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Summary

Collection Title:
J. Walter Thompson Company. London Office. Information Centre records, 
1940s-2002

Creator:
J. Walter Thompson Company. London Office

Source:
John W. Hartman Center for Sales, Advertising & Marketing History

Abstract:
Founded in 1864, the J. Walter Thompson Company (JWT) was one of the oldest 
and largest advertising agencies in the United States. It was headquartered in 
New York. In 2023 the agency was absorbed into marketing and communications 
firm VML. The London office first opened in 1899. Collection includes audiovisual 
materials (audiocassettes, video cassettes, optical disks); articles; clippings; 
newsletters; research reports and other printed materials. Organizations 
represented in the collection include ESOMAR; Henley Centre; Leo Burnett; 
Ministry of Agriculture, Fisheries and Food; Mintel; Office of Population Censuses 
and Surveys; and Verdict. Topics include advertising research; direct marketing; 
environmentalism; food and drink; retail trade; travel and tourism; women and 
youth consumer markets. Acquired as part of the John W. Hartman Center for 
Sales, Advertising & Marketing History.

Extent:
35.0 Linear Feet

Language:
Materials in English.

Collection ID:
RL.13085

Permalink:
https://idn.duke.edu/ark:/87924/m13744

Preferred Citation

[Identification of item], J. Walter Thompson Company. London Office. 
Information Centre records, David M. Rubenstein Rare Book & Manuscript 
Library, Duke University.
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Background

Scope and Content

Collection includes audiovisual materials (audiocassettes, video cassettes, 
optical disks); articles; clippings; newsletters; research reports and other 
printed materials. Organizations represented in the collection include ESOMAR; 
Henley Centre; Leo Burnett; Ministry of Agriculture, Fisheries and Food; 
Mintel; Office of Population Censuses and Surveys; and Verdict. Topics include 
advertising research; direct marketing; environmentalism; food and drink; retail 
trade; travel and tourism; women and youth consumer markets.

Biographical/Historical

Founded in 1864, the J. Walter Thompson Company (JWT) was one of 
the oldest and largest advertising agencies in the United States. It was 
headquartered in New York. In 2023 the agency was absorbed into marketing 
and communications firm VML. The London office first opened in 1899.

Return to Table of Contents

Arrangement

Organized into the following series: Printed Material; Audiovisual Library; 
Reference Library.

Return to Table of Contents

Administrative Information

Publication Statement

David M. Rubenstein Rare Book & Manuscript Library

411 Chapel Drive
Duke University
Durham 27708
askRL@duke.edu
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URL: https://library.duke.edu/rubenstein/

Access Restrictions

Access note. Collection contains fragile audiovisual formats that may need to be 
reformatted before use. Contact Research Services for access.

Use Restrictions

The copyright interests in this collection have not been transferred to Duke 
University. For more information, consult the Rubenstein Library's Citations, 
Permissions, and Copyright guide.

Acquisition Information

The J. Walter Thompson Company. London Office. Information Centre records 
were received by the David M. Rubenstein Rare Book & Manuscript Library as a 
gift from the J. Walter Thompson Company in 2008.

Processing Information

Processed by Richard Collier, June 2024;

Accessions described in this collection guide: 2008-0270.

Return to Table of Contents

Related Materials

Related Material

Related material may be found in the following Hartman Center collections:

J. Walter Thompson Company. Advertising vertical file;

J. Walter Thompson Company. Information Center vertical files;

J. Walter Thompson Company. Management Reference Center records;

J. Walter Thompson Company. Marketing vertical file;

McCann-Erickson Worldwide vertical files.
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Return to Table of Contents

Names and Subjects

• Advertising -- Research -- Europe
• Environmentalism
• Direct marketing
• Retail trade
• Tourism
• Women consumers
• Food -- Marketing
• Young consumers
• Henley Centre for Forecasting
• ESOMAR
• Verdict Consulting
• Mintel Group
• Great Britain. Office of Population Censuses and Surveys
• Great Britain. Ministry of Food
• Great Britain. Ministry of Agriculture, Fisheries and Food
• Leo Burnett Company
• John W. Hartman Center for Sales, Advertising & Marketing History

Collection Inventory

Printed Materials, 1940s-2001

Advertising, 1940s-1996

Adspend today, adspend tomorrow, 1989 Box 1

Advertising: Its role in our society, in our 
economy, 1986 Box 1

Advertising and JWT in 1976, 1971 Box 1

Advertising Association--Advertising matters, 
1991 Box 18

Advertising Association--Executive briefs on 
key issues in advertising, 1996 Box 18
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Advertising Association--Public attitudes to 
advertising, 1996 Box 1

Advertising Association--Student briefs 1-6, 
1991-1993 Box 1

Advertising expenditures: International 
comparisons 1960-1975, 1977 Box 1

Advertising planning methods, 1987 Box 1

Alexander Biel--Love the ad. Buy the product?, 
1990 Box 1

Alistair Crompton--Do your own advertising, 
1988 Box 1

Articles, 1971-1977 Box 18

Commentary on the Labour Party green paper 
on advertising, 1972 Box 1

Developing an advertising strategy, 1985 Box 1

European advertising review and forecast, 
1984 Box 1

Face to face with JWT, 1986-1987 Box 1

Grass Roots Group, 1990 Box 1

How advertising works (Adworks), 1991 Box 1

Hunter Madsen--Advertising 2000 AD, 1994 Box 1

I hear what you say, 1987 Box 1

IMPART system, 1982 Box 1

John Philip Jones--Ad spending: Maintaining 
market share, 1990 Box 1

John Philip Jones--The double jeopardy of sales 
promotion, 1990 Box 1

John Treasure and Timothy Joyce--As others 
see us, 1967 Box 1
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JWT Account Managers Handbook, 1990 Box 1

JWT marketing strategy, 1974 Box 1

JWT strategic development process, 1993 Box 1

Key marketing issues for the 1990s, 1987 Box 1

Labour Party opposition green paper, 1972 Box 1

Labour Party report of a Commission of 
Enquiry into advertising, 1966 Box 18

Le Thompson Way (French), 1990 Box 19

Leo Burnett--456 views of how advertising 
works, 1992 Box 1

London Transport Advertising rate card, 1985 Box 1

Mike Waterson and David Rees--International 
advertising expenditure statistics, 1988 Box 1

Outdoor advertising, 1995 Box 19

Own brands, 1984 Box 1

Paul Feldwick and Chris Baker--Longer and 
broader effects of advertising, 1989 Box 1

Peter Doyle--Building successful brands, 1989 Box 1

Relevant differences: Ad structure and 
content, 1993 Box 1

Richard Block--Conspiring with the audience, 
1993 Box 1

Rough guide to the A-Z of advertising jargon, 
1995 Box 19

Some notes on advertising in small spaces, 
1940s Box 1

Speaking up for advertising, 1983 Box 1
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Stephen King--Brand building in the 1990s, 
1991 Box 1

The advertising industry: An examination, 
1992 Box 1

The instrument of advertising, 1978 Box 1

The presentation didn't go quite as expected, 
1972 Box 1

The Thompson lexicon, 1987 Box 1

The Thompson Way, 1989 Box 1

Trends in total advertising expenditure in 25 
countries 1970-1979, 1980 Box 1

Unconventional wisdoms, 1987 Box 1

What others really thing about account 
managers, 1990 Box 1

Children and Youth Market, 1973-1998

A spoonful of sugar, 1996 Box 1

Advertising and marketing to children, 1988 Box 1

Advertising directed at children/Endorsements 
in advertising, 1982 Box 1

Advertising Standards Authority--Children and 
advertising, 1981 Box 1

Alan Wolfe--Children and advertising, 1990 Box 1

Bliss was it in that dawn to be alive, but to be 
young was very Heaven!, 1971 Box 1

