated

Toys for Tots, undated

Toys for Tots Literacy Program video clips,
undated

Macy's/Reading is Fundamental, Book a
Brighter Future promotional video, Miami
Book Fair, 2008
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Aramark Building Community broadcast media

coverage samples, undated

Warriors in Pink 2008 Recap with metrics,
2008

Gibson Music Rising EPK, 2006

YAI Halo Awards, 2006

Blockbuster/Boys and Girls Clubs of America
promotion, 2006

Go Organic! Entry materials, 2006

Aldo Broll, 2006

Energizer Change Your Clock Change Your

Battery program results and media highlights,

2005

Esurance Save Our Selves, 2008

Chase the Extraordinary tour video, 2008

Live Earth Sizzle Reel 2:00, 2007

Live Earth Film Series: Sad Fish, Devils
Rulebook, Mermaid, Don't Let It All Unravel,
2007

Live Earth "Control Room" Celebrity PSA
Submission 25:35, 2007
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Playskool & Boundless Playgrounds "Let's All
Play...It Matters!" supporting materials, 2008

Skin Cancer Takes Friends highlights, 2008

Olay/ASDS Skin Cancer Screenings
participation kit, 2008

American Diabetes Association "I Decide to
Fight Diabetes" campaign 3:25, 2008

Liberty Medical spots: ZMAI7663
"Empowerment" :60; ZMAI7660 "Costs" :60;
ZMAI7694 "Caregiver" :60; ZMAI7666
"Choices: :60, 2008

Chili's Create a Pepper media overview 3:46,
2007

Chili's Create a Pepper radio psa 1:30, 2007

Chili's Create a Pepper employee video 10:22,

2007

Chili's Create a Pepper radio psa D]
endorsements, 2007

DonorsChoose media: Oprah Winfrey "Great
Teachers" 7:00; Today Show "DonorsChoose
Breaks $1 million" 7:00; DonorsChoose
documentary 8:00; PSAs 2:00; ABC Nightline
"DonorsChoose: One Good Idea" 21:00, 2008

Eco Bunnies, undated
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Sunkist Take a Stand PSAs :45, 2006

Sunkist Take a Stand highlights 2006 Oct. 16,
2:30, 2006

Sunkist Take a Stand Billy Dean Fox and
Friends Saturday, 4:42, 2006

Sunkist Take a Stand, Talk of the Town WTVE,
5:44, 2006

Sunkist Take a Stand, Good Things Utah
KTVX, 12:26, 2006

Rimington Trophy media coverage, 2006

McDonald's "24 Hour Bar Promo", 2007

Fox News, Fox and Friends, Morning News,
undated

Ambassadors of Rock, Hard Rock Café New
York, Motley Crue Highlights, undated

Hard Rock International's Ambassadors of
Rock in New York, 2007

Dr. Phil, Toys for Tots, EPK/PSAs 11-15-06,
2006

Dr. Phil, Christmas Show, OAD 12-11-06, 2006

Dr. Phil, Spoiled and Entitled, OAD 11-30-06,
2006
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Bing Our School Needs videos: Call to Action;
How to Make; Josh Grobin School Visit;
Finalists Montage; OSN Wrap-Up Video, 2010

Bing Our School Needs broadcast clips,
2-3-11, 2011

Bing Jimmy Fallon, 2010

Liberty Mutual National Conversation Drive
supporting materials, 2011

Sesame Street Food for Thought (English and
Spanish), 2010

Sesame Street On-air sponsorship 1:30, 2010

Toys R Us, Autism Speaks, 2011

Unicef, 2011

National Lung Cancer Partnership, Free to
Breathe TV PSA :30, 2011

RADD, BTS, PSA, PR party, 2009

CARE Join My Village 4x3, 2009

Africa Initiatives: Join My Village GMI; Join My
Village non-GMI; Malawi--Phil, 2009

Cycle for Survival, 2009
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History Channel, Vietnam in HD "Call for
Photos" campaign video recap, 2012

