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Collection Title:
J. Walter Thompson Company. London Office. Account files, 1900-2002

Creator:
J. Walter Thompson Company. London Office

Source:
John W, Hartman Center for Sales, Advertising & Marketing History

Abstract:
Founded in 1864, the J. Walter Thompson Company (JWT) is one of the oldest and
largest enduring advertising agencies in the United States. It is headquartered in
New York. In 2018 JWT merged with Wunderman to form Wunderman Thompson.
The London Office first opened in 1899. Collection includes case studies; clippings;
radio and television commercial scripts and production notes; correspondence;
planning and strategy meeting materials; research reports and survey data;
photographs and other printed materials. Client companies include Canary Wharf,
De Beers, Electricity Council, Esso, Gallaher, Guinness, H.P. Bulmer, Kellogg's;
Kodak; Kraft; Lloyd's of London, National Westminster Bank, Nestlé-Rowntree;
Royal Air Force; Scott Paper; Warner-Lambert, and Wilkinson Sword. Acquired as
part of the John W. Hartman Center for Sales, Advertising & Marketing History.

Extent:
180.0 Linear Feet

Language:
Materials in English, Dutch, French, German, Greek, Italian, Spanish, Swedish,
Turkish.

Collection ID:
RL.12015

Permalink:
https://idn.duke.edu/ark:/87924/m1vx57

Preferred Citation

[Identification of item], J. Walter Thompson Company. London Office. Account
files, David M. Rubenstein Rare Book & Manuscript Library, Duke University.

Return to Table of Contents
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Background

Scope and Content

Collection includes case studies; clippings; radio and television commercial
scripts and production notes; correspondence; planning and strategy meeting
materials; research reports and survey data; photographs and other printed
materials. Client companies include Canary Wharf, De Beers, Electricity
Council, Esso, Gallaher, Guinness, H.P. Bulmer, Kellogg's; Kodak; Kraft; Lloyd's
of London, National Westminster Bank, Nestlé-Rowntree; Royal Air Force; Scott
Paper; Warner-Lambert, and Wilkinson Sword.

Biographical/Historical

Founded in 1864, the J. Walter Thompson Company (JWT) is one of the
oldest and largest enduring advertising agencies in the United States. It is
headquartered in New York. In 2018 JWT merged with Wunderman to form
Wunderman Thompson.

The London Office first opened as a European Sales Office in 1899, which
closed in 1916 due to the war. The office reopened in 1919; it moved into a new
headquarters at Bush House in 1924. After the end of World War II, the agency
relocated to Berkeley Square.

Return to Table of Contents

Arrangement

Organized alphabetically.

Return to Table of Contents

Administrative Information

Publication Statement

David M. Rubenstein Rare Book & Manuscript Library

411 Chapel Drive
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Duke University

Durham 27708

askRL@duke.edu

URL: https://library.duke.edu/rubenstein/

Access Restrictions

Collection is open for research.

Use Restrictions

The copyright interests in this collection have not been transferred to Duke
University. For more information, consult the Rubenstein Library's Citations,
Permissions, and Copyright guide.

Acquisition Information

The J. Walter Thompson Company. London Office. Account files were received by
the David M. Rubenstein Rare Book & Manuscript Library as a gift from the ]J.
Walter Thompson Company London Office in 2008.

Processing Information

Processed by Richard Collier, July 2022; additional processing by Richard
Collier, Jan. 2023. Accessions described in this collection guide: 2008-0270.

Return to Table of Contents

Related Materials

Related Material

Related materials may be found in the following Hartman Center collections:
J. Walter Thompson Company. London Office. New business records;

J. Walter Thompson Company. London Office. Print advertisements

Return to Table of Contents
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Names and Subjects

Advertising -- Great Britain -- 20th century
Advertising agencies -- Great Britain -- History
John W. Hartman Center for Sales, Advertising & Marketing History
De Beers Consolidated Mines

Guinness (Firm)

Gallaher Tobacco

Esso UK (Firm)

Warner-Lambert Company

Unilever (Firm)

Eastman Kodak Company

Great Britain. Royal Air Force

Kellogg Company

Kraft Foods Company

Scott Paper Company

Nestlé Company

Collection Inventory

General and Administrative Files, 1928-2000
General Office Files, 1928-1995

Accounts report, 1954 Box 201
Agency review of commercial television, 1987 Box 192
Analysis of business, 1955 Box 201
Billings, 1979-1985 Box 192
Board notes, 1994 Box 192
Brand communications--Account Group

briefing, 1995 Box 192
Business analysis for 1955, 1956 Box 201
Cartoon Network, 1997 Box 201

- Page 14 -
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Central Office of Information (COI)--Public
relations materials, 1983-1984

Client list, 1975-1986

Clients by billing group, new account
statistics, 1981-1984

Craft Skills Seminar, 1993

Physical Description: 2 folders

Craft Skills Seminar--Briefing, 1993
Creative brief, 1988
Direct marketing coverage in Europe, 1990

Directory of account knowledge from JWT's
collective worldwide experience, 1987

Dusty Fleming, 1989-1990

Glossary of media terms, 1985

Glossary of production terms, 1985
Handbook of effective advertising, 1991
Historic advertising, 1951-1980s
I-Group reports, 1980

International new product and packaging
digest, 1988

IPS equity negotiations, 1990-1991

Physical Description: 4 folders

Kate Godfrey day file, 1988-1990
Physical Description: 6 folders

Letters of terms, 1928-1933

Memos on the role of the account
representative, 1963-1973

Physical Description: 2 folders

- Page 15 -
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Box 192
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Box 203

Box 201

Box 192

Box 192
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Memos on the role of the account
representative, 1968-1976

Planning guide, 1974

Prescription for new product success
(Association of National Advertisers), 1984

Project Eurolink (English, French, Dutch),
1992

Physical Description: 2 folders

Repeat fees, 1991

Reports, 1973-1985
Physical Description: 10 folders

Representatives' basic reading list, 1985
Representatives survival kit, 1969
T-Plan, 1964

Thompson language, 1987

Account Planning, 1973-1992
Account Planners' Toolkit, 1990s

All you ever wanted to know about life-style
research, 1973

Archimedes and the efficacy of prayer, 1985

Campaign planning: The JWT way to work,
1986

Can TV programmes and advertising live
happily together?, 1985

IPA campaign planning 1992 creative briefing,
1992

The ad behind the ad (Mary Stewart-Hunter),
1980

Case Studies, 1973-2000

- Page 16 -
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Box 192

Box 201

Box 192

Box 201

Box 192
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Box 192

Box 192

Box 192
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A-W alphabetical files, 1991-2000

Physical Description: 4 folders

Arroll's 80/-, 1996

Austin Metro, 1981

British Airways World Offer, 1996
Colgate Actibrush, 1992

Daz, 1994

Direct Line Insurance, 1992
Draught Guinness in Cans, 1990

Effective Advertising, 1984

Scope and Contents

Box 192

Box 192
Box 192
Box 193
Box 193
Box 193
Box 193
Box 193

Box 193

Case studies of: Coco Pops; Kellogg's Bran Flakes; Kraft Dairylea; St. Ivel

Gold

First Direct, 1992

Fruit-Tella, 1994

GLC (Greater London Council), 1985
Go Ahead, 1999

I Can't Believe It's Not Butter, 1992
Josiah Doncaster & Co. Ltd., 1973
Kellogg's Pop Tarts, 1993

Lucozade Sport, 1992

Orange, 2000

Pringles, 1992

Ready Brek, 1995

Rolm Corporation, 1979

- Page 17 -

Box 193
Box 193
Box 193
Box 193
Box 193
Box 193
Box 193
Box 193
Box 193
Box 193
Box 193

Box 193



Guide to the J. Walter Thompson Company. London Office. Account files, 1900-2002

Rowntrees Walnut Whips, 1984
Snickers, 1997
Solpadol, 1997

Uvistat, 1989

Images File (Art Department Records), 1982-1996

Anita Wood (model), 1990s
Audrey Tom (model), 1990s
Barclays, approximately 1988
Bed shots, 1990s

Carrie Daves (model), 1990s
Damaged transparencies, 1991-1992
Diane Lane (model), 1990s
Esso, 1992

Esso, 1992

Eurostar, 1992

Eurostar, 1992

Gallahers, 1986-1988

Gallahers--Berkeley, 1988-1991

Physical Description: 2 folders

Gallahers--Berkeley, 1988-1991
Gallahers--Gift book, 1991
Gallahers--Kensitas Club, 1985-1991

Gallahers--Kensitas Club, 1988-1991
Physical Description: 3 folders

Gallahers--Kensitas Club, 1988-1991
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Box 193

Box 193
Box 193
Box 199
Box 196
Box 193
Box 193
Box 193
Box 193
Box 199
Box 193
Box 196
Box 193

Box 193

Box 197
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Box 193

Box 197
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Gallahers--Kensitas Club, 1988-1991
Gallahers--Kensitas Club, 1988-1991

Gallahers--Old Holborn, 1986-1991
Physical Description: 4 folders

Gallahers--Old Holborn, 1986-1991
Gallahers--Old Holborn, 1989-1991
Gallahers--Old Holborn, 1980s
Gallahers--Samson, 1987-1991
Gallahers--Samson, 1987-1991
Gallahers--Samson, 1989-1991
Gallahers--Samson, 1980s

George and Joyce Schlesinger (models), 1990s
Golden Wonder, approximately 1982
Hi-tec, 1990

Hi-tec, 1990

Hi-tec, 1990

James Wilson (model), 1990s

Jane Linfoot (model), 1990s

Joyce Blondin and Bill MacDonald (models),
1990s

Julian Routledge stats (artwork), 1996

Scope and Contents

Box 198

Box 199

Box 193

Box 197

Box 196

Box 199

Box 193

Box 197

Box 196

Box 199

Box 193

Box 197

Box 193

Box 196

Box 197

Box 193

Box 193

Box 193

Box 197

Julian Routledge was Senior Art Director for JWT from 1990-1991. Clients
include: AVAB (Automatic Vending Association of Britain); Barclays; Cable;

Chicken Tonight; Esso; Eurosport; Kellogg; Legal & General; Mellow
Bird's; Nortel; Nuclear Electric; Post Office

Julian Routledge work sheets, 1996
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Justin Ageyeman (model), 1990s
JWT Brochure, 1990

JWT Brochure, 1990

Physical Description: 2 folders

JWT Brochure--Allen Thomas, 1990
JWT Brochure--Allen Thomas, 1990
JWT Brochure--Chris Jones, 1990
JWT Brochure--Chris Jones, 1990
Kellogg's Just Right, 1980s
Kellogg's Just Right, 1980s
Kellogg's Nut Feast, 1992

Mark Lochrane (model), 1990s
Mary Mannion (model), 1990s
Media presentation slides, 1990
Models, 1990s

Models--Black skirt, 1990s

Models--Red skirt, 1990s

NABS (National Advertising Benevolent

Society), 1993

Natalie (model), 1990s

Natalie Haverstock (model), 1990s
Paula Woolfenden (model), 1990s
Parlor shots, 1990s

Persil, 1996

Persil Tablets, 1996
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Box 193

Box 196

Box 193

Box 196

Box 193

Box 196

Box 193

Box 196

Box 193

Box 193

Box 193

Box 193

Box 196

Box 196

Box 196

Box 197

Box 193

Box 193

Box 193

Box 196

Box 193

Box 193
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Pool shots, 1990

Pool shots, 1990

Rab Reilly (model), 1990s
Sabina Brennan (model), 1990s
Siobhan Fawl (model), 1990s
Sue Douglas (model), 1990s
Sue Ramsay (model), 1990s
Taravid, 1991

Taravid, 1991

Timotei, 1991

Tom Charnock (model), 1990s
Unilever--Lux, 1992

Val di Ponio (model), 1990s

Wilkinson Lady Protector, 1990s

Research and Presentations, 1967-1994

Are you spending too much on advertising or
too little (John Philip Jones), 1989

Crisis in branding (Stephen King), 1978

Do you really have a global strategy? (Gary
Hamel and C.K. Prahalad), 1985

Effects of "context" on the perception and
reception of advertising (Erica Brastoff), 1972

European food markets a 30 year perspective,
1994

Fitting the product to the market (Sue Briely),
1980
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Box 193

Box 196

Box 193

Box 193

Box 193

Box 193

Box 193

Box 193

Box 197

Box 193

Box 193

Box 193

Box 193

Box 193

Box 193

Box 193

Box 193

Box 193

Box 201

Box 193
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Getting the right product mix for new brands
(Stephen King), 1969

Marketing branded products, 1988

Monitoring and evaluating competitive activity
(Tony Stead), 1974

New technology--Checkout scanners, 1982
Package testing, 1967
Posters (Judy Steward), 1971

Practical progress from a theory of
advertisements (Stephen King), 1975

Presentation on advertising and public
relations, 1981

Presentation to Bob Saxton (banking and
finance), 1990

Presentation to Philip Norman (banking and
finance), 1990

Private label, 1991-1994

Psychology of radio listening (Colin Day et al),
1982

Radio advertising: The poor relation, 1984
Reports, 1967-1990

Sponsorship, 1980-1990
Physical Description: 3 folders

Standards and procedures in qualitative
research, 1973

What do we know about how advertising
works? (Timothy Joyce), 1967

What is a brand? (Stephen King), 1971
Scripts File, 1973-1991
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Box 194

Box 194

Box 194

Box 194

Box 194

Box 194

Box 194

Box 194

Box 194
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Box 194
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Activision, 1983
Allied Breweries--Skol, 1985-1987
Associated Biscuits, 1980-1983

Association of the British Pharmaceutical
Industry, 1986-1987

Batida de Coca, 1983

Bean Feast, 1984-1985

Beechams Schloer, 1979-1980
Benetton, 1985

Benetton, 1987-1988

Bero Flour, 1977

Bostik, 1984

Bowater Zenith, 1982

Bread Advisory Group, 1979-1982
Brentfords, 1982-1983

British Airports Authority, 1987-1991
British Petroleum, 1974-1980
British Rail, 1984-1986

British Rail, 1985-1988

British Telecom, 1985

British Telecom, 1985-1988
Brown & Polson, 1977-1980
Brown Bear, 1982-1985

Burger King, 1973-1985
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Box 198

Box 194

Box 198

Box 198

Box 198

Box 198

Box 194

Box 198

Box 198

Box 198

Box 198

Box 198

Box 194

Box 198

Box 198

Box 194

Box 198

Box 194

Box 198

Box 198

Box 198
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Burger King, 1983-1987
Campari, 1974-1983
Computerland, 1984
Corning, 1981-1985
Corning, 1986-1988

Crown Paints, 1979-1986
Crown Paints, 1984-1988
Cuticura (Ayds), 1977-1979
Daily Express, 1973-1974
Eaton, 1977-1980
Electricity Council, 1989
Entre Computer Centres, 1986
Findus, 1983

Flymo, 1982-1983

Fray Bentos, 1974-1981
Golden Wonder, 1979-1980

Golden Wonder, 1981-1984

Physical Description: 2 folders

Golden Wonder Crisps, 1988-1989
Harveys, 1984

Jacobs Coffee, 1983-1984

Kraft Singles, 1984

One-offs, 1984-1989

Pepsi, 1981
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Box 198

Box 194

Box 198

Box 194
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Box 198
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Pepsi, 1981-1985

Physical Description: 4 folders

Pitches we didn't get, 1988-1989
Pitches we didn't get--RAC Rescue, 1990
Project Peerage, 1984

Project Rainbow (Skol), 1985

Red Cross, 1988

Rowntrees Yorkies, 1988

Scott--Andrex, 1976-1983

Physical Description: 2 folders

Scott--Andrex, 1982-1986

Physical Description: 2 folders

Scott--Fiesta, 1987

St. Ivel, 1989

Swaddlers Togs, 1988-1989
TSB Bank, 1987
Unilever--Persil, 1988-1989

Unilever--Persil, Shield, 1986-1988

Return to Table of Contents

Banking and Finance, 1979-1995

Barclays, 1988-1994

Creative--Outdoor, print, storyboards,
1988-1994

Physical Description: 3 folders

Creative--Print, 1988-1989

Creative--Print, radio scripts, 1994
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Box 194

Box 194

Box 194

Box 194

Box 194

Box 194

Box 194

Box 198

Box 195

Box 195

Box 195

Box 195

Box 195

Box 195

Box 195

Box 5

Box 1

Box 1
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Creative--Print, radio, television, 1993-1994
Creative--Scripts, 1992-1993

Fixed-rate TESSA (tax-exempt special savings
accounts) campaign, 1994-1995

Lloyds Bank, 1988-1989
Creative--Print, 1988-1989

Creative--Print, 1989-1990

Midland, 1988-1990
Creative--Print, 1988-1990

Creative--Print, 1989

NatWest (National Westminster), 1982-1990
Actionline, 1990

Background, 1990

Branding Financial Services (Bot Tyrrell),
1990

Business services publications, 1988-1990
Clipping on relationship with JWT, 1988

Competitive advertising review, 1987

Physical Description: 2 folders

Competitive media, 1990

Consumer Response to Gold Plus Service,
1986

Corporate Banking Research Programme,
1986

Correspondence, 1990

Physical Description: 2 folders

Creative--Print, 1988-1989
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Box 1

Box 1

Box 186

Box 1

Box 5

Box 1

Box 5

Box 1

Box 1

Box 1

Box 1

Box 13

Box 1

Box 1

Box 1

Box 2

Box 2

Box 2
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Creative--Print, 1988-1989

Physical Description: 2 folders

Creative--Sketches and storyboards, 1989

Physical Description: 2 folders

Creative--Slides, 1990

Creative briefs, 1990

Credit card study, approximately 1986
Current account charges, 1990

Discussion of how to deploy advertising
activity over time (burst vs. drip), 1984

Ex-Burnetts, 1990
Expenses, 1990

Gold Card advertising development research,
1986

Gold Card advertising strategy, 1987
Gold Card project BD 396, 1984
Gold Card proposal, approximately 1986

Gold Plus Service press advertising, 1987

Physical Description: 2 folders

Interim review, 1988
Memos, 1990
Miscellaneous, 1990
Organization, 1990

Piggy Bank analysis, 1988
Pitch, 1990

Preferred Customer MasterCard Marketing
Guide, 1984

- Page 27 -

Box 5

Box 5

Box 2

Box 2

Box 2

Box 2

Box 2

Box 2

Box 2

Box 2

Box 2

Box 2

Box 2

Box 2

Box 186

Box 3

Box 3

Box 3

Box 3

Box 3

Box 3
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Premium customer concept, 1990
Presentation to MasterCard, 1986
Presentation to T. Frost, 1982
Production budget, 1990

Project Bloom, 1990

Project Darby credit project exploratory
research debrief, 1985

Project Darby Gold Card development brief,
1986

Project Darby research debrief, 1985
Quarterly reviews, 1990

Replacement scheme for Piggy Bank, 1987
Research, 1990

Small Business, 1989-1990

Physical Description: 2 folders

Small Business Special newspaper pullout,
1990

Start-Up Business research, 1989-1990

Physical Description: 3 folders

Structure and staffing, 1990
Technology Unit, 1990
The Action Bank Taking Action in 1984, 1983

Transcripts of presentation, 1982

Trustee Savings Bank, 1979

Evaluating and improving the sales
effectiveness of the TSB advertising budget,
1982
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Box 3

Box 3

Box 3

Box 3

Box 3

Box 3

Box 3

Box 3

Box 3

Box 4

Box 4

Box 4

Box 5

Box 4

Box 4

Box 4

Box 4

Box 4

Box 110
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Print creative, 1979 Box 110

Return to Table of Contents

Beverages--Alcoholic, 1968-1997
Allied Breweries, 1986-1987

Beer poster file (Slides), 1987 Box 110
Skol advertising recommendations, 1990 Box 110
Skol market analysis, 1986 Box 110
Skol status report, 1986 Box 110

Bacardi, 1988
Rum--United Kingdon annual plan, 1988 Box 23

Budweiser, 1983

Launch development research, 1983 Box 23
Memo--Meeting notes, 1983 Box 23
Presentation to Watney Mann, 1983 Box 23

Camus Cognac, 1989
Packaging and bottle designs, 1989 Box 110

Print advertising--Japan, 1989 Box 110

Guinness, 1968-1982

Charity Boxing Night program, 1982 Box 18
Field representative territorial map, 1980 Box 18
Photographs, transparencies, 1977-1980s Box 18
Print creative, 1969-1980 Box 18
Print creative, 1970s-1981 Box 20
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Scope and Contents

Includes "pub sign" designs, the toucan

Print creative, 1977-1981 Box 21
Print creative, 1975-1980 Box 29
Print creative, storyboards, 1968-1982 Box 22

Scope and Contents

Includes "pub sign" designs, the toucan

Print creative--Cartoons, 1970s Box 21

Slides (unsorted) of Guinness creative
1934-1981, 1969-1981 Box 18

Physical Description: 5 folders

Slides (unsorted) of Guinness creative
1934-1981, 1969-1981 Box 19

Physical Description: 4 folders

Slides (unsorted)--Guinness competition and
other, 1973-1981 Box 19

Physical Description: 3 folders

Harveys, 1988
Sherry tracking study, 1988 Box 23

H.P. Bulmer, 1988-1997

Account Directors meeting, 1994 Box 23
Account staffing, 1993-1996 Box 23
Amstel, 1993-1995 Box 23
Amstel--Advertising on Amstel, 1994 Box 23

Amstel--Brand positioning and advertising
development, 1994 Box 23

Amstel--IPA Ads of Excellence, approximately
1994 Box 13
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Amstel--Potential brand propositions, 1992
Amstel--Project Ambridge, 1992
Amstel--Project Tulip, 1993-1994

Amstel--Project Tulip--Advertising
development review, 1993

Amstel--Project Tulip--Background, 1993

Amstel--Project Tulip--Creative development
research, 1993

Amstel--Project Tulip--Estimated coverage
timing plan, 1994

Amstel--Project Tulip--Proposal, 1995
Beer--Europe, 1994

Beer--France, 1993

Beer--Italy, 1993

Beer--Spain, 1994

Bulmers Cider: Breaking Down the Barriers to
Growth, 1996

Chairman's review, 1992-1995

Physical Description: 3 folders

Cider briefing pack, 1997

Cider cluster group research, 1996
Cider--Consumer data, 1996
Competitive review, 1992

Consumer need states/category research,
1997

Consumer perspective, 1996

Corporate advertising, 1992
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Box 23

Box 23

Box 23

Box 23

Box 23

Box 23

Box 23

Box 23

Box 23

Box 23

Box 23

Box 23

Box 23

Box 186

Box 23

Box 23

Box 23

Box 23

Box 23
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Correspondence, 1993-1997

Physical Description: 2 folders

Correspondence, 1994-1995
Country Manor, 1991

Creative brief to Heineken, 1995
Creative proposals, 1988

Draught and packaged ciders, 1997
Draught dry cider, 1996

Heavy cider drinkers analysis in v. out of
home, 1995

Heineken Beer Communication Management
Course, 1996

Physical Description: 2 folders

How To Be "Classy" Funny, 1997

Key Observations on Our Key Targets, 1995
Key portfolio targeting, 1995
Max--Briefing, 1992

Max--Cider research proposal, 1992
Max--F92 brand plan, 1991

Max--Media, 1991

Max--Positioning and initial advertising/
sponsorship thoughts, 1993

Max--Promotions research, 1991
Max--Sponsorship proposal, 1993

Media, 1994-1997

Physical Description: 2 folders
National Sales Conference, 1995
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Box 186

Box 23
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Premium ciders research proposal, 1992 Box 23
Presentation to Arnould Thirion, 1997 Box 23
Presentation to Hugo Bulmer, 1996 Box 23
Presentation to Paul Siviter, 1995 Box 23
Project Amber--Positioning profiles, 1997 Box 24
Project Amber--Research debrief, 1997 Box 24
Project Amber--Research proposal, 1997 Box 24
Project Bubble (sparkling cider), 1992 Box 24
Project Bullock draft positioning profiles, 1997 Box 24
Project Fizz/Project Bubble, 1992 Box 24
Project Framework, 1994 Box 24

Physical Description: 3 folders

Project Orange--Discussion notes, 1995 Box 24

Project Orange--Draft positionings (Bulldog,

Tanner's, Bikeshed), 1995 Box 24
Project Orange--From Pilot Study to Research,

1995 Box 24
Project Orange--Proposition development,

1995 Box 24
Project Orange--Qualitative research (UK cider

market), 1996 Box 24
Proposition to Bulmer/Symonds--Media

centralisation, 1994 Box 24
Root and Branch, 1996 Box 24
Root and Branch--Analysis of Drinking

Behaviour, 1997 Box 24
Root and Branch--Brand portfolio map, 1996 Box 24
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Root and Branch--Need state analysis, 1996

Root and Branch--Volumetric sector
breakdown, 1996

Rudyard Kipling Memorial Expedition, 1995
Smooth cider, 1996-1997
Sponsorship, 1991-1997
Strongbow--Advertising development, 1997

Strongbow--Advertising proposals, 1993

Strongbow--Advertising research development,

1994

Strongbow--Awayday, 1994
Strongbow--Brand plan, 1996
Strongbow--Brand strategy, 1996
Strongbow--Brand stretching, 1991

Strongbow--Budget setting by econometric
modelling, 1997

Strongbow--Correspondence, 1990-1997

Strongbow--Creative strategy, development,
etc., 1992-1995

Strongbow--Econometric modelling
implications, 1997

Strongbow--Essence of Strongbow, 1995
Strongbow--Family vision/strategy day, 1996
Strongbow--"Going Out", 1989

Strongbow--Increasing the Power of the
Strongbow Brand, 1996

Strongbow--"Mean Streets", 1989
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Box 24

Box 24

Box 24

Box 24

Box 24

Box 24

Box 24

Box 24

Box 24

Box 24

Box 24

Box 24

Box 24
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Box 24
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Strongbow--New advertising campaign, 1993 Box 24
Strongbow--New creative direction, 1994 Box 24
Strongbow--Performance review, 1996 Box 24
Strongbow--Print creative, 1996 Box 13
Strongbow--Project Arrid, 1995 Box 24
Physical Description: 2 folders
Strongbow--Qualitative evaluation, 1994 Box 24
Strongbow--"Rainy Night", 1989-1990 Box 186
Strongbow--Recommendations, 1988 Box 24

Strongbow--Successful Advertising to the Key

Target, 1997 Box 24
Strongbow--Taste, 1993 Box 24
Strongbow--Vision 2000, 1993 Box 24
Strongbow Dry Cider, 1997 Box 24
Strongbow Smooth, 1997 Box 24
Strongbow Super launch debrief, 1992 Box 24
Strongbow Super/LA (low alcohol) debrief,

1995 Box 24
TGI (Target Group Index) analysis,

approximately 1995 Box 24
Understanding the Alcoholic Drinks Market

(TGI life stage research), approximately 1995 Box 24
Woodpecker cider media plans, 1995 Box 110

Vine Products and Whiteways, 1988
Correspondence, 1988 Box 24

Return to Table of Contents
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Business, Services, Institutional, 1958-1997
British Standards Institution, 1994
Print creative, 1994 Box 25

British Telecommunications, 1991

Correspondence, notes, etc., 1991 Box 25
Poster designs, 1991 Box 13
Service requests, purchase orders, etc., 1991 Box 25
Share Offer--Creative, 1991 Box 186
Share Offer--Creative development, 1990-1991 Box 187
Share Offer--Creative development, 1990-1991 Box 188
Share Offer--Launch campaign, 1991 Box 186
Physical Description: 3 folders
Share Offer--Media proposals, 1990 Box 186
Share Offer--Poster campaign, 1991 Box 186
Share Offer--Presentations, 1991 Box 186
Share Offer--Press campaign, 1991 Box 186

Canary Wharf, 1983-1987

Artist rendering (transparencies, by Langen

Wind & Norman)), 1986 Box 6
Briefing paper, 1986 Box 6
Brochure, 1986 Box 6
Canary Wharf: The Global Marketplace, 1986 Box 6
Corporate image handbook (draft), 1987 Box 6
Creative briefs, 1986 Box 6
Economic impact reports, 1986 Box 6

Physical Description: 2 folders
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Fact sheet, 1986 Box 6
House of Commons, 1986 Box 6
Information book (master), 1985 Box 12
Information kit, 1986 Box 6
Interim report, 1986 Box 6
Introducing Your Account Group, 1986 Box 6
London Docklands Railway (city extension),

1985 Box 12
Marketing report, 1986 Box 6
Marketing strategy, 1986 Box 6
Media discussion document, 1986 Box 6
Negatives, 1986 Box 6
Office sites brochure, 1986 Box 6
Opinion research, 1986 Box 6
Overview brochure text, 1986 Box 6
Panel size catalog, 1986 Box 6
Press coverage, 1986 Box 6
Proposal--Marketing Canary Wharf, 1986 Box 6
Prospectus and reports in Japanese, 1986 Box 6

Physical Description: 2 folders

Review of advertising, 1986 Box 6
Review of advertising strategy, 1986 Box 6
Review of communications means and

strategy, 1986 Box 6
Slides, 1986 Box 6

Physical Description: 6 folders
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Summary of Leaflets and Information
Collected at Public Meeting on Isle of Dogs,
1986

Surveys of journey times, 1986

Transport background report, 1986
Transport study, 1986

TSB review--Banking on Canary Wharf
(English and Japanese), 1986

World Finance Center (New York) information
package, 1983

Currys, 1985

Development Plan to Establish a Strongly
Branded Private Label Range, 1985

Report--Private Label White Goods, 1985

Decimal Currency Board, 1971

Decimalization of the currency in Great
Britain, 1971

Print advertising, 1971

Electricity Council, 1975-1989
Advertising to Industry, 1987

Annual Report and Accounts 1986/87, 1987
Beta Awards, 1986
British Electric Living Exhibition, 1988

British Gas Privatisation: Outline Public
Relations and Marketing Proposals, 1985

Capenhurst '86 (Electricity Council Research
Centre), 1986

Charity advertising, 1985-1987
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Box 6
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Box 12

Box 6

Box 6
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Circuit News, 1988 Box 12
Cook Electric, 1985-1987 Box 6
Cook Electric--Advertising Research

Management Report, 1989 Box 6
Cook Electric--"It's Magic"; "It Makes You Feel

So Young", 1989 Box 6
Cook Electric--Proposals for advertising, 1988 Box 6
Corporate Advertising: A Strategic

Reappraisal, 1984 Box 6
Corporate advertising presentation, 1985 Box 6
Corporate advertising proposals, 1985 Box 7
Creative briefs, planning, etc., 1986 Box 7
Cutting home energy costs, 1986 Box 7
Cwmrheidol Nature Trail, 1980s Box 7
Domestic energy advertising, 1987-1989 Box 12

Physical Description: 2 folders

Electricity and You pamphlet series,

1983-1987 Box 7
Electricity Marketing Conference (EMCON),

1986-1988 Box 7
Energy efficiency, 1986 Box 7
Heat Electric, 1983-1987 Box 7
Helping business make the most of energy,

1986 Box 7
Home heating, 1985-1986 Box 7
Industry's Responsibility to Society, 1986 Box 7
Kingsnorth power station, 1975 Box 7

- Page 39 -



Guide to the J. Walter Thompson Company. London Office. Account files, 1900-2002

Landscape in the Making, 1982
Marketing Committee, 1985-1988
Paying electricity and gas bills, 1982
PEP Awards, 1984-1986
Presentation, 1981

Project Sparta, 1989
Physical Description: 2 folders

Publicity guidelines, 1986

Recommendations for collective publicity,
1989

"SUPRA" insulating and heating presentation,
1985

You and Your Water Meter (Water Authorities
Association), 1987

Flymo, 1982

Consumer Reactions to Wet/Dry Vacuum
Cleaner Concept, 1982

Report on potential for outdoor vacuum
cleaner, 1982

Harrods, 1985

Advertising recommendations, 1985

Japan Festival, 1989, 1991
Exploding World, 1991

Grand Kabuki, 1991
Hanare Goze Orin, 1991

Japan of Today (International Society for
Educational Information), 1989
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Mingei: The Popular Tradition in Japanese Art,

1991
Takarazuka Revue Company, 1991

Your Bag of Thrills, 1991

K'Nex, 1997

Worldwide Children's Advertising Regulations,

1997

Legal & General, 1974
Storyboards, 1974

Lloyd's of London, 1990-1995
Broker's Guide, 1994

Business plan, 1994
Competitive--Axa Group, 1994
Competitive--Axa Group, 1993-1994
Competitive review, 1994
Corporate brand presentation, 1994
Global image research, 1995