British Toy and Hobby Manufacturers 
Association--Advertising and children, 1988 Box 1

Capital Youth (Radio), 1997 Box 1

Children's Hour, 1983 Box 1
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COFACE (Committee of Family Organizations 
in the European Community)--Advertising and 
the child: Young buyer and advertising target, 
1977 Box 2

Contemporary aspirations, 1973 Box 2

Geoff Wicken--Children and televison, 1983 Box 2

Glen Smith and Elizabeth Sweeney--Children 
and advertising: An overview, 1984 Box 2

Harmful emulation, 1992 Box 2

In-school monitor data, 1989-1990 Box 2
Physical Description: 2 folders 

It's a kid's world, 1990 Box 2

JWT Children's Panel, 1994 Box 2

JWT Toybox: Advertising to children, 1991 Box 2

JWT Vantage: From playground to Ministry of 
Sound, 1996 Box 2

Kids growing up, 1977 Box 2

National Consumer Council--Classroom 
commercials, 1986 Box 2

Nestlé--Advertising to children: An update, 
1998 Box 2

Phil Gullen--How children use media, 1991 Box 2

Readers Digest--Young Britain, 1990 Box 2

Role of television advertising in children's food 
choice, 1996 Box 2

Teresa Lowry--British youth: A sophisticated 
target market, 1994 Box 2

Youth Facts 3, 1992 Box 2

Consumer Affairs, 1972-1992
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1972-1985 Box 2
Physical Description: 13 folders 

1985-1992 Box 3
Physical Description: 13 folders 

Direct Marketing, 1985-1997

Direct Marketing Association (DMA)--Code of 
Practice, 1997 Box 3

Direct marketing audit, 1986 Box 3

JWT Direct Europe, 1988, 1994 Box 3

London Weekend Television, 1985 Box 3

Progress report, 1985 Box 3

What should be the JWT London response to 
direct marketing?, 1985 Box 3

Economics, 1980-1998

Financial Times--Guide to Economic and 
Monetary Union, 1998 Box 3

General economic data, 1983-1984 Box 3

Short guide to econometric modelling, 1993 Box 3

Stephen King--Advertising as a barrier to 
market entry, 1980 Box 3

The Economist--Economics of television 
advertising in the UK, 1988 Box 3

The recession, 1980 Box 3

Environment, 1990-1992

Consumer environmentalism, 1990 Box 3

Green consumers: The truth behind the hype, 
1992 Box 3

Information Centre--Environment News, 1991 Box 3
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ESOMAR (European Society for Opinion and Marketing Research) 
Reports, 1973-1987

Developments in consumer psychology, 1973 Box 3

European Research, 1981-1983 Box 3
Physical Description: 3 folders 

European Research, 1984-1987 Box 4
Physical Description: 4 folders 

Food and Beverage, 1972-1990

Advertising Standards Authority--Nutritional 
claims in advertising, 1994 Box 4

BMRB (British Market Research Bureau) 
national menu survey, 1972 Box 4

Physical Description: 7 folders 

British food trading profile, 1981 Box 4
Physical Description: 2 folders 

Cow & Gate--Babyfoods market report, 1986 Box 4

Destocking in the grocery trade, 1974 Box 4

Meat trends in Europe, 1990 Box 4

Pasta--Reactions of housewives to alternative 
brand positionings, 1978 Box 4

Role of convenience foods in entertaining, 
1985 Box 4

Tomorrow's food, 1972 Box 4

Value Engineers--Measure for measure: Index 
of key drinkers, 1989 Box 4

General Topics, 1960-2001

ADMAP, 1992 Box 4

Brand equity, 1995 Box 19

Brand equity: The evaluation process, 1995 Box 4
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British household in the seventies, 1975 Box 4
Physical Description: 2 folders 

David Butler--De Gaulle: The man who was 
France (Script), 1988 Box 4

Physical Description: 2 folders 

Design Council--The new guide to identity, 
1995 Box 19

Financial performance of marketing service 
companies, 1994 Box 4

Frontiers: Planning for consumer change in 
Europe 1996/97, 1996 Box 4

Harold Priestley--The what it cost the day 
before yesterday book, 1979 Box 5

Household product news, 1991 Box 5

Industrial Society--Chairmanship and 
discussion leading, 1974 Box 5

Industrial Society--Effective use of time, 1978 Box 5

Industrial Society--Guide to letter writing, 
1977 Box 5

Industrial Society--Guide to rapid reading, 
1977 Box 5

Industrial Society--Guide to report writing, 
1988 Box 5

J. Walter World, 1992 Box 5

James Bowker--Notes on effective speaking, 
1960 Box 5

JJD Bullmore and M.J. Waterson--The 
Advertising Association Handbook, 1983 Box 5

JWT in print, 1998-2001 Box 5

JWT Europe--A new map for Europe, 1990 Box 19
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JWT London reading list, 1997 Box 5

JWT Tool Kit, 1987 Box 5

Living in the new Europe, 1991 Box 5

Richard Pollay--Information Sources in 
Advertising History, 1979 Box 5

Ronald Kerr--The role of communications in 
mergers and acquisitions, 1999 Box 19

Round the Square, 1983 Box 5

Sara Ablet--Hats off to Mercury 
(Communications), 1992 Box 5

Some observations on forecasting and 
planning, 1973 Box 5

Souvenir to commemorate the opening of 
Selfridges (1909) facsimile, 1985 Box 5

The bend around the bend--First issue, 1984 Box 5

The Leveller--Notes and drafts, 1988 Box 5

Tomorrow's consumer, 1972 Box 5

Welcome to JWT Consumer, 1993 Box 5

Year in View, 1998-2000 Box 5

Henley Centre Reports, 1986-1993

Costs and prices, 1991 Box 5

Currency profiles, 1991 Box 5

Euro-stratregies into the 1990s, 1992 Box 5

Framework forecasts for the European 
Community economies, 1990, 1992 Box 5

Frontiers presentation, 1992 Box 19
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Leisure Futures, 1989-1993 Box 5
Physical Description: 8 folders 

Leisure Futures--Ireland, 1990 Box 5

Local futures, 1991 Box 5

Planning consumer markets, 1992 Box 5

Planning for social change, 1986-1989 Box 5
Physical Description: 2 folders 

Planning for social change, 1990 Box 6

IPA (International Practitioners of Advertising) Entries, 1990-2000

Anchor butter, 1994 Box 19

Batchelors, 1994 Box 6

BMW, 1994 Box 19

British Airways, 1994 Box 6

Brooke Bond Foods--Chicken Tonight, 1994 Box 6

Brooke Bond Foods--Chicken Tonight, 1994 Box 19

Cable Communications Association, 1996 Box 6

Cadbury's Caramel, 1994 Box 19

Cancer Relief MacMillan Fund, 1996 Box 6

Carling beer, 1994 Box 19

Clerical Medical Insurance Group, 1994 Box 19

Dairylea--The Children's Cheese, 1994 Box 6

De Beers, 1996 Box 6

Felix cat food, 1996 Box 6

Fox's biscuits, 1996 Box 6

Frizzell Insurance, 1996 Box 6
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Halifax Building Society, 1994 Box 6

