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Collection Title:
Richard W. Pollay papers, 1869-2025

Creator:
Pollay, Richard W.

Source:
John W, Hartman Center for Sales, Advertising & Marketing History

Abstract:
Richard Pollay was a professor and curator of the History of Advertising Archives
at the Sauder School of Business, University of British Columbia. Collection
includes slides, correspondence, poetry and short stories, posters and other printed
materials. The bulk of materials relate to Pollay's research into advertising for
19th and 20th century patent medicines, traveling sales personnel, as well as
support materials for teaching presentations along with a collection of plastic and
plush toys representing advertising mascots and spokes-characters. Companies
represented include A&W root beer, American Association of Advertising Agencies,
Coca-Cola, Dole, Energizer, Harley-Davidson and Kellogg. Acquired as part of the
John W. Hartman Center for Sales, Advertising & Marketing History.

Extent:
6.2 Linear Feet

Language:
Materials in English and Italian.

Collection ID:
RL.11638

Permalink:
https://idn.duke.edu/ark:/87924/m1pw73

Preferred Citation

[Identification of item], Richard W. Pollay papers, David M. Rubenstein Rare
Book & Manuscript Library, Duke University.
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Background

Scope and Content

Collection includes slides, correspondence, poetry and short stories, posters
and other printed materials. The bulk of materials relate to Pollay's research
into advertising for 19th and 20th century patent medicines, traveling sales
personnel, as well as support materials for teaching presentations along with
a collection of plastic and plush toys representing advertising mascots and
spokes-characters. Companies represented include A&W root beer, American
Association of Advertising Agencies, Coca-Cola, Dole, Energizer, Harley-
Davidson and Kellogg. Acquired as part of the John W. Hartman Center for
Sales, Advertising & Marketing History.

Biographical/Historical

Richard W. Pollay was Professor and Curator of the History of Advertising
Archives at the Sauder School of Business, University of British Columbia.
Born 1940, Connecticut; BA 1962 Rensselar Polytechnic; MA 1963, PhD 1970
University of Chicago. Assistant Professor, University of Kansas 1966-1970;
Associate Professor 1970, Professor 1986, University of British Columbia.

Return to Table of Contents

Arrangement

Organized into the following series: General Files; Print Materials; Slides; and
Toys, Advertising Mascots and Promotional Characters; and Audiovisual Materials

Return to Table of Contents

Administrative Information

Publication Statement

David M. Rubenstein Rare Book & Manuscript Library

411 Chapel Drive
Duke University
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Durham 27708
askRL@duke.edu
URL: https://library.duke.edu/rubenstein/

Access Restrictions

Access restricted. Access note. Collection contains fragile audiovisual formats
that may need to be reformatted before use. Contact Research Services for
access.

Use Restrictions

The copyright interests in this collection have not been transferred to
Duke University. For more information, consult the copyright section of
the Regulations and Procedures of the David M. Rubenstein Rare Book &
Manuscript Library.

Acquisition Information

The Richard W. Pollay papers were received by the David M. Rubenstein Rare
Book & Manuscript Library as a gift in 2008 and 2013.

Processing Information

Processed by Richard Collier, June 2018 and Feb. 2026;

Accessions described in this collection guide: 2008-0102, 201 3-0061,
2025-0121.

Return to Table of Contents

Related Materials

Related Material

Related materials may be found in the following Hartman Center collections:
Advertising Ephemera collection;

Richard Pollay Acme advertising collection;

Richard Pollay Tobacco industry promotion (TIPS) collection;

Roy Lightner collection of antique advertisements
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Return to Table of Contents

Names and Subjects

Patent medicines

Soft toys

Advertising--Canada--History--19th century
Advertising--Canada--History--20th century
Advertising--United States--History--19th century
Advertising--United States--History--20th century
Advertising characters

Traveling sales personnel

British Columbia

John W. Hartman Center for Sales, Advertising & Marketing History
American Association of Advertising Agencies
Coca-Cola Company

Dole Food Company

Kellogg Company

Sauder School of Business--Faculty

A. & W. Distributing Company

Harley-Davidson Motor Company

Collection Inventory

General files, 1883-1988, undated

Commercial traveler poetry--Correspondence
and miscellaneous, 1977 Box 1

Drummers and commercial travelers--List

of companies whose representatives passed

through St. John's, as noted in Gripsack

magazine, 1890 Box 6

Drummers and commercial travelers--Verse and
other narratives, 1883-1919 Box 6

Physical Description: 4 folders

Drummers and commercial travelers--Verse and
other narratives--Canada, 1888-1925 Box 6
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Keeping Advertising from Going Down in
History--Unfairly, 1988 Box 1