Day at UN Clean & Clear Hero, 2012

Stream Energy Halo Award submission video
footage, 2012

No Kid Hungry audio news release, 2011

Makeovers for Military's Night Out disc,
untitled, 2012

TRU Autism Campaign video final, 2011

Redskins Touchdown for Tots, 2011

Local broadcast coverage of Kohl's donation to
the Milwaukee Art Museum, 2011

Kohl's Kids Who Care radio and television
clips :45, 2011

No Kid Hungry highlight reel and PSAs, 2011

Time Warner Cable's Connect a Million Minds,
2011

Viacommunity Annual Report 2008-2009, 2010

Step and Close, 2011
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Catapult Marketing/Reckitt Benckiser/Dollar
General Halo Awards, 2011

Ben & Jerry Hubby Hubby Halo Award Entry,
2009

History Channel, Take a Veteran to School Day,
2010

Rally for the Cure Ambassador Thank You,
2010

Sonic Limeades for Learning TV, 2010

Ford Warriors in Pink recap video, 2009

Stop Bullying Speak Up pro-social campaign,
2012

Stop Bullying Speak Up, 2012

Benjamin Moore Color Care Across America
sample event video, 2011

Walk with Walgreens supporting video, 2012

Walk with Walgreens supporting video, 2012

VSP Eye Pledge, 2012

Zynga/Save the Children videos, 2012

Pepto-Bismol Throws a Feast for All, 2012
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Unicef Champions for Children recruitment
video, 2011

Unicef Change for Good Program on American
Airlines in-flight video 3:23, 2011

Bank of America Gift for Opportunity Fund
video assets, 2012

Outback Steakhouse Thanks for Giving, 2011

Procter & Gamble Road to Reunion, 2010

State Farm Go to Bat promotion, 2011

Multiple Schlerosis Brain Game, 2008

The Recovery Project, 2009

Voices Remember, 2009

T-Mobile Huddle Up for New Orleans, 2009

Uncle Ben's Fuels Feeding America's Kids Café
Program, 2009

Good Morning America, Warm Coats and
Warm Hearts Drive disc 1, 2009

Good Morning America, Warm Coats and
Warm Hearts Drive disc 2, 2009
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Share Our Hope, Share Our Strength; videos
and clips, 2010

Campbell Soup/Fufure Farmers of America,
2010

Jones New York in the Classroom, 2010

Be Big! Ten Days, Ten Ways promo, 2010

Avon Hello Green Tomorrow powerpoint, 2010

Child Hunger Ends Here campaign overview,
2011

Save the Children Celebrity video, 2010

Save the Children video, 2010

Time Warner Cable's Connect a Million Minds,
2010

P&G Walmart spot, 2010

Arm Yourself with a Walgreens Flu Shot
supporting video, 2012

Child Hunger Ends Here campaign overview,
2012

Great Wolf Resorts, 2011

OfficeMax A Day Made Better pledges, 2010
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Dallas Moustache, 2010

Cheesecake Factory, 2010

USO/Old Navy Diva, 2010

USO/0Old Navy Diva in-show moment, 2010

No Kid Hungry PSA, 2010

Disney images, 2011

Home Safety Council, Code Red Rover
Grownup Come Over, 2006

History Channel Save Our History program
overview, 2006

History Channel Heritage Tourism
Partnership, 2006

History Channel Heritage Tourism
Partnership, 2006

ITT Watermark videos, 2011

Georgia Pacific Wellness Mantra TV, 2011

New Balance Pink Ribbon Workouts, 2009

Toys R Us, Toys for Tots video footage, 2010
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Pink Together video for screen displays, 2009

Pink video, 2009

Pink for the Cure Biggest Loser, song, 2009

Pink Together theme song and video, 2009

Toys R Us Great Trade-In interviews, 2009

Toys R Us Great Trade-In, 2009

Biggest Loser Pound for Pound Challenge
episodes 701-711 short versions, 2009

Biggest Loser Pound for Pound Challenge
episodes 712-718 short versions, 2009

Biggest Loser Pound for Pound Challenge
episodes 719-719a, 2009

Biggest Loser Pound for Pound Challenge
episode 709, General Mills Food Bank
Challenge, 2009