Health Education Authority--Contraceptive 
Education Service, 1996 Box 6

Hepworth Heating--Glow-worm "Energysaver" 
boiler, 1996 Box 6

IPA Advertising Effectiveness Awards, 1986 Box 6

JD Willliams--Classic Combination, 1996 Box 6

Kraft Philadelphia, 1994, 1996 Box 6
Physical Description: 2 folders 

Launch of Heineken Export, 1994 Box 19

Le Shuttle, 1996 Box 6

Lyons Maid--Fab, 1994 Box 6

Marston's Pedigree, 1994 Box 6

Multiple Schlerosis Society, 1994 Box 6

National Dairy Council, 1994 Box 6

National Lottery, 1996 Box 6

Nestlé Rowntree--Polo, 1996 Box 6

Nestlé Rowntree--Smarties, 1990 Box 6

Nissan Micra, 1994 Box 6

Peperami, 1994 Box 6

Pepsi Max, 1994 Box 6

Phileas Fogg/Derwent Valley Foods, 1994 Box 6

Prudential 1986-1991, 1992 Box 6

Remegel, 1994 Box 6

Toyota RAV4, 1996 Box 6
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Van Den Bergh--Chicken Tonight Sizzle & Stir, 
2000 Box 20

Vegetarian Society, 1996 Box 6

Vodafone, 1999 Box 6

Wonderbra, 1994 Box 6

IPA Papers, 1966-1998

Alan Hedges--Testing to destruction, 1974 Box 6

Arthur's cat food, 1994 Box 20

Bartle Bogle Hegarty--BBC Education, 1994 Box 6

Bartle Bogle Hegarty--Management summaries 
(Audi, Olivio, Polaroid, OneZone, Wallis), 1998 Box 6

Boddingtons, 1994 Box 20

Birdseye Crispy Chicken, 1994 Box 6

British Diabetic Association, 1994 Box 20

British Telecom, 1993 Box 20

British Telecom--Personal Communications 
Division, 1996 Box 6

Bye-laws relating to standards of practice, 
1966 Box 6

Cadbury--Boost, 1994 Box 6

Cadbury--Roses, 1994 Box 6

Clarks Cica trainers, 1994 Box 20

Co-Operative Bank, 1994 Box 20

Crookes Healthcare--Strepsils, 1994 Box 20

Daz detergent, 1994 Box 6

Department of Transport--Child road safety 
campaign, 1994 Box 20

- Page 18 -



Guide to the J. Walter Thompson Company. London Office. Information Centre records, 1940s-2002

Edinburgh Club, 1994 Box 6

Evening Standard--Classified recruitment 
section, 1994 Box 6

First Choice Holidays, 1996 Box 6

Halls Soothers, 1994 Box 6

Health Education Authority--AIDS campaign, 
1994 Box 6

Health Education Board for Scotland--Anti-
smoking campaign, 1994 Box 20

Hepworth Building Products--Hep3O, 1996 Box 6

Home Office--Campaign for smoke alarms, 
1994 Box 20

Inside Advertising, 1993 Box 6

Inside Advertising, 1993 Box 7

International Fund for Animal Welfare (IFAW), 
1994 Box 20

IPA marketing appraisals, 1993 Box 7

John Smith--A widget we have got, 1992 Box 7

Kleenex Huggies, 1996 Box 7

Jaunch of Jeep Cherokee in the UK, 1994 Box 20

Lil-Lets (sanitary protection), 1996 Box 7

Lucky Lotteries, 1996 Box 7

Orange mobile network, 1996 Box 7

Quorn burgers, 1996 Box 7

RSPCA (Royal Society for the Prevention of 
Cruelty to Animals), 1996 Box 7

Save the Children Fund, 1994 Box 20
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KAE Reports, 1985-1987

Development News, 1985-1987 Box 7
Physical Description: 4 folders 

Development News--Index 1976-1987, 1987 Box 7

Media, 1972-1999

15-second commercials, 1984-1986 Box 7

Acorn to Zapping: A glossary of marketing, 
media and research terms, 1987 Box 7

Advertising Age--European media and 
marketing guide, 1988 Box 7

Agency review of commercial radio, 1986 Box 7

Agency review of commercial television, 1987 Box 7

Broadcast Advertising Clearance Centre--
Notes of guidance for television advertising, 
1999 Box 7

Burt Manning--Media: The new creative 
frontier?, 1989 Box 7

Everything you wanted to know about media 
planning (almost), 1995 Box 20

JWT Media Persons Handbook, 1990 Box 7

JWT Vantage: Going interactive, 1996 Box 7

Marco Rimini--Divided by a common language, 
1999 Box 20

Marketing Week--The future of TV, 1987 Box 7

One Europe, one media currency, 1991 Box 7

Paul Frost--Online, the brand is the user 
experience, 1999 Box 20

Pocket reference to media, Asia-Pacific (set), 
1992 Box 7
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Readers Digest--Media qualities, 1987 Box 7

Sally Burrell--TV ads give more than the 
weather. Why can't the Net?, 1999 Box 20

Tele-Scope, 1991 Box 7

Television case histories, 1994 Box 7

Television without frontiers, 1984 Box 7

The I-Bahn, 1994 Box 7

The practice of media, 1972 Box 7

Thompson Media Way, 1988 Box 7

Threats to commercial television in Europe in 
the 1990s, 1988 Box 7

Toby Syfret--Cable and advertising in the 80s, 
1983 Box 7

Toby Syfret--European developments in 
satellite and land television, 1986 Box 7

Toby Syfret--New media: What to look for in 
1982, 1982 Box 7

What's coming on telly?, 1981 Box 7

Ministry of Agriculture, Fisheries and Food, 1953-1981

Domestic food consumption and expenditure, 
1953-1960 Box 7

Physical Description: 2 folders 

Domestic food consumption and expenditure, 
1961-1964 Box 8

Physical Description: 2 folders 

Household food consumption and expenditure, 
1965-1981 Box 8

Physical Description: 8 folders 

Studies in urban household diets 1944-1949, 
1956 Box 8
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Ministry of Food, 1950-1952

Domestic food consumption and expenditure, 
1950-1952 Box 8

Urban working-class house hold diets 
1940-1949, 1951 Box 8

MINTEL Reports, 1972-1998

1972-1973 Box 8
Physical Description: 5 folders 

1973-1978 Box 9
Physical Description: 25 folders 

1978-1982, 1996 Box 10
Physical Description: 21 folders 

Development News, 1987-1990 Box 11
Physical Description: 6 folders 

Essentials, 1998 Box 11
Physical Description: 12 folders 

Food and Drink, 1997 Box 11
Physical Description: 4 folders 

Food and Drink, 1997-1998 Box 12
Physical Description: 19 folders 

Healthy Food and Health Foods, 1985 Box 12

New Product Development News, 1990-1991 Box 12
Physical Description: 2 folders 

New Product Development News, 1991-1993 Box 13
Physical Description: 5 folders 

New Product Development News--Index 
1981-1990, 1990 Box 13

Newspaper Distribution, 1998 July Box 13

Office of Population Censuses and Surveys, 1972-1990
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General Household Survey, 1972-1986 Box 13
Physical Description: 15 folders 