Guidelines for the Use of Lloyd's Name in
Advertising and Publicity, 1990

Information pack, 1995

Lloyd's: A Route Forward, 1992

Lloyd's: Reconstruction and Renewal, 1995
Memos, planning, etc., 1995

Presentation, 1994

Principles, Plans and Process for Brand
Development, 1994

- Page 41 -

Box 7

Box 7

Box 7

Box 7

Box 186

Box 7

Box 7
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Box 7

Box 7
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Project Tennis--Background, 1994 Box 7
Research, 1994-1995 Box 7
Visitor's Guide (Bryan Appleyard), 1990 Box 7

Marshall Cavendish, 1987

The Great Partworks: The Story Behind Their
Predicted Success, 1987 Box 7

Mattel, 1990

"Don't Panic" commercial--Production notes,
casting, scripts, etc., 1990 Box 7

Physical Description: 4 folders

"Don't Panic" commercial--Storyboards, 1990 Box 12

Meccano Ltd., 1958-1963

Banners, approximately 1960 Box 29
Bayko building sets literature, 1961-1962 Box 14
British Toys Daily News Sheet, 1960 Box 29
British Toys magazine, 1959-1963 Box 13
Circuit 24 literature, 1961 Box 14
Dinky Toys literature, 1962 Box 14
Games and Toys magazine, 1963 Box 14
Hornby-Dublo Trains literature, 1958-1963 Box 14
M Trade Bulletin, 1963 Box 14
Miscellaneous catalogs and price lists,

1959-1962 Box 14
Price lists, banners, etc., 1960-1963 Box 13
Schoolboy's Own Exhibition booklet, 1960 Box 14
Toy Trader magazine, 1963 Box 14
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Milton Bradley, 1982-1985
1985 Preview, 1984

A Brief Introduction to JWT, 1982
Competitors, 1984

Correspondence, 1983-1985

National Lottery, 1993-1994

Correspondence, planning, etc., 1994

Game plan, 1994
Physical Description: 2 folders

Logo designs, 1994
Project Foundation (research), 1993
Marketing plan, 1994

Retail distribution plan, 1994
Physical Description: 2 folders

Telephone survey, 1994
Nintendo, 1993-1994
Game Boy creative, 1993-1994
Game Boy creative, 1993-1994

Nuclear Electric, 1991
Media presentation, 1991

Perspex (Imperial Chemical Industries), 1984

The First Fifty Years, 1984

Philips Industries, 1980

Advertising recommendations for the United
Kingdom launce of Gemini video disc system,
1980

- Page 43 -

Box 7

Box 7

Box 7

Box 7

Box 8

Box 8

Box 12
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Box 8

Box 25

Box 32

Box 42

Box 25
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Prontaprint, 1986
Slides, 1986

Regional Electricity Companies, 1990
Share offers poster design, 1990

Rowenta, 1990-1992
Background, 1991-1992

RS 500 Line advertising campaign briefing,
1991

Scripts, 1992
Small Appliance Brands Across Europe, 1990

Storyboard, 1992

Royal Mail, 1990-1991
Parcelforce budget 1991-1992, 1990

Parcelforce correspondence, 1990

Parcelforce correspondence, 1990-1991

Physical Description: 2 folders

Parcelforce media planning, 1989-1991

Parcelforce strategy, 1989-1991

Sharp Electronics, 1985

Report--Attitudes to major electronic brands
and advertising, 1985

Steel Company of Wales, 1964-1965
Annual Report, 1964

Newsletter design, 1965

Taylor Woodrow, 1970
Direct mail, 1970
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Box 8

Box 8

Box 8

Box 8

Box 12

Box 110

Box 110

Box 8

Box 110

Box 110

Box 8

Box 8
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Box 8
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Vickers, 1990
Case study, 1990

Walker & Hall (silversmiths), 1958

Plan and Data questionnaire, 1958

Return to Table of Contents

Clothing and Accessories, 1937-1996

Aquascutum, 1990
Case study, 1990

Benetton, 1990

Evolution of Advertising in Benetton's History,

1990

DeBeers, 1984-1996
Advertising efficiency, 1987

Advertising penetration studies, 1985-1988
Physical Description: 4 folders

Barriers and motivation study, 1994
Brussels, 1984

Brussels, 1984

Brussels--Activity reports, 1984
BTS Wave 1--Handout, 1995

BTS Wave 2--Spain unmarried data tables,
1996

Physical Description: 2 folders

BTS Wave 3--UK married data tables, 1996
Physical Description: 2 folders

BTS Wave 4--Germany summary report, 1996
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Consumers in the 1990s, 1991

DC]J study--Spain vol. 4, 1993

DCR copy test, 1993

Design clinic, 1987

Development of UK marketing plans, 1995

Diamond engagement and anniversary rings
research, 1991

Diamond Jewellery: A Qualitative Attitude
Study Across Four Countries, 1994

Diamond jewellery advertising, 1986
Engagement rings, 1987

European major markets, 1992

Physical Description: 2 folders
European research, 1993-1994
Fee reconciliation, 1985
France--1995 programme, 1995

France--Diamond jewellery market, 1994

Physical Description: 2 folders

Frankfurt, 1984-1985

Physical Description: 3 folders

Image: Where to Next?, 1995
International Research Forum, 1987
Italy--Market for diamond jewellery, 1992

Japan, 1984-1985

Physical Description: 4 folders

Japan, 1985
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Japan--New team structure, 1985 Box 9
Jewellery retailers trade structure study, 1986 Box 9
London, 1985 Box 9

Physical Description: 2 folders

London, 1985 Box 13
London--Project Superior, 1985 Box 9
Madrid, 1984-1985 Box 9
Madrid, 1984-1985 Box 13
Madrid, 1984-1985 Box 10
Madrid--Summary of publicity activities for

Spain, 1985 Box 10
Marketing plan, 1991-1992 Box 10

Physical Description: 5 folders

Meeting plan, 1995 Box 10
Milan, 1984-1985 Box 10

Physical Description: 4 folders

Milan, 1984-1985 Box 13
Scope and Contents

Includes sketches for "drawing" series

Milan--Summary of publicity activities for Italy,
1984 Box 10

Paris, 1985 Box 10
Physical Description: 2 folders

Paris--Reports, 1985 Box 10
Physical Description: 2 folders

Planning binder, 1993 Box 10

Physical Description: 2 folders
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Press advertising development, 1987 Box 10

Quality and Information Trade Research, 1986 Box 10

Research, 1995 Box 10

Research debrief, 1995 Box 10

Rio de Janeiro, 1985 Box 10
Physical Description: 2 folders

Rio de Janeiro, 1985 Box 13

Spain--Diamond acquisition study, 1993 Box 10
Physical Description: 3 folders

Strategy development, 1987 Box 11
Physical Description: 2 folders

Sydney, 1984-1985 Box 11
Physical Description: 3 folders

Sydney, 1985 Box 13

Tactical generic campaign, 1987 Box 11

Telephone survey, 1986 Box 11

The Millennial Diamond, 1994 Box 11

Toronto, 1985 Box 11

Physical Description: 3 folders

Toronto, 1985 Box 13
Toronto--Diamond Information Centre, 1985 Box 11
Toronto--Diamond Promotion Service, 1985 Box 11
Toronto--Diamonds Today press kit, 1985 Box 11
Turkey--Non-wedding diamond jewellery

research, 1995 Box 11
Turkey--Towards a marketing plan, 1995 Box 11

- Page 48 -



Guide to the J. Walter Thompson Company. London Office. Account files, 1900-2002

Turkey--Turkish programme, 1994 Box 11
Turkey--Wedding jewellery research, 1995 Box 11

UK (United Kingdom)--1990 market size
report, 1991 Box 11

UK (United Kingdom)--1993 recommendations,
1992 Box 11

UK (United Kingdom)--Jewellery market
report, 1984 Box 11

UK (United Kingdom)--Retail jewellery trade,
1984 Box 11

Florsheim Shoes, 1994-1996

Binder, 1995 Box 11
Brand communication strategy, 1995 Box 11
Communications strategy, 1995 Box 11
Competitive advertising, 1994 Box 11
Consumer media proposals, 1995 Box 11
Dri-Treds, 1994 Box 11
European stock styles catalog, 1995 Box 11
Integrated Approach to Consumer

Communications, 1995 Box 11
Memos, reports, etc., 1994-1996 Box 11

Physical Description: 2 folders

Men's Shoe Market Advertising Review, 1994 Box 11
Print advertising, 1994-1995 Box 13
Print advertising, 1994 Box 29
UK launch campaign, 1995 Box 11
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UK Launch of the Florsheim Shoe Company,

1995 Box 11
UK Men's Footwear Market, 1994 Box 11
UK Public Relations Update, 1995 Box 11

Goodyear (Rubber soles and heels), 1937
Account planning binder, 1937 Box 11

Manfield & Sons Limited, 1951-1954
Data book, 1951-1954 Box 11

Rolex, 1980s
Print creative, 1980s Box 11

Screensport, 1991 Box 186

Return to Table of Contents

Deltakos Accounts, 1975-1988

Biographical / Historical

Deltakos was established around 1967 to focus on advertising, marketing,
and public relations activities in the healthcare industry. It was renamed JWT
Healthcare in 1986 and was absorbed into Ferguson Communications in 1993.

Advertising and marketing practices and

standards, 1978-1984 Box 189
Advertising and Prescription Medicines (W.

Duncan Reekie and Hans Otzbrugger), 1984 Box 189
Advertising standards, 1983 Box 189
Astra Pharmaceutical (English, Dutch), 1985 Box 189
Beecham, 1980-1986 Box 189

Physical Description: 2 folders

Beecham--Agency brief, 1986 Box 189

Physical Description: 2 folders
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Beecham--Amoxil, 1983-1986
Beecham--Clamoxyl (Dutch), 1983

Beecham--Presentation, 1986

Physical Description: 3 folders

Beecham--Proposals, 1986
Beecham--Scripts and copy, 1986

Beecham--Summary of JWT Healthcare
proposals for cardiovascular logo, 1986

Beecham/Bencard, 1982-1986
Bencard--Amoxil, 1984
Bencard--Clamoxyl (Dutch), 1982
Bencard--Orvite 7, 1985
Bencard--Orvite 7, 1985

Bencard--Revised press advertising proposals
for Amoxil, 1985

British Medical Television, 1986

British Medical Television--Video survey, 1986
CellTech annual report, 1983

Christmas cards, 1987

Client list, approximately 1984
Correspondence, 1982-1988

Deltakos staff and structure, 1985-1987
Physical Description: 2 folders

Direct mail examples, 1982-1984
Eli Lilly, 1986

JWT Healthcare structure, 1980-1982
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Lorex presentation, 1984

MASTA (Medical Advisory Services for
Travellers Abroad), 1987

Medical Laboratory World, 1983
Medical Mailing Company lists, 1986

Pfizer--Piroxicam, 1986

Physical Description: 2 folders

Pharmaceutical Journal, 1984-1987
Pharmaceutical printed media, 1983
Pharmaceuticals Update, 1986
Presentation on infant care, 1982

R.M. Harden (Director, Centre for Medical
Education), 1981-1988

R.M. Harden (Director, Centre for Medical
Education), 1982-1986

R.M. Harden--AIDS research, 1987

R.M. Harden--American Wound Detective,
1987-1988

R.M. Harden--Arthritis Healthtrac, 1982

R.M. Harden--Clinical competence, 1975-1980
R.M. Harden--Dental practice, 1988

R.M. Harden--Rheumatology, 1981-1983
Squibb, 1987-1988

Squibb, 1987-1988

Squibb--Granuflex, 1987

Squibb--Scripts and copy, 1985-1988
Physical Description: 2 folders
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Box 189

Box 189
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Tambocor literature review, 1984

Tube and sip feeding: Transcript of interview
with Dr. Patrick Keohane, 1982

Warner-Lambert Healthcare, 1981-1987
Wellcome--Scripts and copy, 1984-1986
Wyeth Laboratories, 1983-1985

Wyeth Laboratories--Gold Cap SMA, 1982-1985

Physical Description: 2 folders

Wyeth Laboratories--Infant care, 1983-1985

Wyeth Laboratories--Progress, 1985

Return to Table of Contents

Eastman Kodak, 1980-1996

General Files, 1981-1996
60 years of branding, 1995

1990 agency performance evaluations, 1991
1994/1995 media strategy, 1994

1995 vision and strategies, 1994

A first look at 1995, 1994

Advanced Photo System launch, 1996
Advertising research, 1993

Agency evaluations, 1991-1995
Physical Description: 3 folders

Asia--Research, 1995

Billings, 1992-1996
Physical Description: 3 folders
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Branding presentation, 1995
Brazil--Account status, 1985

Business Equipment Digest, 1991-1992
Client agency evaluation, 1987

Client organization, 1984-1987

Coexisting and competing with retail brands,
1990

Communications activities report, 1986
Competitive agency intelligence, 1984-1985
Competitive analysis, 1986

Competitive media review, 1994
Competitors, 1985-1987

Consumer Division media plans, 1991-1992
Consumer Imaging organization, 1996

Consumer Imaging Products--Brand switcher
study, 1995

Consumer qualitative research, 1988
Corporate campaign, 1990

Corporate campaign, 1990, 1992

Physical Description: 2 folders

Corporate image campaign, 1992

Correspondence, 1984-1987
Physical Description: 2 folders

"Developing advertising requires time,
dedication and perseverance", 1995

Digital print services, 1995
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Digital print station, 1995
Emotions study, 1991
Enthusiast products market situation, 1994

European Coordination--Budgets and costs,
1986-1987

European Coordination--Operating budgets,
1984-1986

European Coordination--Services, 1985

European region, 1994

Physical Description: 2 folders

Far East--Account status, 1985-1986
Faulds Omnibus Review of Retail, 1988
"Flow of information", 1985-1987
"Flow of information", 1986

France--Communications strategy (French),
1996

Germany--Account status, 1984-1987
Global brand prototypical media plans, 1993

Global consumer marketing in a changing
world, 1996

Global creative, 1993

Global partnership: Agility for a competitive
world, 1986

Good Advertising Practice, 1990
Greece--Competitive advertising, 1995

Greece--Development, 1993-1995

Physical Description: 2 folders
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Greece--Strategy, 1993-1995
Greece--Total Communication, 1995

How Kodak Might Optimise Its EPOS System,
1988

Image Building Ideas for a World Leader in
Imaging, 1994

Induction for Selena Hutchison, 1994
International Kodakery, 1987
Italy--1985 briefing, 1984
Italy--Account status, 1984-1988
Italy--Account status, 1987
Italy--Brand review, 1995
Italy--Business review, 1993
Italy--Creative development, 1993-1994
Italy--Creative development, 1995
Italy--Fun Gold media plan, 1996
Italy--MTV, 1995

Italy--Presentations, 1984-1985, 1993

Physical Description: 2 folders

Italy--Sponsorships, 1984

JWT general, 1984-1987

JWT organization, 1984-1987

JWT worldwide presentation, 1994
Kodak and JWT in Europe, 1994

Kodak and Kodak-related news, 1987
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Kodak Branding, or How to Move Forward and
Stand Still at the Same Time, 1995

Kodak in 1994: The New Generation, 1994
Kodak international overview, 1994

Kodak Monitor presentation, 1993

Physical Description: 2 folders

Kodak News, 1993

Physical Description: 3 folders

Kodak products for business, 1990

Kodak Professional--Creative development in
Turkey, 1995

Kodak South Africa BBC documentary, 1985
Kodak UK snapshot, 1994

Kodak Worldwide, 1985

Legal requirements, 1986-1987

Legal requirements, 1986-1987

Letter of terms, 1989-1993

Letter of terms, 1990-1994

Managing the Agency, 1986

Market modeling, 1984-1987

Market modeling, 1985-1987
Physical Description: 2 folders

Market overview--Europe, 1994
Market research brief, 1994

Marketing communications process,
1986-1987

Marketing plan, 1992
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Media advertising expenditure, 1986
Media budgets, 1985-1986

Media Department visuals, 1991-1992
Memos, notes, etc., 1992-1993

Mind Your Own Business, 1990-1991
Multinational background, 1984-1987
News, 1994

Nordic region, 1992, 1996
Physical Description: 2 folders

Operating budgets, 1984-1987
Pan-European survey, 1984
Pan-European TV, 1996
Photofinishing--Communications, 1993
Photofinishing--Market situation, 1994

Photographic market--Competitive review,
1994

Photographic market--Situation analysis, 1994
Planning, 1984-1987

Poland and Hungary, 1990-1991
Portugal--Creative development, 1994-1995

Portugal--Development (English and
Portuguese), 1995

Portugal--Marketing objectives, 1994
Portugal--News on Kodak, 1993

Portugal--Objectives, strategies, 1995
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Portugal--Research, 1993-1994

Portugal--Retrato futuro dos Portugueses em
grande formato e a cores (Portuguese), 1993

Portugal--Segmentation study, 1993
Presentation to Finisher Sales Division, 1986
Presentation to Gaetan Lambiase, 1994
Presentation to Mike McGinn, 1993

Prints by Kodak--Creative development, 1993
Prints by Kodak--Summer campaign, 1994

Private Labels: Fighting Off the Parasites,
1994

Profit and loss, 1985-1986
Project 175 communications strategies, 1981

Project Blue Sky, 1984-1985

Physical Description: 3 folders

Project Blue Sky, 1984-1985

Project Blue Sky, 1985

Project Snap: Consumer groups by sex, 1986
Public relations proposals, 1991

Qualitative assessment of European
advertising for Kodak, 1989

Research, 1984-1994
Physical Description: 2 folders

Research on "K" concept, 1993
Russia and Eastern Europe, 1995-1996

Sales promotion summary, 1990
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Snapshot of Britain, 1994

South Africa--Living standards measure
overview, 1994

South Africa--Presentation, 1995

South Africa--Project Snap, 1994

South Africa--Project Valerie, 1995
Southern Europe, 1995

Southern Europe--Advertising, 1996
Spain--Creative development, 1993-1995

Spain--El mercado de marcas blancas
(Spanish), 1995

Spain--Kodak Masterclasses, 1994
Spain--Kodak Spain scenario, 1993

Sponsorship, 1984-1985

Physical Description: 2 folders

Sponsorship--Olympics, 1984-1994
Physical Description: 7 folders

Standard Platforms: The Imaging Glossary,

1990

Status reports, 1984-1987

Physical Description: 3 folders

Status reports, 1987-1995

Physical Description: 4 folders

Time Magazine, 1985-1986
To Take Kodak Benelux Further, 1996
Turkey, 1994-1995

Turkey--Creative examples, 1990s
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Turkey--Presentation, 1994-1995

United Kingdom--Account status, 1986-1987

United Kingdom--Photofinishing market, 1991

United Kingdom--Photographic market
competitive review, 1994

United States--Strategy, 1995

Video equipment report, 1986

Video system, 1987

West Africa--Account status, 1986
Worldwide copy testing proposal, 1985

Worldwide Marketing Guidance, 1995

Cameras, 1981-1996
Advantix, 1996

Advantix guidelines, 1995

Advantix print creative, 1996

Compact cameras, 1985

Compact cameras card survey, 1987
Compact cameras research, 1985-1986
Competitive, 1994

Competitive brochures, 1985
Disposable cameras, 1994

Eastern Europe, 1995

"Fun" camera discussion, 1994

"Fun" camera storyboard, 1994
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Kodak Advertising Monitor, 1987-1988

Physical Description: 3 folders

Kodak cameras, 1995

Kodak "Fun"--Turkey, 1995

Kodak "Fun"--Turkey print creative (Turkish),

1995

Kodak Kompak pack research, 1985
Market situation, 1994

Marketing plan, 1987

Mexico Christmas commercial, 1986
P228, 1984

Planning, 1985-1986

Physical Description: 3 folders

Planning, 1985-1986
Project Falcon, 1994
Sell-through summary, 1986
Single use cameras, 1995

Single use cameras--Creative development,
1992

Single use cameras--Italy, 1996

Single use cameras--Market situation, 1994
Single use cameras--United Kingdom, 1994
The new campaign, 1981

UK amateur camera market, 1991

VR 35mm camera--Images, 1984
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VR 35mm camera--Launch Hong Kong/
Bangkok, 1984

Colorwatch, 1991-1992

Advertising overview, 1992

Evolution of Bill Cosby campaign, 1991

Copy Products Division, 1980-1993

1986 U.S. communications strategies, 1985
1991 advertising proposal, 1990

1991 marketing communications programme,
1990

1991 press and public relations
recommendations, 1990

1992 advertising proposal, 1991

Agency brief and assignment, 1991
"Brand" advertising, 1991

Coloredge copiers, 1991

Competitive image survey, 1990
Competitive print advertising, 1984-1985
Competitive print advertising, 1984-1985
Copier ads evaluation, 1989

Creative briefs, 1986-1990
Physical Description: 2 folders

Desktop printers, 1992
Desktop printers print creative, 1990
Desktop printers print creative, 1992

Developing the positioning, advertising
strategy and brief, 1992
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Ektaplus UK product launch, 1990
Ektaprint copiers in Europe, 1986

Ektaprint copiers--U.S. marketing
communications, 1985

Ektaprint European launch proposals, 1980
IMC Journal, 1993

Industry publications, 1990-1993

Industry publications, 1991-1993

JWT photocopiers, 1985-1986

Kodak 1570 and 1575 copier-duplicators, 1991
Laser printer research, 1991

Lionheart project, 1990

Market situation, 1988

Martin Jones--U.K. photocopier market, 1988
Media, 1989

Media proposals, 1991

Meeting at JWT, 1990

Office Equipment News, 1990-1993

Office imaging direct marketing mid-year
review, 1992

OIS Document Management Conference, 1993
Olympus concept review, 1989
Olympus launch, 1988

Olympus/Vulcan, 1989
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Olympus/Vulcan--European marketing plan,
1989

Physical Description: 2 folders

Olympus/Vulcan--Launch, 1989
Olympus/Vulcan--Project, 1988-1989
Photocopier sector report, 1985
Presentation, 1991

Print advertising, 1993

Print advertising, 1985, 1991

Print creative, 1984-1991

Research, 1990

Strategy, 1989

Strategy recommendation, 1990
The World's Most Copied Copier, 1985
Tony Bale, 1986

Vulcan project, 1988

Xerox 5100, 1991

Film, 1985-1996
Agfa, 1990

Agfa report, 1993

Blister pack design research, 1988

Boots Company Report, 1994

Camera pre-stage, 1987

Campaign to fight free film--Portugal, 1994

Campaign to fight free film--Portugal, 1994
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Colour Negative 135 film--United Kingdom,
1993

Colour negative film market, 1994
Colour negative film survey, 1988
Colour print users, 1991

Competitive advertising (English, Italian,
German, Greek), 1990-1995

Competitive expenditure, 1995

Creative development--Turkey (Turkish), 1995
Ektachrome Elite II, 1996

Ektar advertising planning, 1990

Ektar print advertising, 1988

Ektar print creative (English, German),
approximately 1990

Ever purchasers of photographic film--South
Africa, 1995

Film strategy, 1995

Fuji, 1990-1992

Fuji annual report, 1993

Fuji users research, 1987

Gold 400 ASA, 1992

Gold advertising development, 1994

Gold and VR film in independent dealers
observation study, 1987

Gold ASA 400--Europe, 1995
Gold film creative, 1994

Gold film creative, storyboards, 1994
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Gold film marketing programmes, 1994
Gold film positioning, 1994

Gold questionnaire, 1994

Gold vignette proposals and endlines, 1995
Greece--Contest campaign (Greek), 1993
Greece--Contest campaign (Greek), 1993

Horizon print creative--Portugal (Portuguese),
approximately 1994

Impact of promotional activity in Spain on
Kodak film brand equity, 1995

K film packtest, 1987

Kodak and MTV, 1995

Kodak Gold, 1986

Kodak Gold--Advertising research, 1993
Kodak Gold--Agency brief, 1995

Kodak Gold--Creative development, 1994

Kodak Gold--Gen IV launch, Italy and Spain,
1993-1994

Kodak Gold--Gen IV launch, Italy and Spain,
1994

Kodak Gold--Italy, 1994
Konica, 1990
Konica annual report, 1993

Managing 125 film in light of the launch of
APS, 1995

Marketing plan, 1994
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Multinational 1992 film competitive review,
1993

Name and pack test for second Kodak brand,
1986

Olympics and point-of-sale, 1995

Pan-SEMA campaign (Southeastern Mainland
Asia), 1994

Photographic film omnicheck--South Africa,
1995

Polaroid--Competitive strategy, 1987-1989
Polaroid, Scotch, 1990

"Powerful Brand" campaign, 1995

Print creative--Italy, 1986-1994
Professional finisher strategy, 1985-1987
Research--Italy and Spain, 1994
Research--South Africa, 1995
Research--Spain, 1995

UK amateur film market, 1991-1992
Physical Description: 2 folders

UK enthusiast film market, 1992-1993

Physical Description: 2 folders

UK photofinishing market situation analysis,
1992

Kodak Express, 1984-1995
Campaign development, 1984-1987

Physical Description: 4 folders

Campaign development, 1985-1986
Creative development--Turkey, 1995
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Box 148

Box 148

Box 148

Box 148

Box 148

Box 148

Box 148
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Box 153
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Landor Associates--Kodak retail on-site
processing graphics presentation, 1985

Planning, 1986-1987

Print creative--Italy, Sweden (Italian, Swedish),
approximately 1990

Processing strategy, 1995
Project Milano, 1986

Storyboard--Turkey (Turkish), approximately
1990

Total Communications Programme, 1986
Office Imaging Division, 1992

Direct marketing proposals, 1992

Office Imaging, 1992

Presentation, 1992

Qualitative study, 1992

Photo CD, 1990-1993
1992 review and 1993 proposals, 1992

Brand summary, 1991
Campaign development, 1992
Communications task, 1992

Creative development, 1991

Physical Description: 2 folders

Creative development, 1993
Launch advertising concepts, 1991
Launch binder, 1991-1992

Launch binder, 1991-1992
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Box 149

Box 152

Box 149

Box 149

Box 152

Box 149

Box 149

Box 187

Box 149

Box 149

Box 149

Box 149

Box 149

Box 149

Box 149

Box 187

Box 149

Box 149

Box 150
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Logo and symbol designs, approximately 1991

Project Atlantic, 1990
Physical Description: 3 folders

Research, 1992-1993

Script, 1990

Scripts, 1992

Storyboards, approximately 1991
Storyboards--Arnold Schwarzenegger, 1991

"The Future of Memories" launch campaign,
1990

Professional Photography Division, 1987
Development, 1987
Development (English, French), 1987

Kodak Pro Card (English and French), 1987

Return to Table of Contents

Food and Beverages, 1937-1998

Batchelors, 1991
Microchef--Radio, 1991

Bread Advertising Group, 1982, 1991
Attitude study, 1991
Campaign evaluation research, 1982

British Nutrition Foundation, 1981

Eating Behaviour & Attitudes to Food,
Nutrition & Health, 1981

Brooke Bond Oxo, 1983-1989

Beverages presentation, 1989
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Box 153

Box 150

Box 153

Box 150
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Box 150

Box 152

Box 150
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"D" advertising development, 1988 Box 15
"D" advertising "Sardine Tin" research, 1988 Box 15
"D" brand strategy, 1985 Box 15
"D" packaging development, 1988 Box 15
Physical Description: 2 folders
"D" relaunch evaluation, 1988 Box 15
"D" television advertising research, 1985 Box 15
Developing the Oxo "Family" campaign, 1987 Box 15
Featuring Families in Advertising, 1983 Box 15
Fray Bentos Microchef, 1991 Box 32
New tea concept research, 1988 Box 15
Oxo advertising development, 1986 Box 15
Oxo family advertising, 1989 Box 15
Physical Description: 2 folders

Oxo historical document 1847-1985, 1985 Box 15
Oxo past, present and future, 1985 Box 15
Oxo Lite positioning, 1989 Box 15
Planning for Oxo's future, 1989 Box 15
Project Greenfield (tea beverages), 1989 Box 32
Qualitative positioning research for Brooke

Bond D, 1988 Box 15
Research--Brooke Bond D packaging, 1986 Box 15
Research--"D" relaunch, 1986 Box 15
Tea research, 1987 Box 15

Brown & Polson, 1937-1939
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Data book--Corn flour, market data, research,

1937-1939

Physical Description: 2 folders

Data book 1--Corn Flakes, cereals, new
products, 1938

Physical Description: 2 folders

Data book 2--Corn Flakes, cereals, new
products, 1938

Data book 5--General, custards, 1938-1939

Data book 1--Corn Flakes, cereals, new
products, 1938

Campbell Soup, 1958-1960

Album of print advertising campaigns,
1958-1960

Cheese Bureau, 1970

Promotional binder, 1970

Dalgety, 1990-1992
24 Carat Media presentation, 1990

Golden Wonder creative, 1991
Golden Wonder Pot Noodle--Television, 1991

Golden Wonder radio scripts, 1992

Findus, 1976-1986
Advertising review, 1981-1982

Physical Description: 3 folders

Awayday, 1978
Awayday, 1979
Awayday at Gravetye Manor, 1985

Awayday strategy/advertising review, 1977
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Brand review, 1979-1984 Box 16

Physical Description: 8 folders

Calorie Counted television advertising

evaluation, 1981 Box 16
Company/Brand repositioning advertising

plan, 1983 Box 16
Creative strategy 1983 working session, 1982 Box 16
Frozen food market, 1979 Box 16
Long term advertising strategy proposals,

1982 Box 16
Management brand review, 1986 Box 16
Market analysis, 1976 Box 16
Media review, 1983-1984 Box 16

Physical Description: 2 folders

Review Board, 1980 Box 16

Sales analysis, 1978 Box 16
Physical Description: 2 folders
Strategy proposals for 1977, 1979, 1976, 1978 Box 16

Physical Description: 2 folders

Lipton, 1995-1998

Brand Architecture Manual, 1998 Box 16
Ready to Drink Tea Business Manual, 1996 Box 16
Yellow Label Packaging Design Manual, 1995 Box 16

Milk Advisory Council, 1982
Media proposals, 1982 Box 16

Pepsi, 1981-1988
Account planning, scripts, etc., 1985-1987 Box 16
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Diet Pepsi copy development, 1986 Box 16
Diet Pepsi creative strategy, 1983-1985 Box 16
Pepsi and Diet Pepsi strategic planning

recommendation, 1986-1988 Box 16
Pepsi Challenge commercials, 1983 Box 16
Storyboard, 1983 Box 16
Strategy for 1985, 1984 Box 16
UK Pepsi Challenge review, 1981-1982 Box 16

UK Pepsi Challenge strategy development for
1983, 1982 Box 16

Pizza Hut, 1990-1992

Adult promotions--Radio and television,
1991-1992 Box 16

Physical Description: 2 folders

Come On Down Again--Television, 1990 Box 16

Do the Hut--Production notes, etc., 1991 Box 16

Physical Description: 2 folders

Do the Hut--Television, 1991 Box 17

Physical Description: 2 folders

Home and Away World Cup promotion, 1990 Box 17

Larry, Frank, Dan--Radio, 1991 Box 17
Physical Description: 2 folders

Logo, restaurant images, 1991 Box 17

Mr. "D" Cisive, Reduced Bill--Television,
1990-1991 Box 17

Night In--Television, 1991 Box 17
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Pizza Hut Club/Swap/Standing--Television,
1991 Box 17

Physical Description: 3 folders

Set in Their Ways--Television, 1990 Box 17
Physical Description: 2 folders

Summertime/Three Pounder--Television, 1991 Box 17

Three Pounder--Television, 1991 Box 17

Thunderbirds to Go/Young Guns--Television,
1992 Box 17

Physical Description: 2 folders

Thunderbirds to Go/Young Guns--Television,
1992 Box 29

Rank Hovis McDougall, 1987

How We're Telling the City We Do Not Live by
Bread Alone, 1987 Box 17

Print Creative, 1987 Box 17

Scope and Contents

Champion, Granary, Mother's Pride, Olympus

St. Ivel, 1982-1988

Budget, billings, etc., 1983-1984 Box 17
Budget, billings, etc., 1983-1984 Box 14
Call reports, 1983-1984 Box 17
Concept development, 1984 Box 17
Correspondence, 1984 Box 17
Physical Description: 2 folders
Creative, 1984 Box 17
Lunch Box, 1983-1984 Box 17
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Memoranda, 1983-1985 Box 17

Physical Description: 2 folders

Print creative (including competitors),
1982-1984 Box 13

Physical Description: 2 folders

Reports, 1984 Box 17
Reports, 1984-1985 Box 14
Representative's returns, 1982-1985 Box 17
St. Ivel Gold storyboards, approximately 1985 Box 17
St. Ivel Gold storyboards, approximately 1985 Box 29
Terms negotiations, 1984-1988 Box 17