American Kidney Fund Pair Up, 2012

Disney Friends for Change games, 2012

Pringles USA Taste of Home, 2012

American Cancer Society, Choose You
documentary, 2011
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Pirates of the Caribbean Boys and Girls Club
premiere, 2012

USO Military Bowl Charlie Mann commercial,
2012

Bounty's We Love Our School campaign, 2012

Great Wolf Resorts, 2012

Tostitos Fiesta in the Square, 2011

The French Will Never Forget 9/11 Tribute,
2011

Stop Diabetes, 2010

Hasbro Project Zambi, 2010

Salvation Army Intervention Town Hall, 2010

H&R Block Dollars and Sense media tour clips,
2009

H&R Block Dollars and Sense web content,
2009

H&R Block Dollars and Sense convention
video loop, 2009

H&R Block Dollars and Sense web content,
2009
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Take a Veteran to School Day, 2010

Verizon Extra Credit for Schools: Tell Us What
Your School Needs Most, 2004

Parade/Share Our Strength Great American
Bake Sale, 2004

Bowl for the Cure, 2003

Nothing But Nets spots, 2007

Personal Reflections: Patient Stories of Brain
Tumors TRT 45:00, 2006

Darfur screensaver, 2007

Volvo for Life Awards photos, 2007

Volvo for Life Awards Documentaries and
PSAs, 2007

Volvo for Life Awards Media highlights, 2007

HSBC Your Money Counts, 2006

HSBC Your Money Counts Training Materials,
2006

Clifford Be Big Campaign, 2009

Clifford the Big Red Dog 10 Big Ideas TRT
10:00, 2009
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CYBEX Pink Ribbon Run marketing materials,
2009

Toys R Us Toy Guide for Differently Abled Kids
digital files, 2009

Heroes at Home :60 spot Letter Home, 2009

Heroes at Home PA announcement, 2009

NECCO Today footage, 2009

Kohl's 2010 giveback campaign national TV
spot :30, 2010

PUR and the Summit on the Summit Program,
2011

World Vision's End Malaria Campaign, 2010

Kohl's Cares Cause Merchandise Program to
Support Women's Health, 2010

NDSS My Great Story clips and footage, 2010

TELUS Go Pink, 2011

All Pro Dad. Chunky Promo Tony Dungy and
Bettis Fox and Friends; Dungy on Mad Dog
Radio, 2011

Kroger Giving Hope a Hand Breast Cancer
Montage, 2012
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Be a Good Cookie short video clips, 2012

Be a Good Cookie results video, 2012

Southwest Airlines Tour 40, 2012

JetBlue Soar with Reading Photos 1, 2012

JetBlue Soar with Reading Photos 2, 2012

JetBlue Soar with Reading Recap video, 2012

JetBlue Soar with Reading PSA :30, 2012

Build-a-Bear Workshop, Huggable Heroes,
compilation video, 2012

Duracell Power Those Who Protect Us
campaign, 2012

TELUS Go Pink, 2011

Walmart and Procter & Gamble Operation
Family Connect, 2010

Walmart and Procter & Gamble Operation
Family Connect, 2010

Chevron and DonorsChoose Fuel Your School
videos, 2012

Oshkosh B'Gosh Cranes for Kids, 2012
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Sears Heroes at Home: A Hero's Song, 2012

Maytag Faces of Dependability video, 2012

World Vision's End Malaria Campaign, 2011

Blue Angels Mission for Toys for Tots, 2011

Friends Forever, Did You Know?, 2011

Kohl National Volunteers Go Green Week,
2010

Kohl's Blanket Milwaukee Pink viral video,
2010

Downy Touch of Comfort Program, 2010

Kohl's Blanket Milwaukee Pink viral video,
2010

Kohl's and American Cancer Society Live Pink
Ribbon viral video, 2010

Kohl National Volunteers Go Green Week,
2010

Choice Hotels Music, 2011

Weeding Out Hunger, 2010

Macy's Wear Red Quicktime :15, 2010
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Honeywell FMA Live! Introductory video, 2005

Honeywell FMA Live! press highights, 2005

Weight Watchers Lose for Good PSA featuring
Jenny McCarthy and post campaign b-roll,
2009