General Household Survey--Introductory 
report, 1973 Box 13

General Household Survey--Report on 
sampling error, 1990 Box 14

Presentations, 1967-1996

Citizens of the world--Consumers of the world 
(INRA Conference), 1996 Box 14

John Treasure--How advertising works, 1973 Box 14

Tom Corlett--Advertising: Is this the sort of 
work an honest man can take pride in?, 1967 Box 14

Research, 1962-1996

Ad Track 94, 1994 Box 14

Admap creative research issue, 1975 Box 14

Advertising research: Is it time for a rethink?, 
1987 Box 14

Articles, 1963-1994 Box 14
Physical Description: 3 folders 

Articles, 1967-1985 Box 18
Physical Description: 2 folders 

ASC Ehrenberg--Statistics explained, 1980 Box 18

Axicom: A new approach to advertising 
campaign evaluation, 1990 Box 14

Business environment audit, 1980s Box 14

Colourpower: The newspaper colour test 
summary report, 1986 Box 14

Display advertising, 1973 Box 18
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Easy statistics manual, or how to be 90% 
confident, 1980 Box 14

Eurobarometre (in French), 1996 Box 14

Evaluation/assessment, 1987 Box 14

Going out: How people spend their leisure 
time out of the home, 1982 Box 14

How valuable is the awareness index?, 1990 Box 14

Hugh Johnson--How much do fast-forward 
commercials on VCRs communicate?, 1988 Box 14

Index to Monitor, 1976 Box 14

Introduction to BARB, 1984 Box 14

Introduction to Millward Brown tracking 
studies and ad pre-testing, 1993 Box 14

John Docker--Memorability in advertising, 
1987 Box 14

John Downham and Timothy Joyce--
An approach to measuring advertising 
effectiveness, 1962 Box 14

John Parfitt and Reg Clay--Panel prediction 
techniques, 1980 Box 14

JWT guide to planning research, 1990 Box 14

JWT Research Tool Kit, 1989 Box 14

Leo Burnett--British lifestyles, 1972 Box 14

Lifestyle trends, 1984 Box 14

Living in Britain 1973, 1975 Box 14

Modelling advertising's effects, 1990 Box 14

Monitor waves 1 questionnaire, 1977 Box 18
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Monitor waves 3-8, 1977 Box 14
Physical Description: 4 folders 

More O'Ferrall Adshel--GRIP (Generating 
Response in Posters) analysis, 1990 Box 14

Newsweek--Portrait of America, 1983 Box 14

Notes, 1970s Box 14

Patricia Mann--Europe 1992, 1988 Box 14

Patterns in British holiday-making 1951-1968, 
1969 Box 14

Paul Feldwick--Quantitative pre-testing, 1991 Box 14

Paul Gullen--The MRG guide to advertising 
media research, 1989 Box 14

Post-Christmas survey, 1989 Box 14

Research firms, 1989-1990 Box 14

Roddy Glen--General principles concerning 
group discussions, 1992 Box 14

Ros Novotny--Inexpensive research methods, 
1993 Box 14

SESAME (System of Evaluating, Setting, and 
Allocating Media Expenditures), 1985 Box 14

Signpost: A new direction for the poster 
industry, 1985 Box 14

Sonia Yuspeh--The medium vs. the message, 
1979 Box 14

Standardised questions, 1973 Box 14

Statpak (computer program), 1984 Box 14
Physical Description: 2 folders 

Stephen King--Brand building and market 
research, 1991 Box 15
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Stephen King--Social change seminar, 1973 Box 15

Systems, 1983 Box 15

Terry Prue--Identifying the real issues behind 
advertising effective monitoring in the 1990s, 
1991 Box 15

The Enhanced Measuring System (EMS), 1984 Box 15

Timothy Joyce--Techniques of brand image 
measurement, 1963 Box 15

TV listings magazines, 1988-1989 Oversize-folder 1

TV listings magazines, 1990 Box 15

Viewpoint East, 1991 Box 15

Retailing, 1970, 1990

Retailing in the seventies, 1970 Box 15

Two decades of retailing (UK 1970-1990), 
1990 Box 15

TPR (Tourism Planning and Research Associates) Reports, 1985-1990

European tourist market profile, 1985-1989 Box 15
Physical Description: 3 folders 

The UK tourist outbound, 1990 Box 15

Verdict Reports, 1996-1999

CTNs (Confectioner, Tobacconist and News 
Agent), 1996 Box 15

Department stores, 1998-1999 Box 15
Physical Description: 3 folders 

DIY retailers, 1996 Box 15

Electrical retailers, 1998 Box 15

Electronic shopping, 1999 Box 15
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Furniture and carpet, 1998 Box 15

Grocers and supermarkets, 1998-1999 Box 15
Physical Description: 3 folders 

Health and beauty, 1999 Box 15

Health and beauty retailers, 1998 Box 15

Home shopping, 1997-1998 Box 15
Physical Description: 2 folders 

Home shopping, 1999 Box 16
Physical Description: 2 folders 

Off-Licenses, 1996 Box 16

Retailing 2001, 1997 Box 16

Women, 1967-1999

Advertising and marketing to women, 1987 Box 16
Physical Description: 2 folders 

Advertising Standards Authority--Herself 
appraised: The treatment of women in 
advertising, 1982 Box 16

Changing role of women, 1979-1985 Box 16

Equal Opportunities Commission--Adman and 
Eve, 1981-1982 Box 17

Physical Description: 2 folders 

General attitudes to advertising and the 
portrayal of women, 1989 Box 17

Judie Lannon--A very short history of 
advertising to women, 1988 Box 17

Marketing to pregnant women, 1993 Box 17

Marketing to women, 1979 Box 17

New housewife survey, 1969 Box 17
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Proposal for a Thompson Euro grid, 1989 Box 17

Robin Tuck--Housewives attitudes to 
marketing, 1975 Box 17

Television advertising and sex role 
stereotyping, 1990 Box 17

The new housewife, 1967 Box 17

The new housewife 1973 vs. 1965, 1975 Box 17

The north-south divide, 1999 Box 20

Return to Table of Contents

Audiovisual Library, 1980-2002
Access Restrictions:

Access note. Collection contains fragile audiovisual formats that may need to be 
reformatted before use. Contact Research Services for access.

6 best commercials from competitive agencies, 
1989 Box 21 > Video-cassette 

RL13085-Umatic-0001

Scope and Contents

Includes: Ball Partnership (No rules; Try not to notice); Leo Burnett 
(Toblerone dream); spenser/BBDO (Birds & Horses); Saatchi & Saatchi (Non-
stop)

Advertising Age presents "Marketing with 
video", 1990s Box 28 > Video-cassette 

RL13085-VHS-0027

Andrex "Bench", 1994 Box 27 > Audio-cassette 
RL13085-CS-0001

Andrex "Bus", 1994 Box 27 > Audio-cassette 
RL13085-CS-0002

Athens (Spot-Thompson), 1989 Box 21 > Video-cassette 
RL13085-Umatic-0002
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Scope and Contents

Includes: Adams Chiclets "La Bamba"; Amstel "Marina"; Trident mints

Ben Anderson--Scott forest footage from 
Alabama, 1980s Box 26 > Video-cassette 

RL13085-VHS-0001

British Red Cross Gulf Appeal, 1991 Box 26 > Video-cassette 
RL13085-VHS-0002

Camay history tape part 3 (list in case), 1987 Box 21 > Video-cassette 
RL13085-Umatic-0003

Carlton Television launch video, 1992 Box 26 > Video-cassette 
RL13085-VHS-0003

Central Office of Information--Royal Air Force 
TV fillers (list in case), 1980s Box 26 > Video-cassette 