Yomo (Yogurt, JWT Milan), 1990-1991

Alleluya campaign, 1990-1991 Box 17
Alleluya campaign, 1990-1991 Box 23
Design work, 1990-1991 Box 13

Return to Table of Contents

Healthcare, Toiletries, etc., 1947-2002

Chesebrough-Pond's, 1927-1934

Account history--Analysis, charts, displays,
print advertisements, etc., 1927-1934 Box 78

Physical Description: 2 folders

Diomed Developments, 1995
Ibuleve print creative, 1995 Box 26

E. Griffith Hughes Ltd., 1947-1948
Data book, 1947-1948 Box 26

Lundbeck, 1987-1990
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Cipramil, Fluanxol print creative and collateral
literature, 1987-1990 Box 26

Nicholas Laboratories, 1984

Aspro Clear memos, research, etc., 1984 Box 26

Nycomed Imaging, 1994

Agenda employee newsletter (includes Zurcal
announcement), 1994 Box 13

Omnipaque, Omniscan, Visipaque print
creative and collateral literature, 1994 Box 26

Triple Label print creative, 1994 Box 13

Pfizer, 1994
Feldene print creative, 1994 Box 26

Pharmacia, 1970s

Calmurid--"Dry Areas of the World (series):
The Australian Outback", 1970s Box 26

Porton Products, 1990

Erwinase collateral literature, 1990 Box 26

Rhone-Poulenc Rorer, 1994
Oruvil print creative, 1994 Box 26

Roussel/Hoechst, 1989-1993

Claforan, Taravid print creative and collateral
literature, 1989-1993 Box 26

Claforan slide set, 1993 Box 13

SmithKline Beecham, 1988-1995

Augmentin (Amoxycillin, an antibiotic),
1987-1992 Box 32

Physical Description: 2 folders
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Augmentin, Engerix-B, Zantac, Zoton print
creative and collateral literature, 1988-1995

Relifex Communication Data Resource
(binder), approximately 1995

Zentel (Albendazole: teatment for intestinal
parasitic worms), 1984-1992

Physical Description: 2 folders

Zentel--Articles, 1992

Terumo, 1992

Capiox E, Clirans, Radifocus print creative,
1992

Wilkinson Sword, 1989-2002
Agency evaluations, 2001-2002

Competitive--Gillette, 1998
Competitive--Gillette Mach 3, 1998
Competitive ad expenditure, 1998
Competitive analysis, 1997
Competitive media, 1997
Conference report, 1999

Day 1--A Conceptual Framework for
Developing a Total Communications
Programme, 1996-1997

Extra 2 disposable razor, 1997
Extra 2 disposable razor print creative, 1997
FX Diamond, 1999

FX Performer, 1997

FX Performer--Research, 1997

International print campaigns, 1998
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Box 26

Box 26

Box 26

Box 26

Box 26

Box 201

Box 26

Box 26

Box 13

Box 26

Box 26

Box 26

Box 26



Guide to the J. Walter Thompson Company. London Office. Account files, 1900-2002

Promotional plans, 1997

Protector 3D, 1998

Protector 3D--Creative, 1997-1998
Protector 3D--Television, 1997-1998
Public relations, 1997

Qualitative investigation into contemporary
men, 2001

Research, 1995-1997

Schick Extreme III, 2000

Schick Flex copy test (U.S.), 1997
Schick Flex UK link test, 1997

Schick razors--Proposed advertising strategy,
1989

Schick "Rollcage" copy test, 1998
Sponsorship, 1996-1997
Sponsorship data, 1996

Status report, 1997

Total Branding Solution, 1996

Return to Table of Contents

Humanitarian Organizations, 1977-1994

British Red Cross, 1983-1991
Advertising campaigns, 1984-1985

Armenian earthquake appeal, 1988
Background, 1983-1986

British Telecom--Phone link project, 1987
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Call reports, 1989 Box 26
Charity payroll giving, 1986-1991 Box 26
Charity payroll giving, 1986-1991 Box 13
Clippings, 1987-1988 Box 13
Creative briefs, 1988-1989 Box 26
Design work, 1988 Box 26
Direct mail, 1987 Box 27
Direct response television (Adlink), 1991 Box 27
Disasters Emergency Committee, 1987-1989 Box 27
Disasters Emergency Committee--Bangladesh,

1987-1988 Box 27
Disasters Emergency Committee--Clippings,

1986-1989 Box 29
Disasters Emergency Committee--Ethiopia,

1987 Box 27
Disasters Emergency Committee--Ethiopia,

Bangladesh, Guatemala, 1987-1990 Box 27
Disasters Emergency Committee--Handbook,

1986 Box 27
Disasters Emergency Committee--Jamaica,

Nicaragua, 1988 Box 27
Disasters Emergency Committee--

Mozambique, 1987 Box 27
Disasters Emergency Committee--Sudan, 1988 Box 27
El Salvador appeal, 1986 Box 27
Emblem protection, 1986-1988 Box 27
Eritrea famine, 1989 Box 27

Physical Description: 2 folders
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Five year plan, 1991

Organizational identity, 1990

Presentation, 1991

Press performance assessments, 1985-1986
Print creative, 1987

Report by Consumer Profile, 1988

Scottish Television presentation, 1990

Woman Magazine Guide to Safety in the
Home, approximately 1986

Campaign for Election Reform, 1977

Print materials, 1977

Cancer Relief Macmillan Fund, 1988-1994
Advertiser's Guide to Media, 1992

Brand image, 1993
Charity giving survey, 1994
Creative brief, 1994

Current Perceptions of CRMF and Alternative
Names, 1992

Information book, 1990

Nurse Appeal, 1991-1992

Physical Description: 2 folders

Nurse Appeal, 1992

Nurse Appeal--Awareness and Knowledge of
CRMF and TMNA, 1993

Positioning strategy research, 1994

Physical Description: 2 folders
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Public Attitudes to and Awareness of Cancer in

the UK, 1988 Box 27
Research, 1994 Box 27
Strategy review, 1993-1994 Box 27

Physical Description: 3 folders

Prince's Trust, 1989-1990

Young Volunteers in the Community (YVC),
1989-1990 Box 27

SSAFA (Soldiers', Sailors' and Airmen's Families Association), 1992-1994

Call reports, 1994 Box 27
Correspondence, 1994 Box 27
Creative, media, 1994 Box 27
Media plan, 1994 Box 27
Media plan, 1994 Box 14
Meeting minutes, 1992-1994 Box 27
National press, cinema campaigns, 1994 Box 27
Proposed media schedules, 1994 Box 27

Return to Table of Contents

ITV Association, 1971-1994

Scope and Contents

ITV/ITVA: Independent Television Association

General Files, 1971-1994
1992 advertising proposals, 1992 Box 129
1992/1993 marketing plan, 1992 Box 129

40 years of British television, approximately
1990 Box 129
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Adspend Today, Adspend Tomorrow, 1989

Advertiser and Audience Promotion Sampling,
1992

Advertisers' campaign, 1992
Advertising examples, 1991
Advertising expenditure, 1991

AGB report--Children's Viewing Analysis, 1979
Articles, 1984-1992

Business development, 1990

Business development priorities, 1990
Campaign for Quality Television, 1989
Channel One, approximately 1994
Charts for discussion meeting, 1993
Children and television, 1971-1980
Children and television, 1978-1981
Children and television, 1991

Club 403, 1982

Competitive--Newspaper Publishers
Association print advertisements, 1991

Competitive--Radio print advertisements, 1991
Competitive advertising, 1991

Competitive threats, 1991-1992
Physical Description: 2 folders

Consumer Interest in Cable Television, 1983

Corporate campaign press buying results,
1992
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Creative brief, 1991-1992

Physical Description: 2 folders

Creative development, 1992
Cued commercials, 1989
Flashback research, 1990
Floating Thames case study, 1986

Harry Henry--Commercial implications of a
second independent TV channel, 1979

How to advertise on ITV, 1990

How to Prosper Despite Growing and
Continuous Competitive Pressure, 1992

IBA response to government paper
"Broadcasting in the 90s", 1989

Scope and Contents

IBA: Independent Broadcasting Association

IBA Technical Review: Satellites for
Broadcasting, 1978

Implications of the broadcasting white paper
proposals, 1989

Independent broadcasting, 1980

Independent Television Commission--
Advertising Control Seminar, 1992

ITV--1990 and Beyond, 1990
ITV--Advertising Revenue in the 1990s, 1990
ITV--Building the Brand, 1990
ITV--Corporate Ident, 1990

ITV--Design Manual, 1989

ITV--Image Research, 1992
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ITV--Phase Two, 1989

ITV--Programme Assessment, 1989-1990
Physical Description: 2 folders

ITV--Telethon 92, 1992
ITV--Telethon 92, 1992
ITVA and Media News, 1991

JWT in London and Europe and Around the
World, 1976

Kate Hampton--ITV Fit for the Future, 1992
Kensitas Gifts 1991-1992, 1991

Market background 1989/1990, 1990
Marketing Awayday, 1991

Marketing ITV: The Next Two Years, 1990
Media, 1989-1990

Media climate briefing, 1991

Media presentation, 1991

Media World (Children and television article),

1979

Memoranda, 1991-1992

New ITV corporate identity, 1990

"Not a Lot of People Know That", 1989-1990
On-screen promotion project, 1991
Options--Channel 4, 1978

Oracle, 1990

Position and Pricing Now and in the Future,
1992
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Posters, 1989

Preliminary proposals for direct marketing
services using the Olympus satellite, 1984

Presentation to the Chairman's Committee,
1990-1991

Physical Description: 2 folders

Presentation to Coalite, 1990

Print advertisements and broadcaster logos,
1987-1991

Production, 1988-1992
Physical Description: 4 folders

Production--Songs, 1988-1989
Production--Songs, 1989

Production expenditure, 1992
Programming, 1993

Project 1993 research presentation, 1992

Project Network, 1990

Physical Description: 2 folders
Promotional airtime, 1991
Proposal for a video pop music service, 1982

Proposal for an evaluation of European
Opportunities for BSB, 1988

Regional license applications, 1991-1992

Physical Description: 3 folders

Research, 1990

Response to government paper "Broadcasting

in the 90s", 1989

Revenue forecasting, 1992
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Revenue Forecasting Committee, 1991

Satellite Television, Home Video Television and
Video Disc, 1980

Scripts, 1989-1990

Sky Channel, 1985

Sky Channel--The Future Is Now, 1985

Slides, 1990

Spring/summer programme assessment, 1990
Strategic plan, 1992

Strategy for the Future, 1992

Survey, approximately 1989

Teleopoly, 1991

Terry Prue--Time for Children, 1980

Thames Television: A Talent for Television,
1991

The Image of ITV, 1989

The Leader Granada TV, 1991
Trends in television viewing, 1990
TV Channels, 1989

TV Companies Competitive, 1992
UK's Favourite Channel, 1992
What's Coming on Telly?, 1981
What's On, 1988

What's This Channel 5?, 1990

Superchannel, 1985
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Estimated costs, 1985 Box 131
Gaining Distribution and Viewership for

Superchannel, 1985 Box 131
Generating Advertising Revenue for

Superchannel, 1985 Box 131
Olympus network, 1985 Box 131
Revenue estimates, 1985 Box 131

What If the BBC Were to Join Superchannel?,
1985 Box 131

Return to Table of Contents

Kellogg Company, 1916-1997
General Files, 1916-1997

1987 TV negotiation strategy, 1986 Box 79
1990 planning stage II, 1989 Box 79
1990s Cereal Marketplace: A Lifestage

Perspective, 1993 Box 79
1991 stage I plans, 1990 Box 79
1992 final IBM's visuals, 1993 Box 79
1994 IBM's visuals, 1993 Box 79
Account Directors conference, 1989 Box 79
Account plan, 1993 Box 79
Advertising & Marketing to Children, 1991 Box 79

Advertising and Promotion Recommendations
for 1971-1973, 1970-1972 Box 107

Physical Description: 3 folders

Advertising budgets, 1980-1985 Box 79
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Advertising on milk, 1996 Box 79

Advertising spending, 1996 Box 79
Physical Description: 2 folders

Advertising to teens, 1993-1997 Box 79

Adult brands 1996 operating plans, 1995 Box 79

AGB Datafast reports--Brand share, 1984 Box 79

AGB Datafast reports--Breakfast cereals,
1983-1985 Box 79

Physical Description: 4 folders

AGB Datafast reports--Ready-to-eat cereals,

1984 Box 79
Agency assignments, 1993-1997 Box 79
Animatics, 1991 Box 79
Animation information, 1988 Box 79
Anti-own label campaign, 1982 Box 79
Appeal of the character Dig-'Em Frog, 1981 Box 79

Area allocations sales analysis and
recommendation, 1981 Box 79

Attitudes to Shopping--Coventry and

Wimbledon, 1976 Box 79
Away Day: Consumer Dynamics, 1990 Box 79
Basic effectiveness audits, 1996 Box 79
Best to You newsletter, 1995 Box 201

Brand and advertising awareness monitor,
1983 Box 79

Brand building and copy development process,
1995 Box 201
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Brand building and copy development process,

1995-1996 Box 79

Brand consumption analysis by age, 1989 Box 79
Physical Description: 2 folders

Brand equity presentation, 1990s Box 105
Scope and Contents

Includes transparencies of historical advertisements for Corn Flakes
(approximately 1946-1972)

Brand equity presentation, 1990s Box 106

Scope and Contents

Includes transparencies of historical advertisements for All-Bran (1930s);
corporate and health messaging (approximately 1940s); multiple
produces (1960); Rice Krispies (approximately 1960); Toasted Corn Flakes
(1916-1939); Variety Pack (1959-1960s)

Brand responsibilities charts, 1994 Box 79

Brand strategy binder, 1992 Box 79

Brand strategy binder, 1992 Box 80
Physical Description: 2 folders

Breakfast cereals, 1984 Box 80

Breakfast cereals competitive advertising

assessment, 1982 Box 80

Breakfast cereals overview, 1984 Box 80

Breakfast foods purchase behavior study, 1995 Box 201

Britain: A Picture of Health?, 1992 Box 80

British Nutrition Foundation--"Focus"

pamphlet series, 1988 Box 80

British Nutrition Foundation--Starchy Foods in

the Diet, 1991 Box 80

Business review, 1996 Box 80
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Business review and strategy meeting, 1989
Business status, 1984

Category overview, 1985

Cereal consumption study, 1980

Cereal media spending, 1996

Character Guidelines--Germany (English and
German), 1995

Character licensing, 1993
Child-directed advertising, 1987
Children's attitudes to cereals, 1984
Children's image study, 1992
Commercial set designs, 1980s

Comparative study of eating patterns in 6
European countries, 1973

Physical Description: 2 folders

Comparison of U.S. and U.K. couponing
industries, 1993

Competitive advertising, 1992

Competitive report, 1997

Competitive review, 1986

Competitors' creative and packaging, 1988
Complementary media spectrum, 1987
Consumer ideas, 1992

Consumer Insight Workshop, 1996

Consumer perceptions: Brands vs. Own-labels,
1983
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Consumer research induction, 1996

Consumption analysis by age: Ready-to-eat
cereals, 1992

Physical Description: 2 folders

Consumption study, 1983

Convenience foods observations and ideas,
1994

Convenience foods review, 1996

Cooking and recipe usage in the 1970s, 1978

Physical Description: 2 folders

Copy development, 1996
Copy development guidelines, 1991-1994
Copy development tools, 1994

Copy tools, 1995
Physical Description: 2 folders

Corporate communications, 1995

Cost and communication efficiency of variable
commercial time lengths, 1986

Creative, 1996-1997

Creative binders, 1992-1995

Physical Description: 7 folders

Creative review seminar, 1992

Data, 1991-1996
Physical Description: 2 folders

Data on breakfast, 1995

Determination of spending levels and patterns,
1985

Development, 1990-1996
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Direct marketing---JWT Direct, 1995 Box 202
Direct marketing case study--Japan, 1996 Box 202
Direct marketing mailer, 1995 Box 203
Driving costs out of business and adding value,

1997 Box 202
Eating habits in Britain, 1976 Box 81
ECO review, 1988 Box 81

Scope and Contents

ECO: Extra Consumption Opportunities; for example, non-breakfast cereal
consumption

ECO review and strategic recommendation,

1988 Box 81
ECO scripts: Hunger Buster and Snack Gap,

1996 Box 81
Econometrics review, 1988 Box 81
European foods market, 1994-1995 Box 202
European media plans, 1982-1985 Box 81

Physical Description: 6 folders

European press review: Cereals, 1996 Box 81
Expenses, 1983-1985 Box 82
Fibre initiative, 1996 Box 82
Folic Acid: What Every Woman Needs to Know,

1992 Box 82
Foods for the Elderly, 1978 Box 82
Front panel audits, 1990 Box 82

Physical Description: 8 folders

Gap analysis, 1993 Box 82
Physical Description: 2 folders
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General Mills, 1988-1992

Physical Description: 2 folders

General Mills Day, 1989

Physical Description: 2 folders

General Mills U.S. Review, 1989

Physical Description: 6 folders

Granada review, 1987

Greece, 1990-1991

Greece, 1991

Guidelines on short-length commercials, 1986
Health-related pamphlets, 1987-1988

Healthy eating, 1995

How children use media, 1990

How Often Should I Advertise?, 1982

Impact and communications checks, 1993

Impact of 1992 on the cereals market, 1988

Scope and Contents

Note: 1992 marked the advent of the Single European Market policy

International ready-to-eat cereal study, 1982

Introduction to Three Steps to More Profitable
Advertising Budgets, 1982

Jon Wilson visit II, 1995
JWT Account Manager Guide, 1989
JWT Athens, 1990

JWT Paris, 1990
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JWT South Africa--1996 Kellogg Media
Guidelines, 1995

Kellogg Alert Book, 1989

Kellogg/JWT nutrition initiative, 1995
Kellogg media challenge in Austria, 1995
Kellogg media challenge in Germany, 1995

Kellogg's Animated Characters for the 1990s,
1989-1990

Physical Description: 2 folders

Kellogg's annual report, 1987

Leo Burnett--Advertising Review, 1989

Physical Description: 2 folders

Leo Burnett--Worldwide advertising binders,
1989

Physical Description: 5 folders

Long range planning meeting, 1988, 1990
Physical Description: 2 folders

Marcos extra analyses, 1983
Marcos results waves 1-3, 1983

Marcos waves 1-3, 1983

Physical Description: 2 folders
Marcos waves 1-3--Brand strength, 1983
Marcos waves 1-3--Full tables, 1983

Market models, 1983-1985
Physical Description: 2 folders

Market monitor, 1988

Media Discussion Day, 1992

Physical Description: 2 folders
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Box 103

Box 83

Box 83

Box 83

Box 83

Box 83

Box 83

Box 83

Box 83

Box 83

Box 83

Box 83
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Media guidelines, 1989 Box 83
Media opportunities for increased efficiency,

1995 Box 83
Media plan, 1974-1977 Box 83
Media plan, 1978-1981 Box 84
Media planning, 1982-1992 Box 84

Physical Description: 3 folders

Media recommendations, 1986 Box 84
Memos, 1982-1995 Box 84

Physical Description: 3 folders

Michael Ingram--New Approaches to Database
and Promotional Marketing in the Child

Market, 1991 Box 84
Mother's Pride: The Fibre Opportunity, 1992 Box 84
Moving annual penetrations, 1997 Box 84

Moving annual penetrations frequency and
weights of purchase and volume contribution,

1996 Box 84

National Health Survey, 1986-1994 Box 84
Physical Description: 4 folders

New approach to Kellogg media, 1995 Box 84

Non-breakfast usage of cereals, 1985 Box 84

Non-breakfast use of cereals, 1983 Box 84

Non-television advertising support, 1987 Box 84

Not Invented Here! Guidelines for Sharing

International Success Stories, 1992 Box 84
Nutrition-related pamphlets, 1984-1995 Box 84
Nutritional claims, ready-to-eat cereals, 1983 Box 84
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Olympics sponsorship, 1984
Our Goals, 1996
Outdoor market place, 1994

Packaging examples, 1992, 1997

Scope and Contents

Box 84

Box 84

Box 84

Box 107

Includes: Honey Monster "Football" Sugar Puffs (Quaker Oats, 1997); Nut

Feast (1992); Strike! (1997)

Potential market for British cereals, 1972
Pre-sweetened cereals, 1960

Premiums and the Ready-to-eat Cereal Market,
1959

Press buying review, 1989

Price Models: Ready-to-eat cereals 1975-1981,
1981

Project Billy (child sector), 1993
Project Breakfast, 1990
Project Red, 1994

Project to Improve the Sales Effectiveness of
Kellogg's Advertising Budgets, 1981

Promotional testing, 1987

Physical Description: 2 folders

Radio, 1991

Ready-to-eat cereals store check, 1983
Reboot toy playsets, 1995
Relationship marketing, 1994
Relationship marketing, 1994

Report on strategy meeting, 1988
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Representatives' Basic Reading List, 1988
Research, 1989
Research Away Day, 1983

Research documents, 1987

Research studies and other source material on

file, 1979

Resources, 1997

Rise of the Major Food Retailers: Competitive

Media Review 1990-1994, 1994

Role of Children in the Cereal Market, 1986
Segmenting the Cereal Market, 1986
Sesame planning, 1989

Space Jam/Batman promotions (Cartoon
Network), 1997

Spokescharacters, 1985
Sponsored research, 1991-1992
Sponsorship, 1996

Stage 2 planning proposals, 1987

Strategy, 1985-1986
Physical Description: 2 folders

Sugar and sweeteners, 1990-1992

Susan Le Clere--Index to All Research
Documents, 1996

Targeted Television for Enhanced
Effectiveness, 1992

Television burst achievements, 1986
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Television buying review, 1986, 1989

Physical Description: 2 folders

Television Consumer Audit Reference Manual,
1985

Television Conversion Factors: Regionality and
Expenditure, 1987

Television research, 1993

Television today and tomorrow (Latin
America), 1996

The Promotions Game, 1988
Thompson Way of Total Branding, 1995

Total Breakfast Cereal Market Data
1982-1985, 1986

Physical Description: 2 folders

Tracking studies, 1981-1983

Physical Description: 3 folders

Tracking surveys, 1983

UK 1994 operating plans, 1993

Physical Description: 2 folders

UK Consumption Study, 1986
Physical Description: 2 folders

UK Consumption Study, 1986-1987

Physical Description: 7 folders

UK Consumption Study 1991-1992 vol. III,
1992

UK creative planning guidelines, 1985

UK media operation, 1989

Physical Description: 3 folders

UK media planning, 1990

- Page 99 -

Box 85

Box 85

Box 85

Box 85
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Box 203
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Box 85
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Box 110
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UK strategy meeting, 1989
Physical Description: 2 folders

U.S. advertising, 1992-1993

USA cereal market dynamics, 1996

WK. Kellogg Foundation--W.K. Kellogg
biography "I'll Invest My Money in People",
1980

Waging Leadership, 1996

Wake Up to Health, 1992

Weetabix, 1990

What We Know About Breakfast, 1981
World Cup sponsorship, 1994

Worldwide advertising binders, 1984-1988
Physical Description: 7 folders

Worldwide advertising binders, 1989-1990

Physical Description: 8 folders

Worldwide Creative Planning Guidelines, 1989
Yankelevich Marketing Insight Study, 1995

Youth research workshop, 1990

All-Bran, 1973-1994
Addis promotion, 1988

Addis promotion, 1988
Advertising development, 1985

Advertising development--Project Agatha,
1985

Advertising research, 1988
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Box 86

Box 86

Box 86

Box 86

Box 86

Box 86

Box 86

Box 86

Box 86

Box 86

Box 87
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Box 87
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Box 108

Box 87
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All-Bran with Fruit & Nuts, 1986-1987

Physical Description: 2 folders

Alternative usages, 1986-1987

Physical Description: 2 folders

Articles on health, 1982-1987
Attitude study, 1973
Australia copy, 1987-1988
Brand review, 1986

Brief empirical overview, 1987
"Camping"”, 1987
Constipation, 1987-1988
Consumer research, 1987
Copy development, 1987
Creative print, 1979

Creative proposals, 1987
Creative research, 1982

Development, 1983-1986

Physical Description: 2 folders

Fibre information card, 1989
Fibre Knowledge, 1982
Greece, 1986
Greece--"Clockwork", 1991
Health and fibre, 1985-1986
Health and fibre, 1986

Health messages, 1994
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Healthcare planning, 1988

Higher-fibre version, 1986-1988

"Inside Story", 1988

"Inside Story" prequel "Be Prepared", 1988

Long range planning meeting, 1986-1987

Physical Description: 2 folders

Market penetration, 1983
Medical promotion, 1986-1987
Memos, 1987

"No Minister", 1988

Presentation to National Cancer Institute,
1987

Poster campaign, 1988

Press copy, 1987

Private label review, 1987
Public relations program, 1986

Qualitative evaluation of new advertising,
1984

Physical Description: 2 folders

Qualitative investigation of consumer attitudes
to fibre and reactions to concepts developed
for television, 1987

Qualitative research to aid the development of
All-Bran advertising, 1988

Reactions to two possible new campaigns,
1982

Recipes, 1994
Report on six group discussions, 1987
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Research to aid development of advertising,

1987-1988

Research to evaluate four press
advertisements, 1981

Salt modification, 1984

Scripts and production notes, 1984-1988
"Swimming Club", 1988

Tables, 1983

Tesco health brochures, 1986

The Inside Story, 1988

“Top Bran", 1987

Understanding Inner Health, 1986
Variants, 1984

Variants, 1986-1987

Bran Flakes, 1980-1995

Advertising development, 1985-1990
Physical Description: 4 folders

Advertising evaluation, 1983-1987

Physical Description: 2 folders

AGB Datafast report on new buyers, 1983
Brand review, 1990
Breaking the Bran Barrier, 1984

Cereal Fibre and Its Contribution to Our
Health, 1982

Consumer analysis, 1990

Consumer brainstorming on the taste of Bran

Flakes, 1990
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Copy tests, 1987 Box 88
Creative development, 1980s Box 187
Data, 1985 Box 108
Development, 1981-1989 Box 88
Physical Description: 3 folders
"Energise", 1994 Box 88
Physical Description: 2 folders
Growing the Brand in the 1990s, 1993 Box 88
Induction to Laura Hicken, 1994 Box 88
International creative review, 1990 Box 88
Long range planning meeting, 1988 Box 88
Performance report, 1987 Box 88
Positioning research, 1986 Box 88
Positioning research, 1987 Box 89
Presentation, 1987 Box 89
Report, 1993 Box 89
Report on "Vision" research, 1986 Box 89
Research, 1980-1987 Box 89
Physical Description: 4 folders
Scripts, storyboards, etc., 1994-1995 Box 89
“Tasty" animatic, 1982 Box 89
“Tasty IV" vs. "Training Camp", 1984 Box 89
"Unbelievably Popular", 1988 Box 89
Volume and market share, 1985-1986 Box 89

Chocos, 1993-1994
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"Bear Hunt", 1994 Box 89

"Expansive Breakfast", 1993 Box 89
Physical Description: 3 folders

Coco Krispies, 1981

Creative brief, 1981 Box 89

Coco Pops, 1983
General, 1983 Box 89

Corn Flakes, 1975-1997
Advertising development, 1985, 1994 Box 89

Physical Description: 3 folders

Advertising development research, 1986 Box 89

Advertising evaluation, 1985-1987 Box 89

Advertising plan, 1987 Box 89

Advertising research, 1982-1983 Box 89
Physical Description: 2 folders

Advertising weight 1981-1986, 1986 Box 89

Alternative campaign research, 1987-1988 Box 89
Physical Description: 2 folders

Alternative strategy, 1991 Box 89

"AM Call", 1989 Box 89

Physical Description: 2 folders

Anchoring Kellogg's Corn Flakes Taste

Delivery, 1995 Box 89

Anti-own label campaign, 1982, 1986 Box 89
Physical Description: 2 folders

Away Day, 1993 Box 89

"Bed", 1991 Box 89
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"Best in My Bowl", 1990
Brand Leader campaign, 1992
Brand presentation, 1991

Brand review, 1987, 1992

Physical Description: 2 folders

British Rail "Ticket to Ride", 1990

Business review, 1986-1987

Physical Description: 3 folders

Call reports, 1990-1991

Campaign development, 1992-1994
Campaign evaluation, 1985
"Caravan", 1994

"Caspar", 1995
Physical Description: 2 folders

"Caspar”, 1995

Charts for Kellogg's advertising research,
1985

Child-directed copy, 1992-1993
Physical Description: 2 folders

Child promotion research, 1994
Children's market exploration, 1988
Christmas commercial planning, 1991
"Clock", "Telegraph", 1993

"Cock-a-Doodle", 1980, 1992
Physical Description: 2 folders

Consumption driving initiatives, 1995
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Copy development, 1995
Corgi "Big and Little", 1991

Corn Flakes and Wheat Biscuits in the 70s,
1975

Creative, 1988-1991

Physical Description: 2 folders

Creative brief, 1981-1991

Physical Description: 2 folders

Creative development research, 1986

Physical Description: 2 folders

Creative planning, 1982-1983
"Crispy, Tasty", 1985-1986

Development, 1987-1991
Physical Description: 2 folders

Diagnostic evaluation of advertising and
promotions, 1984

"Dog Child", 1994

Physical Description: 2 folders

"Dog Child", 1994

ECO (Extra Consumption Opportunity),
1991-1993

ECO advertising, 1992-1995
ECO campaign, 1990-1993
ECO media appraisal, 1993
Estimates, 1990-1991
Estimates, 1991

Fact sheet, 1993
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Football promotion, 1994 Box 90
"Fortification" and rooster poster test, 1980 Box 90

"Fortification" campaign diagnostic research,

1980 Box 90
"Fortification" test, 1981 Box 90
"Fortification II" test, 1980 Box 90
Fortified cereal, 1991 Box 90
Generating News, Surprise and Excitement

Around "The Original and Best", 1991 Box 90
"Grandfather", 1994 Box 90

Physical Description: 2 folders

Historical, 1977-1983 Box 90
"Holiday Villa", 1990 Box 90
"Houdini" and "Waterchute" animatics test,

1981 Box 90
"In a Day" qualitative research, 1984 Box 91
Insight and copy development, 1995 Box 91

Physical Description: 2 folders

Insight research, 1995 Box 91
International perspective, 1992 Box 91
International review, 1992-1995 Box 91

Physical Description: 3 folders

Kellogg's Corn Flakes v. Family Choice and

Sainsbury corn flakes, 1985 Box 91
Kellogg's Nutrition Guide, 1989 Box 91
Kid theme, 1996 Box 91
Kid's advertising, 1995 Box 91
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Long range planning meeting, 1987-1993 Box 91
Physical Description: 2 folders

Marginalising Competitive Threats, 1993 Box 91

Mark Baynes induction, 1992 Box 91
Physical Description: 2 folders

Market modeling, 1993 Box 91

"Mechanic", 1992 Box 91

Media, 1990-1991 Box 91

Memos, 1981-1993 Box 91

Physical Description: 3 folders

Merlin Premier League promotion, 1995 Box 91
Milk and Kellogg charity promotion, 1986 Box 91
Milk bottle advertising, 1992 Box 91
"Nothing Quite Like Them", 1986-1987 Box 91
Own-label, 1981 Box 91
"Party", 1993 Box 91
"Pass the Pack", 1992 Box 91
Planning materials, 1981-1984 Box 91
Poster campaign, 1995 Box 91
"Power Trax", 1994 Box 91

Physical Description: 2 folders

Presentation, 1992 Box 91
Press advertising research, 1982 Box 91
Private label brands, 1994 Box 91
Pro-manufacturer campaign, 1984 Box 91
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Product performance monitor, 1986 Box 91
Product test, 1982-1983 Box 91
Physical Description: 3 folders
Production, 1990-1991 Box 91
Project Boycott, 1993 Box 91
Project Ceres, 1985 Box 91
Promotional testing, 1987 Box 91
Qualitative advertising pre-test, 1984 Box 91

Physical Description: 2 folders

Qualitative diagnostic evaluation of 1984
Kellogg's Corn Flakes advertising and

promotion, 1984 Box 91
Qualitative evaluation, 1981 Box 91
Qualitative investigation, 1983 Box 91
Qualitative investigation of the UK potential in

two campaigns for Kellogg's Corn Flakes, 1986 Box 91
Qualitative research evaluation of three new

campaigns, 1982 Box 91
Qualitative research on alternative advertising

executions, 1984 Box 91
Radio plans, 1981 Box 92
Reactions to two treatments for an "anti-own

label" campaign, 1982 Box 92
"Reappraisal, Value and Price", 1995 Box 92
Recipe initiative, 1994 Box 92
Recipe program, 1995 Box 92