Weight Watchers Lose for Good videos, 2009

CNN Fit Nation sizzle reel, 2010

Phonak Hear the World highlights video, 2010

Phonak Hear the World View from the Bay
ABC-7 News, Sirius Radio, 2010

CYBEX Pink Ribbon Run marketing materials,
2010

CYBEX Pink Ribbon Run registration, 2010

Kohl's Cares Supporting Women's Health,
2010

Kohl's Cares Announcing Our Initiative to Help
Fight Breast Cancer, 2010

Kohl's and American Cancer Society Launch of
Women's Health Platform, 2010

Kohl's Building Healthy Habits :30, 2010

- Page 90 -

Box AV6 > Dvd RL11030-
DVD-306

Box AV6 > Dvd RL11030-
DVD-307

Box AV6 > Dvd RL11030-
DVD-308

Box AV6 > Dvd RL11030-
DVD-309

Box AV6 > Dvd RL11030-
DVD-310

Box AV6 > Dvd RL11030-
DVD-311

Box AV6 > Dvd RL11030-
DVD-312

Box AV6 > Dvd RL11030-
DVD-313
Box AV6 > Dvd RL11030-
DVD-314

Box AV6 > Dvd RL11030-
DVD-315

Box AV6 > Dvd RL11030-
DVD-316

Box AV7 > Dvd RL11030-

DVD-317

Box AV7 > Dvd RL11030-
DVD-318



Guide to the Cause Marketing Forum. Halo Awards Records, 2002-2012 and undated

World Vision's End Malaria Campaign, 2010

NFL/American Cancer Society, A Crucial
Catch, 2012

Sounds of Pertussis campaign media clips,
2012

Own It campaign video case story, 2012

Own It campaign Adam Levine :60 broadcast
PSA, 2012

Dishing with the Co-Stars, 2012

Boys and Girls Clubs Johnny Damon Ynet,
2005

Boys and Girls Clubs Boston Coverage, 2005

Luxaire/Make-a-Wish partnership overview,
2006

Luxaire/Make-a-Wish Special Delivery TV
spots, 2006

Designs of Hope Houston event recap video,
2005

Hope Lives Here, UNICEF's campaign against
AIDS campaign video 8:33, 2004 June
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VMS Auction at Crowne Plaza Times Square
Steve and Vicky Morning Show WSTR-FM
Atlanta 23:15, 2005 Aug.

Lee National Denim Day media highlights,
2005

Procter & Gamble/UNICEF disc 1, 2002

Procter & Gamble/UNICEF disc 2, 2002

Soraya, Por Ser Quien Sou/No One Else psa's
in Spanish and English, 2002

Safe Kids Week artwork, 2002

Safe Kids Week artwork SKN-6254, 2002

Bounty Cards that Count creative TV and
radio, 2005

Hard Rock Café/Leary Firefighters Foundation
Firefighters Eat Free at Hard Rock Cafes
Worldwide, 2007

Hard Rock Café/Leary Firefighters Foundation
Firefighters Eat Free at Hard Rock Cafes
Worldwide, FOX Good Day New York aired
7/11, 2007

Glad to Help sample TV coverage DSNY, 2007

Glad to Help sample TV coverage Mardi Gras,
2007
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Channel Red Salvation Army spot :15, 20060
Nov. 10

Holland America On Deck for the Cure, 2007

Yoplait Champions information, 2003

Nick Federoff on Gardening; Pat Simpson,
2002 Mar. 2

Clorox Fresh Step materials, 2003

Lee National Denim Day logos, 2003

CIBC World Markets, Miracle Day, 2003

National Kids' Day wrap report and highlights,
2003

We Are Goodwill 8:34, 2006

Fireman's Fund, Heritage in the News clips,
2006

Into the Fire, film by Bill Couturié, 2006

Into the Fire, film by Bill Couturié, critics' cut,
2006

St. Jude's Children's Hospital Thanks and
Giving spot :15, 2006
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Colgate-Palmolive Healthy Bedtime Habits
news segments, 2006