RL13085-VHS-0004

Chanel for Men "Photographer", 1982 Box 21 > Video-cassette 
RL13085-Umatic-0004

Characteristics of an advertising idea: Some 
examples of demonstrations and metaphors 
(introduction by Jack Cronin), 1987 Box 28 > Video-cassette 

RL13085-Umatic-0084

Chicken Tonight (list in case), 1990s Box 27 > Optical-disc RL13085-
OP-0001

China: J. Walter Thompson and the People's 
Republic (narrated by John Maher), 1985 Box 28 > Video-cassette 

RL13085-Umatic-0085

Coral "Stairway", 1989 Box 27 > Video-reel RL13085-
Vid1-0001

Creative work Jan. 1992-Feb. 1993 (list in case), 
1993 Box 21 > Video-cassette 

RL13085-Umatic-0005

D&AD/European Illustration--Best of 21 years, 
1980s Box 21 > Video-cassette 

RL13085-Umatic-0006
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Dark Star; Ed Egan, 1980s Box 26 > Video-cassette 
RL13085-VHS-0005

De Beers--Art of Diamonds, 1983 Box 28 > Video-cassette 
RL13085-Umatic-0086

De Beers European advertising campaign 
"Shadows", 1992 Box 26 > Video-cassette 

RL13085-VHS-0006

European Account Directors Meeting, Madrid, 
presentations, 1999 Box 27 > Optical-disc RL13085-

OP-0002

Eurotunnel--Objectif terminal production 
summertime; percement final production 
comm'ent, 1986 Box 26 > Video-cassette 

RL13085-VHS-0007

Feminine hygiene 1987-present, 1980s Box 21 > Video-cassette 
RL13085-Umatic-0007

Findus--The 1989 recipe for success, 1988 Box 26 > Video-cassette 
RL13085-VHS-0008

Florsheim Shoe various spots 18:30, 1995 Box 21 > Video-cassette 
RL13085-Umatic-0008

Flymo, 1989 Box 21 > Video-cassette 
RL13085-Umatic-0009

Scope and Contents

Includes: Chevron/Old fashioned finish; Chevron/Roller rotary mower

Flymo "Panique" (Paris), 1989 Box 21 > Video-cassette 
RL13085-Umatic-0010

Frankfurt best of 2nd quarter, 1980s Box 21 > Video-cassette 
RL13085-Umatic-0011

Scope and Contents

Includes: Monroe; Pit Stop; Kraft Jocca; Bacardi

Frankfurt--Coral "Mozart", 1987 Box 21 > Video-cassette 
RL13085-Umatic-0012
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G.P.C.'s meeting (list in case), 1987 Box 21 > Video-cassette 
RL13085-Umatic-0013

Golden Wonder Pots "Chase", 1991 Box 27 > Audio-reel RL13085-
RR-0001

Guinness (list in case), 1980 Box 27 > Audio-cassette 
RL13085-CS-0003

Guinness--Danger in the wings; Maltese toucan, 
1981 Box 27 > Audio-cassette 

RL13085-CS-0004

Hamburg--Jacobs "Love story", 1989 Box 27 > Video-reel RL13085-
Vid1-0002

Hamburg--Jacobs "Night and day", 1989 Box 27 > Video-reel RL13085-
Vid1-0003

Heavy duty detergents (list in case), 1988 Box 21 > Video-cassette 
RL13085-Umatic-0014

Heavy duty liquids (list in case), 1988 Box 21 > Video-cassette 
RL13085-Umatic-0015

Highlights of the ITV programme schedule 
winter 1993, 1993 Box 26 > Video-cassette 

RL13085-VHS-0010

Impulse Destiny "Statue/Rome", 1989 Box 21 > Video-cassette 
RL13085-Umatic-0016

J. Walter Thompson--1988 advertising, 1989 Box 28 > Video-cassette 
RL13085-Umatic-0087

Japanese concentrates (list in case), 1980s Box 22 > Video-cassette 
RL13085-Umatic-0018

Jim Foster: Update on Brouillard 
Communications, 1986 Box 22 > Video-cassette 

RL13085-Umatic-0017

JWT agency film, 1990s Box 26 > Video-cassette 
RL13085-VHS-0011

JWT best of 1994, 1994 Box 26 > Video-cassette 
RL13085-VHS-0012
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JWT close up: The best of 1994, 1994 Box 26 > Video-cassette 
RL13085-VHS-0013

JWT Ideas and Information Series--J. Walter 
Thompson T-Plan Relaunch and Refinements 
(JWT Canada), 1983 Box 28 > Video-cassette 

RL13085-Umatic-0088

JWT Ideas and Information Series--JWT Canada 
T-Plan and brand personality part 1 (Jack Cronin 
and John Treasure), 1978 Box 28 > Video-cassette 

RL13085-Umatic-0089

JWT Ideas and Information Series--Managing 
change: The role of communications (Bill Ross), 
1977 Box 28 > Video-cassette 

RL13085-Umatic-0090

JWT Learning Series--Information--The 
concept of effective reach (Ron Kaatz and John 
Treasure), 1977 Box 28 > Video-cassette 

RL13085-Umatic-0091

JWT Learning Series--Information--Warning: 
Recall tests can be dangerous to your brand's 
health (Joel Baumwoll), 1977 Box 28 > Video-cassette 

RL13085-Umatic-0092

JWT Italy video: Non tutta la pubblicità in Italia 
è da buttare. Ed è anche merito della J. Walter 
Thompson, 1990s Box 26 > Video-cassette 

RL13085-VHS-0014

Scope and Contents

"Not all advertising in Italy is to be thrown away. And it is also thanks to J. 
Walter Thompson"

JWT Japan best 3 and worst 3 (list in case), 
1990 Box 22 > Video-cassette 

RL13085-Umatic-0019

JWT showreel and walls, 1990s Box 26 > Video-cassette 
RL13085-VHS-0015

JWT spring showreel (list in case), 1990s Box 26 > Video-cassette 
RL13085-VHS-0016
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JWT summer showreel (list in case), 1996 Box 26 > Video-cassette 
RL13085-VHS-0017

JWT Sydney best and worst (list in case), 1990 Box 22 > Video-cassette 
RL13085-Umatic-0020

Kellogg's "best to you" reel, 1980s Box 22 > Video-cassette 
RL13085-Umatic-0024

Kellogg's 1985 worldwide advertising (list in 
case), 1985 Box 24 > Video-cassette 

RL13085-Umatic-0049

Kellogg's advertising (list in case), 1985 Box 23 > Video-cassette 
RL13085-Umatic-0034

Kellogg's advertising (list in case), 1986 Box 23 > Video-cassette 
RL13085-Umatic-0035

Kellogg's chocolate commercials (list in case), 
1994 Box 22 > Video-cassette 

RL13085-Umatic-0025

Kellogg's Corn Flakes historical reel 1988-to 
date (list in case), 1994 Box 22 > Video-cassette 

RL13085-Umatic-0027

Kellogg's Corn Flakes live action product 
inserts, 1995 Box 22 > Video-cassette 

RL13085-Umatic-0028

Kellogg's Corn Flakes rooster animation 
worldwide (list in case), 1994 Box 22 > Video-cassette 

RL13085-Umatic-0029

Kellogg's Corn Flakes United Kingdom 
historical reel 1978-1993 (list in case), 1994 Box 22 > Video-cassette 