Recommendation on kid theme advertising,
1995 Box 92

- Page 110 -



Guide to the J. Walter Thompson Company. London Office. Account files, 1900-2002

Report of a Product Test Between Kellogg's
and Private Label Corn Flakes, 1983

Report of a Paired Comparison Product Test
Between U.S. and Private Label Corn Flakes,
1984

Research, 1983-1992
Physical Description: 4 folders

Research on alternative advertising
executions, 1984

Research on consumer attitudes to breakfast,
cereal, cereal advertising, 1976

Response to theme creative development
research, 1995

Reward campaign, 1992
"Rocking", 1986

Role of Cornelius Rooster, 1994
Roundabouts and Swings, 1980
Scandinavia, 1989

Scripts, storyboards, etc., 1983-1993
Physical Description: 5 folders

Sensitivity panel, 1983
"Shoe Laces", 1987

"Shopping", 1995
Physical Description: 2 folders

"Simple" campaign, 1988-1994

Physical Description: 7 folders
"Simple" campaign, 1989-1990

"Simple" campaign, 1989
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Space Jam promotion, 1996-1997
Physical Description: 4 folders

Space Jam promotion, 1997
"Spooner", 1993

Status report, 1992
Physical Description: 2 folders

Stopping the Leaks Whilst Refilling the
Bucket, 1993

Strategic considerations, 1992
Strategic development research, 1995

Strategic qualitative research, 1983

Physical Description: 3 folders

Strategy, 1989-1990

Physical Description: 2 folders

Strategy Day, 1992
"Students", 1990
"Stumper", 1987

"Sun Pin", 1984

Physical Description: 3 folders

"Sunshine", 1995

"Sunshine Breakfast" and cockerel symbol,
1982

Synectics workshop, 1984

Physical Description: 2 folders

"Telegraph", 1993
"Telegraph", 1993

Theme campaign evolution, 1992

- Page 112 -

Box 92

Box 108

Box 92

Box 92

Box 92

Box 92

Box 93

Box 93

Box 93

Box 93

Box 93

Box 93

Box 93

Box 108

Box 93

Box 93

Box 93

Box 108

Box 93



Guide to the J. Walter Thompson Company. London Office. Account files, 1900-2002

Theme development, 1991-1996

Physical Description: 4 folders

"Toddler", 1992

Towards a Revitalized Theme Strategy Stage
I1, 1995

Trade press media recommendations, 1986
Upweight evaluation, 1982

"Value Judgment", 1995

Value strategy, 1994

"Woolly/Grass", 1995

Cracky Nut, 1994
International update, 1994

Crunchy Nut Corn Flakes, 1980-1991
750g pack introduction, 1987-1988

Advertising development, 1982-1986
Physical Description: 3 folders

Back panel executions, 1990
Back panel executions, 1990-1991
Baffle Book, 1990

Brand review, 1990

Creative brief, 1987-1988
Development, 1986-1990
Irresistible lists, 1990

Long range planning meeting, 1987-1988

Physical Description: 2 folders

On-pack promotions, 1988-1991
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Performance report, 1987
Pre-launch research, 1980
Private label review, 1987
Project Crystal, 1985

Qualitative investigation into proposed new
advertising, 1983

Research evaluation of new advertising, 1983
Sales conference storyboard, 1980

Scripts, 1991

Status report, 1982

Theme television, 1990-1991

Physical Description: 2 folders

Theme television, 1991
Where Are We Going?, 1984

Worldwide advertising review, 1989

Frosted Bran, 1992
Strategy, 1992

Frosties, 1980-1996
1986/87 advertising evaluation, 1986

Adult copy research, 1996

Adult-directed copy test, 1988, 1994
Physical Description: 2 folders

Adult positioning research, 1986

Adult positioning research--"Shadows"
campaign, 1986
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Adult usage, 1986

Physical Description: 2 folders

Advertising briefs, 1983

Advertising development, 1987, 1991

Physical Description: 2 folders

Alternative Product Benefit--"After Eating
Frosties You Could Even Kiss Matthew Willis",
1986

Assessment of new style Frosties television
advertising campaign, 1986

Children's attitudes--"Factory", 1980

Creative binder, 1994

Physical Description: 2 folders

"Downhill" transparencies, 1983
"Fishing, Climbing and Flying", 1986

Forecast of the effect of private label entry on
Frosties sales, 1984

Identity Parade, 1996

Images, 1985

Induction for Matthew Jenkins, 1993

Kid copy strategy, United States, 1995

Kids Kellogg's communications check, 1995
Long range planning meeting, 1988

Media proposals, 1985

Memos, 1991

Pan-Gulf region, 1990

Potential for volume growth, 1988
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Product test, 1983, 1986 Box 94
Physical Description: 2 folders

"Promises" and "Shadows II" tests, 1994 Box 94

Proposals for research into development of
Tony the Tiger, 1988 Box 94

Qualitative evaluation with children of the
appeal of "Factory" and "Crisponaut”, 1981 Box 94

Qualitative assessment of two Frosties
advertising executions, 1986 Box 94

Qualitative exploration of three new
commercials, 1985 Box 94

Qualitative research into Frosties animatics,
1984 Box 94

Qualitative research summary notes, 1984 Box 94

Quantitative evaluation of UK executions
vs. live action incorporating a nutritional

message, 1986 Box 94
Response to own-label frosted flakes, 1985 Box 94
Scripts and production notes, 1983-1984 Box 94
Selection of children's drawings on the :30

animatics, 1982 Box 94
Sponsorship proposal, 1991 Box 94
Strategic check on the brand, 1984 Box 94

Physical Description: 2 folders

Summary report on "Vision" research: UK vs

UK plus nutritional endline, 1986 Box 94
Summary report on "Vision" research: UK vs

U.S., 1986 Box 94
Television, 1983 Box 95
The Own-Label Threat, 1984 Box 95
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The U.S. Tony the Tiger, 1986
Physical Description: 2 folders

Tony and the Tigerman, 1983
"Tony Goes Skiing", 1986

Tony the Tiger: The Authorised Biography,
1986

Top picture on Frosties animatics, 1984

"Western"--Children's attitudes, 1984

Fruit'n Fibre, 1983-1994
"Action Pack", 1990

Adult brand mapping, 1985

Advertising development, 1985-1986
Physical Description: 2 folders

Advertising pre-test, 1984
Advertising research, 1987

AGB Datafast report, 1985

Creative brief, 1985-1986

Creative development, 1984
Creative development, 1989
Evaluation of alternative campaigns, 1991
Fruitful Bran copy strategy, 1985
Fruitful Bran package design, 1983
"Gnome", 1985

Long range planning meeting, 1988

Media proposals, 1984-1985
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New product launch, 1983
Positioning research, 1987

Product performance monitor, 1989
Qualitative research, 1985

Report on launch burst, 1984
Research, 1984-1985

Salt-n-pepper promotion, 1984
Scripts, 1994

Television buying policy, 1984

The First Two Years, 1987

Golden Crisp, 1992-1993
Brand history since launch, 1993

Long range planning meeting, 1993
Operating plan, 1993
Pre-test, 1992

Strategy, 1993

Golden Oatmeal Crisp, 1991-1992
Memos, 1991-1992

Research, 1992

Honey & Nut Corn Flakes, 1980

Positioning research, 1980
Product concept study, 1980
Product test, 1980

Treble Top and Golden Flakes concepts, 1980

Krumbly, 1997
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Brand positioning and market activity, 1997
Development, 1997
Poster campaign, 1997

Stage I team review, 1997

Muesli, 1983-1988
AGB Datafast demographic analysis, 1983

Long range planning meeting, 1987-1988
The Muesli Category: How to Attack It, 1984

The UK Muesli Market, 1988

New Product Development, 1981-1997
Background, 1995

Best Ideas for 1994, 1993
Brand development, 1993
Call reports, 1994-1995
Cereals for the Boys?, 1994

Chocolate cereals, 1991-1993

Physical Description: 2 folders

Chocos, 1993

Co-branding, 1994

Competitor cereal advertising, 1994
Concept Development Manual, 1997
How to Develop New Business, 1993
Key Projects Bible, 1997

Kraft General Foods Cereal Division business
review, 1995
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Memos, 1994 Box 96
New product gap analysis 1986, 1988 Box 96
New product launches, 1991 Box 96
New product performance, 1997 Box 96
Project Angle, 1992-1994 Box 96

Physical Description: 2 folders

Project Angle--Kids Sea Cereal, Spooks,

Dinobites, 1994 Box 96
Project Angle--Seaworld Crunch, 1994 Box 96
Project Fountain--Chocolate cereals,

1992-1993 Box 96
Project Hero, 1992 Box 96
Project Hunk, 1994 Box 96
Project Plenty, 1994-1995 Box 96
Project Red, 1995 Box 96
Project Rolls, 1994 Box 96
Project Snowman, 1992-1994 Box 96
Project Sun, 1993 Box 96
Project Ten, 1993-1994 Box 96

Physical Description: 2 folders

Research, 1981-1982 Box 96
Summary of research tools, 1994 Box 96
The Premium Opportunity, 1994 Box 96
Unlocking the Power of Consumer Insight,

1995 Box 96
Worldwide nutrition presentation, 1994 Box 96
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Nut Feast, 1992-1993

1993 operating plans, 1992 Box 96
Advertising development, 1992-1993 Box 96
Advertising research, 1992 Box 96
Alternative campaign, 1992 Box 96
Consumer study, 1993 Box 96
Copy development, 1992-1993 Box 96
Physical Description: 3 folders
Creative development, 1992-1993 Box 96
Development, 1993 Box 97
Physical Description: 2 folders
Evaluation of the brand since launch, 1993 Box 97
Fact sheet, 1993 Box 97
France, 1993 Box 97
ITVA negotiations, 1992-1993 Box 97
Launch commercials, 1992 Box 97
Long range planning meeting, 1993 Box 97
Media, 1992-1993 Box 97
"Nutty Casting" pre-test, 1992 Box 97
Performance report, 1993 Box 97
Poster campaign, 1993 Box 97
Product performance monitor, 1993 Box 97
Project Tornado, 1992 Box 97
Repeat fees, 1993 Box 97
Scripts, 1992-1993 Box 97
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Television production, 1992-1993

Physical Description: 2 folders

The Fighter Brand, 1993

The Nut Sector: A Tough Nut to Crack, 1993

Nutri-Grain, 1985-1988
Long range planning meeting, 1987-1988

Product test, 1987

Qualitative and quantitative study of Nutri-
Grain advertising, 1988

Research, 1985

Rice Krispies, 1981-1996
1997 operating plans, 1996
3rd quarter, 1989

"Action Packed", 1989
Advertising research, 1986
Alternative media, 1989
Alternative media, 1989

Assessment of an execution: "Missed
Breakfast", 1985

Burst v. continuous results, 1983
Business review, 1994

Call reports, 1989-1990
Physical Description: 2 folders

Cereal of Motherhood, 1996

Physical Description: 2 folders

Children's advertising research, 1984
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Comics, 1988-1990

Comics, 1989

Comics, 1989

Connectables promotion, 1990
Creative development, 1989
Creative development, 1989

Debrief on the main findings from qualitative
research, 1990

"Deliverance", 1988-1989

Physical Description: 4 folders

Development, 1989-1990
Physical Description: 2 folders

Development of the Superheroes, 1990
Emotion of Motherhood, 1996
Empirical review, 1987

Estimates, 1988-1989

Estimates, 1988-1989

Evaluating the Rice Krispies drip v. burst test,
1983

"Georgina and the Dragon", 1993-1994
"Georgina and the Dragon", 1994

"Gotcha", 1989

Physical Description: 2 folders
"Gym", 1997
Historical review, 1990

"Hocus Pocus", 1993
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Induction for Sandra Hughes, 1996
Long range planning meeting, 1987
Mother's press, 1989-1990
Mothers, 1988

Nutrition, 1990-1991

Pencil toppers, 1989-1990
"Pop"/"Biggest Pop", 1992
Positioning research, 1987

Preparatory material for long range planning
meeting, 1988

Presentation notes of the findings of a
qualitative investigation into Rice Krispies
advertising development, 1984

Production notes, 1990

Promotional proposals, 1991
Physical Description: 2 folders

Promotions, 1989-1990

Public relations suggestions, 1987

Physical Description: 2 folders

Quadro/Bike, 1988

Qualitative exploration of future advertising,
1987

Qualitative investigation into Rice Krispies
advertising and Snap, Crackle & Pop, 1986

Qualitative investigation of creative executions
of the Kellogg's Rice Krispies strategy "Only
Kellogg's Have Snap Crackle Pop", 1983

Qualitative investigation of five positioning
concepts for Pink Rice Krispies, 1982
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Qualitative investigation of Kellogg's Rice

Krispies advertising, 1984 Box 98
Qualitative research into advertising, 1987 Box 98
Qualitative research report, 1986 Box 98
Recipe campaign, 1989-1990 Box 98
Recipe campaign, 1989-1990 Box 99
Recipe program, 1991-1993 Box 99
Recipe review, 1989 Box 99
Research, 1987 Box 99
Rice business review, 1994 Box 99
"Skimmers", 1989 Box 99
Physical Description: 2 folders

Stage 1 planning, 1995 Box 99
Strategic development, 1996 Box 99
Summary of advertising/business performance

in key international markets, 1986 Box 99
Summary of creative research, 1981 Box 99
Superheroes, 1989 Box 99
The Superheroes: Snap, Crackle, Pop, 1987 Box 99
Theme development, 1992-1994 Box 99

Physical Description: 2 folders

"Torpedo", 1989-1990 Box 99

Ricicles, 1982-1996

Creative brief, 1982 Box 99
Fact book, 1988 Box 99
National press campaign, 1992 Box 99
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Nickelodeon Animated Stunt Days, 1996 Box 99

Relaunch, 1992 Box 99

Rise & Shine, 1979-1981
Marketing, 1979-1981 Box 99

Shreddies, 1981
Market report, 1981 Box 99

Special K, 1981-1994

1992 brand business plan, 1991 Box 99
1992/93 executional review, 1993 Box 99
1993 initiatives, 1992 Box 99
Ad test, 1986 Box 99
Ad test--"Feelin' Fine", 1986 Box 99
Advertising and attitude research, 1988 Box 99
Advertising development, 1986 Box 99
Advertising strategy, 1983 Box 99
Brand Evaluation Programme 1986/1987,

1986 Box 99
Brand franchise, 1994 Box 99
Brand image study, 1981 Box 99
Charts, 1987-1990 Box 99
Creative brief, 1983-1989 Box 99
Creative development, 1988-1994 Box 99

Physical Description: 3 folders

Development, 1991-1992 Box 99
Physical Description: 2 folders

Dieting and weight loss, 1985-1988 Box 99
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Dieting and weight loss, 1987
Experimental version of Special K, 1984
Heinz Weight Watchers, 1994

Initial media thoughts for 1986, 1986
Insatiable Appetite for Slimming, 1990
International development, 1989-1994
International review, 1991

Long range planning meeting, 1987
Lose the Fat, 1989

Memos, 1990-1994
Mini-test market proposal, 1984

New Special K, 1984

New television advertising opportunity, 1990
Nutritional issues, 1991-1992
Nutritional press campaign, 1992
Objectives, 1994

"Plunge"”, 1989

"Plunge", 1989

"Poolside Breakfast", 1989

"Poolside Breakfast", 1989

Poster campaign, 1994
Project St. Tropez, 1987
Project XP (Sensor), 1984

Recruitment, 1994
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"Red Dress", 1992

Relaunch analysis, 1986
Relaunch media proposals, 1986
Research, 1987

Research--Press advertising, 1983
Research--XP advertising, 1985
Scripts, 1991-1992

Slimming products, 1984

Strategic and campaign development
proposals, 1994

Strategy development research, 1983
The Knowledge, 1988

Theme and tactical planning, 1994
Theme advertising development, 1994

Use of cereals at different times of the day,
1983

Weight Watchers promotion, 1992
XP advertising development, 1984

XP project research, 1984

Splitz, 1989-1991
Germany, 1991

Germany--Storyboards (in German), 1991

Scripts, 1989

Strike!, 1993-1997
Creative, 1997
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Match of the Day Live, 1993
Project 90, 1996

Public relations recommendations, 1997

Sultana Bran, 1987-1988

Business review, 1988

Long range planning meeting, 1987

Two Shakes, 1979

Production notes, 1979

Variety Pack, 1982-1996
1993 review/1994 outlook, 1994

1995 operating plans, 1994

1995 preliminary plans meeting, 1994

Adult concepts, 1993

Adult Variety Pack, 1993

Advertising evaluation, 1993

Beyond 8 Little Boxes of Kids' Favorites, 1994
Brand review, 1989

Business performance, 1995

Charts, 1987-1991

Child concepts, 1993-1994
Physical Description: 2 folders

Child-directed campaign, 1993
Child-directed copy, 1993

Copy development, 1993
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Copy strategy--Developmental child targeted,
1992

Creative brief, 1982-1992
Physical Description: 2 folders

Creative development, 1993

Creative recommendations, 1994

Physical Description: 2 folders

Development, 1989-1993
"Favor 8s", 1992

Historical overview, 1993

Physical Description: 2 folders

"Indecision"”, 1994

Induction for David Brogden, 1996
Induction for Ed Christie, 1995
Induction for Mark Sims, 1996
Induction for Paul Murray, 1994
International review, 1992-1994
Kellogg's Variety Show, 1992
Marketing plans, 1992

Media, 1988-1994

Physical Description: 3 folders

Media induction, 1993

Memos, 1989-1994
Physical Description: 2 folders

Operating plan, 1993

Outdoor update, 1992
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Pack optimisation, 1993
Pack optimisation, 1993
Packaging, 1990

Pic 'n Mix, 1994
Planning, 1986-1992
Positioning, 1993

Poster campaign, 1992
Pre-production, 1994
Press advertising, 1993
Project Spice, 1994
Promotions strategy, 1993
Purchaser-directed campaign, 1993
Recommendations, 1991

Research, 1993-1994
Physical Description: 2 folders

Scripts, storyboards, etc., 1987-1994
Physical Description: 2 folders

Slide film, 1992
Status report, 1989-1993
Strategy, 1988-1994

Strategy, 1992-1993

Physical Description: 5 folders

United States data, 1994

Where Are We?, 1985

Return to Table of Contents
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Kraft Foods, 1968-1997

Scope and Contents

Includes files as Kraft General Foods, Kraft USA, Kraft Jacobs Suchard

General Files, 1972-1995
1989 EFFIE Awards, 1990

1989 Worldwide Advertising, 1990
Account reviews, 1992-1993
Account team chart, 1992
Advertising and KGF, 1991
Advertising research, 1988

Agency evaluations, 1989-1994

Physical Description: 3 folders

Attitudes to home baking, 1994
Attitudes to Kraft, 1975
Belgium review, 1990

Bell Advertising (Ireland), 1980

Bell Advertising (Ireland)--An Agency and Its

Craft, 1981
Blue Book, 1989
Brand presentations, 1986

Coffee--Competitive review, 1995

Coffee--Presentations, 1992-1993

Coffee Competition: USA, Germany, France,

Italy, UK, 1995
Company image discussion, 1978

Competitive review, 1995
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Consumer perspective on low-fat products,
1993

Consumer Products Book, 1982
Cooking fats--Ireland, 1981

Copy Strategy Guidelines, 1989
Corporate image study, 1978-1979

Creative reviews, 1987-1990

Physical Description: 5 folders

Creative reviews--Philadelphia, Dairylea,
Dressings, 1997

Creative reviews--United Kingdom (UK),
1986-1989

Physical Description: 5 folders

Current spontaneous awareness, 1991
Dart & Kraft annual report, 1981
Data, 1992

Denmark creative review, 1990

Discussion of research objectives,
methodology and stimulus, 1995

Family Food Panel, 1989

Food and health survey, 1978

Food claims, 1993

Fresh Look at the Cake Market, 1994
Getting Brilliant Advertising, 1993
Health and nutrition, 1991

Health food shops, 1986
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Healthy Favorites (review of Healthy Choice
brand), 1993

How Do We Move Good Ideas Around the Kraft
General Foods World?, 1995

Induction on Philadelphia and Dairylea for
Helen Holloway, 1994

Induction to Harry MacAuslan, 1994
Induction to Sabine Richards, 1994
Introduction to Advertising, 1994

Introduction to Advertising and Advertising
Agencies, 1995

Italian Food: The Trends in Europe, 1989

Jeremy Bullmore--The consumer has a mind as
well as a stomach, 1972

JWT brand assignments, 1991

JWT key agency personnel, 1991

JWT presentation, 1987

JWT presentation to Hugh Roberts, 1988
JWT presentation to Kraft, 1982

Key agency personnel worldwide, 1992, 1994
Physical Description: 2 folders

KGF and JWT-Europe, 1989

KGFI Report (newsletter), 1989-1991
Kraft: The Next 5 Years 1981-1986, 1981
Kraft advertising debrief, 1982

Kraft and Franco-Suisse--Proposals for a name
test, 1982
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Kraft annual report, 1987
Kraft consumer presentation, 1994

Kraft General Foods international mission
statement, 1990

Kraft image, 1990

Kraft television advertising qualitative
diagnostic study, 1982

Low fat/low calorie range, 1980

Low fat spreads competition (Flora, Delight),
1991

Media 1990 and Beyond, 1989

Media awayday, 1990
Physical Description: 2 folders

Media Department presentation, 1987

Media planning, 1987-1990

Physical Description: 3 folders

Media plans, 1989
Media procedures, 1992
Media strategy, 1990

Memoranda, 1989-1990

Physical Description: 2 folders

Michael Miles--Back to Basics, 1990
Mid-year review, 1993
Pasta--Group interviews, 1975

Pasta and sauces--Milan 3 concept evaluation,
1991

Pasta market, 1976
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Philip Morris/Kraft merger, 1988
Presentation to Andrew Edge, 1992

Presentation to Joss Davidge and Gary
Burnand, 1993

Presentation to Mike Ader, 1990
Presentation to Nick Shepherd, 1992
Production, 1990-1992

Progress report, 1989

Qualitative study into Project C, 1982
Records retention, 1985-1993

Report on Kraft brands campaigns, 1978
Review of JWT coffee activity, 1994

Review of Kraft account handling in Ireland
1982-1983, 1983

Review of the chiller cabinet, 1990
Sainsbury's, 1991

Sauces reports, 1992-1994

Status reports, 1990-1991

Strategy for mega-branding, 1990

Strategy meetings, 1979-1980

Summary of TV contractor negotiations, 1989

Target Group Index--Readership by
publication, 1990

Targeting presentation, 1988
Television advertising study, 1982

Television conversion factors, 1987
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The Growing Market for Healthy Foods in
Europe: Where Is the Opportunity?, 1990

The Image of Kraft, 1972
The "Selling Idea", 1994
The sweet spread market, 1993

UK creative review, 1992-1993

Physical Description: 2 folders

UK creative strategy review, 1986

Physical Description: 2 folders

UK creative strategy review--Competitive
dressings, 1986

UK Division 1988 Operating Review, 1988

UK operating review, 1988

Physical Description: 2 folders

Worldwide advertising, 1989

Worldwide advertising binder, 1992

Physical Description: 3 folders

Worldwide quarterly creative update, 1988
Physical Description: 3 folders

Worldwide dairy interests, 1990

Bla Mocca (Sweden), 1995
Development, 1995

Cafe Hag, 1991-1995
"Agh" animatic, 1992

Creative review, 1995
Development, 1991-1994

Scripts, 1991-1992
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Storyboards, 1991-1992

Cheddarie, 1984-1994

Advertising to children, approximately 1990

Cheddarie Light concept/test, 1990

Cheddarie Sauce ad campaign evaluation,

1990
Cheddarie Singles, 1993
Creative brief, 1992

Creative concepts, 1992-1993
Physical Description: 2 folders

Development, 1989-1992

Physical Description: 2 folders

Launch media plan, 1989
Physical Description: 2 folders

Launch review, 1989
"Local hero" pretest, 1989

Media planning, 1988-1991

Physical Description: 2 folders

Presentation, 1992

Press campaign, 1991-1992

Physical Description: 2 folders

Press campaign, 1991-1993
Print advertising, 1992
Production, 1989-1990

Project development, 1988-1989

Research, 1984-1989
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Scripts, 1992-1994

Scripts and storyboards, 1989-1993
Strategic development, 1990-1991
Strategy, 1992

Television, 1988-1990

Physical Description: 2 folders

Test market status, 1989

UK launch review, 1990

Cheddy, 1978-1979

Formulation test, 1978

Print research, 1979

Cheese Division, 1970-1997
1989 media planning, 1988

Advertising spending, 1987

Attitudes towards Continental cheeses, 1971
Breakthrough campaign, 1993-1994
Breakthrough micro test, 1994
Cheddarie/Singles combination analysis, 1993
Cheese market report, 1978

Cheese products strategic appraisal, 1979
Cheese sauce home test, 1991

Cheese sauce project materials, 1991

Cheese survey, 1980

Competitive activity, 1985
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Competitive creative strategy--Eden Vale
Cottage Cheese, 1986

Competitors' print advertisements, 1991

Consumer reactions to five new concepts,
1976

Dairy Crest Cheese Report, 1981
Family Food Panel, 1991

Food Standards Committee report on cheese,
1982

Group discussions, 1970

Healthy Food, 1985

Induction for Matthew Batstone, 1993
Induction for Richard Block, 1992

KGF integration--Product knowledge, 1989
Kraft and the UK Cheese Market, 1987
Lifestyle cluster research, 1988

Lifestyle clusters, 1988

Low-fat cheese concept development research,
1982

Media analysis and review, 1988-1989

Physical Description: 2 folders

Media planning, 1989
Media planning issues, 1989
Media spending, 1994

MINTEL report, 1991, 1996

Physical Description: 2 folders

Monthly Brand Monitor, 1990
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Natural and processed cheese household
consumption, 1970

Neal's Yard Dairy--Cheese list, 1995

Nielsen presentation, 1993

Original cheddar cheese, 1993

Processed cheese strategic development, 1993
Project Ed, 1993

Refrigerated business unit, 1994

Report on the Qualitative Stage of a Market
Segmentation Usage and Attitude Study for
Cheese, 1983

Reports, 1991

Research, 1986-1994

Physical Description: 9 folders

Research on fats, 1993
Retail cheese brands, 1989
Selling ideas for Kraft cheese brands, 1994

Semiotic analysis of the processed cheese
market, 1993

Survey of the UK cheese market, 1987
Television Consumer Audit, 1989
The Cheese Market, 1991

The Italian Job, 1994
Physical Description: 2 folders

Tracking study, 1986
Tracking study presentation, 1989

UK creative review, 1994
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Usage and attitude study, 1997

Physical Description: 2 folders

Cheese Spreads, 1987-1991
1990-1995 strategic plan, 1990

1991-1996 strategic plan, 1991

Processed cheese spreads 1988-1991 strategic
plan, 1988

Processed cheese spreads strategic plan
1987-1991, 1987

Cheesepot, 1979-1983
Advertising research, 1982

Concept and product test, 1981

Consumer Panel, 1982-1983

Physical Description: 2 folders

Project brief, 1983
Qualitative investigation, 1982

Report on a Hall Test, 1979

Cheesy Pasta, 1980

Consumer reactions, 1980

Cheez Whiz, 1985-1990
Concept/In-home test, 1985

Concept testing, 1985

Relaunch strategy, 1990

Cheltern, 1982
Placement test, 1982

Cracker Barrel, 1995-1997
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Advertising strategy, 1996
Presentation to Nick Shepherd, 1996
Print advertising, approximately 1995
Spreadable cheese micro-test, 1997

Spreadable launch advertising, 1995

Dairylea, 1983-1997

5-year plan--Processed cheese spread, 1986
Adult strategy research, 1992

Advertising awareness study, 1985
Advertising to children, 1989

Awayday, 1990, 1992

Physical Description: 2 folders

Billing, 1993
Brand analysis, 1986, 1989

Brand awayday, 1989-1992

Physical Description: 4 folders

Brand development, 1987-1988
Brand review, 1991

Category growth project, 1993
Category growth strategy, 1986
Children's research, 1990
Concept screening research, 1993
Concept sketches, 1993
Consumer overview, 1997

Copy development, 1993-1994
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Copy research, 1996
Copy strategy, 1989
Correspondence, 1993-1994
Creative brief, 1989

Creative development, 1985-1994

Physical Description: 2 folders

Dairylea Light, 1989
Dairylea Light development, 1990-1991
Day One, 1997

Development, 1986-1990

Physical Description: 3 folders

Franchise extension, 1986-1992

Physical Description: 3 folders

Franchise extension, 1987-1988
Good Fun: A Vision, 1995

Lunch Box, 1991-1992

Market data, 1989-1992
Marketing to children, 1989-1990
Media, 1994

Media recommendations, 1990

Planning, 1986-1988, 1996

Physical Description: 2 folders

Pre-production meetings, 1992-1993
Physical Description: 2 folders

Presentations, 1993

Primula, 1993
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Primula cheese print advertisement, 1994
Print creative, approximately 1993

Print creative, 1996

Reports, 1993-1994

Research, 1983-1989

Scripts, 1992-1994

Scripts and storyboards, 1987-1991

Physical Description: 2 folders

Scripts and storyboards, 1988
"Slices" production file, 1988-1989
Storyboards, approximately 1990
Strategy, 1993

Teatime Treats, 1995

The Case for Relaunch, 1986

The Seven Ages of Dairylea, 1996

The Transformation of a Brand's Fortunes,
1984

"Veronica Rowbottom", 1989

"Veronica Rowbottom", 1990

DiGiorno, 1989-1991
Bases testing, 1991

Creative direction recommendation, 1989
DiGiorno Fresh, approximately 1990

Launch campaign, 1991
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Project Telesforo, 1991

Physical Description: 2 folders

Project Telesforo--Storyboards, 1991

Telesforo research, 1991

Physical Description: 3 folders

Dover, 1976
Research, 1976

Emmerdale, 1979
Pack designs, 1979

Free Choice, 1992-1993
Articles, 1992

Copy project--Mayonnaise, 1993
Creative development research, 1993

Development, 1992-1993

Physical Description: 2 folders

Health or Something Else?, 1993
Healthy Favorites, 1993

JWT Believes in Free Choice, 1993
Low fat syndicated research, 1992
Pre-production meetings, 1993

Production, 1993

Physical Description: 3 folders

Range development, 1993

Salad accompaniments, 1993

Fromage Blanc, 1981
Cottage cheese report, 1981
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Frytex, 1983
Advertising research, 1983

Television concept testing, 1983

Jocca Cottage Cheese, 1986

Brand review, 1986

Kenco Coffee, 1992-1997
"Behind You", 1994

Coffee prices, 1994

Comparative research analysis--Kenco, Gold
Blend, Nescafe, 1995

Copy development, 1993-1994

Physical Description: 2 folders

Creative brief, 1992

Creative review, 1992-1997

Physical Description: 3 folders

Development, 1992-1993
"Miles Away", 1995
Print creative, 1996
Project Clarke, 1995
Scripts, 1994
Storyboards, 1994

"Vienna", 1994

Kenco/Mellow Birds, 1994

Creative review, 1994

Kid Kraft, 1990

Cheese snacks concept development, 1990
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Presentation, 1990

Lunchables, 1990-1993
Concept, 1990

Print advertising, approximately 1993
Project Oscar, 1993

Qualitative research, 1991

Mayonnaise, 1993-1994
Project Hose--Copy strategy, 1994

Project Hose--Product test, 1993

Project Hose--Say Hello or Wave Goodbye?,
1993

Mellow Birds Coffee, 1993-1996
1993-1998 strategic plan, 1993

Copy development, 1994-1995

Physical Description: 2 folders

Creative development, 1993-1994

Physical Description: 2 folders

Creative review, 1996
Generation, 1994
Scripts, 1995
Storyboards, 1995

Tracking study, 1994

Miracle Whip, 1986, 1993-1995
(B)MW Thursday 11 Nov., 1993

Articles, 1992

Copy strategy, 1994
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Euro coordination, 1995

Presentation, approximately 1994
Progress report, 1986

Project BMW--A Great Opportunity, 1994
Project BMW--Awayday, 1993

Project BMW--Copy project brief, 1994

Project BMW--Development, 1993-1994

Physical Description: 2 folders

Project BMW--Frame of reference, 1993
Project BMW--Positioning, 1993

Project BMW--Presentation to Kraft, 1994
Project BMW--Print creative, 1994

Project BMW--Qualitative Management Report,
1994

Project BMW--Qualitative Reference Report,
1994

Project BMW--Research, 1993
Project BMW--Research, 1994
Project BMW--Review, 1993