CDC, Ninos Activos, Familias Sanas, end of the

tour, 2005

PNC/Sesame Street Elmo Happy Healthy
Ready for School 22:00, 2004

DoubleTree Teaching Kids to Care, 2004

VW/Scholastic "Developing Your Powers of
Persuasion" materials, 2004

Who Wants to Be a Superhero? Episode 204,
2007

Rally for the Cure, 2007

MVParents Advocates Toolkit, 2007

MVParents Advertising/PR creative, 2007

Walgreen Hope Blooms with You AWARE talk
radio, 2002

Princeton Partners Race for the Cure, 2005

Samsung's Four Seasons of Hope program
overview, 2005

Samsung's Four Seasons of Hope PR summary,

2005
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VERB Anytour movie, 2004

VERB Anytour photos, 2004

Cook for the Cure Komen conference, 2006

IAMS Home 4 the Holidays media coverage,
2005

Cartoon Network Rescuing Recess; Get
Animated PSAs, 2006

Cartoon Network Rescuing Recess highlight
reel, 2006

GSN the Network for Games, National
Vocabulary Championship sizzle, 2006

Win with Words PSAs and National Vocabulary
Championship spots, 2006

RH Donnelley Recycle for Teachers, 2005

Hyubndai Hope on Wheels, 2005

Backpacker Magazine's Summit for Someone
benefit climb program overview, 2006

Greater Chicago Food Depository, Hunger
Knows No Season marketing materials, 2006

Coldstone Creamery/Make-a-Wish World's
Largest Ice Cream Social media clips, 2005
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Blockbuster/Boys and Girls Clubs of America

hi res photos, 2002

Wal-Mart Healthy Ogres Eat 5 a Day the Color

Way, 2004

Domino's Pizza Delivers Incredible Wishes,
2003

Elefanten Steps to Art, concert footage and
images, 2002

Samsung's Four Seasons of Hope, TRT 9:00,

2003

Hiefer Hope Blend, 2005

Yoplait Built Differently to Perform Better,
2003

Quilted Northern Komen Foundation
Sponsorship, 2005

Quilted Northern Komen Foundation
Sponsorship, 2005

Quilted Northern Komen Foundation
Sponsorship, 2005

Lunafest trailer, 2006

Safe Cosmetics Campaign, 2006

Breast Cancer 3-Day Changing Lives, 2005
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Breast Cancer 3-Day Media relations results,
2005

AT&T Paperless Program supporting
materials, 2005

Center for Companies that Care supporting
materials, 2007

Home Depot Month of Service TRT 5:04, 2006

Gibson Music Rising EPK, 2006

Boys and Girls Clubs Day for Kids wrap video,
2006

JC Penney Jam Concert for America's Kids,
2006

JC Penney CBS First Gift Afterschool, 2006

Whirlpool Reba "Key" commercials :60
and :30, 2006

Whirlpool Reba "Key" commercials :60
and :30, 2006

ChoicePoint ADAM external video, 2006

Meals on Wheels Mayor's Support Slideshow,
2006

Lunafest trailer, 2006
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Safe Cosmetics Campaign, 2006

RE/MAX Children's Miracle Network, 2006

RE/MAX Home is Where the Hearst Is, 2006

First Book Highlights, 2003

Marshmallow Peeps Fun Bus Tour recap video,
2004

KitchenAid Halo images, 2003

Rosie the Riveter World War II Home Front
National Historical Park media kit, 2004

Urban Advantage Network 10 PSAs, 2002

Urban Advantage Network 10 PSAs, 2002

Closing the Health Gap demo of PSAs and
spots, 2002

American Heart Association Food Certification
Program: 5 Nutrition Tips spots, 2003

March of Dimes Premature Birth "My Son"
English PSA :60 and :30, 2003

March of Dimes Premature Birth "My Son"
Spanish PSA :60 and :30, 2003
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March of Dimes Premature Birth "My Son"
African American PSA :60 and :30, 2003