Medicine Men, Mountebanks and Madison
Avenue--Source materials, 1911-1974 Box 1

Medicine Men, Mountebanks and Madison
Avenue--Source materials, 1919-1967 Box 6

Recitations and yarns of drummers and
commercial travelers, 1890-1910, undated Box 1

Recitations for Knights of the Grip, undated Box 1

Working Paper 446. Life of a 19th Century
Commercial Traveler: From Verse to Verse,
1977 Box 1

Physical Description: 3 folders

Return to Table of Contents

Print materials, 1926-2000 and undated
Advertising Age--50 Years of TV Advertising,

1995 Box 5
Advertising Age--50th anniversary issue, 1980 Box 5
Advertising Age--100 Leading National

Advertisers, 1980 Box 5
Advertising Age--Fast Facts, 1981 Box 5
Advertising Age--House that Ivory Built (Procter

& Gamble 150th anniversary), 1987 Box 5
Advertising Age--Market/Advertising Research

supplement, 1980 Box 5
Advertising Age--The Advertising Century, 1999 Box 5

ADvertising Service for Students--Outstanding
Advertising Case Histories, 1977 Box 5

American Advertising Federation--College
chapter information kit, 1989 Box 1

- Page 7 -



Guide to the Richard W. Pollay papers, 1869-2025

American Association of Advertising Agencies--
Advocacy posters, undated Oversize-folder 1

American Broadcasting Company--ABC
Advertising Standards and Guidelines, 1983 Box 1

Creativity/Marketing--Annual Advertising
Awards, 1985 Box 6

Ken Hudnall Yellow Pages Educational Fund--
Yellow Pages Connection teaching and learning
guide, 1993 Box 1

Madison Avenue Goes to War (Frank Fox), 1976 Box 2

Marketing Magazine--75th anniversary issue,
1983 Box 6

Marketing Magazine--90 Landmark Canadian
Advertisements, 1998 Box 6

Marketing Magazine--Annual Marketing
Awards, 1993-1998 Box 6

Physical Description: 2 folders
Miscellaneous print advertisements, 1926-1961 Box 6
Scope and Contents
Includes Ad Council, Erwin Wasey house ad, Fuller brushes, The Hucksters

film, Young & Rubicam house ads (Shadowed, Supreme Court)

Sunkist promotional booklet, 1974 Box 5

Trevor Hutchings cartoons, 1984-1989 Box 2
Physical Description: 2 folders
Scope and Contents
Hutchings (d. 1993) was a cartoonist for Marketing Magazine, producing
satiricial views of the advertising profession

VCU Adcenter--New student orientation
materials, 2000 Box 6

Return to Table of Contents
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Slides, 1869-1990, undated

Advertising in the 19th century, undated Box 2
Physical Description: 2 folders

Advertising through the ages, 1869-1880s Box 2
Green-washing and "green" advertising,

1989-1990, undated Box 2
Original advertising, cinema and television,

1920s-1950s Box 2
Patent medicines, undated Box 2

Peddlers, drummers, commercial travelers,
undated Box 3

Teaching exemplars--Campaign consistency 1,
undated Box 3

Physical Description: 2 folders

Teaching exemplars--Campaign consistency 2,
undated Box 3

Physical Description: 2 folders

Teaching exemplars--Sex and sexism, undated Box 3

Physical Description: 2 folders

Teaching exemplars--Truly creative 1, undated Box 4

Physical Description: 2 folders

Teaching exemplars--Truly creative 2, undated Box 4

Physical Description: 2 folders

Return to Table of Contents

Toys, advertising mascots and promotional characters, 1982-1997, undated

A&W, Chubby Chicken, undated Box 7
A&W root beer bear, undated Box 7
California Raisin, 1988 Box 7
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Coca-Cola polar bear, undated

Dole Bobby Banana, 1997

Energizer bunny with drum, undated
Green Giant "Jolly Green Giant", undated
Harley Davidson hog, 1993