Project BMW--Strategy, 1994-1995
Project BMW--The Story So Far, 1994

The UK Status of Miracle Whip, 1995

Miracoli, 1987-1991
Aseptic boxes project, 1990

Background, 1990
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Development, 1987-1990
German market, 1989
Media recommendations, 1990

Miracoli Dinner (Germany), 1990

Opportunities in the Fresh Pasta and Sauces

Market, 1990

Project binder, 1990-1991

Physical Description: 2 folders

Project Dente, 1990
Range options, 1990

Research, 1990-1991

Physical Description: 2 folders

Status reports, 1990

Strategic discussion, 1989

Physical Description: 3 folders

Strategy, 1990

Summary of UK and Belgian research, 1990

New Product Development, 1968-1994
Binder, 1990

Cheddarie Sauce and other ideas, 1990

Cheese--Review of Opportunities and
Recommendations for Development, 1989

Cheese concepts, 1989
Cheese concepts tests, 1994

Cheese sauce, 1990-1991
Physical Description: 2 folders
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Cheese sauces, 1989

Physical Description: 2 folders

Concept screening, 1990
Consumer study, 1978

Genesis of Free Choice and Project BMW in
Five Chapters, 1994

Kid Kraft, 1990
New product concept screening report, 1990

New product concept screening tabulations,
1989

New Product Development 1983-1985, 1983
New products roundup, 1981

Objectives, 1994

Opportunities, 1986-1988

Pasta--Dente II, 1991

Pasta sauce research, 1988-1989

Pasta sauces, 1987-1989

Physical Description: 3 folders

Presentation, 1976

Product, Pack, and Name Research for a New
Cheese Spread, 1987

Project chart, 1989

Project Dessert Storm (Philadelphia
extensions), 1993

Project memoranda, 1990
Project Y research (Spoonable cheese), 1984

Projects binder, 1990-1991
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Proposals for the further investigation of

marketing opportunities, 1968 Box 121
Qualitative Evaluation of a New Creamy

Cheese Snack, 1982 Box 121
Review of Opportunities and

Recommendations for Development, 1989 Box 121
Status reports, 1988-1989 Box 121
Trend report, 1975 Box 121

Philadelphia, 1982-1997

1988-1991 strategic plan, 1988 Box 121
1989-1994 strategic plan, 1989 Box 121
1991-1996 strategic plan, 1991 Box 121
1992 media planning, 1991 Box 121
1992-1997 strategic plan, 1992 Box 121
A Change in Direction?, 1994 Box 121
AC Synergy report, 1993 Box 121
Advertising case history, 1989 Box 121
Alternative copy assessment, 1996 Box 121
Advertising development awayday, 1990 Box 121
Advertising research, 1982 Box 121
Advertising strategic development, 1991 Box 121
Artwork, 1987 Oversize-folder 2
Attitudes and Consumption Towards Diet and

Health, 1989 Box 121
Awayday, 1990, 1992 Box 121

Physical Description: 4 folders
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Awayday, 1992-1993

Physical Description: 2 folders

Brand strategy research, 1992
Brand vision, 1996
Breakfast campaign, 1993
Breakfast copy targets, 1993
Breakthrough, 1993

Case study, 1994
Commercial check, 1987
Competitive activity, 1994
Competitive press, 1990
Competitive review, 1990
Copy project brief, 1992
Copy rotation, 1993-1994
Copy strategy, 1991
Correspondence, 1993-1994

Cream Cheese Slice benefit/product study,
1989

Day One, 1996-1997

Physical Description: 2 folders

Development, 1989-1991

Physical Description: 2 folders

Dip and Sauce, 1990-1991
Dip and Sauce concept/test, 1990
Fantasie di Philadelphia, 1991

Forward copy--Phantasy, 1996
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Forward copy concepts, 1990
Franchise extension, 1989-1990

Frankfurt Office--Der Planungsbaukasten
(Planning Kit, in German), 1987

Frankfurt Office--Strategic planning (English
and German), 1985-1987

Historical review, 1997

Light Philadelphia, 1986-1989

Light Philadelphia--Case history, 1990

Light Philadelphia--New copy research, 1989
Light Philadelphia--Print, 1993

Light Philadelphia--Production, 1989

Light Philadelphia--Scripts, 1989-1990

Light Philadelphia--Television production, 1992
Light Philadelphia--The Story to Date, 1986
Line extension research, 1993

Market data, 1991-1994
Physical Description: 2 folders

Media, 1989, 1993

Physical Description: 2 folders

Media information, 1990
Media recommendations, 1990
Media report, 1989
Memoranda, 1993-1994
Overview presentation, 1992

Pack/price test, 1990
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Pan-European strategy, 1987-1988

Physical Description: 3 folders

Pan-European strategy--Artwork (in Dutch,
English, French, German, Italian, Spanish),
1987-1988

Physical Description: 3 folders

Pan-European strategy--Proposals for
research, 1987

Philadelphia and the Role of Advertising, 1993

Philadelphia Cheese Spread market modelling,
1994

Philadelphia Light--Development, 1990

Philadelphia Light--Revised strategic
proposals, 1993

Philadelphia Slices, 1989
Philadelphia with Fruit, 1989
Philly Turf, 1992

Planning, 1987-1988

Positioning research, 1983, 1993

Physical Description: 2 folders

Pre-production meetings, 1990

Presentation, 1987-1990
Physical Description: 3 folders

Presentation on cheese advertising research,
1997

Presentation on Philadelphia Brand Switching,
1991

Presentation to Carl Hogan, 1992

Presentation transparencies, 1994

- Page 155 -

, 1900-2002

Box 123

Box 128

Box 126

Box 123

Box 123

Box 123

Box 123

Box 123

Box 123

Box 123

Box 123

Box 123

Box 123

Box 123

Box 123

Box 123

Box 123

Box 123



Guide to the J. Walter Thompson Company. London Office. Account files, 1900-2002

Press cutting and competitive activity binder,

1992

Production costs, 1993

Profile of Light, Medium and Heavy Users,

1988
Project Boston, 1992

Qualitative Investigation of Alternative
Advertising Propositions, 1983

Qualitative Research Study for Kraft
Philadelphia Packaging, 1983

Regeneration of Category Growth, 1992
Regional analysis, 1990
Regular vs. Light, 1989

Research, 1987-1997

Physical Description: 4 folders

Research on Philadelphia advertising
development, 1985

Research proposals, 1992

Scripts, 1988-1994
Physical Description: 2 folders

Simply Philly recipe book, 1990
Situation analysis, 1991
Status reports, 1992

Storyboards, 1992-1994
Physical Description: 2 folders

Storyboards, 1992-1994
Strategic development research, 1994

Strategic discussion, 1988
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Strategic planning, 1988
Strategic review, 1991, 1993
Physical Description: 2 folders

Strategy, 1989-1991

Physical Description: 3 folders

Strategy, 1992-1994
Physical Description: 2 folders

Television production, 1990-1991

The Art of Managing a Portfolio of "Light" and

"Regular" Variants, 1993-1994

Physical Description: 2 folders

The Fat Issue, 1990

The Soft Cheese Market, 1990
"Two Girls" campaign, 1997
UK planning cycle, 1989

Ultra Light Philadelphia qualitative research,
1992

What Have We Learnt from the Philadelphia
Extended Usage Campaign?, 1996

Quesilete, 1989
Case history, 1989

Salad Dressings, 1980, 1992-1993
Attitudes to salads and salad dressings, 1980

Research, 1993
Salad accompaniments presentation, 1992
Salad accompaniments tracking study, 1993

The Viscous Market in Europe, 1992
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Singles, 1983-1994

Baseball card promotion, 1993
Development, 1983-1988

International review, 1990

Physical Description: 2 folders

Print creative, 1994

Scripts, 1994

Strategy presentation, 1994
Technical report, 1989
Television buying review, 1988

Worldwide marketing vision, 1991

Singles and Slices, 1990-1994
1992 media planning, 1991

Awayday, 1991-1992
Physical Description: 2 folders

Choice Moments in History, 1994
Current market situation, 1993
Media recommendations, 1990

Strategy, 1992

Slices, 1983-1996
1989-1994 strategic plan, 1989

1992-1997 strategic plan, 1992
Agency recommendation, 1993

Concept development, 1993
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Development, 1983-1989 Box 124
Physical Description: 2 folders

Memoranda, 1987-1990 Box 124
Print advertising, 1992 Box 124
Relaunch meeting, 1996 Box 124
Scripts and storyboards, 1988-1992 Box 124
Sliced cheese charts, 1990 Box 124
Sliced cheese consumer analysis, 1991 Box 124
Sliced cheese development paper, 1989 Box 124
Strategic development, 1993-1994 Box 124
Strategic planning, 1989 Box 124
Technical report, 1989 Box 124
Usage and attitude summary, 1991 Box 124
Snackeroos, 1991

Business proposition, 1991 Box 125
Somervale, 1983-1985

In-home placement analysis, 1985 Box 125
Packaging research, 1983 Box 125
Project L, 1983-1985 Box 125

Physical Description: 2 folders
Testing, 1983 Box 125

Return to Table of Contents

Nestlé-Rowntree, 1958-1997

Biographical / Historical

Rowntree's was established by Henry Isaac Rowntree in 1862 in York. The
company merged with John Mackintosh and Co. in 1969 to form Rowntree
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Mackintosh and became Rowntree plc in 1987. In 1988 Rowntree was acquired

by Nestlé SA and operated as Nestlé Rowntree.
General Files, 1973-1997
1990s Decade of Media Opportunity, 1990
Acetate backups, 1988

Account information binder, 1992-1993

Physical Description: 2 folders

Advertising Admininistration, 1984
Advertising Admininistration Manual, 1991
Advertising to children, 1992

Agency appraisals, 1993

Analysis of media communication strategy
within the kids confectionery market, 1996

Background to the confectionery market, 1994
Balance between control and inspiration, 1992
Bars, Bags & Blocks (presentation), 1995

Bernadette Knox diaries, 1987-1990

Physical Description: 3 folders
Billings and assignments, 1996
Blue Riband--Project Challenger, 1989
Brand advertising presentation, 1990
Brand review with Martin Marsh, 1993
Branding, 1992
Building the Nestlé name, 1996
Building the Nestlé name: A strategy for the

future, 1996
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Cadbury advertising, 1993

Cadbury media strategy for low-budget
brands, 1988

Call reports, 1983-1984
Physical Description: 7 folders

Call reports, 1985-1991
Physical Description: 11 folders

Cereal Partners Worldwide, 1996
Physical Description: 2 folders

Cereal Partners Worldwide--Creative (French,

Dutch), 1996-1997

Chairman's review, 1985-1987, 1993

Physical Description: 6 folders

Chairman's review--Figures, 1992

Physical Description: 2 folders

Changing market for younger children's
confectionery, 1977

Children and television, 1985

Children's Market Factbook, 1994
Children's Sweets (Nielsen), 1994
Chocolate confectionery industry, 1982
Chocolate countlines market, 1986-1987
Chocolate tracking study, 1986
Christmas, 1982

Christmas Collection, 1990

Coffee, 1991

Competitive brands activity, 1982
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Competitive reviews, 1991

Confectionery lexicon, 1991

Confectionery market 1986-1989, 1989
Confectionery television advertising, 1985
Confectionery the Sweet Facts of 1982, 1982
Consumer change in the 1990s, 1990
Coordination of media activity, 1983

Corporate campaign creative development,
1987

Corporate logo research, 1987

Corporate Positioning and Communication
Guidelines, 1994

Corporate research, 1986
Corporation Brand in the 1990s, 1992
Corrrespondence, 1982

Countlines tracking, 1990-1992
Physical Description: 3 folders

Day-after recall studies, 1990
Domesday Project, 1985
External influences, 1996

Fitness--European creative (French, Dutch),
1996-1997

Fizzy soft drinks, 1990
Food and Drink Forecast, 1982
Future of the 48-sheet TC holding, 1983

General competitive review, 1985
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History of Mars, 1982

How to Make Advertising to Children that
Works, 1998

Induction Day for Jonathan Box, 1997
Information packet, 1986

InSitu presentation, 1996

John Short brand reviews, 1988

JWT and Rowntree-Mackintosh accountability,
1985

JWT orientation and confections review, 1989

JWT response to 1990 evaluation, 1990-1991
Physical Description: 2 folders

Latin America workshop, 1991

Logic and Magic: A Guide to Successful,
Effective Media Planning, 1997

Look at some market changes, 1985-1986
Management review, 1991
Managing Director review, 1992

Marketing course: HP Bullmore case study,
1997

Media, 1983-1984
Media in 1984, 1984
Media review, 1985

Memos, reports, etc., 1983-1994
Physical Description: 10 folders

Milk food drinks, 1989-1990

Millward Brown market research sample, 1992
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Mineral water, 1990-1991

Minis market research, 1989

Nestlé and JWT: Partnership for Growth, 1993
Nestlé chocolate credentials, 1997

Nestlé in the United Kingdom, 1993

Nestlé Management Report, 1995

Nestlé quarterly review, 1993

Nestlé Rowntree News, 1998

New confectionery television advertising, 1984

New products in the assortments and self-line
areas, 1978

Nielsen reports, 1983-1984

Physical Description: 3 folders

Optima fun bags, 1992
Own brands, 1985

"People & Ideas": Introducing McDonnell
Spence, 1994

Planning guide, 1974
Planning presentation, 1997

Position of chocolate countlines in the UK
snack market, 1986

Presentation of some bagged sweets market
data, 1985

Presentation on children and advertising, 1990
Presentation to David Harris, 1994

Presentation to Terry Gardiner and Roy
Leverton, 1993
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Presentation to the Chairman, 1992
Presentations, 1983

Private label, 1991

Production, 1992-1993

Production budgets, 1994

Progress reports, 1987-1988

Physical Description: 5 folders

Project Brieze, 1990

Project Circle--Children's confectionery
market, 1981

Project Dickens--Research into the mint
market, 1983

Project Eagle, 1996
Project Gina, 1989-1990
Project Halo II, 1983
Project M&Ms, 1985

Project Penguin, 1989-1990

Physical Description: 2 folders

Project Roundsman, 1990

Project Roundsman--Concept development,
1987-1988

Physical Description: 2 folders

Project Roundsman--Introduction, 1986

Project Roundsman--Milk Marketing Board,
1985-1987

Project Roundsman--Presentation, 1988

Project Roundsman--Review, 1987
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Project Soft (Beverages), 1989-1990

Physical Description: 2 folders

Project Strike, 1985

Project Weasel, 1975, 1980

Physical Description: 2 folders

Qualitative research on hypotheses on
grouping for count lines, 1973

Quality Street--Chris Thomas seminar, 1989
Quality Street--Presentation, 1987

Quarterly media review, 1982

Physical Description: 2 folders

Report on brands, 1992

Report on Rowntree corporate advertising,
1987

Report on visit to USA and Canada, 1985
Reports, 1993
Research, 1980-1981

Review, 1988

Physical Description: 2 folders

Review documents, 1992-1995

Review of key brands in the UK and
opportunities in the US, 1989

Review of RMCL brands--UK, 1988

Review of RMCL brands in the UK
confectionery market, 1989

Revitalising mature brands, 1992
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Rhona Jack--Report on new product
penetration of the chocolate confectionery
market, 1980

Rowntree corporate advertising tracking
results, 1987

Rowntree Mackintosh and its corporate
advertising, 1982

Rowntree Mackintosh and JWT discussion
guide, 1985

Rowntree Mackintosh annual report,
1984-1985

Rowntree Mackintosh reports, 1980-1981
Rowntree management review, 1991

Scripts, 1994, 1997
Physical Description: 2 folders

Scripts binder, 1992-1994
Physical Description: 3 folders

Selection packs and Christmas novelties, 1982

SMAC meeting, 1986

Study of the food and confectionery sector,
1986-1987

Physical Description: 2 folders

Survey of media operations, 1988

Taking a broad perspective of the position of
chocolate countlines in the UK snack market,
1986

Tangerine IV: Nuts advertising research, 1983

The corporation brand in the 1990s, 1992

The countline market, 1979
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The Nestlé name, 1996

The power of magazines, 1994
The soft centres, 1993

Top 600 brands, 1982

UK beverage market, 1989

UK countline market, 1990, 1993

Physical Description: 2 folders

UK countline review, 1991

U.S. confections review, 1988

Youth lifestyles, 1990

Youthtruth: A monitor with a difference, 1992
Zone I confectionery market information, 1989

Zone I draft account plan, 1995

After Eight, 1967-1997

Advertising development research, 1990
Advertising research, 1990

After-dinner mint collections available in the
UK market, 1994

After-dinner mints, 1995

After Eight Collection, 1995

After Eight in 1976, 1976

Attitude and advertising research, 1983
Attitudes to proposed press advertising, 1972
Away day, 1995

Brand plan, 1992
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Budget, 1993

Case history, 1975
"Christening", 1973
Collection assessment, 1996
Communication strategy, 1996
Development, 1987

Development research, 1987

Physical Description: 2 folders

Easter activity, 1993

Guide to women's magazines, 1993
Information memo, 1989

"Jungle party", 1994

Market analysis, 1967

Media plans, 1997

Packaging and advertising research, 1988

Packaging research, 1976-1991

Physical Description: 3 folders

Photographs, 1992

Planning, 1993
Physical Description: 2 folders

Presentation, 1990

Press advertising research, 1978
Press buying review, 1996

Press campaign, 1974

Print advertising, 1983
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Print advertising, 1995

Project Mint, 1992-1993

Project Swatch, 1995

Relaunch evaluation, 1989
Reports, 1988-1989

Research recommendations, 1997

Review of After Eight advertising since
relaunch, 1973

Revised media options, 1996
Revised planning issues, 1993

Special campaign of support through classic
FM, 1995

Television, 1993

The Way Forward, 1997

Tracking study, 1994

Veither AB press advertising, 1975
"Yacht", 1969

Baci, 1989-1993

1993 brand plan, 1992

Advertising and packaging development
research, 1990

Bacio Story, 1990-1991
Physical Description: 2 folders

Brand planning day, 1993
Brand workshop, 1991

Creative Brief, 1992
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Development, 1991-1992
Packaging development, 1992
Planning, 1992-1993

Poster study (Roma), 1992
Pre-production, 1992

Project Gina, 1990-1992

Physical Description: 2 folders

Project Gina--Launch media, 1990-1991
Project Gina--Research, 1990

Project Naples, 1992

Proposed Christmas activity, 1992

Qualitative exploration of the Baci brand, 1990
Research, 1990

Scripts, 1993

UK launch, 1992

UK launch presentation, 1989-1990

Physical Description: 2 folders

Black Magic, 1974-1996
1/4 1b. qualitative study, 1982

Advertising concept research, 1978
Advertising research, 1981
Autumn competition, 1984

Black Magic 1933-1983 anniversary gift set,
1983
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Scope and Contents

Gift set includes tie, cufflinks, handkerchief and scarf with Black Magic

package design and logo

Black Magic in 1976: All Gold, 1976

Black Magic mock-up package, 1980s

Scope and Contents

Box contains facsimile examples of various shapes of chocolates

Brand review, 1978-1989
Physical Description: 3 folders

Comparative evaluation, 1984
Creative Brief, 1987-1990

Development, 1983-1987

Physical Description: 2 folders

Fact book, 1983

Media activity, 1982

Media strategy, 1984

Packaging research, 1974, 1988
Packaging research, 1981

Planning, 1982

Press advertising research, 1974-1978
Project Nefertiti, 1985

Redesign research, 1996

Relaunch research, 1988

Research, 1980-1993
Physical Description: 3 folders

Research proposal, 1975
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Spring 1983 proposals, 1982

St. Valentine's Day, 1983

The threat from All Gold, 1984

Total Proposition concept, 1986-1987

Valentine's Day promotion, 1984

Boxed Chocolates, 1972-1997
1986 promotions, 1985

After Eight and Black Magic revised area
allocation, 1979

Assortment fact book, 1979
Assortment market data, 1984

Black Magic, After Eight, Dairy Box media
plans, 1985-1986

Black Magic and All Gold packaging research,
1973

Boxed assortments, 1995

Boxed brands competitive, 1997

Boxed chocolates overview, 1996
Brand personality research, 1972
Brand planning day, 1993

Brand plans, 1993

Brand review, 1985-1986

Chocolate box overwrap research, 1982
Chocolate mints, 1996

Competitive, 1996
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Dairy Box, Black Magic, After Eight brand
planning day, 1991

Development, 1983-1984, 1992
Physical Description: 3 folders

Easter gift purchase, 1982

Easter overwraps study, 1982
Easter review, 1979

Fancy box designs, 1982

Father's Day, 1981

General market review, 1979

Gift market exploratory study, 1977
Inlaid assortments, 1996

Inlaid assortments research, 1992
Market review, 1983

Market study, 1990

Media proposals 1986, 1985
Media review, 1991

Mixed assortments general research findings,
1981

Mother's Day, 1982, 1984

Package designs, 1980s
Presentation to Nestlé Canada, 1991
Project Eclipse, 1993

Project Keats, 1986

Qualitative research, 1986
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Research, 1977-1996

Physical Description: 5 folders

Share-of-voice pre-Easter, 1983

Tracking study, 1992-1993

Physical Description: 3 folders

Usage study, 1992

Valentine's Day, 1982

Chocolate Biscuit Countlines (CBCL), 1981-1994

Brand plans, 1981
Competitive reviews, 1993
Family Food Panel, 1990
Market, 1994

Market analysis, 1991-1992
Physical Description: 2 folders

Part 1, 1991

Part 2, 1991

Project Rednose, 1990
Qualitative research, 1990

Reports, 1991-1992

Physical Description: 3 folders

Tracking study, 1990

Dairy Box, 1972-1992

Advertising evaluation, 1992

Advertising development research, 1991

Advertising research, 1974-1978

Assortments post-relaunch research, 1988
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Brand fact book, 1983
Brand plan, 1992
Creative, 1987

Creative Brief, 1990-1991

Development, 1984-1991

Physical Description: 4 folders

Media, 1988-1990
Packaging designs, 1980s
Packaging mock-up examples, 1980s

Packaging research, 1972-1979, 1991

Physical Description: 2 folders

Presentation, 1990

Project Schubert, 1984

Public relations proposal, 1989
Quantitative pre-test, 1989

Research, 1984-1991

Physical Description: 2 folders

Research on commercials, 1975

Schubert II, 1984

Dairy Crunch, 1982

Research--Teenage consumers, 1982

Drifter, 1979-1982

Brand review, 1980
Development, 1979-1980

Development, 1980-1981

- Page 176 -

Box 164

Box 164

Box 176

Box 164

Box 164

Box 164

Box 176

Box 177

Box 164

Box 164

Box 164

Box 164

Box 164

Box 164

Box 164

Box 164

Box 164

Box 164

Box 164

Box 175



Guide to the J. Walter Thompson Company. London Office. Account files, 1900-2002

Impact on Kit Kat, 1981

Media, 1981-1982

Fresh Minty Egg, 1980-1983
Development, 1980-1981

Development, 1981-1983

Ice Cream, 1987-1995
1994 revised plans, 1993

Advertising/promotional activity, 1994
Brand development, 1993

Brand development report, 1993
Budget, 1993

Bulk ice cream, 1993

Bulk ice cream research, 1993
Competitive, 1993-1994
Competitive--Creative review, 1992
Competitive--Mars/Snickers, 1991
Development, 1994

Extreme, 1995

Fab--Creative development research:
Kidspeak, 1993

Fab--Media, 1993
Fab, Zoom presentations, 1994
Fruit Lolly research, 1993

Ice cream launches, 1994
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Ice cream market--Nielsen, Mintel,
Expressions Planning, 1993

Induction 1993/4, 1993

J. Walter Thompson and Nestlé Ice Cream Co.:
Here's the Scoop, 1993

Kit Kat Ice Cream product test, 1993
Long term planning, 1993

Management summary of Fab and Zoom, 1994
Market analysis, 1994

Media, 1994

Media recommendations, 1993

Memos, reports, etc., 1993

Milky Bar--Beware of Imitations, 1993
Milky Bar--Production, 1993

Milky Bar--Strategic development, 1987
Planning, 1993

Pre-production, 1994

Premium ice cream positioning exploratory,
1993

Presentation on Fab and Zoom, 1993
Press clippings, 1993
Product ranges, 1993

Research, 1993-1994
Physical Description: 2 folders

Scripts, 1993-1994
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The ice cream market, 1992

Physical Description: 2 folders

UK press cuttings, 1994
Wall's, 1994

Zoom film season proposal, 1994

Kit Kat, 1958-1997
"10% Bigger", 1982

12-finger format, 1994
60th anniversary, 1996
Advertising--Out of home, 1995

Advertising research, 1984, 1988

Physical Description: 2 folders

Balloon II research, 1986
Brand analysis, 1995

Brand plan, 1978-1994

Physical Description: 4 folders

Brand planning, 1992-1993
Physical Description: 3 folders

Brand planning--Syndicate work, 1993
Brand review 1987-1990, 1990

Brand standing research, 1991
Children's market, 1993
Communication strategy, 1996
Competitive reviews, 1995

Consumer loyalty, 1994

Creative, 1987, 1994
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Creative, 1993-1994
Creative Brief, 1992
Creative development, 1996

Day book, 1993-1994

Physical Description: 3 folders

Development, 1996

Development binder, 1995-1996
Physical Description: 2 folders

Document list, 1988

Evaluating and improving the sales

effectiveness of the Kit Kat advertising budget,

1984

"Football", 1991

History, 1981

Information memo, 1989

Introduction to Kit Kat, 1993

Janine Pankowski letter, 1988

Kit Kat and "The Break", 1992

Kit Kat vs. own-label variants, 1995

Kit Kat/Lion review for France, 1991

"Lift", 1976

Media communications strategy 1998, 1997
Netherlands--Introducing "The Break", 1992
Packaging, 1992

Packaging research, 1989

Planning with Sesame, 1987
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Positioning research, 1994
Presentation, 1996
Print advertising, 1958-1961

Production, 1993-1994

Physical Description: 2 folders

Progress report--Market modeling, 1985

Project binder, 1994-1995
Physical Description: 2 folders

Project Cold Snap, 1984

Project Enola, 1996

Project Lowry, 1986

Qualitative research, 1987

Radio advertising research, 1989
Radio sponsorship, 1991

Research, 1981-1996

Physical Description: 3 folders

Rugby World Cup, 1995
Scripts, 1992-1993

Should we be advertising Kit Kat theme
promotions?, 1993

Sponsorship, 1992

Sponsorship activity 1991, 1992
Sponsorship proposals, 1994
Sponsorship strategy, 1993
Storyboards--"Kit Capp", 1991

Sweet Facts, 1989-1992
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Oversize-folder 3
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Television, 1992

Television advertising research, 1979
Television and sponsorship, 1992
"The Break" presentation, 1992
Thunderbirds campaign, 1992
Tracking study, 1992

Upweighting the London area, 1981
"Virtual Break", 1994-1995

Youth campaign research, 1989
Youth press, 1990

Youth press tracking study, 1990-1991

Physical Description: 3 folders

Youth strategy, 1993

Lion Bar, 1976-1997
Account binder, 1994-1996

Physical Description: 2 folders

Advertising development, 1984, 1992

Physical Description: 2 folders

Advertising development research, 1984
Bigger Lion research, 1988

Brand audit, 1995

Brand facts, 1980

Brand plan and market analysis, 1981

Brand review, 1987-1988
Physical Description: 2 folders

Cinema activity, 1992
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"Claws", 1995

Physical Description: 2 folders

Communication strategy--Spain, 1991-1992
Creative, 1994

Day book, 1995

Physical Description: 2 folders

Day One, 1997
Development, 1979

Development, 1983-1984, 1994

Physical Description: 2 folders

Discussion documents, 1988

European Brand Workshop: French market,
1992

Exploring the position of the brand, 1980
Extending brand communications, 1995
History and anaylsis, 1983

Information memo, 1989

IPA Advertising Effectiveness Awards, 1976,
1986

Lion and Lion Kingsize communications
strategy, 1996

"Lion in London", 1997

Lion Kingsize maximising opportunity, 1995
Long term objectives and strategy, 1986
Media planning, 1992

Media strategy, 1984

MTYV promotion, 1996
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Packing research, 1981
Planning, 1982

Positioning research, 1982

Physical Description: 2 folders

Poster designs, 1980s
Product development, 1983
Project Circus, 1990
Project Den, 1988

Project Kenya, 1986
Project Leo, 1983

Project Roar, 1995

Projects binder, 1994-1995

Physical Description: 2 folders

Qualitative research, 1976-1977

Physical Description: 2 folders

Research, 1982

Scripts, 1991-1992

Sponsorship, 1994

Strategy meeting, 1991

Television, 1987

Test market exploratory research, 1979
Third post-launch survey, 1977

Towards a Lion strategy, 1990

Lyons Maid, 1993-1995
1995 A Definitive Year, 1995
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1995 An Initial Perspective, 1994
Creative development, 1993-1994
Explorers ice cream, 1994-1995
Extreme, 1995
Extreme--Creative, 1995

Fab, 1993-1995

Physical Description: 2 folders

Fab--"The Rave from the Grave" IPA
Effectiveness Award, 1994

Impulse advertising plans, 1993
Kit Kat Ice Cream, 1995

Media, 1993

Print creative, 1993-1994

Zoom, 1993

Milk Tray, 1991

Presentation, 1991

Nescafé, 1994
Claims, 1994

Nestlé Health Care, 1989
Build-Up review, 1989

New Product Development, 1973-1997

Boxed chocolate research, 1992
Brand mapping exercise, 1982
Brown chocolate development research, 1987

Chocolate block market, 1973
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Eggstra Specials, 1979
Fitness--Creative (French), 1996

Gigi, 1982-1983

Ice cream--Category information, 1987

Ice cream--Great Britain, 1988

Ice cream--Nestlé/Findus overview, 1986-1988

Ice cream--Products, 1995
Ice cream--Project Siberia, 1987

Ice cream--U.S. market, 1987

Physical Description: 2 folders

Memos, reports, etc., 1983-1984

Physical Description: 2 folders

New dairy products market, 1985

New products, 1997

Open brief, 1986

Orlando, 1979

Project Albatross, 1981

Project Ambush (bagged sweets), 1985
Project Badger, 1974

Project Bluebell, 1981

Project Dickens (mints), 1983

Project Frog, 1981-1983

Physical Description: 4 folders

Project GB, 1979

Project GB, 1979

- Page 186 -

Box 168

Box 176

Box 168

Box 168

Box 169

Box 169

Box 169

Box 169

Box 169

Box 169

Box 169

Box 169

Box 169

Box 175

Box 169

Box 169

Box 169

Box 169

Box 169

Box 169

Box 169

Box 175



Guide to the J. Walter Thompson Company. London Office. Account files, 1900-2002

Project GB, 1979

Project Lynx, 1996

Project Lynx--Options for TV advertising, 1997
Project Pirjo, 1979

Project Pirjo (Stinger), 1979

Project Rainbow (pocket toffee), 1979-1982
Project Roundabout, 1979

Project Tony, 1984

Project Vulcan (strong mints), 1984

Projects Charles and Vulcan (strong mints),
1985

Reports, 1986
Sensory test of chocolate nibbles, 1983
Specialty chocolate block, 1984

White chocolate range development, 1983

Novo, 1987

Brand review, 1987

Polo, 1973-1997
1992 media planning initial options, 1991

Advertising and market position research,
1989

Advertising research, 1978
Andre Agassi, 1988
Brand plan, 1994

Brand review, 1985, 1990

Physical Description: 2 folders
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Creative, 1992-1994
Creative, 1992-1994
Creative development, 1982

Development, 1987-1993

Physical Description: 4 folders

Examination of the pressed mint market, 1977
Fact book, 1981

Hole Sales: The Relaunch of Polo (IPA
Advertising Effectiveness Awards), 1996

Marketing plan--Japan, 1990

Media planning, 1996

Media strategy, 1985

Media study, 1973

Mint brand market data, 1984-1985

Mint purchasing patterns, 1987-1988
Physical Description: 4 folders

Mint strategy recommendations, 1993

Mints research, 1989-1990

Point-of-sale interviews: Polo vs. Sharp's, 1981
Polo Spearmint advanced tracking, 1994
Poster research (Project Bricks), 1985

Pre-production, 1991-1993

Physical Description: 2 folders

Research, 1990-1994
Physical Description: 3 folders

Research on Polo press advertising, 1977
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Research report on Polo commercials, 1975