Target/Tiger Woods Start Something teacher's
guide, 2003

Dress for Success Suits to Self Sufficiency,
2008

World Hunger Relief Week PR highlights 3:40,
2007

World Hunger Relief Week direct mailer disk,
2007

National Wildlife Federation Backyard Habitat
TV loop, 2007

Rose/Glenn Group We Love this Place! Signs
the movie, 2007

Make a Wish: Natalie F.'s Wish, 2004

Target/Tiger Woods Start Something teacher's
guide, 2004

Red Sky Go On Campaign, 2009

IAMS Home 4 the Holidays sizzle reel, 2009

IAMS Home 4 the Holidays press materials,
2009
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Jumpstart Laura Bush PSA, Matt Lauer video,
2007

9 Lives Morris' Million Cat Rescue, 2006

Microsoft/UNHCR ninemillion.org, 2006

Bounty Cards that Count creative TV and
radio, 2006

Esquire House 360 press clips, 2007

Showtime Barbershop Rationale, 2005

Prostate Net Confronting Prostate Cancer
Know Your Options, 2005

Hollywood Video Community Spotlight
Training Manual DVD, 2006

Hollywood Video in-store monitor video, 2006

Philadephia Hollywood Video Starlight site
dedication, 2006

Intro for Philly Starlight Site, 2006

Starlight Site TV coverage, ABC-TV, WPVI,
2006

Boost Mobile RockCorps, 2006
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Boost Mobile RockCorps Got 2 Give 2 Get
episode 101 (25:45)-102 (23:45)-103 (22:33),
2006

Boost Mobile RockCorps Got 2 Give 2 Get
episode 104, 23:49, 2006

Boost Mobile RockCorps Racio City Concert
41:49, 2006

Team Gold's Tour de Cure recruitment/
promotional reel, 2006

Cure, Care, Commitment Meets Life Changing
Results sample broadcast media coverage,
2006

Major League Baseball/Habitat for Humanity
logo, 2005

Pedigree Adoption Drive 2006 Press, 2007

Pedigree Adoption Drive PSAs 1:15, 2007

Learn and Serve: An Introduction to Service
Learning, undated

Procter & Gamble Downy Touch of Comfort
full piece and :30 spot, undated

Procter & Gamble Downy Touch of Comfort
full piece and :30 spot, undated

Samsung's Hope for Education Halo Awards
Submission, 2005
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Samsung's Hope for Education Harold Hechler
Photography digital images, 2004

Samsung's Hope for Education, 2005

Schwab Learning "Fridge"; SparkTop "Team
Spark" spots, 2005

Schwab Learning "Fridge"; SparkTop "Team
Spark" spots, 2005

Social Security Administration Ticket to Work,
2005

OfficeMax A Day Made Better 3:08, 2010

Scholastic Book Clubs Classrooms Care
Reading is Giving presentation, 2009

Macy's Million Reasons to Believe print
summary October 2008-January 2009, 2009

Macy's Million Reasons to Believe sizzle reel,
2009

VH1 Save the Music Foundation/Procter &
Gamble on air promotion, 2006

Warm Coats & Warm Hearts Drive final, 2008

Albertson's Healthy Eaters interactive field
trip 7:31, 2008
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Home Safety Council, Code Red Rover
Grownup Come Over, 2006

Avon Let's Talk Beauty Tour, 2006

Cat in the Hat/First Book, Cat Challenge TRT
2:24, 2004

Liz Claiborne No More tour coverage, 2004

BMW Ultimate Drive, 2004

Women's International Bowling Congress Bowl
for the Cure, TRT 5:39, 2003

Hershey's Kissmobile Tour highlights, 2003

Entemann's Por un barrio mejor, 2004

Sephora/Operation Smile, 2004

Lee Jeans Get in Gear Bike Safety video TRT
5:52, 2003

UPS Store, Deliver Some Love, Toys for Tots
Campaign, 2005

The Great Safety Adventure, undated

Space Needle Tackling Hurricane Relief news
coverage, 2005
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Georgia-Pacific/Ronald McDonald House
Quilted Northern 100th Anniversary
Highlights, 2003

Procter & Gamble/UNICEF, SMT Gear Up for
Fall, Downy UNICEF TV, Sabado Gigante, 2002