RL13085-Umatic-0030

Kellogg's Corn Flakes; Frosties; Rice Krispies; 
Special K, 1994 Box 22 > Video-cassette 

RL13085-Umatic-0026

Kellogg's Frosted Flakes historical reel 
1986-1992--USA, Canada, Australia (list in 
case), 1992 Box 22 > Video-cassette 

RL13085-Umatic-0031
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Kelloggs Frosted Flakes historical reel part 2, 
1988-1990 (list in case), 1993 Box 22 > Video-cassette 

RL13085-Umatic-0032

Kelloggs Frosted Flakes historical reel part 3, 
1990-1993 (list in case), 1993 Box 23 > Video-cassette 

RL13085-Umatic-0033

Kellogg's kid's brands Europe (list in case), 
1995 Box 23 > Video-cassette 

RL13085-Umatic-0036

Kellogg's Nutri-Grain historical (list in case), 
1990 Box 23 > Video-cassette 

RL13085-Umatic-0037

Kellogg's Open University, The Cornflake story, 
1992 Box 23 > Video-cassette 

RL13085-Umatic-0038

Kellogg's Raisin Brand history reel 1960s-1980s 
(list in case), 1980s Box 23 > Video-cassette 

RL13085-Umatic-0039

Kellogg's Rice Krispies historical 1989-1994--
Canada (list in case), 1994 Box 23 > Video-cassette 

RL13085-Umatic-0040

Kellogg's Rice Krispies historical 1989-1994--
United Kingdom (list in case), 1994 Box 23 > Video-cassette 

RL13085-Umatic-0041

Kellogg's Smacks historical reel 1973-1984 (list 
in case), 1980s Box 23 > Video-cassette 

RL13085-Umatic-0042

Kellogg's Thru the decades USA 1950s-1990s 
(list in case), 1990s Box 23 > Video-cassette 

RL13085-Umatic-0043

Kellogg's USA, 1990s Box 23 > Video-cassette 
RL13085-Umatic-0044

Kellogg's worldwide advertising 1987 (list in 
case), 1987 Box 23 > Video-cassette 

RL13085-Umatic-0047
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Kellogg's worldwide advertising reel 1987-1988 
(list in case), 1988 Box 23 > Video-cassette 

RL13085-Umatic-0045

Kellogg's worldwide advertising review (list in 
case), 1989 Box 23 > Video-cassette 

RL13085-Umatic-0048

Kellogg's worldwide advertising second half 
1986 (list in case), 1986 Box 23 > Video-cassette 

RL13085-Umatic-0046

Le Torri Lombarde (Lombard Tower, apartment 
complex) promotional video, 1990s Box 26 > Video-cassette 

RL13085-VHS-0018

Lever lemon brands compilation (list in case), 
1995 Box 22 > Video-cassette 

RL13085-Umatic-0021

Light duty detergents (list in case), 1988 Box 22 > Video-cassette 
RL13085-Umatic-0022

Liquid dishwash (list in case), 1988 Box 22 > Video-cassette 
RL13085-Umatic-0023

Lux "Statues", 1988 Box 24 > Video-cassette 
RL13085-Umatic-0053

Lux European competitor reel (list in case), 
1991 Box 24 > Video-cassette 

RL13085-Umatic-0050

Lux guidelines, 1983 Box 24 > Video-cassette 
RL13085-Umatic-0051

Lux line--Labeque, 1988 Box 24 > Video-cassette 
RL13085-Umatic-0052

Lux line--Labeque sisters, 1989 Box 27 > Video-reel RL13085-
Vid1-0004

Madrid--Kodak paper "Frogman"; Scott toilet 
paper "Dream", 1989 Box 27 > Video-reel RL13085-

Vid1-0005
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Man Alive "Phantom" (Royal Air Force), 1980 Box 24 > Video-cassette 
RL13085-Umatic-0054

Mike Leigh's extracts, 1980s Box 26 > Video-cassette 
RL13085-VHS-0019

Nestlé Fitness "Feel Good" (list in case), 1996 Box 27 > Optical-disc RL13085-
OP-0003

Non-alcoholic beers (list in case), 1987 Box 24 > Video-cassette 
RL13085-Umatic-0055

North-South divide: Women's attitudes to 
cooking in Europe, 2000 Box 26 > Video-cassette 

RL13085-VHS-0020

Outstanding cereal reel US (list in case), 1996 Box 24 > Video-cassette 
RL13085-Umatic-0056

Partners--Showers select scenes, 1985 Box 24 > Video-cassette 
RL13085-Umatic-0057

Persil "Snow White", "Motor Bike", 1988 Box 24 > Video-cassette 
RL13085-Umatic-0061

Persil European competitive reel, 1988 Box 24 > Video-cassette 
RL13085-Umatic-0058

Persil regular, 1988 Box 24 > Video-cassette 
RL13085-Umatic-0060

Persil/Persil Automatic Unilever case history, 
1985 Box 24 > Video-cassette 

RL13085-Umatic-0059

Pizza Hut "great sane", 1992 Box 24 > Video-cassette 
RL13085-Umatic-0062

Pot Noodles "Chase", 1991 Box 27 > Audio-reel RL13085-
RR-0002

Pot Noodles "Chase" Phil Daniels voiceover, 
1991 Box 27 > Audio-cassette 

RL13085-CS-0005

Project Eurolink presentation tape, 1992 Box 24 > Video-cassette 
RL13085-Umatic-0063
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Radio compilation (list in case), 1992 Box 27 > Audio-cassette 
RL13085-DAT-0001

Rinso vintage cartoons (list in case), 1989 Box 25 > Video-cassette 
RL13085-Umatic-0066

Rolex "Golf" music master, 1990s Box 27 > Audio-cassette 
RL13085-DAT-0002

Ron Kaatz--Super Bowl XIX and the million 
dollar minute: Anatomy of an American 
institution, 1985 Box 28 > Video-cassette 

RL13085-Umatic-0093

Rowntree Mackintosh reel (list in case), 1988 Box 25 > Video-cassette 
RL13085-Umatic-0068

Rowntree reel brief histories all brands, 1989 Box 25 > Video-cassette 
RL13085-Umatic-0067

Royal Air Force, 1988 Box 25 > Video-cassette 
RL13085-Umatic-0065

Scope and Contents

Includes: Mountain rescue; Nimrod sortie; RAF scramble; Fighter pit stop; B. 
Aerospace

Royal Air Force audiovisuals, 1980s Box 24 > Video-cassette 
RL13085-Umatic-0064

Scope and Contents

Part 1: Initial officer training; part 2: Fighter control

Royal Air Force--Ad break, 1989 Box 27 > Audio-cassette 
RL13085-CS-0006

Royal Air Force--Blue tiger, 1989 Box 27 > Audio-cassette 
RL13085-CS-0007

Royal Air Force--Blue tiger, 1989 Box 27 > Audio-cassette 
RL13085-CS-0008

Royal Air Force--Graduate careers, 1989 Box 27 > Audio-cassette 
RL13085-CS-0009
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Royal Air Force--Morse 1, 1989 Box 27 > Audio-cassette 
RL13085-CS-0010

Royal Air Force--Morse 2, 1989 Box 27 > Audio-cassette 
RL13085-CS-0011

Royal Air Force--Morse 3, 1989 Box 27 > Audio-cassette 
RL13085-CS-0013

Royal Hospital and Home "Another Freedom", 
1990 Box 27 > Video-cassette 

RL13085-VHS-0021

Sandy (list in case), 1996 Box 27 > Optical-disc RL13085-
OP-0004

Satellite wars: The brand strikes back (Jeremy 
Bullmore), 1981 Box 28 > Video-cassette 