Review of regional priorities, 1996

Stage I media options, 1997

Stage I, II media proposals, 1997

Physical Description: 2 folders

Study of posters and tube cards, 1982

Television, 1992

The Hole of Polo, 1982

Total Communications strategy, 1995

TV advertising research, 1985

Variant research, 1975, 1982
Physical Description: 2 folders

Varient strategy, 1994

Rolo, 1989-1997
Brand development, 1992-1993

Brand induction, 1997

Brand planning, 1993-1994
Creative, 1994

Development, 1993-1994
Development binder, 1993-1995
"Last Rolo", 1989

Tracking study, 1992

"“Tunnel of Love", 1991
Physical Description: 2 folders

Rowntree's Jelly, 1977-1978
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Marketing and advertising review, 1978
"Speakeasy", 1977

Usage and attitude survey, 1977

Smarties, 1975-1997
Advertising presentation, 1994

Advertising research, 1984-1985
Attitudes to Smarites and Fruit Pastilles, 1988

Big Smarty concept, 1989
Physical Description: 2 folders

Brand/market performance, 1994
Brand leveraging, 1994

Brand positioning, 1994

Brand review awayday, 1989
Children's project, 1992

Cinema and children, 1986
Comic promotion, 1993

"Cool Dude", "Innatube", 1991
Core advertising properties, 1994
Creative, 1993-1994

Creative concepts, 1980s

Development, 1987, 1992

Physical Description: 3 folders

Easter eggs--Role for advertising, 1994
"Faces" press campaign, 1975

Fruit Pastilles and Smarties, 1985
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"Greenies", 1992
"Gruesome Greenies", 1992

M&Ms/Smarties post-launch market position,
1985

Media plan, 1986

Media recommendations, 1992
"Missing Blue" promotion, 1994
Mothers' press research, 1991

Nickelodeon "Watch Your Own Wednesday/
Weekend", 1995

Novelties project, 1985

"Only Smarties Have the Answer", 1990
Packaging, 1993

Packaging research, 1982-1984
Pre-production, 1991-1993

Presentations, 1991, 1996
Physical Description: 4 folders

Presentations, 1991
Printed Smarties, 1975
Project Billy--M&Ms positioning, 1985

Project Crocodile, 1985, 1988
Physical Description: 2 folders

Project Faces, 1986
Quarterly strategy meeting, 1990

Relaunch effectiveness, 1984
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Research, 1987, 1990-1992

Physical Description: 2 folders

Retail promotion, 1987

Screensaver, 1996

"Smartipants", 1996

Smarties Egg TV planning, 1996
Smarties Limited Edition, 1996

Smarties Mini Eggs, 1996

Smarties Mini Eggs--Easter review, 1997

Smarties Mini Eggs--Humpty Dumpty photo
shoot, 1997

Physical Description: 2 folders

Smarties Mini Eggs--Pre-production, 1996
Smarties Mini Eggs--Presentation, 1997

Smarties Mini Eggs--"The Eggs That Won't Be
Beaten", 1997

Smarties vs. M&Ms post-relaunch research,
1987

Sponsorship, 1995

Storyboard, 1991

Syndicate topics, 1993

Total Communications strategy, 1995
Television, 1993

Tube closure research, 1980
Women's press campaign, 1990

Youth press, 1992
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Toffo, 1979-1982

Brand review, 1980
Development, 1981-1982

Scripts, 1979

Tony, 1983-1984

Creative development, 1983

Positioning research, 1984

Vice Versas, 1990-1992

Brand standing research, 1992
Creative development, 1990
Dipstick monitors, 1992
Market mix, 1991

Packaging research, 1991
Project Glenwood, 1991

Research, 1992

Walnut Whip, 1975-1992
Brand review, 1976-1991

Physical Description: 6 folders

Creative Brief, 1986-1990
Development, 1983-1984
Pack research, 1985
Planning, 1982

Planning, 1986

Project Delta, 1986

Project Pisa, 1987
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Qualitative research, 1982-1984
Qualitative study, 1982
Reintroducing advertising, 1984
Relaunch evaluation, 1991
Relaunch presentation, 1991

Research, 1975-1992

Physical Description: 3 folders

Wispa, 1983-1985
Adults and children data--Bagged sweets, 1985

Monthly assessment on some market data for
Wispa by TV region, 1984-1985

Nutrition: Its Role in Confectionery
Advertising, 1983

Presentation on Wispa and Aero, 1985
Reconnoitre into healthy living, 1985
Some CBCL brand market data, 1984-1985

Some children's brand market data, 1984-1985

Yorkie, 1976-1995
Advertising development brief, 1993

Brand plan, 1979-1984
Physical Description: 4 folders

Brand plan and market analysis, 1982

Brand review, 1985-1987
Physical Description: 2 folders

Brand standing research, 1992

Commercial research, 1976
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Competitive brand review, 1986
Correspondence, 1991-1994
Development, 1987

Development binder, 1993-1995
Development history, 1986
"Fugitive" campaign, 1993
General evaluation, 1983

History file, 1980-1982

Institute of Marketing award, 1977
IPA Advertising Effectiveness Awards, 1980
Market analysis, 1981

Outline media plans, 1992
Planning, 1981-1984

Positioning, 1978

Poster campaign review, 1978
Project Chunkie, 1988

Project Terrier, 1983

Project Tyke, 1982

Promotion summary, 1987
Research, 1976-1978

Research, 1978-1992
Physical Description: 5 folders

Restating the proposition for 1984, 1983

"Rock Chunk", 1992

Physical Description: 2 folders
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Room for Plain Yorkie?, 1982

Strategy, 1984, 1995
Physical Description: 2 folders

The opportunity in blocks, 1995
Trade PR support programme, 1981

Usage and attitudes/Advertising research,
1980

Yorkie/YHA Action Centre, 1983

Return to Table of Contents

Royal Air Force Recruiting, 1971-1994

Academic Relations Approach to Recuitment in
the RAF, 1985

Account group, 1988
Advertisement response: Cost per enquiry, 1981
Advertising concepts investigation, 1976

Advertising cost per written response,
1985-1986

Physical Description: 2 folders

Advertising development, 1986

Advertising development presentation, 1989
Advertising development research, 1989
Advertising expenditure, 1982

Advertising report, 1976

Advertising response analysis, 1979-1986
Physical Description: 4 folders

Advertising review, 1981

Physical Description: 2 folders
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Advertising status binder, 1991
Physical Description: 3 folders

Advertising strategy, 1985-1986

Advertising written response analysis,
1984-1985

Air Electronics Operator (AEOPS) campaign,
1992

Aircraft Control Officers, 1981-1982
Aircrew Officer recruitment research, 1983
AMP presentation, 1987

Analysis of Army applicants research, 1976
Analysis of coupon response, 1978

Analysis of enquiries, applications, selection,
1976

Apprenticeships, other ranks, 1981-1982
Arrangement for activities, 1985

Assessing the impact of national press
advertising, 1991

Attitudes of Final-Year Undergraduates, 1990

Attitudes Towards a Career in the Armed Forces
Among Final-Year Undergraduates, 1988

Attitudes Towards the WRAC (Women's Royal
Army Corps), 1980

Attracting the Brightest Students into Industry,
1985

Bentley Priory strategy meeting, 1990

Budget, 1991-1992
Physical Description: 2 folders
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Budget presentation, 1992

Call reports, 1986-1987
Physical Description: 5 folders

Career Wise, 1989

Careers publications research report, 1982
Case study, 1988

Central Office of Information (COI), 1981
Chaplains campaign, 1981

Clipping file, 1982-1986

Computer analysis, 1983

Computer games, 1986

Physical Description: 2 folders

Computer Response System, 1981-1982
Contract memos, budget, 1992-1994
Contracts, letters of terms, 1976-1982
Correspondence, 1991

Cost effectiveness of advertising, 1982-1983

Physical Description: 2 folders

Coupon design, 1989
Coupon response, 1979
Creative binder, 1990-1992

Creative briefs, 1987-1992

Physical Description: 2 folders

Creative development, 1985-1986

Creative development research, 1990
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Creative--Images, 1975-1984

Creative work, 1987-1991
Physical Description: 2 folders

Current advertising, 1987
Current advertising report, 1986

Department of the Environment--Home
Improvement Grants, 1982

Department of the Environment--Home
Improvement Grants, 1982

Development, 179-1989

Direct entry Aircraft Fitters, 1976
Direct response, 1989

Direct response proposal, 1989
Display advertising report, 1984
Education Packs, 1977

Engineer Officer qualitative research report,
1987

Engineer Officers, 1979-1984

Ethnic campaign media proposals, 1990
Falklands, 1982

Fighter Control research, 1981

Film library, 1986

Filmstrip catalog, 1984

Financing RAF Recruitment Publicity, 1992
"Flying High" presentation, 1987

Graduate, 1989
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Graduate entry scheme, 1976
Graduate entry scheme assessment, 1986

Graduate Recruitment: The Intellectual
Challenge, 1992

Ground trades, 1980-1982

Ground trades--Cost per enquiry, 1982-1985

Physical Description: 2 folders

Ground trades--Research, 1988

Ground trades--Strategy development,
1988-1989

Imperial Ventures--Recruiting for Industry, 1989
Inspector of Recruiting, 1985

Investigation of advertising concepts for RAF
officer recruitment, 1976

IPA Advertising Effectiveness Awards, 1981

Key points of relevance to future RAF
advertising development, 1990

Management summaries of completed projects,
1979-1989

Manning Plan 85, 1986

Media, 1981-1989

Physical Description: 3 folders

Media Blueprint, 1989

Media proposals, 1987-1988
Physical Description: 2 folders

Meetings, 1992

Memos, etc., 1980-1986

Physical Description: 3 folders
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Monthly returns of applications, 1982-1983
Monthly returns of applications, 1982-1983
National Employers Liaison Centre, 1989
National survey among 7-19 year-olds, 1986
Non-coupon experiment, 1980

Officer advertising debrief, 1989

Officer advertising response analysis,
1981-1982

Officer and Air Crew Selection Centre Biggin
Hill, 1976

Officer and Air Crew Selection Centre Biggin
Hill, 1976-1986

Officer direct entry recruitment trends, 1985

Officer media spending, forecasts, 1985-1986

Physical Description: 2 folders

Officer recruitment, 1990-1991
Officer recruitment--Advertising research, 1987
Officer recruitment--Advertising review, 1979

Officer recruitment--Checklists, 1976-1982

Physical Description: 2 folders

Officer recruitment--Enquiries, applications,
selection data, 1981

Officer recruitment--Enquiries, applications,
selection data, 1983

Officer recruitment--Presentation, 1977

Officer recruitment--Press campaign recruiter
packet, approximately 1992

Officer recruitment--Report, 1976
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Officer recruitment--Research, 189

Officer recruitment--Spending by branch,
1978-1983

Officer recruitment--Survey, 1988
Officers--Concept test, 1977
Officers--Cost per written enquiry, 1983-1984

Pamphlets and publications, 1973-1989

Physical Description: 8 folders

Pamphlets and publications--Apprenticeships
and scholarships, 1980-1985

Pamphlets and publications--Commissions,
1979-1985

Pamphlets and publications--Pay scales,
1975-1988

Photographic Interpreter, 1983

Police School Basic Course student log book,
1980, 1985

Predicting Success in Flying Training, 1985
Presentation, 1980-1984

Presentation, 1983-1992

Physical Description: 5 folders

Presentation of 1978/79 advertising, 1978

Presentation to the Undersecretary of State,
1981, 1984

Physical Description: 2 folders

Press advertising, 1983-1987
Press advertising, approximately 1990

Press advertising--Report, 1991
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Press advertising--Research, 1983
Press advertising--Study, 1991
Press Buying League, 1971-1982

Press campaign research, 1981

Physical Description: 2 folders

Princess Mary's Royal Air Force Nursing
Service, 1973-1983

Print advertising designs, 1986-1988
Print creative, 1985

Progress report, 1992

RAF Association, 1985-1986

RAF Catterick, 1978

RAF Coningsby, 1976-1980

RAF Cosford, 1982

RAF Cottesmore, 1985

RAF Finningley, 1980

RAF ground trades strategy development
research, 1991

RAF Hulavington (RAF Mobile Catering), 1980
RAF Kinloss, 1976

RAF Linton, 1978

RAF Lossiemouth, 1976

RAF medical careers, 1980-1982

RAF News, 1991

RAF St. Mangan, 1977
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RAF Swinderby School of Recruit Training,
1984

RAF Valley, 1976
Records retention, 1989

Recruiting activities report, 1982, 1986

Physical Description: 2 folders

Recruitment advertising research report, 1987
Recruitment handbook, 1989

Recruitment Motivation, Career Expectations
and Aspirations of Newly Recruited Officer
Cadets, 1975

Recruitment study, 1989, 1992
Physical Description: 2 folders

Regiment Officer, 1978-1982

Research, 1979-1992

Physical Description: 5 folders

Research data, 1982-1983

Research into RAF Officer Recruitment from
HMC Schools, 1985

Scope and Contents

HMC: Headmaster Conference, network of independent schools

Research into the Fighter Pilot television series,
1981

Review meeting, 1992

Royal Air Force College Cranwell, 1976-1987

Physical Description: 2 folders

Royal Air Force College Cranwell, 1980

Royal Air Force graduate pamphlets, 1975-1981
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Royal Air Force News, 1983-1992

Royal Military College of Science Shrivenham,
1984-1985

Scottish pupils, 1988
Scripts, 1991-1993

Sir Peter Harding--The RAF and the Future,
1985

Soviet Military Power, 1987

Spending by branch, 1980-1981

Statement on the Defence Estimates, 1984
Status binder, 1991

Strategic advertising recommendations, 1992
Strategic development, 1985-1988

Strategic meeting, 1992

Strategic research--Officers and ground trades,
1991

Strategy, 1992
Strategy meeting, 1987
Strategy presentation, 1986

Study of Candidates Who Withdraw
Applications for RAF Commissions, 1978

Study of Undergraduate Career Choices, 1978

Target/Achievement data binder, 1984-1987

Physical Description: 2 folders

Targets, achievements, performance checks,
1983-1985

Physical Description: 2 folders
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Telephone Response Management Services,
1991

Territorial Army--Summary tables v.2, 1985

Territorial Army--Tables, 1985
Physical Description: 4 folders
Scope and Contents

Includes tables for current members, lapsed members, prospects

Territorial Army--Volunteer Reserve Forces
study, 1989

The Air Force List, 1984

The Case for Cinema, 1988

The Case for Cinema, 1988
Tri-service research report, 1981

Undersecretary of State, 1978-1982

Physical Description: 2 folders

University graduates research, 1986-1987
Visit of Air Commodore Peter Oulton, 1988

WRAF (Women's Royal Air Force) officer
recruitment, 1989

Return to Table of Contents

Scott Limited, 1970s-1996

Biographical / Historical

Box 140

Box 200

Box 200

Box 200

Box 139

Box 139

Box 140

Box 139

Box 139

Box 139

Box 139

Box 139

In 1881 William Vansittart Bowater began business as a wholesale paper agent,
primarily supplying newsprint, eventually operating as WV Bowater and Sons.
The company changed its name to Bowater Paper Corporation in 1950 and to
Bowater Corporation in 1972. In 1956 Bowater entered into a joint venture
with Scott Paper Company to form Bowater Scott, focusing on the tissue paper

market. Bowater's interest was bought by Scott in 1986, which continued
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producing tissue products as Scott Limited. In 1995 Scott was acquired by
Kimberly-Clark.

General Files, 1970s-1996

Adwatch clippings, 1992-1994 Box 185

Annual report, 1994 Box 178

Attracting and keeping the "green" consumer,

1989 Box 178

Briefing, 1995 Box 178

Clem Andes presentation, 1990 Box 178
Physical Description: 2 folders

Clippings, 1992-1996 Box 185

Clippings, 1989-1996 Box 188

Copy presentation, 1995 Box 178

Correspondence, 1988-1989 Box 200

Developing the Scott strategy for "green

growth", 1989 Box 178

Ecover washing up liquid, 1990 Box 178

Environmental Affairs Communication booklet,

1990 Box 178

Environmental Claims: A Guide for

Advertisers, 1989 Box 178

Environmental issues, 1988-1989 Box 178
Physical Description: 5 folders

Environmental issues, 1989-1990 Box 185

Environmental issues, 1989 Box 188

Facial tissues competitive review, 1988 Box 178

Forms, 1980s-1990s Box 185

- Page 207 -



Guide to the J. Walter Thompson Company. London Office. Account files, 1900-2002

Images, 1988-1989

Physical Description: 3 folders

Induction for Jane Matthews, 1995
Information press pack, 1989

Introduction to TV BOP (Television Budget
Optimisation Package; O'Herlihy Associates),
1982

JWT Brand Book, 1995

Kimberly-Clark--Code of Advertising Practice
complaint, 1986-1989

Physical Description: 2 folders

Kleenex/Page/Servus brand equity research,
1996

Media, 1993-1995

Physical Description: 2 folders

Nielsen summaries, 1993-1995

Physical Description: 2 folders

Non-chlorine bleach, 1990
Presentation to Jean Champoux, 1991
Press clippings, 1992-1996

Product/marketing initiatives (Tool Box
update), 1995

Project Derriere: Scottelle research in UK,
Italy, Germany, 1994

Roadmap of Greenland, 1989
Scottissues newsletter, 1991

Slides, 1970s-1980s

Physical Description: 3 folders

Strategic planning, 1989
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TCA market report, 1989
Toilet tissue gain/loss analysis, 1990
Toilet tissue market competitive review, 1991

TV Budget Optimisation Package (TV BOP;
O'Herlihy Associates), 1981

UK market report, 1988

UK media market place, 1991

What's hot among kids (Leo Burnett), 1993
Woodland re-leaf promotion, 1990

Worldwide Scott Management Meeting, 1994

Andrex, 1979-1996
1993 plan, 1992

Advanced Tracking Programme, 1993-1994

Physical Description: 5 folders

Advertising development, 1991
Advertising investment presentation, 1990

Advertising plan, 1986, 1992

Physical Description: 2 folders

Advertising strategy, 1989, 1991
Physical Description: 2 folders

Adwatch, 1989-1993
Andrex/Scottex Extra, UK/Belgium, 1995

Andrex/Scottex Extra debrief, UK/Belgium,
1995

Andrex/Scottex scripts, 1994-1995

Andrex advertising on the "green" issues, 1990
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Andrex becomes Scottex in the UK, 1995

Andrex Facial Tissue, 1988-1994
Physical Description: 2 folders

Andrex Family Tissues, 1988-1991

Physical Description: 2 folders

Andrex Gold creative recommendations,
1993-1994

Andrex Gold sketches, 1993
Andrex Gold Cushionsoft, 1994

Andrex Gold Cushionsoft binder, 1994

Physical Description: 2 folders

Andrex Gold Cushionsoft budget, 1994
Andrex Gold Cushionsoft production, 1994
Andrex Gold Cushionsoft research, 1994
Andrex Moist launch proposal, 1995
Andrex SRC, 1993

Andrex Ultra, 1995

"Atchoo" animatic research, 1992

"Bank", 1983

Brand briefing, 1992

Brand plan, 1985, 1991

Physical Description: 3 folders

Brand plan TV media brief, 1990
Brand research, 1981-1984

Brand review, 1983
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Call reports, 1993-1995

Physical Description: 2 folders

Campaign development research, 1992
Case history, 1994
Cedar, 1984

Competitive review, 1987, 1990

Physical Description: 2 folders

Complaints, 1993-1996
Correspondence, 1990-1991
Coupon promotion, 1989-1990
Creative, 1990

Creative brief, 1988-1989

Creative brief, 1989-1994
Physical Description: 4 folders

Creative development, 1992-1995

Physical Description: 2 folders

Creative development--Sketches, 1989-1994
Creative development--Sketches, 1992-1994
Creative workshop, 1992

"Cuddly" test, 1994

Developing the Andrex/Scottex portfolio, 1996
Development, 1989-1991

Direct spending, 1991

"Don Juan," "Shagpile", 1988-1989

"Don Juan," "Shagpile", 1989
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"Dream" sketches, approximately 1990
Enterprise III (moist tissue), 1989
Environmental campaign slides, 1990
Estimates, 1988-1989

European creative recommendations, 1995
European management review, 1995
Extending the Andrex brand, 1995
Facial tissues tracking, 1992

Family tissues fact book, 1988
"Feathers", 1981

Film, 1994

"Green" strategy, 1991

History file, 1987-1994

Physical Description: 2 folders

Images, 1980s

Induction for Paul Duncanson, 1991
ITVA, 1990

Key objectives 1988, 1987

"Little Boy", 1991

"Little Boy" sketches, 1991

"Little Boy" test, 1991

"Little Boy," "Rock & Roll", 1991

Media, 1989-1994

Physical Description: 3 folders
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Media planning, 1985-1991

Physical Description: 2 folders

Media planning, 1991-1992

Memos, 1990, 1995

Physical Description: 3 folders

Moist toilet tissue, 1989-1995
Physical Description: 11 folders

Moist toilet tissue--Advertising proposals,
1993

Moist toilet tissue--Creative, 1992

Moist toilet tissue--Folder test, 1992

Physical Description: 3 folders

Moist toilet tissue--Pre-test, 1992-1993

Physical Description: 2 folders

Moist toilet tissue--Sketches, 1992-1994
Moist toilet tissue--Status report, 1992
Name change, 1994-1995

"Old Roll" sketches, approximately 1990
Overview binder, 1995

Packaging, 1989

Packaging supplemental brief, 1989
Paul Duncanson induction day, 1991
Planning, 1991

Presentation, 1995

Presentation to Mr. Nicolosi, 1995

Production estimates, 1991
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Project Dylan, 1990-1991

Physical Description: 4 folders
Project Dylan and Autumn promotions, 1991
Project Dylan and Autumn promotions, 1991

Project Enterprise, 1989

Physical Description: 2 folders

Project Fuji, 1987-1990
Physical Description: 4 folders

Project Fuji relaunch, 1989
Project Glitter, 1992

Project Loop, 1994-1995
Physical Description: 3 folders

Project Market Garden (Dioxin), 1987-1990

Physical Description: 6 folders

Project Post (Poster campaign), 1992
Project Puppy, 1992

Project Squeaky, 1994

Project Squeaky II, 1994

Project Tardis, 1993-1994

Physical Description: 2 folders

Project Tree (green positioning), 1990
Project Ultra, 1992

Project Wap, 1993

Promotions: A new perspective, 1992, 1994
Public relations proposals, 1989

Puppy, animals in advertising, 1989
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Puppy books promotion, 1993
Report on advertising development, 1988
"Rerun", 1988

Research, 1982-1992

Physical Description: 3 folders

Research, 1988-1989

Research, 1988-1996
Physical Description: 9 folders

Research--Television, 1991-1992

Physical Description: 2 folders

"Rumpelstiltskin”, 1986
Scottex Extra, 1995

Scripts, 1990-1994

Physical Description: 3 folders

Scripts and storyboards, 1988-1989

"Shagpile", 1989
Physical Description: 2 folders

"Shopping" sketches, approximately 1990

Slides, 1980s

Physical Description: 2 folders

"Softer Thicker Roll", 1994
"Son of Re-Run", 1988
Storyboards, 1988-1989
Strategic development, 1993
Strategy, 1979

Strategy Day, 1996
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Strategy recommendations, 1981

Television advertising, 1992

Television advertising development, 1992
Television buying review, 1990-1991

TGI (Target Group Index) analysis, 1988

The Andrex Story, 1986

The Way Forward, 1996

Theme advertising, 1990

Theme advertising research, 1989
Theme advertising research, 1991
Theme development, 1991

Toilet tissue awayday, 1989

Toilet tissue study, 1990

Tracking study, 1991

Tracking usage and attitude, 1994
"Tug", 1982

What does Andrex stand for?, 1995
Where are we?, 1990

Wild Child/Dylan, 1991

Woodland re-leaf, 1990

Cottonelle, 1994-1995
Development, 1994-1995

Le Trefle, 1995-1996
Research, 1995-1996

Physical Description: 2 folders
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New Product Development, 1988, 1994
Cottonelle, 1994 Box 184

Jeyes Limited, 1988 Box 184

Sancella, 1992
Reports, 1992 Box 184

Scottex Ultra, 1995
Development, 1995 Box 184

Scotties, 1985-1987
Brand development, 1985-1987 Box 184

Creative, 1987 Box 185

Scottonelle, 1994-1995

Advanced Personal Hygiene, 1994 Box 184
Baking soda positioning in Europe, 1994 Box 184
Final report: Italy, Spain, UK, Germany, 1995 Box 184

Sofkins, 1993
U.S. category and brand review, 1993 Box 184

Return to Table of Contents

The Observer, 1984-1989

Advertising in Scotland, 1987 Box 28
Agency review of newspapers, 1985 Box 28
Colour supplement findings, 1987 Box 28
Competitive review, 1986 Box 28
"Enemy of Nonsense" campaign, 1987 Box 28

How Quality Sunday Newspapers Are Read,
1988 Box 28
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Market modelling, 1985-1987 Box 28
Preliminary positioning research, 1984 Box 28
Research into a fifth section, 1988 Box 28
The Observer Reader, 1989 Box 28

Tobacco Products, 1987-1993
Gallaher, 1987-1993

Account planning, 1987-1991 Box 29
Amber Leaf, 1992 Box 30
Benson & Hedges, 1993 Box 30
Benson & Hedges Rolled Gold transparencies,

1988 Box 30
Berkeley, 1991-1993 Box 30
Berkeley--Advertising development, 1990 Box 30
Berkeley--Annual plan, 1987 Box 30
Berkeley--Brand development, 1991-1992 Box 30
Berkeley--Motivational research, 1992 Box 30
Berkeley--Packaging revision, 1992 Box 30

Physical Description: 2 folders

Berkeley--Research, 1992-1993 Box 30

Physical Description: 2 folders

Berkeley Superkings, 1992 Box 30

Physical Description: 2 folders

Berkeley Superkings--Advertising

development, 1992 Box 30
Berkeley Superkings--Advertising

recommendations, 1989 Box 30
Berkeley Superkings--Media 1993, 1992 Box 30
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Berkeley Superkings--Pack research, 1988
Berkeley Superkings--Packaging test, 1993
Berkeley/Mayfair brand review, 1993
Broadway 25s (R.]. Reynolds), 1992

Cigarette market studies, 1988, 1991

Physical Description: 3 folders

Cigarette name research, 1990

Coba Group meeting, 1988

Direct marketing, 1991-1992

Embassy focus scheme, 1992

Gallaher 25s pack research, 1992

Gallaher 25s research, 1991

Griffin and Berkeley, 1993

Hanson--Imperial acquisition, 1987

Imperial Tobacco--3-year business plan, 1988

Imperial Tobacco--Business plan 1988-1990,
1988

Imperial Tobacco--Market reports, 1987
Imperial Tobacco--Marketing conference, 1988
Kensitas Club, 1992

Market trends data, 1989

Mayfair, 1992

Physical Description: 2 folders

Media, 1990-1992

Memoranda, 1992-1992
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New brands awareness, 1992 Box 30
Old Holborn, 1987-1989 Box 30
Old Holborn--Background transparencies,

1988 Box 30
Old Holborn--Packaging, 1988 Box 30

Physical Description: 2 folders
Scope and Contents

Includes Benson & Hedges, Marlboro, Sullivan

Old Holborn--Rizla promotions, 1987 Box 30

Old Holborn--Transparencies, 1988 Box 31
Physical Description: 11 folders

Packeted cigarettes profile and penetration

summary tables, 1990 Box 31

Planning and strategy, 1987-1989 Box 31

Positioning the New Economy KS Brand, 1991 Box 31

Presentation to Mike Perry--Berkeley, Kensitas

Club, 1991 Box 31

Project Benfield, 1990 Box 31

Project Benfield--Creative development, 1992 Box 31

Project Benfield--Micro test: Brand/price

tradeoff, 1991 Box 31

Project Benfield--Name and pack research,

1992 Box 31

Project Gavin ("Lads"), 1993 Box 31
Physical Description: 2 folders

Project Griffin pack test, 1993 Box 31

Rothmans, 1992 Box 31
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Rothmans--Main business plan 1988-1990,

1988 Box 31
Rothmans Royals, 1992 Box 31
Rothmans Royals--Budget status research,

1992 Box 31
Rothmans Royals--Positioning study, 1992 Box 31
Rothmans Royals 25s micro test, 1992 Box 31
Smoking Attitudes and Smokers' Lifestyles,

1991 Box 31
Sovereign--Project Griffin, 1993 Box 31
Taxation, 1992 Box 31
Tobacco advertising and sponsorship, 1988 Box 31
Wargames, 1988-1992 Box 31

Physical Description: 2 folders

R.]J.Reynolds, 1989

Winston--Pre-production meeting, 1989 Box 31
Winston--Production, budget, etc., 1989 Box 31
Winston--Scripts, casting, 1989 Box 31
Winston--Storyboards, 1989 Box 31

Return to Table of Contents

Transportation and Travel, 1935-1996

Alton Towers (Amanda Jardella production records), 1992-1995

Approved quote, 5-day shoot, 1993-1994 Box 33
"Nemesis" shot log, 1994 Box 33
"Nemesis" storyboards, 1994 Box 42
Pre-production meeting, 1994 Box 33
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Production estimates, budget, etc., 1992-1994
Production notes, 1993-1994

Production records, 1993-1995

Scripts and storyboards, 1993-1994

"Toyland Tours" production, 1994

BEA Business Travel Service, 1973

Reactions to advertising, 1973

British Rail, 1984-1988
Market Research Catalogue 1978-1983, 1984

Passenger Marketing Fact Book, 1987-1988

Passenger Marketing Plan, 1985-1986

British Tourist Authority, 1989-1996

Age and Sex Profile of Overseas Visitors to the
UK, 1994

Annual reports, 1989-1992

British Holiday Intentions, 1989-1992

Physical Description: 2 folders

European tourist market profile, 1991
Guidelines for Tourism to Britain, 1993
Overseas Visitors Survey, 1994

The British on Holiday, 1989-1996

The UK Tourist (statistics), 1989-1994

UK Tourist Outbound--A Market Profile,
1992-1993

Physical Description: 2 folders

Esso (Division of Exxon Mobil), 1986-1996
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1995 strategies, 1994

Account planning, 1991-1996

Physical Description: 2 folders

Advertising 1994 budget recommendations,
1993

Agency summary of press and television
buying procedures, 1995

Battersea power station, 1993

Physical Description: 2 folders

Brand development case history 1992-1993,
1993

Brochures, corporate advertisements,
1986-1993

Physical Description: 2 folders

Competitive advertising review 1989-1991,
1992

Competitive brochures, 1986-1992
Competitive brochures--Shell, 1989-1992
Competitive voucher schemes, 1991-1993

Competitive voucher schemes--BP Options,
1991-1993

Corporate advertising, 1993
Corporate advertising, 1993-1994
Creative development, 1993

Customer Care Monitor--Service Station
Outlets, 1991

Customer Care Procedure, 1991

Diesel 2000, 1993-1994
Physical Description: 3 folders
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Diesel 2000 creative, 1993 Box 42
Esso and The National Lottery, 1993 Box 33
Esso Collection, 1990-1991 Box 33
Esso Collection creative, 1993-1994 Box 42
Esso Collection--Tiger Tokens, 1993 Box 29
Esso/Disney Aladdin co-promotion, 1993 Box 33
Esso Music Collection, 1993 Box 33
Esso Shops, 1992-1993 Box 33
Esso Shops creative, 1992 Box 29
Esso Shops creative, 1993 Box 42
Esso Shops--Television, 1992 Box 33
Lubricants communications strategy, 1995 Box 33

Lubricants competitive advertising review,

1995 Box 33
Media review, 1993 Box 33
Motor fuels and lubricants competitive review,

1994 Box 33
Motor fuels and lubricants creative, 1992 Box 29
Motor fuels and lubricants creative, 1993-1994 Box 42
Outflanking Private Label Competition, 1995 Box 34
Photographs, 1992-1995 Box 34
Reports, 1992-1994 Box 34
Research, 1992-1994 Box 34
Review of agency structure, 1993 Box 34
Scripts, 1992-1995 Box 34
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Strategic, media and creative
recommendations, 1991

Physical Description: 2 folders

Summary of new management processes, 1993
Super Plus Unleaded, 1993

Survey results, 1994

Television buying assessment, 1993

Test data, 1995

Worldwide advertising, 1992

Eurotunnel, 1989-1992
JWT France presentation, 1992

Planning and strategy, 1992
Research, 1989-1992

"Success Through Partnership”, 1991

Ford Motor Company, 1972, 1995-1996
1996 Taurus SHO launch binder, 1995

1997 Escort launch binder, 1996

Ford ESO (European Sales Organisation)
account work summary, 1972

Ford of Europe, 1972

Jaguar, 1988-1996
After Sales Guide binder, 1996

Creative, 1992
Creative, 1993
Creative, 1993-1994
Creative brief, 1993
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Box 34