Yoplait Save Lids to Save Lives Program, 2003

Things Remembered/Make-a-Wish Holiday
television, 2003

Race for the Cure program recap video, 2003

Race for the Cure Hope on Broadway recap
video, 2004

Lee National Denim Day media highlights,
2002

Race for the Cure program recap video, 2002

Angel Soft Angels in Action video, 2003

Briggs & Stratton National Mower Tune-Up
Month, 2002

Weather Channel Rays Awareness Campaign,
undated

Johnson & Johnson Safe Kids Campaign; All
That; Are You Forgetting Something?, 2003

National Safe Kids Week media clips, 2002
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Ford Blue Oval Certified Commitment to Kids
PSA "Most Important Photo" :25/5, 2002

Ford Blue Oval Certified Commitment to Kids
PR clips, 2002

Build-a-Bear Workshop, Nikki's Bear Tour
Spring 2003 results; Stuffed with Hugs
results, 2003

Sprint Yellow Pages Recycle for Literacy 5:37,
2003

American Idol Season 2, 2003

American Idol edited, 2003

Stop & Shop Triple Winner Video 7:40, 2003

Build-a-Bear Workshop, Operation Stuffed with
Hugs, 2005

AXA Achievement TRT 6:43, 2003

California Nutrition Network, Paper Dolls :30,
School Daze :30, 2005

Pearson-Jumpstart Partnership Promo Video
8:08, 2005

Whirlpool/Habitat for Humanity, Key :60, 2005

VH1 Save the Music Foundation Electronic
Press Kit, 2005
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PNC Grow Up Great shareholder version 2:44,
2004

DoubleTree Teaching Kids to CARE, 2004

HSBC Your Credit Counts: Olmos TV
interview; Rashad interview, 2004

Nextel, Phoenix Coyotes Red Cross PSA, 2003

History Channel Save Our Sounds, 1998

Hollywood Video TV news coverage, TRT
11:21, 2002-2003

Hollywood Video and Starlight United Airlines
ad, :90, 2003

Introducing Hollywood Video Starlight Site
and local news footage, TRT 9:00, 2003

Holiday Video holiday 2003, TRT 120:00, 2003

CIBC Miracle Day employee version, 2002

Leukemia & Lymphoma Society Days of Our
Lives recognition ceremony; Soap Central,
Mrs. Fields, Days/Walk episode, TRT 5:13,
2002

Heifer International, The Promise, TRT 9:52,
1995
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Heifer International, The Promise, TRT 9:52,
1995

Animal Planet Backyard Habitat TV short and
promo, TRT 10:26, 2005

Potawatomi Bingo Casino, Miracle on Canal
Street, 2002 Nov. 14

Potawatomi Bingo Casino, Miracle on Canal
Street, 2002 Dec. 19

Potawatomi Bingo Casino, Miracle on Canal
Street, 2003 Feb. 21

Potawatomi Bingo Casino, Miracle on Canal
Street, Rose, 2002

Potawatomi Bingo Casino, Miracle on Canal
Street, Thank you spot, 2002

Sprint Yellow Pages Recycle for Literacy media
clips, TRT 46:35, 2002

Lancome/Girls Inc. partnership launch video,
2002

Hershey's Kissmobile Tour highlights, 2004

Boys and Girls Clubs PSA campaign with
Denzel Washington, School's Out, 2004

Volkswagen/Scholastic, Fasten Your Seat
Belt...Go Far!, 2004
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Domino's Pizza/Make-a-Wish Foundation, 2002

Domino's Pizza/Make-a-Wish Foundation
Grants Taylor Benson's Wish, TRT 14:00, 2002

Samsung's Four Seasons of Hope; Main;
Arnold Palmer, Magic Johnson, Boomer
Esiason, Joe Torre, 2003

Samsung's Four Seasons of Hope, TRT 9:00,
2003

ConAgra Foods Child Hunger spots, TRT 8:00,
2002

Verizon Reads Image, 2002

ABC Cable Network Learning Together PSA w/
Julie Andrews :15x2, 2003

Rosie the Riveter, 2004

ABC Radio Networks Take a Loved One to the
Doctor Day 2:00, 2003

ABC Radio Networks Take a Loved One to the
Doctor Day 28:00, 2003

ABC Radio Networks Take a Loved One to the
Doctor Day 2:00, 2003

American Heart Association No Place Like
Home, 2003
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March of Dimes Premature Birth PSAs, 2004