RL13085-Umatic-0094

Scott Andrex compilation, 1990 Box 27 > Video-cassette 
RL13085-VHS-0023

Scott Andrex history reel, Jeremy Davies, 1990 Box 27 > Video-cassette 
RL13085-VHS-0022

Sedal case history, Dusty Fleming, 1980s Box 25 > Video-cassette 
RL13085-Umatic-0069

Selected AA commercials (list in case), 1989 Box 25 > Video-cassette 
RL13085-Umatic-0070

Selected commercials (list in case), 1988 Box 25 > Video-cassette 
RL13085-Umatic-0071

Selected motor organization commercials (list 
in case), 1989 Box 25 > Video-cassette 

RL13085-Umatic-0072

Siemens presentations, 1998 Box 27 > Optical-disc RL13085-
OP-0005

Sky Channel promotions, Premier League 
Football, 1992 Box 25 > Video-cassette 

RL13085-Umatic-0073
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Stephen King, Jeremy Bullmore--What is a 
brand? 1974, 1980s Box 27 > Video-cassette 

RL13085-VHS-0024

Stephen King: The role of advertising, 1980s Box 25 > Video-cassette 
RL13085-Umatic-0074

Strictly in-house only, 1987 Box 25 > Video-cassette 
RL13085-Umatic-0075

Sunsilk piano track, 1990 Box 27 > Audio-reel RL13085-
RR-0003

The brand is the business: The strategic 
importance of brands, 1989 Box 27 > Video-cassette 

RL13085-VHS-0025

The egg and I, 2002 Box 25 > Video-cassette 
RL13085-Umatic-0076

The migrant worker, 1989 Box 27 > Video-cassette 
RL13085-VHS-0026

The miracle of life, BBC2 "Horizon" award-
winning film. 45 minutes. The Living Planet 
parts 8, 9, 10, 1980s Box 27 > Video-cassette 

RL13085-Bcam-0001

The new Ford Taurus SHO: A driver's car must 
be driven, 1989 Box 26 > Video-cassette 

RL13085-VHS-0009

The Thompson Way of planning and creating 
advertising, 1987 Box 28 > Video-cassette 

RL13085-Umatic-0095

Timotei "Hilltop", 1980s Box 25 > Video-cassette 
RL13085-Umatic-0077

Unilever plan for great advertising, 1980s Box 25 > Video-cassette 
RL13085-Umatic-0078

Vienna--Andy Jacobs--"Cimarolli"; Krimi; 
Schlafer, 1988 Box 27 > Video-reel RL13085-

Vid1-0006
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Washes Whiter "Big big big!" programme 2, 
1990 Box 25 > Video-cassette 

RL13085-Umatic-0080

Washes Whiter "Buy some for Lulu" programme 
3, 1990 Box 26 > Video-cassette 

RL13085-Umatic-0081

Washes Whiter "Sixpence worth of heaven" 
programme 4, 1990 Box 26 > Video-cassette 

RL13085-Umatic-0082

Washes Whiter "The getaway people" 
programme 5, 1990 Box 26 > Video-cassette 

RL13085-Umatic-0083

Washes Whiter BBC2, 1990 Box 25 > Video-cassette 
RL13085-Umatic-0079

You and your money (Stephen King), 
approximately 1980 Box 28 > Video-cassette 

RL13085-Umatic-0096

Zantac pharmacists, 1994 Box 27 > Audio-cassette 
RL13085-CS-0012

Return to Table of Contents

Reference Library, 1960s-2001

Advertising Association, 1974-1992

Advertising in perspective in industry and 
society, 1974 Box 29

Commercial breaks, 1992 Box 29

Finding out about advertising, 1984 Box 29

Public attitudes to advertising, 1976 Box 29

Spirit of '92, 1992 Box 29

ESOMAR (European Society for Opinion and Marketing Research), 
1978-1997

Adding value to retail offerings, 1989 Box 29
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Advertising, sponsorship and promotions, 
1995 Box 29

America, Japan and EC '92, 1990 Box 29

Broadcasting research, 1989 Box 29

Business to business marketing, 1992, 1994 Box 29
Physical Description: 2 Volumes 

Business to business research, 1988 Box 29

Challenge of branding today and in the future, 
1992 Box 29

Changing business dynamics, 1996 Box 29

Changing faces of panel research, 1994 Box 29

Changing retail scene, 1997 Box 29

Children and young people, 1980, 1992 Box 29
Physical Description: 2 Volumes 

Competition in publishing, 1993 Box 29

Consumer research in the fragrance business, 
1993 Box 29

Do new technologies help or hinder marketing 
decisions?, 1992 Box 29

Dynamics of change in Latin America, 1997 Box 29

Effective advertising, 1983 Box 29

Facing up to the challenges in retailing, 1995 Box 29

Fine fragrances and fragrances in consumer 
products, 1991 Box 29

Fit for the global future, 1997 Box 29

From door-to-door to satellite, 1994 Box 29

Growing individualisation of consumer 
lifestyles and demand, 1991 Box 29
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How advertising works and how promotions 
work, 1991 Box 30

Information-based decision making in 
marketing, 1993 Box 30

Information technology, 1995 Box 30

Innovation in optical disc technology, 1986 Box 30

International automotive marketing, 1992 Box 30

Is marketing keeping up with the consumer?, 
1989 Box 30

Learning from the future: Creative solutions 
for marketing research, 1997 Box 30

Making the decision, 1995 Box 30

Managing media data for market profit, 1996 Box 30

Marketing and international research, 1993 Box 30

Marketing and research today, 1992-1993 Box 30
Physical Description: 2 Volumes 

Marketing and research under a new world 
order, 1992 Box 30

Marketing in Asia, 1996 Box 30

Marketing integration of East and West 
Europe, 1993 Box 30

Marketing research, 1987-1988, 1993 Box 30
Physical Description: 3 Volumes 

Marketing research, 1989, 1993 Box 31

Marketing to children and young consumers, 
1984 Box 31

Media research meets the future, 1992 Box 31

New challenges and opportunities for the 
publishing industry, 1997 Box 31
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New developments in media research, 1986 Box 31

New methodologies in test marketing, 1988 Box 31

New product development, 1986, 1990 Box 31
Physical Description: 2 Volumes 

Pressure on profit, 1996 Box 31

Problem solving in industrial marketing, 1986 Box 31

Publishing for an optimal product, 1991 Box 31

Qualitative research, 1987 Box 31

Radio research, 1995, 1997 Box 31
Physical Description: 2 Volumes 

Research methodologies for "the new 
marketing", 1996 Box 31

Researching children, 1978 Box 31

Retail strategies for profit and growth, 1986 Box 31

Revolutions in panel research, 1997 Box 31

Sharpening tools for the future, 1997 Box 31

Strategic publishing and advertising 
accountability, 1993 Box 31

Success through adaptation, 1994 Box 31

Successful product engineering, 1995 Box 32

Telecommunications in a dymanic market 
place, 1996 Box 32

The ideal product, the ideal customer, the 
ideal company, 1993 Box 32

The over 50s in the 90s, 1991 Box 32

The untapped gold mine (over 50s), 1989 Box 32
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Towards a market economy: Beyond the point 
of no return, 1995 Box 32