Box 34

Box 34

Box 34

Box 34

Box 34

Box 34

Box 34

Box 34

Box 34

Box 34

Box 34

Box 34

Box 201

Box 201

Box 34

Box 29

Box 34

Box 42
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Dealer Advertising Planner, 1993 Box 34

Identity manual, 1988 Box 34
Physical Description: 2 folders

Jaguar Privilege: The Complete Guide, 1995 Box 34

Planning for the Future, 1993 Box 34

Scripts, 1992-1994 Box 34

X300 launch presentation, 1993 Box 35

Poly Travel, 1953-1962

70th anniversary dinner, 1958 Box 35
Clippings, 1956-1958 Box 42
Contest, 1957 Box 35
Contest--Photographic competition, 1953-1957 Box 35
Physical Description: 2 folders
Excursion arrangements, 1958 Box 35
Excursion schedules, 1958 Box 42
Information kit, 1962 Box 35
Inside Poly's New U.S. Headquarters, 1961 Box 35
Memos, staff photographs, 1957 Box 35
Personal Itinerary sample, 1961 Box 35
Poly Europe, 1958-1961 Box 35
Poly Holidays, 1954-1958 Box 42
Poly Holidays, 1959-1961 Box 35
Print advertising, 1956 Box 35
Reports, 1953-1956 Box 35
Revenue chart, approximately 1960 Box 29
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Travel brochures, 1956-1961 Box 35

Physical Description: 2 folders

Travel brochures--France, 1950s Box 35
Travel brochures--Germany, 1950s Box 35
Travel brochures--Italy, 1950s Box 35
Travel brochures--Switzerland, 1950s Box 35

Traveler testimonials and photographs,
approximately 1953 Box 35

Singer Motors, 1935-1936

Account background, 1936 Box 41
Editorial publicity plan for 1936, 1935 Box 41
Facts emerging from the recent market survey

on Singers, 1936 Box 41
Information obtained by mail from owners of

Singer "Bantam", 1936 Box 41
Media schedule, sales charts, 1935-1936 Box 41

Memorandum on the planning of advertising
and merchandising, 1935 Box 41

Plan for market research on Singer "9"
Bantam, 1936 Box 41

Report of investigation amongst dealers of
1936 models of low priced cars, 1936 Box 41

Report of investigation amongst owners of
1936 models of low priced cars (other than

Singer), 1936 Box 41
Scrapbook pages, 1936 Box 42
Singer data book, 1936 Box 41

Summary of investigation into the low price
car market, 1936 Box 41
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Summary of results of enquiries on
significance of the name "Bantam", 1936 Box 41

Stena Line (ferry), 1993-1996

Advertising tracking proposals, 1995-1996 Box 35
Competitive ferry advertising, 1994 Box 35
Competitive spending, 1993 Box 35
Corporate posters campaign review, 1996 Box 35
France Day, Dublin Day commercials, 1996 Box 35
Guardian/Observer presentation, 1996 Box 35
"La France", 1996 Box 35
Market map book, 1994 Box 35
Market research, 1996 Box 35
Monthly status report, 1995 Box 35
Overview of qualitative research 1993-1996,

1996 Box 35
Photographs and slides, 1996 Box 35
Presentation, 1995 Box 35
Press advertising, 1995 Box 35
Project Christmas Crossing, 1996 Box 35
Project Prophet press advertising, 1994 Box 35
"Ships Out of Water" commercial, 1996 Box 35
Stena Sealink--Leisure, 1994 Box 35
Stena Sealink leisure press activity, 1995 Box 35
Stena Sealink national/trade press work, 1993 Box 35
Total Branding, 1996 Box 35
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Transparency, 1996

TV buying assessment, 1996

Wales Tourist Board, 1980-1987
Annual report, 1986

Background, 1984-1987

Marketing plan 1987-1988, 1987
Marketing planning profile, 1985-1986
Mid Wales Festival, 1986

Planning, strategy, 1986-1987

Printed materials, 1980-1987

Physical Description: 3 folders

Research, 1985-1986

Survey of Non-Business Visitors to Wales,
1984

Travel survey data, 1986

Welsh Development Agency, 1985-1986
Background, 1985-1986

Research into Opinion Formers' Attitidues to
Wales and the WDA, 1986

Welsh Country House Cookery, 1980s

Return to Table of Contents

Unilever, 1900-2002
General Files, 1939-2002

Advanced Brand Communication for Growth,
1999
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Box 35

Box 35

Box 35

Box 35

Box 35

Box 42

Box 35

Box 36

Box 36

Box 36

Box 42

Box 36

Box 36

Box 36

Box 44
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Advertising Agencies and Unilever Detergent
Brands, 1975

Advertising brand name recall (English and
French), 1990

Analysis of the detergent market, 1986
Attitudes of washing powder buyers, 1988
BrandKey: Positioning for Growth, 1999
Brand management, 1986-1988

Brand strategies and key issues, 1990
Competitive--Ariel, 1995-1996

Competitive--European launch of Ariel Future,
1995

Consumer in the 1990s, 1990
Creative Unit scheduling, 1967

David Roussell--Building long term brand
franchises, 1990

Euro brand grid, 1988, 1991
Physical Description: 2 folders

Europe advertising plan, 1992

Europe by brand, 1988

European detergents review, 1989
General-purpose cleaners, 1986

Good advertising practice, 1995
Handwash habits survey, 1983

Heavy duty detergents presentation, 1988

Hudson & Knight--Promotions book,
1959-1960
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Box 44

Box 44

Box 44

Box 44

Box 44

Box 44

Box 44

Box 44

Box 44

Box 44

Box 202

Box 44

Box 44

Box 44

Box 44

Box 44

Box 44

Box 44

Box 44

Box 44

Box 44
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Hudson & Knight--Scheme proposals and
results, 1952-1953

Physical Description: 2 folders

Identity Guidelines (binder), 1986
Innovation Programme (Port Sunlight), 1988

Inter-European study--Heavy duty liquid
advertising, 1989

International market summaries--JWT's
Unilever brands, 1984

Ireland--Attwood Reports--Low suds
detergents, 1988-1989

Physical Description: 7 folders

Ireland--Attwood Reports--Powder detergents,
1987-1988

Physical Description: 11 folders

Ireland--Attwood Reports--Powder detergents,
1988

Ireland--Attwood Reports--Powder/Flake
detergents, 1986

Physical Description: 3 folders

Ireland--Attwood Reports--Toilet soaps, 1987

Physical Description: 4 folders

Italia 90 (Soccer World Cup prOMOtional
campaign), 1989

Italy--Detergent review, 1989

JWT/Unilever 100th anniversary event floor
plan, 2002

Laundry care detergents coordination, 1985

Lever brands in detergents and personal
products, 1983

Lever Europe advertising plan, 1992
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Box 44

Box 44

Box 44

Box 44

Box 44

Box 44

Box 45

Box 45

Box 45

Box 45

Box 45

Box 188

Box 45

Box 45

Box 45
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Lever Europe tactical binder, 1994

Physical Description: 2 folders

Lever European #4, 1995

Lima conference--Market status reports, 1988

Physical Description: 2 folders

Lord Heyworth on Advertising, 1958

Scope and Contents

Speech delivered to stockholder meeting

Low suds marketing analysis, 1992

Lucia Ransom--Day books, 1990

Physical Description: 8 folders

Lucia Ransom--Requisition forms, 1988
Media planning, 1987

Memorandum of Association of Unilever PLC,
1984

Mexico--Detergent market opportunity, 1990
Microfiche, 1951-1976

Millions for Advertisers--Daily Herald
Commodity Report no. 4: Soaps and
Detergents, 1952

Monthly television reports, 1989
Multinational account plan, 1988
Pan-European satellite TV presentation, 1988
Portugal--Report, 1989

Presentation, 1988

Project Amber--Examination of the Threat from
Own Labels (private label products), 1984
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Box 45

Box 45

Box 45

Box 73

Box 45

Box 45

Box 45

Box 45

Box 45

Box 45

Box 186

Box 73

Box 45

Box 46

Box 46

Box 46

Box 46
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Project Nautilus/Hotpoint, 1988 Box 46

Pursuit of Excellence: Media, 1988 Box 46
Physical Description: 2 folders

R.S. Hudson--Rinso copy data book, 1939-1941 Box 46
Radio creative guidelines, 1977 Box 46
Reinier de Man--Detergents and Political

Decisions, 1986 Box 46
Selected media report, 1989 Box 75
Sponsorships, 1986 Box 46

Physical Description: 2 folders

Status report, 1990 Box 46
Supervisors' conferences, 1981-1988 Box 46

Physical Description: 2 folders

Sutter, 1998 Box 46
Technical support for advertising, 1995 Box 46
Television buying guidelines, 1988 Box 46
Then-and-now films, 1986 Box 46
Trial balance report, 1987 Box 73
Two Basic Formulae for Lever Radio

International, 1946 Box 75
UK--Nielsen summary, 1993 Box 46
Unibook 16, 1989 Box 46
Unilever food assignments worldwide, 1989 Box 46

Unilever Good Theme Advertising (UTGA),
1986 Box 46

Versailles perfume-free variant concept test--
UK, Germany, Netherlands, 1991 Box 46
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Bio Presto, 1994

Creative development, 1994

Low suds market in Italy, 1994

Close-Up, 1983-1986

Presentation--U.S. dental care, 1986

USA reviews, research, 1983-1986

Coral, 1980-1995

Advertising review, 1983-1985
Physical Description: 2 folders

Belgium--Positioning, 1989

Care Specialist for Clothes People Value, 1995
Competitive activity, 1994-1995

Competitive overview, 1995

Consumer study (French), 1982
Physical Description: 2 folders

Coral print--True Colours, 1988

Core group meeting--Austria, 1995
Core group meeting--France, 1995
Core group meeting--Switzerland, 1995
Meeting in Paris--Belgium, 1995

Pack and concept test--Belgium, France,
Germany, Switzerland, 1989

Presentation material, 1988
Reference mix document, 1980
Research reports, 1980-1985

Thompson Way--Belgium, 1990
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Box 46

Box 46

Box 46

Box 46

Box 46

Box 46

Box 46

Box 46

Box 46

Box 46

Box 46

Box 46

Box 46

Box 46

Box 46

Box 46

Box 46

Box 46

Box 46

Box 46
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Cream Silk, 1990-1991
Advertising development, 1991

Brand strategy, 1990

New product development, 1990
Positioning development, 1990
Presentation, 1991

Range extensions research, 1991

Denim, 1988-1993

Advertising summary report, 1991
Brand review, 1988

Brand summary, 1990

Physical Description: 2 folders

Communications brief, 1993
Creative brief, 1990

Creative development, 1990-1991
Presentation, 1990

The Dossier, 1989

Drive, 1960s

Box 46

Box 46

Box 46

Box 46

Box 46

Box 46

Box 75

Box 47

Box 47

Box 47

Box 47

Box 47

Box 47

Box 47

Pyrex merchandising promotion (Ireland),

1960s

Pyrex promotion, 1960s

Elida Gibbs, 1982-1995

Box 47

Box 188

2-in-1s around the world (shampoo/conditioner

combined), 1990

Box 47

Bath oils, additives and liquids--Percent of

women using brand, 1992

Box 47
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Biolon, 1986 Box 47

Brand review, 1990 Box 47
Physical Description: 4 folders

Call reports, 1987 Box 47
Physical Description: 3 folders

Competitive activity, 1986 Box 47

Competitive advertising activity, 1988 Box 47

Competitive hair care review, 1991 Box 47

Physical Description: 2 folders

Competitive skin care review, 1987 Box 47

Correspondence--Incoming, 1987 Box 47

Physical Description: 4 folders

Correspondence--Outgoing, 1987 Box 47
Physical Description: 4 folders

Creative development--Sketches, storyboards

(multiple brands), 1982-1993 Box 77
Emma Adams file (binder), 1993-1995 Box 48
Enduring brands in the U.S. hair care industry,

1990 Box 48
European skin care study, 1992 Box 48

Physical Description: 2 folders

France--Champ, 1990 Box 48
France--Skin care conceptor, 1984 Box 48

Physical Description: 2 folders

Hair habits study, 1990 Box 48
Physical Description: 5 folders

Headlines on Chesebrough-Ponds, 1986 Box 48

Image Engineering, 1987 Box 48
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Image Engineering--Sunsilk and Harmony
project, 1987-1988 Box 48

Physical Description: 2 folders

International advertising reviews, 1990 Box 48

Ireland/Eire--Advertising creative, 1989 Box 48

Physical Description: 2 folders

Japan--Koto/Ayumi research, 1990 Box 48

JWT review presentations, 1988-1989 Box 48
Physical Description: 2 folders

JWT View of Future Portfolio Management,

1990 Box 48
L'Oreal, 1988 Box 48
Market Research Department Trainee Day--

Quantitative research, 1992 Box 48
Media documentation and procedures, 1987 Box 48
Memos, 1987 Box 48
Memos, 1987 Box 49

Physical Description: 4 folders

Mintel--Lipstick and nail varnish, 1986 Box 49
Mintel--Shampoo, 1986 Box 49
Mintel--Skin care, 1987 Box 49
Neutrogena, 1989 Box 49
New Product Bulletin, 1990 Box 49
Nippon Lever--Updated analysis of shampoo

market, 1989 Box 49
Peter Dart--The Breakthrough Idea, 1987 Box 49
Profitable Brand Development, 1992 Box 49

- Page 237 -



Guide to the J. Walter Thompson Company. London Office. Account files, 1900-2002

Project Champ--Charts, 1990
Project Champ--Mixes, 1990
Project Champ--Report, 1990
Project Champ II--Charts, 1990
Project Champ IV--Charts, 1990
Project Diva, 1988

Project Helen, 1985

Project Helen--New product development,
1986

Project Monkey, 1990

Project Musketeer, 1988

Project Orange, 1993

Project Trio--Research, 1992

Review of hair market and brands, 1989
Review of the U.S. skin care market, 1986

Scripts, 1982-1993
Physical Description: 2 folders

Scripts, 1994

Separate market information, 1990
Skin care, 1985

Skin care--Products, 1986

Skin care--View from America, 1985
Trevor Sorbie project, 1992

UK cleanser market, 1985
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Box 186

Box 49

Box 49
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UK skin care market, 1985-1991 Box 49
Physical Description: 2 folders

USA face care market, 1985 Box 50

Vidal Sassoon, 1988 Box 50

Harmony, 1987-1993
"Care Plus" concept, 1991 Box 50

Documents, vol. 2, 1991 Box 50
Physical Description: 2 folders

Hair spray--Brand Engineering, 1987-1988 Box 50

Physical Description: 3 folders

Hair spray and styling range--Advertising

claims support, 1992 Box 50
Harmony Easy Style, 1992-1993 Box 50
Harmony Protectives, 1993 Box 50
Harmony Protectives--Report, 1993 Box 50
Presentation, 1991 Box 50
Project Orange, 1993 Box 50

Impulse, 1980
Creative guidelines, 1980 Box 50

Lever 2000, 1989

Performance review, 1989 Box 50

Lipton, 1931, 1991-1996

Australia, 1994 Box 50
Campaign assessment, 1993 Box 50
Creative development, 1994 Box 50
Essence of Tea, 1992 Box 50
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European iced tea market, 1994-1995 Box 50

Globetrotter, 1994 Box 50
Physical Description: 2 folders

Lipton Ice launch book, 1994 Box 50
Lipton Tea granules, 1993 Box 50
Meetings, 1995-1996 Box 50
Overall strategies and advertising tasks, 1993 Box 50
Presentation to Jacques Blain, 1993 Box 50
Qualitative interrogation of iced tea brands,

1994 Box 50
Ready to Drink (RTD) teas in Europe, 1994 Box 50
Sir Thomas Lipton, 1993-1994 Box 50

Physical Description: 3 folders

Sir Thomas Lipton--Clippings, storyboard,

1931, 1993 Box 77
Soul, Sex & Attitude, 1995 Box 50
Strategies, tasks and creative concepts, 1993 Box 50
Strategy presentation, 1994 Box 51
Tea review, 1993 Box 51

Tom Durakis--Psycho-analytic Investigation
of the Fundamental and Underlying Market
Dynamics in Relation to Tea Consumption, Tea
Perception and the Role Which is Played by

the Lipton Brand, 1991 Box 51
Yellow Label--Creative developments, 1993 Box 51
Yellow Label--Creative proposals, 1993 Box 51

Yellow Label--Development of a multi-national
advertising campaign, 1994 Box 51
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Yellow Label--Export markets, 1993

Yellow Label--Research, 1993

Lux, 1900-1989
60th anniversary media proposals, 1988

Advertising development, 1986-1988
Physical Description: 3 folders

Advertising development--Research, 1988
Advertising plan for 1931, 1930

Australia--Discussion on the future of the
beauty care segment of the toilet soap, 1988

Australia--Strategy, 1988-1989

Brazil, 1988-1989

Canada, 1988-1989

Chile, 1988-1989

Colombia, 1988-1989

Comparative commercial costs, 1987
Comparative commercial costs, 1987
Contribution fees, 1973-1986
Contribution queries, 1981-1982
Contribution queries, fees, 1969-1984

Correspondence, 1987-1989
Physical Description: 4 folders

Creative brief, 1987-1988

Creative development, 1987-1988

Physical Description: 2 folders

Denmark, 1988-1989
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Box 51

Box 51

Box 51

Box 51
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Box 51

Box 51

Box 73

Box 51

Box 51
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France, 1988-1989 Box 51
Greece, 1987-1988 Box 51
Guatemala, 1987-1988 Box 51
Hamburg meeting--Action programme, 1987 Box 51
Hong Kong, 1986-1988 Box 51
Indonesia, 1980-1988 Box 51
Italy, 1985-1988 Box 51
Ivory Coast, 1987-1988 Box 51
Japan, 1988 Box 51
Labeque sisters, 1988 Box 73
Labeque sisters, 1989 Box 75
Labeque sisters--Billing/finance, 1988-1989 Box 51
Labeque sisters--Contracts, 1988-1989 Box 51
Physical Description: 3 folders
Labeque sisters--Contracts procedures, 1989 Box 51
Labeque sisters--Itinerary, 1988-1989 Box 52
Labeque sisters--Lux relaunch, 1987 Box 52
Labeque sisters--Pre-production, 1988 Box 52

Labeque sisters--Production correspondence
(Kate Wilson files), 1988 Box 52

Physical Description: 2 folders

Labeque sisters--Stills, press, 1988 Box 52
Lux Classic project, 1987 Box 52
Lux Deluxe brand development, 1988 Box 75
Lux Deluxe creative development, 1987 Box 52

Physical Description: 2 folders
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Lux Heritage, 1987-1988 Box 52
Lux redevelopment paper, 1987 Box 52
Lux/Shield account plan, 1989 Box 52
Lux/Svelto dishwash presentation, 1988 Box 52

Lux Toilet Soap--Brand development,
1983-1988 Box 52

Physical Description: 2 folders

Lux Toilet Soap--Brand development,

1983-1988 Box 73
Lux Toilet Soap--Correspondence, 1980-1989 Box 73
Lux Toilet Soap--Future stars, 1983 Box 73
Lux Toilet Soap--Greece, 1987-1989 Box 73
Lux Toilet Soap--Guatemala, 1988 Box 73
Lux Toilet Soap--Hong Kong, 1987-1988 Box 73
Lux Toilet Soap--Indonesia, 1987-1988 Box 73
Lux Toilet Soap--Italy, 1987-1988 Box 73
Lux Toilet Soap--Ivory Coast, 1988 Box 73
Lux Toilet Soap--Japan, 1988 Box 73
Lux Toilet Soap--Malaysia, 1988 Box 73
Lux Toilet Soap--Natasha Kinski successor,

1985-1986 Box 52
Lux Toilet Soap--Natasha Kinski successor,

1986 Box 75
Lux Toilet Soap--New Fragrance, 1969 Box 73
Lux Toilet Soap--New Zealand, 1988 Box 73
Lux Toilet Soap--Overseas, 1988 Box 52
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Lux Toilet Soap--Packaging, 1984 Box 52
Lux Toilet Soap--Philippines, 1988 Box 73
Lux Toilet Soap--Singapore, 1988 Box 73
Lux Toilet Soap--South Africa, 1987-1988 Box 73
Lux Toilet Soap--Spain, 1988 Box 73
Lux Toilet Soap--Stars campaign charts, print

creative, 1984-1986 Box 77
Lux Toilet Soap--Stars campaign clippings,

1982-1987 Box 75
Lux Toilet Soap--Stars campaign

correspondence, 1984-1987 Box 73
Lux Toilet Soap--Stars campaign

correspondence, 1984-1987 Box 73
Lux Toilet Soap--Stars campaign

correspondence, 1987-1988 Box 75
Lux Toilet Soap--Stars campaign in Latin

America, 1988 Box 73
Lux Toilet Soap--Stars campaign print creative

(English, French), 1988 Box 75
Lux Toilet Soap--Stars file, 1980-1985 Box 52
Lux Toilet Soap--Taiwan, 1985-1988 Box 73
Lux Toilet Soap--Thailand, 1987-1988 Box 73
Lux Toilet Soap--Venezuela, 1988 Box 75
Lux World News, 1965-1975 Box 52
Malaysia, 1988 Box 52
Memos, 1985-1987 Box 52

Physical Description: 2 folders

Music scores, 1949-1950 Box 74
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Scope and Contents

Includes: "Zing Zing Zoom Zoom" (Perry Como, 1950); "Daddy's Little
Girl" (Robert Harrison Burke, Horace Gerlach, 1949)

New Zealand, 1988 Box 52

Ornella Muti, 1982-1987 Box 52

Physical Description: 3 folders

Ornella Muti, 1982-1988 Box 74
Physical Description: 2 folders

Ornella Muti, 1986-1987 Box 75

Ornella Muti--Background, 1986 Box 52

Ornella Muti--Commercial shoot, 1986 Box 52

Ornella Muti--Contracts, etc., 1985-1986 Box 52

Ornella Muti--Correspondence, 1988-1989 Box 52

Ornella Muti--Greece, 1987 Box 52

Ornella Muti--Production, scripts, etc.,

1986-1987 Box 52

Packaging, 1930s, 1985-1989 Box 52
Physical Description: 2 folders

Philippines, 1988 Box 53

Philippines--Skin variants campaign

advertising guidelines, 1987 Box 53

Planning, 1987-1988 Box 53

Point-of-sale displays, 1930s Box 74

Poster--9 out of 10 Film Stars Use Lux Toilet
Soap for Smooth Skin, featuring Jeanette

MacDonald, approximately 1930 Oversize-folder 1
Presentation, 1988 Box 53
Recommendations for advertising, 1934 Box 53

- Page 245 -



Guide to the J. Walter Thompson Company. London Office. Account files, 1900-2002

Relaunch, 1986 Box 53
Research, 1987-1988 Box 53
Research--Beauty and glamor in the U.S., 1988 Box 53
Research--Brand personality, 1987 Box 53
Review of the European soap market, 1987 Box 53
Review of the UK skin care market, 1987 Box 53
Scrapbook--Print advertisements (U.S. and
U.K.), 1900-1938 Box 76
Scripts, 1987-1988 Box 53
Singapore, 1986-1988 Box 53
Sonia Braga, 1988-1989 Box 53
Sonia Braga--Brazil, 1987-1989 Box 53
Physical Description: 2 folders
Sonia Braga--Contract extention, 1989 Box 74
Sonia Braga--New Zealand, 1989 Box 53
Sonia Braga--Spain, Belgium, 1989 Box 53
South Africa, 1987-1988 Box 53
Physical Description: 2 folders
Spain, 1987-1988 Box 53
"Stars" campaign, 1988-1989 Box 53
Physical Description: 2 folders
"Stars" campaign--Correspondence, 1985-1988 Box 53
Physical Description: 2 folders
"Statues" campaign, 1988 Box 53
Strategy, 1977-1989 Box 53
Sweden, 1980-1988 Box 53
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Taiwan, 1986-1988 Box 53
Thailand, 1987-1988 Box 53
The Marketing of Lux Flakes in 1965, 1964 Box 53
Travel/expenses, 1988 Box 53
Uruguay, 1988 Box 53
Venezuela, 1987-1988 Box 53
Young stars, 1983-1984 Box 53
Young stars, 1984 Box 74

Mentadent, 1981-1994

Australia--Mouthwash survey, 1988 Box 53
Australia--Oral hygiene category, 1987 Box 53
Brand strategy, 1987-1989 Box 53
Code of Practice for the Pharmaceutical

Industry, 1988 Box 53
Competitive review, 1994 Box 53

CPITN (Community Periodical Index of
Treatment Needs) system and dental practice,

1986 Box 53
Creative development, 1989-1990 Box 53
Physical Description: 2 folders
Creative proposals, 1989 Box 53
Dental care, 1983-1989 Box 53
Dental care and hygiene presentation, 1993 Box 53
European dental market, 1993 Box 54
Financial reports, 1990 Box 74
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Germany--Market review (English and

German), 1980-1989 Box 54
India--Toothpaste seminar, 1989 Box 54
International, 1982-1984 Box 54
Ireland, 1990 Box 54
Italy, UK advertising brief, 1989 Box 54
Market Direction oral hygiene report, 1990 Box 54
Market reviews, 1986-1988 Box 54
Market trends 1985-1990, 1990 Box 54
Marx Report--Crest, 1985 Box 54
Media recommendations, 1990 Box 54

Medicines, treatments and health claims--

Guidance on television advertising, 1981 Box 54
Memos, 1990 Box 54
Mentadent Diagonal, 1993 Box 54
Mentadent P--Agency update, 1990 Box 54
Mentadent P--Brochure, 1990 Box 54
Mentadent P--Creative, 1989-1990 Box 54

Physical Description: 2 folders

Mentadent P--Gum health formula, 1990 Box 54
Mentadent P--Research, 1987-1990 Box 54
Mentadent P--Strategic reappraisal, 1993 Box 54
Mentadent SR--Positioning, 1993 Box 54
"New Formulation" campaign, 1990 Box 54
"New Formulation" pre-production, 1990 Box 54

- Page 248 -



Guide to the J. Walter Thompson Company. London Office. Account files, 1900-2002

New Product Information Update, 1994 Box 54
Presentation material, 1988 Box 54

Presentation to Overseas Chairmen's

Conference, 1987 Box 54
Presentation to Tim Shepherd-Smith, 1989 Box 54
Presentation to Unilever PPC, 1989 Box 54

Physical Description: 2 folders

"Presenter"” Qualiquant research, 1990 Box 54
Pretest--"Apple," "Danger", 1990 Box 54
Print creative, 1982-1990 Box 77
Project London, 1989 Box 54
Project P--Binder, 1987-1990 Box 54
Physical Description: 3 folders
Project P--Market information, 1989 Box 54
Psychology of the Mouth, 1993 Box 54
"Red for Danger" Qualiquant research, 1990 Box 54
"Research Ship", 1989 Box 54
Rowers, cyclists commercials, 1989 Box 54
Signal: The Opportunity, 1989 Box 54
Slides, 1988 Box 54
Storyboards, 1989 Box 54
Television, 1990 Box 55
Television and press creative brief, 1989 Box 55
Television photoboards, 1989 Box 55

Toiletries and cosmetics purchasing index,
1990 Box 55
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Toothpaste marketing presentation, 1990 Box 55
Toothpaste strategy, 1985-1987 Box 55
Tracking programme, 1994 Box 55
Trade press, 1990 Box 55
Zinc triclosan research, 1989 Box 55

Mercure, 1992
Project Cornish, 1992 Box 55

Middle East Campaigns, 1986-1991
Ariel Ultra, Tide with Bleach research--United

Arab Emirates, 1991 Box 55
Atlantik Soap media proposals--Kuwait,

Bahrain, 1987 Box 55
Background for advertising in Saudia Arabia

and the Gulf, 1987 Box 55
Detergents advertising review, 1989 Box 55
Detergents review, 1989 Box 55
JWT Athens report on the Middle East, 1988 Box 55
Laundry detergents witchunt background,

1988 Box 55
Media presentations, 1988 Box 55

Physical Description: 2 folders

Meeting notes, 1988 Box 55
Motivation/Attitude research--Saudi Arabia,

1986 Box 55
New OMO research--Saudi Arabia, 1988 Box 55
Omnibus media presentation--Lintas/Ogilvy &

Mather/JWT, 1988 Box 55
OMO Concentrate Sensor, 1990 Box 55
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Project Witchunt (OMO)--Advertising/Pack
research--Saudi Arabia, 1987 Box 55

Project Witchunt (OMO)--Agency
recommendations, 1989 Box 55

Project Witchunt (OMO)--Brand positioning,
1990 Box 55

Project Witchunt (OMO)--Concept
development, 1987 Box 55

Project Witchunt (OMO)--Concept screening
test, 1987 Box 55

Physical Description: 2 folders

Project Witchunt (OMO)--Project Coral Atlantik

brand review, 1988 Box 55

Project Witchunt (OMO)--Saudi Arabia, 1988 Box 55

Project Witchunt II (OMO)--Saudi Arabia, 1988 Box 55

Project Witchunt III (OMO)--OMO Sensor

trial--Saudi Arabia, 1989 Box 55

Saudi Arabia--Background for advertising,

1987 Box 55

Summary results of ADREC (AMER Ad Recall

Study)--Saudi Arabia, 1988 Box 55

Summary results of AMER (Agency for Middle

East Research) tracking in Saudi Arabia, 1988 Box 55

Unilever Export--Client/Agency review, 1988 Box 55

Unilever Export--Memos, strategy, etc., 1987 Box 55
Physical Description: 2 folders

Witchunt--Saudi Arabia, 1987 Box 55

Witchunt advertising and pack test--Saudi

Arabia, 1988 Box 55

Witchunt perfume test--Saudi Arabia, 1987 Box 55
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OMO (Netherlands), 1994-1996

Advertising brief, 1994 Box 55
Creative development, 1994 Box 55
OMO Power "New Look" campaign, 1994 Box 55
Project Clover, 1994 Box 55
Quantitative metric study concerning

detergents, 1996 Box 55
Relaunch, 1996 Box 55

Physical Description: 2 folders

Strategy, 1996 Box 55
Strategy, 1996 Box 56
Television, 1996 Box 56

Physical Description: 2 folders

Pears, 1975-1996

Body Care deodorant, 1993 Box 56
Body moisturizer Falcon I, 1993 Box 56
Bodycare shampoo and moisturizer, 1993 Box 56
Brand image in the toilet soap market, 1976 Box 56
CD/Pears--Brand development, 1993 Box 56
CD/Pears--Opportunities and potential--UK and

Germany, 1994 Box 56
Concept research, 1980 Box 56
Consumer attitudes towards Pears shampoo,

1982 Box 56
Deodorant Falcon I, 1994 Box 56
Developing the Pears shampoo range, 1977 Box 56
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Female skin care, 1993 Box 56
Group discussions for 3 Pears bath additive
concepts, 1978 Box 56
Historical overview, 1990 Box 56
Media strategy, 1993 Box 56
Moisturizer advertising concepts, 1978 Box 56
New product development, 1991 Box 56
Physical Description: 2 folders
Pears: The Future, 1990 Box 56
Pears foam bath research, 1975 Box 56
Personal wash competitive analysis, 1994 Box 56
Project binder, 1995-1996 Box 56
Physical Description: 2 folders
Project Partridge, 1992 Box 56
Psychodrama main results, 1995 Box 56
Pure Body Care--Competitive review, 1993 Box 56
Pure Body Care--Concept research, 1994 Box 56
Pure Body Care--Presentation to M. Klein,
1993 Box 56
Reactions to Pears' Pure Body Care products
after 2 weeks in home trial, 1992 Box 56
Research, 1994 Box 56
Shampoo image study, 1976 Box 56
Shampoo image study--Male sample, 1978 Box 56
Shampoo label research, 1982 Box 56

Skin care range Stage II concept research,
1977 Box 56
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Toiletries--Market sizes/Advertising spends,
1993 Box 56