Cartoon Network Animate Your World PSA,
undated

Habitat for Humanity--MLB national, 2005

Habitat for Humanity--MLB final reel all spots,

2005

Kellogg's/Komen Keep the Promise, 2003

Target/Salvation Army Songs for a Cause,
2008

Alliance to Save Energy PSAs, undated

Alliance to Save Energy PSAs (Spanish),
undated

Drive Smarter Challenge ringtone (Spanish),
undated

Jane Arden, Saved, 2004

American Idol, What the World Needs Now is
Love, 2003

American Idol, God Bless the USA, 2003

Elefanten Steps to Art, Bumblebees and
Googleheads, fun songs by Laurie Berkner,
2002
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Target/Salvation Army Songs for Greater
Good, 2007

Boost Mobile Rock Corps mixtape, 2006

Huddle to Fight Hunger highlights video,
cinema spot (flash drive), 2010

Jiffy Lube Maintenance Partners for Life (flash
drive), 2010

United Nations Foundation Girl Up: Recap; In
the Know; Kites in the Wind, 2012

Walton Isaacson Bellies PSA (flash drive), 2011

Touchdown for Tots PSAs (flash drive), 2011

Connect a Million Minds (flash drive , 2011

Get Schooled (flash drive), 2010

National Association of Realtors Houselogic
(flash drive), 2011

Pearson Foundation We Give Books (flash
drive), 2011

Have You Heard (flash drive), 2009

Disney Oceans videos (flash drive), 2011
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Cheesecake Factory Drive Out Hunger (flash
drive), 2009

Box Tops for Education, Power of One (flash
drive), 2010

Read and Rise supporting audio and video
(Flash drive), 2012

Teens for Jeans (flash drive in Taz), 2012

Kohl's Women's Health/Breast Cancer
Initiative (flash drive), 2012

Nature Valley National Parks Project (flash
drive), 2012

General Mills I 3 BKFST (flash drive), 2010

Scholastic Word Girl, Be Big, 2010

Soccket, 2010

Walmart Snow, 2010

We Give Books, 2012

P&G Special Olympics Final, 2011

Reality Check, 2011

Kohl's Love to Give, Happy to Save broadcast
coverage, 2012
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Kohl's Every Ribbon Tells a Story, 2012

Hanes Virtual Sock Drive, 2012

CVS Caremark Walk With Me, 2010

Children's Cancer Association and Papa
Murphy's Radiothon clips, 2010

Walton Isaacson Bellies PSA (flash drive), 2010

Delta Sky Miles, 2010

Fuel Your School, 2011

Walton Isaacson Bellies PSA (flash drive), 2011

Champions presented by Walmart and Sam's
Club, 2011

Vemma NEXT commercials, 2011

General Mills I 3 BKFST (flash drive), 2011

Do Something 101 School Supply Drive, 2010

New Balance Komen partnership, 2010

SunChips videos, 2009

Produce for Kids YouTube, 2011
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Aflac Friends of a Feather, 2012

Omega Project Orbis documentary, 2011

Rotary This Close creative, 2011

TakePart Contagion Master, 2011

Kohl's Susan G. Komen Southeast Wisconsin
Race for the Cure, 2012

Yoplait Fox Denver Pink House, 2012

Yahoo! You In?, 2010

Chivas Regal Espiritu de Progreso Latino,
2010

End Malaria, 2010

Kohl's Race for the Cure, 2011

St. Jude Children Hospital PlayNetwork, 2010

End Malaria, 2011

CYBEX Pink Ribbon Run sample broadcast
news, 2010

End Malaria, 2010
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Mens WearHouse Attack the Mancession

National Suit Drive sizzle media, 2010 Box AV12 > Disk RL11030-
FD-055

VH1 Save the Music Foundation Electronic
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