Hershey Chocolate bear, 1982

Jack in the Box plastic mascot, undated

Kellogg Frosted Flakes, Tony the Tiger

Little Penguin, The Little Penguin Merlot foam

toy, undated
Pink Panther, 1989
Post Super Sugar Crisp, Sugar Bear, undated

Safeway bear "because I care", undated

Return to Table of Contents

Audiovisual materials, 1958-1978, undated

Coca-Cola Basic Training Program for
Salesmen: It's an Everyday Job, 1950s

Coca-Cola Limited: Sales.com, The Markets
(English and French), undated

Earl Nightingale Gives You the Strangest
Secret; Columbia Records, 1958

Golden Dozen; Columbia Special Products for
Acme Markets, undated
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Box 7
Box 7
Box 7
Box 7
Box 7
Box 7

Box 7

Box 7
Box 7
Box 7

Box 7

Box AV1 > Audio-disc RLL11638-
PD-001

Box AV1 > Audio-disc RL11638-
PD-002

Box AV1 > Audio-disc RL11638-
PD-003

Box AV1 > Audio-disc RLL11638-
PD-004
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Music from Marlboro Country; United Artists
Special Products Division, 1967 Box AV1 > Audio-disc RL11638-
PD-005

Scope and Contents

Elmer Bernstein compositions; theme and variations of music from the
Magnificent Seven and Return of the Seven films

Music from Marlboro Country; United Artists
Special Products Division, 1973 Box AV1 > Audio-disc RL11638-
PD-006

Scope and Contents

Side 1: Ballads; Side 2: Marlboro Country Suite

Puffy Sleeves and Other Requisite Foolishness:
The Compleat Home Treasury of Time Radio
Commercials (Bert Berdis and Dick Orkin,

Young & Rubicam), 1978 Box AV1 > Audio-disc RL11638-
PD-007

Ralston Purina presents Tom Mix, original radio

broadcasts volume 1, 1973 Box AV1 > Audio-disc RL11638-
PD-008

Remember How Great? Collector's item from

Lucky Strike; Columbia Record Productions,

undated Box AV1 > Audio-disc RLL11638-
PD-009

Themes Like Old Times: 90 of the most famous
original radio themes; Viva/London Records of

Canada, 1969 Box AV1 > Audio-disc RL11638-
PD-010

Contemporary radio ads, Vancouver Art Gallery
RT 15:30, 1974 Box 9 > Audio-reel RL11638-
RR-0001

Old radio ads, Vancouver Art Gallery RT 12:30,
1975 Box 9 > Audio-reel RL11638-
RR-0002
Signs of the Times, Vancouver Art Gallery, 1975 Box 9 > Video-reel RL11638-
Vhalf-0001
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Return to Table of Contents

2026 additions, 1922-2025

Advertising and Society (Non-tobacco Related) Publications, 1968-2011

1. A model of family decision making, 1968

2. Influencing role of the child in family
decision making, 1968

3. Measurement of role differentiation, 1968

4. Customer impulse purchasing behavior,
1968

5. Behavioral simulation of the agency-client
relationship, 1969

6. Deceptive advertising and consumer
behavior, 1969

7. Intra-family communication and consensus,
1969

8. Only the nav@ve are transitive decision
makers, 1970

9. A model of decision times in difficult
decision situations, 1970

10. On the structure of executive decisions and
decision time, 1970

11. Education and the future society, 1972
12. Model for horizontal power sharing and
participation in university decision making,

1976

13. Importance of and the problems of writing
the history of advertising, 1977

14. Maintaining archives for the history of
advertising, 1978

15. Wanted: A history of advertising, 1978
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Box 8 > Folder 1
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Box 8 > Folder 1
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Box 8 > Folder 1

Box 8 > Folder 1

Box 8 > Folder 1

Box 8 > Folder 1

Box 8 > Folder 1

Box 8 > Folder 2

Box 8 > Folder 2



Guide to the Richard W. Pollay papers, 1869-2025

16. Inflation, interest rates and indemnity,
1979

17. Types of literature on advertising history,
1979

18. Lydiametrics: Applications of econometrics
to the history of advertising, 1979

19. Regulation hasn't changed television
advertising much, 1980

20. Marketing motivation and the changing
diet, 1981

21. Measuring the cultural values manifest in
advertising, 1983

22. Twentieth century magazine advertising,
1983

23. Materialism and magazine advertising
during the twentieth century, 1984

24. Headlining of visuals in print advertising,
1984

25. Identification and distribution of values
manifest in print advertising, 1984

26. Languishing of Lydiametrics: The
ineffectiveness of econometric research on
advertising effects, 1984

27. The subsiding sizzle, 1985

28. Images of ourselves, 1985

29. Thanks to the editors for the BUY-ological
urge!, 1985

30. Materialism and status appeals in Japanese
and U.S. print advertising, 1985

31. Quality of life in the padded sell, 1986

32. The distorted mirror, 1986
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Box 8 > Folder 2

Box 8 > Folder 2

Box 8 > Folder 2

Box 8 > Folder 2

Box 8 > Folder 2

Box 8 > Folder 2

Box 8 > Folder 2
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Box 8 > Folder 3