Pepsodent, 1983-1988
Philippines--Micro-Perceptor report, 1988 Box 57

Philippines, Malaysia--Germcheck campaign,
1983-1988 Box 57

Persil, 1931-1996

Account management--Contact lists, data, etc.,

1995 Box 57

Account plan, 1989 Box 57

Account planning binder, 1992 Box 57

Advertising brief, 1988-1989 Box 57
Physical Description: 2 folders

Advertising campaign development, 1992-1995 Box 57

Advertising development--"At Home with Dad",

1990 Box 57

Advertising history, 1980, 1995 Box 57
Physical Description: 2 folders

Advertising research, 1977, 1981 Box 57
Physical Description: 2 folders

Advertising strategy, 1990 Box 57

Advertising strategy and creative

recommendations, 1988 Box 57

Allocation--Budget and television, 1988 Box 57

Behind the brands at P&G (John Smale), 1985 Box 57

Brand review, 1986, 1991 Box 57

Physical Description: 3 folders

Brand review--The Persil Brand and Where We
Should Take It, 1996 Box 57
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British Rail promotion, 1985 Box 57
British Telecom promotion, 1990 Box 57
Budget, 1995 Box 57
Budget recommendations, 1988 Box 57
Business building plan, 1985-1986 Box 57
Chrstmas poster campaign, 1991 Box 57
Colour Concentrated--Creative review, 1995 Box 57
Competitive advertising review, 1992 Box 57

Physical Description: 2 folders

Competitive data, 1989-1995 Box 57
Competitive flash report, 1995 Box 57
Competitive--Procter & Gamble, 1995-1996 Box 57

Physical Description: 2 folders

Competitive--Procter & Gamble--Ariel,

1994-1995 Box 57
Competitive--Procter & Gamble--Safeway

Cyclon, 1995 Box 57
Concentrated Persil, 1991 Box 57
Concentrated Persil--Advertising development,

1991 Box 57
Consumer targeting, 1995 Box 57
Creative brief, 1992-1995 Box 57

Physical Description: 2 folders

Creative development, 1984 Box 75
Creative guidelines--International theme

campaign, 1974 Box 57
Design brief for du Cret & Flurer, 1988 Box 57
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Differences between liquid and powder users,

1995 Box 57
Drip vs. burst presentation, 1991 Box 57
Ecolabel brief, 1995 Box 57
Environmental issues, 1990 Box 57
Fabrics European summary report, 1995 Box 57
Fairy Automatic, 1989 Box 57
Finding the best positioning for Calibre, 1991 Box 57
Finesse--Core Group meeting, 1995 Box 57
Finesse--Creative recommendations, 1995 Box 57
Green consumers, 1988-1992 Box 57
"Groovy" commercial, 1991-1992 Box 57
Physical Description: 2 folders

Group plan, 1992 Box 57
Heavy duty detergents--Supervisors

conference, 1988 Box 58
History file, 1979-1985 Box 58
Hotpoint and Bendix, 1985 Box 58
Hotpoint tie-in review, 1989 Box 58
Ireland--Persil Liquid radio ad test, 1988 Box 58
JWT brief--Future strategy, 1981 Box 58
Kriss Akabusi, 1995 Box 58
Laundry products advertising tracking study,

1988 Box 58
Liquid detergents, 1987 Box 58
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Media plan, 1990-1995 Box 58
Physical Description: 3 folders

Media planning, 1988-1996 Box 58

Physical Description: 5 folders

Memos, 1995-1996 Box 58
Physical Description: 2 folders

Micro System, 1992 Box 58
Physical Description: 2 folders

New Life vs. Persil Standards, 1979 Box 58
New System Persil Automatic, 1984-1986 Box 58
Non-biological, 1992 Box 58
Non-biological Creative review, 1995 Box 58
Non-biological detergent research, 1995 Box 58
Non-biological packaging designs, 1989 Box 58
Non-biological Project Jovi, 1993 Box 58
Original Non-biological Persil Automatic

packaging brief, 1986 Box 58
Original Non-biological relaunch, 1989 Box 58
Original Non-biological review 1984-1988,

1988 Box 58
P&G Low Suds TV activity 1989-1991, 1991 Box 58
Pack test, 1981 Box 58
Packaging design, 1995 Box 58

Packaging designs, point-of-sale, promotions,
1954-1995 Box 74

Physical Description: 3 folders

Packaging research, 1990 Box 58
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Persil 2000 storyboard, 1988 Box 58

Persil Automatic, 1987-1989 Box 58
Physical Description: 2 folders

Persil Automatic--Advertising development,

1988 Box 58
Persil Automatic--Big Box Colour creative,

1995 Box 58
Persil Automatic--Bookings progress, 1980 Box 59
Persil Automatic--Brand audit 1987-1988, 1989 Box 59

Persil Automatic--Craft Skills Seminar,
1983-1986 Box 59

Physical Description: 2 folders

Persil Automatic--Creative, 1984-1987 Box 59

Persil Automatic--Creative briefs, 1984-1986 Box 59

Physical Description: 3 folders

Persil Automatic--Creative development, 1988 Box 59

Persil Automatic--Creative guidelines,

1978-1982 Box 59
Persil Automatic--Packaging label, 1992 Box 59
Persil Automatic--Print creative, storyboards,

1980s Box 77
Persil Automatic--Project briefs, 1986 Box 59
Persil Automatic--Project Rambo, 1985-1986 Box 59
Persil Automatic--Radio, 1987 Box 59
Persil Automatic--Strategy, 1978-1987 Box 59

Physical Description: 2 folders

Persil Automatic--Television, 1985 Box 59
Persil Automatic--"The Big Sleep", 1988 Box 59
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Persil Automatic Liquid, 1988 Box 59
Persil Automatic Liquid--Media report, 1989 Box 59
Persil Automatic Liquid--Report, 1988 Box 59
Persil Careline, 1996 Box 59
Persil Colour, 1992-1996 Box 59
Physical Description: 3 folders
Persil Colour--Creative, 1993 Box 59
Persil Colour--Creative development, 1993 Box 59
Persil Colour--Hotpoint, 1991-1993 Box 59
Persil Colour--Link test, 1992 Box 59
Persil Colour--Print, storyboard, approximately
1992 Box 188
Persil Colour--Television, 1992 Box 59
Persil Concentrated Liquid creative
development, 1991 Box 59
Persil Fabrics: A New Approach to Targeting,
1992 Box 59
Persil Liquid, 1988-1989 Box 59

Physical Description: 3 folders

Persil Liquid--Advertising development,
1988-1989 Box 60

Physical Description: 3 folders

Persil Liquid--Creative brief, 1988-1992 Box 60
Persil Liquid--Creative brief, 1988 Box 75
Persil Liquid--Launch advertising review, 1988 Box 60
Persil Liquid--Project Madonna, 1991-1992 Box 60
Persil Liquid--Storyboard, approximately 1990 Box 188
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Persil Liquid--Television performance analysis,

1988 Box 60
Persil Mercure, 1992 Box 60
Persil Micro--Creative development, 1993 Box 60
Persil Micro--Eco-bag, 1993 Box 60
Persil Micro Liquid--Creative development--

Print, storyboards, 1993 Box 77
Persil Micro Liquid--Project Offense, 1993 Box 60
Persil Micro Liquid--Refill, 1992 Box 60
Persil Micro/Philips Whirlpool, 1992 Box 60
Persil Micro System creative, 1992 Box 60
Persil Micro System scripts, 1991-1992 Box 60
Persil Power creative, 1994 Box 60

Persil Powder--Recommended area allocation

policy, 1988 Box 60
Persil Regular, 1985-1986 Box 60
Persil Regular strategy, 1980-1986 Box 60
Persil Standards and New Life advertising

evaluation, 1979 Box 60
Persil vs. Ariel, 1992 Box 60
Persil/OMO Dutch television, 1995-1996 Box 60
Philco/Persil Liquid, 1988 Box 60
Photographs--Color stills, approximately 1995 Box 76
Planning, 1995-1996 Box 60

Physical Description: 2 folders

Planning research, 1995 Box 60

- Page 260 -



Guide to the J. Walter Thompson Company. London Office. Account files, 1900-2002
Pre-production meetings (Persil non-bio), 1995
Presentation material, 1995
Press and poster, 1991

Print creative, 1991-1996
Physical Description: 2 folders

Scope and Contents

Box 60
Box 60
Box 60

Box 77

Includes: Fit Kids; Hotpoint tie-in; National Exhibition of Children's Art;
New Generation Biological; Non-Biological; Persil Colour; Persil Finesse;

Persil Power; Stain Release System; Wimbledon tie-in

Production job status, 1995

Project Anita, 1989-1990

Physical Description: 6 folders

Project Anita launch, 1990-1991

Project Calibre, 1992

Physical Description: 2 folders

Project Clover, 1993
Physical Description: 2 folders

Project Cromwell, 1987
Project Finesse, 1995
Project Frisbee, 1989
Project George, 1988-1989

Project Levi, 1990-1991
Physical Description: 3 folders

Project Madonna, 1992

Project Marilyn, 1991

Physical Description: 3 folders

Project Marilyn--"Ditto", 1991
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Box 60

Box 60

Box 61

Box 61
Box 61
Box 61
Box 61

Box 61

Box 61
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Project Marilyn--"Liquid Asset", 1991 Box 61

Project Marilyn--Press and poster, 1991 Box 61

Project Marilyn--Television, 1991-1992 Box 61

Project Mercure, 1991-1992 Box 61
Physical Description: 3 folders

Project Monster, 1983-1984 Box 61

Project Nautilus, 1987-1988 Box 61

Physical Description: 2 folders

Project Nautilus--Advertising development,

1987 Box 61
Project Sapphire (Persil non-biological liquid),

1988 Box 61
Project Tao, 1992-1993 Box 61

Qualitative evaluation of New Persil
advertising, 1989-1990 Box 61

Physical Description: 3 folders

Qualitative investigation, 1977 Box 61
Qualitative report on Persil poster advertising,

1983 Box 62
Qualitative research--Theme advertising, 1990 Box 62
Qualitative research into two Persil films, 1981 Box 62
Qualitative review, 1990 Box 62
Relaunch, 1996 Box 62
Relaunch--Advertising brief, 1996 Box 62
Relaunch--"Free", 1995 Box 62

Physical Description: 2 folders

Relaunch--Scripts, 1996 Box 62
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Research, 1983-1993 Box 62
Physical Description: 2 folders

Research, 1931, 1976 Box 74

Research--Briefing, 1990 Box 62

Research--Data, charts, 1995 Box 62

Retailer endorsement, 1995 Box 62

Review of competitive advertising 1989-1990,

1990 Box 62
Save the Children promotion, 1991 Box 62
Scripts, 1993 Box 62
"She Likes Me Best" advertising research,

1981 Box 62
Southern Ireland, 1988 Box 62
Sponsorships, 1992 Box 62
Stain release system, 1996 Box 62
Status of the brand, 1990 Box 62
Story of Persil in the United Kingdom

1909-1957, 1957 Box 62
Storyboards, 1995 Box 62
Strategic media planning, 1996 Box 62
Strategy, 1993, 1995 Box 62

Physical Description: 4 folders

Strategy--Research, 1995 Box 62
Television activity, 1988 Box 62
Television advertising plan, 1988 Box 62
Television buying, 1988 Box 62
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Television performance analysis, 1988 Box 62
Television planning, 1988 Box 62
Testimonial advertising, 1992 Box 62

Physical Description: 2 folders

Testimonial campaign, 1992 Box 62
The Grocer, 1981 Box 62
Theme advertising research, 1990 Box 62
Theme television, 1991-1992 Box 62
Theme television, 1991-1992 Box 63

Physical Description: 2 folders

Theme television--Campaign development,
1996 Box 63

Theme television--Scripts and approvals,
1991-1992 Box 63

Physical Description: 2 folders

Understanding Mums Today, 1995 Box 63
Variants--Media planning, 1996 Box 63
Vox Pops commercials, 1992 Box 63
Washing powder--Scripts, 1986 Box 63
Washing powder--Survey, 1984 Box 63
Whiteness and Care--Brand strategy proposal,

1992 Box 63
Whiteness and Care--WAC Group, 1991 Box 63
Will Technology Defeat Brands or Will Brands

Harness Technology?, 1991 Box 63
Wimbledon promotion, 1995 Box 63
Your Guide to Machine and Fabric Care, 1986 Box 63
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Zorbit Nappies tie-in, 1985 Box 63

Persil Washing Up Liquid, 1988-1995

"10-second Nerves" presentation, 1992 Box 63

"Billy" campaign, 1990 Box 63

Brand development, 1992-1993 Box 63
Physical Description: 2 folders

Brand review, 1992 Box 63

Creative, 1988-1991 Box 63

Creative brief, 1988-1990 Box 63
Physical Description: 2 folders

Creative development, 1995 Box 63

Creative development, 1990s Box 77

Day file (binder), 1990-1993 Box 63

Physical Description: 3 folders

JWT View on How to Progress and How to

Proceed, 1992 Box 63
Marketing presentation, 1991 Box 63
Master file (binder), 1991-1993 Box 63
Physical Description: 3 folders
Media planning, 1992 Box 63
Media planning, 1992 Box 64
Media recommendations, 1991-1992 Box 64
Persil vs. Fairy, 1991 Box 64
Popeye advertising development, 1994 Box 64
Presentation, 1992 Box 64
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Project Enterprise, 1991-1993

Physical Description: 2 folders

Project Everest, 1989
Project Light JWT Milan), 1991

Project Monday, 1988-1991

Physical Description: 6 folders

Project Monday--Development, 1988
Project Monday--Packaging, 1988
Project Monday--Reports, 1988

Promotional Campaigns Ltd. (Subsidiary of
Ogilvy & Mather)--Ideas that Sell, 1991

Relaunch, 1995

Reports, 1991

Research, 1991
Research--Germany, 1988

Robbie Coltrane campaign--Semiotic analysis,
1992

Scripts, 1990
Storyboards, print creative, 1988

Strategic Development, Semiotic Solutions,
1993

Strategy, 1993

"Thoughts" campaign, 1990

Radion, 1988
Portugal debrief, 1988

Rinso, approximately 1968
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Box 64

Box 64

Box 64

Box 64

Box 64

Box 64

Box 64

Box 64

Box 64

Box 64

Box 64

Box 64

Box 64

Box 64

Box 188

Box 64

Box 64

Box 64

Box 64



Guide to the J. Walter Thompson Company. London Office. Account files, 1900-2002
Packaging photographs, approximately 1968

Shield, 1977-1990
Advertising development, 1990

Area recommendation, 1988

Media brief, 1988

Media recommendations, 1988
Post-launch brand image survey, 1977
Project Manfred, 1989

Research, 1989

Strategy, 1989-1990

Sunlight, 1976, 1984
The Story of Sunlight, 1984

Wolfgang Hahn--Detergents: Images,
Assessments, Trends, 1976

Sunsilk, 1985-1992

Brand review, 1987
Competitive review, 1988

Essence 11, 1990

Physical Description: 3 folders

"Expert" brand development, 1991

Hair spray--Media plan, 1985

Hair spray--Pack design attitudes, 1985
Hair spray and shampoo packaging, 1989

IHS (International Hair Stylist) in the 1990s,
1990

International material, 1989
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Box 74

Box 64

Box 64

Box 64

Box 64

Box 64

Box 64

Box 64

Box 64

Box 64

Box 64

Box 64

Box 65

Box 65

Box 65

Box 65

Box 65

Box 65

Box 65

Box 65
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Latin America (Sedal, Seda), 1991 Box 65
Media planning, 1989 Box 65
Miss Sunsilk, 1990 Box 65
Physical Description: 3 folders
New product ideas, 1989 Box 65
Packaging research, 1992 Box 65
Presentation to Rexona (JWT Sydney), 1989 Box 65
Prism shampoo storyboards, approximately
1990 Box 77
Project Beauty, 1989 Box 65
Project Essence, 1989 Box 65
Project Essence--Charts, 1989 Box 65
Project Sullivan--Charts, 1990 Box 65
Proposed new advertising--Women's
responses, 1985 Box 65
Regional work programme--Latin America,
1990 Box 65
Relaunch--International Hair Stylist campaign,
1988 Box 65
Shampoo and conditioner study, 1985 Box 65
Shampoo presentation, 1986 Box 65
Shampoo range television research, 1985 Box 65
Strategy, 1990 Box 65
Sunsilk and All Clear brand review, 1988 Box 65
Sunsilk Futures research, 1987 Box 65
Sunsilk Prism, 1990 Box 65
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Sunsilk Professional, 1991-1992 Box 65
Sunsilk Professional--Advertising research,

1992 Box 65
Sunsilk Professional--Competitive review, 1992 Box 65

Physical Description: 2 folders

Sunsilk Professional--Creative brief, 1991 Box 65
Sunsilk Professional--Creative scripts, etc.,

1992 Box 65
Sunsilk Professional--Pre-production meetings,

1992 Box 65
Sunsilk Professional--Storyboards, 1992 Box 77
Sunsilk Professional--"Under the Microscope"

pre-test, 1992 Box 65
Worldwide hair care market review, 1990 Box 65

Sunsilk--Dusty Fleming, 1984-1990

General, 1985-1990 Box 66
Physical Description: 9 folders

Belgium, 1987 Box 66

Brazil, 1985-1989 Box 66
Physical Description: 7 folders

Britain, 1985-1989 Box 66
Physical Description: 2 folders

Chile, 1984 Box 75

Chile, 1984-1989 Box 66

Physical Description: 3 folders

Colombia, 1985-1989 Box 66
Physical Description: 5 folders
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Contracts, 1989-1990 Box 66
Physical Description: 2 folders
Correspondence, contracts, etc., 1989 Box 66
Denmark, 1987-1989 Box 66
Dusty Fleming/Hunter Tylo, 1989 Box 66
Germany, 1988-1989 Box 67
Germany, 1988 Box 74
Guatemala, 1986-1989 Box 67
Physical Description: 2 folders
Hair care Sunday supplement, 1989 Box 67
Indonesia, 1986 Box 67
London meetings, 1988 Box 67
Memos, 1987 Box 67
Mexico, 1988-1989 Box 67
Physical Description: 2 folders
Portugal, 1985-1989 Box 67
Physical Description: 4 folders
Press packet, 1985 Box 67
Public relations, 1989 Box 67
Renewals, 1988 Box 67
Sri Lanka, 1986 Box 67
Sweden, 1988 Box 67
Travel schedule, 1989 Box 67
Turkey, 1985 Box 67
United Kingdom--Radio, 1989 Box 67
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Uruguay, 1988-1989 Box 67
Physical Description: 2 folders

Venezuela, 1985-1988 Box 67

Physical Description: 2 folders

Superwheel, 1986
Philippine brief, 1986 Box 67

Strategy, 1986 Box 67

Svelto, 1984, 1993
Italy--General situation, 1984 Box 67

Italy, Greece, Portugal relaunch, 1993 Box 67

Timotei, 1978-1994

1993 initial discussion, 1992 Box 67
Advertising brief, 1982-1983 Box 67
Advertising presentation, 1993 Box 67
Advertising review, 1985-1986 Box 67

Physical Description: 2 folders

Advertising seminar, 1986 Box 67
Physical Description: 2 folders

Analysis of the History and Recent Trends in

the Hair Styling Market (Susan Dorian), 1990 Box 67
Australia, 1987 Box 67
Background, 1987 Box 67
Belgium, Netherlands, 1983-1988 Box 67
Brand development, 1991-1992 Box 67
Brand dynamics modeling for Timotei in the

U.K., 1990 Box 67
Brand review, 1984-1985 Box 67
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Broadcast media proposals, 1987-1988
Canada, 1986-1988

Canada launch, 1988

Case history--Japan, 1985

Case history--Sweden, 1985

Chile, 1986-1987

Chile, Taiwan (Spanish, Chinese), 1986
Clearance and usage fees, 1988
Conditioner market--Europe, 1993

Conditioners, 1993-1994

Physical Description: 2 folders

Conditioners--Project Gerard, 1993
Conditioners--Research, 1992
Conditioners--Scripts, 1990

Consumer reactions toward Timotei
advertising, 1988-1989

Coordination, 1983-1988

Physical Description: 2 folders
Correspondence, 1988
Creative brief, 1992-1993
Designor Candy--Timotei Soap, 1990

Dossier (binder), 1989

Physical Description: 2 folders

France (French and English), 1982-1988

Further development of Timotei, 1985

Germany (English and German), 1984-1987
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Box 67

Box 67

Box 188

Box 67

Box 67

Box 67

Box 75

Box 74

Box 68

Box 68

Box 68

Box 68

Box 68

Box 68

Box 68

Box 74

Box 68

Box 68

Box 68

Box 68

Box 68

Box 68
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Germany--Qualitative research (in German),

1985 Box 68
Greece, 1986-1988 Box 68
Guidelines for Timotei Shampoo, 1981 Box 68
Hair care relaunch, 1991 Box 68
Herb & Honey research, 1989 Box 68
Honey shampoo, 1992 Box 68
Honey shampoo--Launch, 1992 Box 68
Honey shampoo--"Tropical Birds", 1992 Box 68
In Search of Timotei (JWT Paris), 1986 Box 68
International correspondence, 1988-1989 Box 68

Physical Description: 2 folders

International creative, 1985-1990 Box 68

Physical Description: 4 folders

International review, 1984-1987 Box 69

Physical Description: 2 folders

Ireland/Eire, 1988-1990 Box 69
Italy (English and Italian), 1983-1988 Box 69
Japan--Herb & Honey, 1989 Box 69

Physical Description: 2 folders

Japan--Presentation slides, 1990 Box 69

Japan--Updated analysis of shampoo market
and Timotei model, 1989-1990 Box 69

Physical Description: 2 folders

Latin America (English and Spanish),
1983-1988 Box 69

Market share analysis, 1993 Box 69
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"Metaphor" campaign creative guidelines,
1992

Mod's Hair, 1994
Models--Clearance and usage fees, 1988-1989

Models--Gia Bremberg, 1984-1989

Physical Description: 2 folders

Models--Payments, contracts, etc., 1978-1986
Physical Description: 2 folders

Moisturizer, 1989-1990

Moisturizer--Positioning, 1990
Physical Description: 2 folders

Moisturizer--Print research, 1989
New Zealand, 1986-1988
Personal Care Panel, 1992-1993

Planning day, 1989
Physical Description: 2 folders

Portugal (English and Portuguese), 1984-1987
Presentation material, 1988

Print creative, approximately 1990

Print creative (English, German), 1984

Print creative (English, Swedish), 1986-1988
Project Candy test market, 1990

Project Champ, 1990

Project Chanel, 1993

Project Helen, 1986-1990

Physical Description: 5 folders
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Box 69
Box 69
Box 69

Box 69

Box 69

Box 69

Box 69

Box 69
Box 69
Box 69

Box 69

Box 69
Box 69
Box 202
Box 75
Box 77
Box 69
Box 69
Box 69

Box 69
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Project Jasmine, 1985-1989

Project Orange, 1992-1993
Physical Description: 2 folders

Project Peacock, 1986-1989

Physical Description: 5 folders

Project Peacock--Report on Designor/Receptor
study, 1987

Project Peacock--Shampoos for men, 1983

Project Toga, 1991

Physical Description: 2 folders

Project Toga--Pre-design research, 1991
Project Toga--Presentation, 1991
Project Toga--Print development, 1991
Project Toga--Proposal, 1991

Project Toga--Research report, 1991
Range extension research, 1991

Relaunch, 1990-1991

Physical Description: 3 folders

Relaunch creative development, 1992
Relaunch test proposal, 1991
Report of the Timotei Project, 1990

Research, 1988-1990

Physical Description: 2 folders

Research--"Perceptor”, 1991
Results of the Timotei Project, 1990

Satellite Television (Sky Channel), 1987
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Box 70

Box 70

Box 70

Box 70

Box 70

Box 70

Box 70

Box 70

Box 77

Box 70

Box 70

Box 70

Box 70

Box 70

Box 70

Box 70

Box 70

Box 70

Box 70

Box 70
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Satellite Television (Super Channel), 1987
Scripts, 1990

Shampoo new product development,
1987-1988

Skin care, 1990

Skin care--Creative, 1991
Skin care--Development, 1990
Skin care--Development, 1989
Skin care--Development, 1989
Skin care--Media, 1990-1991

Skin care--Positioning, 1990-1991

Physical Description: 2 folders

Skin care--Print research, 1989

Skin care--Research, 1984-1989

Physical Description: 3 folders

Skin care--Tracking study, 1989-1990
Physical Description: 3 folders

South Africa, 1983-1986
Southeast Asia, 1985-1987
Summary review: UK, Germany, France, 1991

Sweden (English and Swedish), 1988-1989
Physical Description: 3 folders

Sweden (English and Swedish), 1984-1989
Sweden (English and Swedish), 1988
Switzerland (English and German), 1985-1986

"Tadpole" commercial pre-test, 1990
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Box 74

Box 70

Box 70

Box 70

Box 70

Box 70

Box 77

Box 188

Box 70

Box 71

Box 71

Box 71

Box 71

Box 71

Box 71

Box 71

Box 71

Box 75

Box 188

Box 71

Box 71
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Thoughts on Timotei--Burt Manning, 1987 Box 71
Thoughts on Timotei--George Black, 1987 Box 71
Timotei: A Perspective--Lee Godden, 1987 Box 71
Timotei: The Story of an International Success,

1985 Box 71
Timotei 2-in-1, 1993 Box 71
Timotei 2-in-2--Creative, 1992 Box 71
Timotei 2-in-2--Herb & Honey shampoos, 1991 Box 71
Timotei 2-in-2--Research, 1990 Box 71
Timotei and Johnson & Johnson, 1985-1987 Box 71
Timotei and skin care, 1988 Box 71
Timotei Complete Care, 1992 Box 71
Timotei Complete Care--Creative development,

1992 Box 71
Timotei Complete Care--"Grove", 1992 Box 71
Timotei Complete Care--Research, 1992 Box 71

Physical Description: 2 folders

Timotei for Children, 1992-1993 Box 71
Timotei in the 1990s, 1989 Box 71
Timotei Intensive Conditioner research, 1992 Box 71
Timotei Minerals, 1993 Box 71
Timotei Minerals--Range extension, 1992 Box 71

Timotei Natural Minerals--Concept and

packaging, 1992 Box 71
Timotei Original print creative, 1988 Box 74
Timotei Original relaunch, 1993 Box 71
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Timotei Soap--Consumer reactions, 1989 Box 72
Total Quality, 1990 Box 72
United Kingdom--Brand dynamics modeling,

1990-1991 Box 72
Variant strategy, 1992 Box 72
Variants, 1991-1993 Box 72

Physical Description: 2 folders

What Is Timotei?, 1985 Box 72

Worldwide hair market review, 1990 Box 72

Vim Liquido, 1984

Reference mix document, 1984 Box 72

Reference mix--Italy, 1984 Box 72

Return to Table of Contents

Warner-Lambert/Warner Wellcome, 1983-1997
General Files, 1987-1997

Adams--Central and Eastern Europe Media
Training binder, 1997 Box 186

Physical Description: 3 folders

Advertising testing, 1997 Box 36

Consumer Healthcare--Europe Media Training
binder, 1997 Box 186

Physical Description: 2 folders

Creative reels, book, 1996-1997 Box 36
Physical Description: 2 folders

Digestive Problems booklet (Boots), 1997 Box 36

European Managers Meeting, 1996 Box 36

Fact book, 1996 Box 36
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Home Doctor, 1996 Box 36
Management, 1996 Box 36
Management summary, 1996 Box 36
Media weight, 1996 Box 36
Memoranda, 1995-1996 Box 36
New product development, 1991 Box 36
Oral care product development, 1995-1996 Box 36
Oral Hygiene Advisory Panel, 1996 Box 36
Oral hygiene study, 1995 Box 36
Photograph of Account Directors, 1996 Box 36
Portfolio management meeting, 1996 Box 36
Project Dustman (dental care), 1989 Box 36
Project Dustman marketing strategy, 1989 Box 36
Project Dustman research review, 1989 Box 36
Project Krakatoa (fast-melt tablet), 1990 Box 36
Physical Description: 3 folders
Toothbrush development, 1991 Box 36
Vitamins for children, 1987 Box 36

Warner-Lambert/Wellcome joint venture
notice, 1994 Box 36

Actifed, 1985
Research, 1985 Box 36

Benylin, 1985-1988
Advertising development, 1988 Box 36
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Advertising research, 1985-1986 Box 36
Physical Description: 2 folders

Advertising research proposal, 1988 Box 36

Benylin: A Period of Change?, 1987 Box 36

Cough medicine research, 1986 Box 36

Cough medicine usage and attitude survey,
1988 Box 36

Physical Description: 2 folders

Creative brief, 1988 Box 36
Name and pack design, 1987 Box 37
Packaging designs, 1987 Box 37
Pediatric advertising research, 1985 Box 37
Research, 1985-1987 Box 37

Calpol, 1996-1997
Brand plan, review, 1996 Box 37

Research, 1996-1997 Box 37

Dermofilm, 1989

Creative, competitive, 1989 Box 37

Presentation and research, 1989 Box 37

Listerine, 1984-1997

Advertising and packaging research, 1985 Box 37

Advertising research, 1984, 1996 Box 37
Physical Description: 2 folders

Breath sprays, 1986-1988 Box 37

Competitive activity, 1996 Box 37

Creative development, 1996 Box 37
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Creative presentation, 1996 Box 37

Development of Mouth Washes in the UK,

1989 Box 37
Fresh breath sprays research, 1988 Box 37
Freshburst--Planning, 1996 Box 37
Freshburst--Sampling opportunities, 1997 Box 37
Freshburst--Source of volume, 1995 Box 37
Global copy, 1997 Box 37
Information--United States, 1995 Box 37
Infratest Burke Qualitative, 1996 Box 37
Listerine: The Way Forward, 1996 Box 37
Listermint press kit, 1996 Box 37
Media recommendations, 1997 Box 37
Memoranda, 1996 Box 37
Mouthwash study, 1987 Box 37
Physical Description: 2 folders

Mouthwash usage and attitude, 1996 Box 37
Mouthwashes: The Making of a Market

1973-1985, 1986 Box 37
New product development, 1996 Box 37
Outflanking Private Label Competition, 1996 Box 37
Packaging alternatives, 1996 Box 37
Packaging research, 1996 Box 37
Planning cycle, 1996 Box 37
Presentation charts, 1997 Box 37
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Presentation of 1997 creative, 1996 Box 37
Project Trek, 1985 Box 37
Promotional brief, 1995 Box 38
Radio advertising research, 1996 Box 38
Research, 1995-1996 Box 38

Physical Description: 2 folders

Lubriderm, 1983
Project and market background, 1983 Box 38

Mentholease, 1988-1990

Hayfever product awareness, 1990 Box 38
Placement test, 1988 Box 38
Repositioning research, 1990 Box 38

Oraldene, 1989
Creative, 1989 Box 38

Paramet, 1985-1990

Debrief, 1988 Box 38
Interim meeting, 1989 Box 38
Market research, 1989-1990 Box 38
Naming research, 1990 Box 38
Porex advertising development, 1990 Box 38
Porex media proposals, 1990 Box 38
Qualitative research, 1990 Box 38
Qualitative study--France (in French), 1985 Box 38
Questions About Anti-Acne Products, 1989 Box 38
Report, 1988 Box 38
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Research, 1989 Box 38
Physical Description: 2 folders

Teenage Skin Care Products Tracking--France,
1985 Box 38

Remegel, 1993-1995
Brand review, 1995 Box 38
Research, 1993 Box 38

Rennies, 1996
Strategy, 1996 Box 38

Valtrex, 1996
Creative, 1996 Box 38

Veganin, 1989
Review of product, 1989 Box 38

Zantac, 1994-1997
10-year development plan, 1997 Box 38

Account planning, 1994-1997 Box 38

Physical Description: 2 folders

Acid relief cunsumer profile, 1996 Box 38

Antacids Move Over: The H2s Are in Town,

1995 Box 38
Benefit claims, 1996 Box 38
Brand handbook, 1996 Box 38
Competitive, 1994-1996 Box 38
Creative, 1996 Box 38
Indigestion remedy consumers, 1995-1996 Box 38
Memoranda, 1996-1997 Box 38
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On Preventing, Reducing, Suppressing, Selling

and Advertising Stomach Acid, 1996 Box 38
Research, 1994 Box 38
Research, 1995-1997 Box 39
Research, 1994 Box 42
Sales data, 1997 Box 39
Scandinavian conference, 1994 Box 39
Target consumers, 1996 Box 39
Thompson Total Branding, 1996 Box 39
Volume estimations research, 1994 Box 39

Zantac 75, 1994-1996

Ad communications check, 1995 Box 39
Brand review, 1996 Box 39
Creative, 1996 Box 39
Creative, 1996 Box 42
Creative review, 1995 Box 39
In the United States, 1996 Box 39
Introduction, 1995 Box 39
Launch press, 1995 Box 39
Media planning, 1996 Box 40
Memoranda, 1996 Box 40
Pharmacy support pack, 1994 Box 40
PR Activity Report, 1995 Box 40
Research, 1995-1996 Box 40

Physical Description: 2 folders
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Tracking, 1996

Zovirax, 1984-1988
Creative, 1984-1988

Zyloric, 1987
Creative, 1987

Return to Table of Contents
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