Worldwide broadcast audience research, 1992 Box 32

Worldwide electronic and broadcast audience 
research, 1994, 1996 Box 32

Physical Description: 2 Volumes 

IPA (Institute of Practitioners of Advertising), 1973-1997

Are advertising agencies history?, 1992 Box 32

Corporate advertising, 1983 Box 32

How much, how many?, 1973, 1975-1978 Box 32

IPA media awards, 1996-1997 Box 32

Longer and broader effects of advertising, 
1996 Box 32

Multinational advertising bibliography, 1980 Box 32

ROP (run of paper) colour quality guide, 1990 Box 32

Some suggested provisions for use in agency/
client agreements, 1986 Box 32

Tobacco advertising, approximately 1986 Box 32

Women in advertisements, 1981 Box 32

Other Works, 1965-2000

Advertising Film & Videotape Producers 
Association--Procedures for the production of 
TV commercials, 1987 Box 32

Alan Peacock, Chair--Report of the committee 
on financing the BBC, 1986 Box 32

Ann Freckleton--Impact of a supermarket 
nutrition information programme, 1986 Box 32

BBC (British Broadcasting Corporation)--
Violence and the media, 1987 Box 32
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Bobbie Jacobson, Amanda Amos--When smoke 
gets in your eyes: Cigarette advertising 
policy and coverage of smoking and health in 
women's magazines, 1985 Box 32

Brewers and Licensed Retailers Association--
Statistical handbook: A compilation of drinks 
industry statistics, 1997-1998 Box 32

CARAT--European television minibook, 1992 Box 32

Charles Channon--Advertising: An introduction 
to a marketing perspective on advertising, 
1989 Box 32

David Bernstein--Working for customers, 1983 Box 32

David Corkindale, John Newall--Advertising 
thresholds and wearout, 1978 Box 32

David Haigh--Rewarding the advertising 
profession, 1991 Box 32

Economist--Glossary of readership research 
terms, 1989 Box 32

Euromonitor--Retail trade Europe 1975-1976, 
1975 Box 33

European Commission--Future of media and 
advertising, 1992, 1995 Box 33

FCB (Foote Cone Belding)--TV copy testing, 
1980s Box 33

Geoffrey Randall--Managing new products, 
1980 Box 33

Graham Hooley et al--Marketing to the UK, 
1984 Box 33

Harvard Business Review--The advertising 
advantage, 1991 Box 33

Henley Centre--Planning for consumer change, 
1999-2000 Box 33

Physical Description: 2 folders 
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Home Office--Broadcasting in the 90s, 1988 Box 33

IBIS--Corporate advertising and 
communications, 1979 Box 33

International Management--International 
marketing facts, approximately 1965 Box 33

ISBA (Incorporated Society of British 
Advertisers)--Glossary of advertising media 
terms, 1985 Box 33

ITC (Independent Television Commission)--
Television: The public's view, 1994, 1996-1998 Box 33

Physical Description: 2 folders 

J.J. Boddewyn, ed.--Tobacco advertising bans 
and consumption in 16 countries, 1986 Box 33

John Sadler--Enquiry into standards of cross 
media promotion, 1991 Box 33

Juliet Slattery, Gillian Wright--Consumer 
reaction to a healthy eating initiative, 1986 Box 33

JWT London--Handbook of effective 
advertising, approximately 1990 Box 33

JWT London--Market Modelling in action, 1988 Box 33

K.G. Corfield--Product design, 1979 Box 33

Keith Crosier--Ladders in the mind, 1981 Box 33

KHBB (KMP Humphreys Bull & Barker)--The 
dawn of us-ism: Society and the consumer in 
the 1990s, approximately 1988 Box 33

L.W. Hagan, M.J. Waterson--Impact of 
advertising on the UK alcoholic drink market, 
1983 Box 33

Leo Burnett Ltd.--456 views of how advertising 
works, 1992 Box 33

M.J. Waterson--Advertising and alcohol abuse, 
1983 Box 33
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Margaret Patrick, Ann MacDonald, eds.--
Advertising '87, 1987 Box 33

Marketing Week--20th anniversary, 1998 Box 33

Maxwell Sroge--100 tips for more profitable 
catalogs, 1990 Box 33

Millward Brown--People, brands and 
advertising, 1992 Box 33

Millward Brown/Andy Farr--Ad track 94, 1995 Box 33

Ministry of Agriculture, Fisheries and Food--
Food Advisory Committee report on its review 
of food labelling and advertising 1990, 1991 Box 33

Monopolies and Mergers Commission--Fine 
fragrances, 1993 Box 33

Monopolies and Mergers Commission--Supply 
of cinema advertising services, 1990 Box 33

Neil Barnard--Advertising and forgetting, 1975 Box 33

Nicholas Stavely--Getting into advertising, 
1990s Box 33

Nigel Rogers--Puck's promise: A short history 
of television, 1969 Box 33

Ogilvy & Mather Europe--Television guide, 
1986 Box 33

Peaktime--Television 96, 1996 Box 33

R.W. Dade--Advertising in perspective, 1987 Box 34

Radio Advertising Bureau--Radio advertising 
handbook, 1995 Box 34

Radio Advertising Bureau--Wireless wisdom, 
1994 Box 34

RISC (Research Institute on Social Change)--
EuroScan and socio-cultural trends, 1997 Box 34
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Save Britain's Heritage--Time gentlemen 
please, 1983 Box 34

Select Committee on European Communities--
Television without frontiers, 1985 Box 34

Simon Broadbent--Campaign evaluation, 1995 Box 34

Simon Chapman--Cigarette advertising and 
smoking, 1985 Box 34

Sir Peter Froggatt--Fourth report of the 
Independent Scientific Committee on Smoking 
and Health, 1988 Box 34

Stephen Littlechild--Relationship between 
advertising and price, 1982 Box 34

The Grocer--Millennium brands, 1999 Box 34

United Kingdom Alliance--Ten years of 
advertising alcohol, 1969 Box 34

United Kingdom Inter-Professional Group--
Women in the professions, 1990 Box 34

William T. Whitby--Smoking is good for you, 
1970s Box 34

Williams de Broë--Location, location, location, 
1997 Box 34

Pocket Books, 1988-2001

America's market and mediafact, 1996-1997 Box 35
Physical Description: 2 Volumes 

British shopper, 1996, 1998 Box 35
Physical Description: 2 Volumes 

Drink pocket book, 1988, 1990, 1992, 
1994-1999 Box 35

Physical Description: 9 Volumes 

European market and mediafact, 1995, 1998 Box 35
Physical Description: 2 Volumes 
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European marketing pocket book, 1995-1999, 
2001 Box 35

Physical Description: 6 Volumes 

Food pocket book, 1995-1998 Box 35
Physical Description: 4 Volumes 

Lifestyle pocket book, 1995, 1997, 1999 Box 36
Physical Description: 2 Volumes 

Marketing pocket book, 1996, 1997, 1999, 
2000 Box 36

Physical Description: 4 Volumes 

Media pocket book, 1996-1999 Box 36
Physical Description: 4 Volumes 

Middle East and Africa market and mediafact, 
1996-1997 Box 36

Physical Description: 2 Volumes 

Regional marketing pocket book, 1996, 1997, 
1999 Box 36

Physical Description: 3 Volumes 

Retail pocket book, 1996-1999 Box 36
Physical Description: 4 Volumes 

World drink trends, 1994-2000 Box 36
Physical Description: 7 Volumes 
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