Box 8 > Folder 3

Box 8 > Folder 3

Box 8 > Folder 3
Box 8 > Folder 3

Box 8 > Folder 3
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33. On the value of reflections on the values in
"The Distorted Mirror", 1987

34. History of advertising archives, 1987
35. It's the thought that counts, 1987

36. Insights into consumer behavior from
historical studies of advertising, 1987

37. The good life in twentieth century U.S.
advertising, 1987

38. Current events that are making advertising
history, 1988

39. Keeping advertising from going down in
history - unfairly, 1988

40. Advertising as myth information, 1989
41. Advertising and cultural change, 1989
42. Campaigns, change and culture, 1989

43. Facing up to the challenge of measuring
emotional responses to television advertising,

1990

44. Advertising, propaganda and value change
in economic development, 1990

45. Perceptions of sex role portrayals in
advertising, 1990

46. Advertising sexism is forgiven but not
forgotten, 1990

47. Advertising and cultural values, 1990

48. Adbusters and advocates, 1991

49. Normative beliefs about advertising, 1992
50. In the eye of the beholder, 1993

51. Here's the beef, 1993
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Box 8 > Folder 4

Box 8 > Folder 4

Box 8 > Folder 4

Box 8 > Folder 4

Box 8 > Folder 4
Box 8 > Folder 4
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52. Thank the editors for the BUY-ological
urge!, 1994

53. Lo specchio distorto (Italian translation of
"The distorted mirror"), 2004

54. Biographic and bibliographic recollections
re: Collections and contributions, 2011

Book reviews, 1980s

Box 8 > Folder 5

Box 8 > Folder 5

Box 8 > Folder 5

Box 8 > Folder 5

Advertising and Society (Non-tobacco Related) Working Papers,

1978-1987

WP768. Painful progress of the Pinkham
pilgrims, 1978

WP785. Marketing motivations and the
changing diet (with Carole Christopher), 1981

WP799. Content analysis of advertising (witn
Deborah Lucki), 1981

WP815. Anthropology and the study of
advertising (witn Grant McCracken), 1981

WP917. Determinants of magazine advertising
informativeness throughout the twentieth
century, 1983

WP995. Marketing gender (with Peter
Copping), 1983

WP1001. Defining the core of the discipline:
The history of advertising, 1984

Miscellaneous papers, 1984-1987

Scope and Contents

Box 8

Box 8

Box 8

Box 8

Box 8

Box 8

Box 8

Box 8

Includes: Advertising's sins and virtures (1987); book reviews; Content

categories (1984); You can have it all (Harpers, 1987)

Other Writings and Materials, 1922-2025

An equilibrium model for cooperative behavior
as applied to oligopolistic collusion, 1966

- Page 15 -

Box 8



Guide to the Richard W. Pollay papers, 1869-2025

Analysis of food advertisements (with Carole
Christopher), approximately 1981 Oversize-folder 2

Binder--CV, testify, publicity, awards, 2025 Box 8
Physical Description: 2 folders

Clippings, 1975-1986 Oversize-folder 2

Dissertation--Theoretical and experimental
investigation into factors affecting decision
completion time, 1969 Box 8

Effect of advertising on duopolistic price
behavior, 1967 Box 8

Johnson Smith & Co. novelty catalog, 1950 Box 8

Life of a 19th century traveler: From verse to
verse, 1977 Box 8

Myth, mysticism and the meaning of
materialism: Advertising as myth information,
1989 Box 8

Old Dutch Cleanser print advertisements,
1922-1931 Oversize-folder 2

Signs of the times: Vancouver Art Museum
exhibit, 1975 Box 8

Physical Description: 4 folders
Scope and Contents

Includes scrapbook

Signs of the times: Vancouver Art Museum
exhibit, 1975 Oversize-folder 2

Signs of the times scrapbook, 1975 Box 10

Return to Table of Contents
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