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Summary

Collection Title:
Team Detroit records, 2004-2009

Creator:
J. Walter Thompson Company

Source:
John W. Hartman Center for Sales, Advertising & Marketing History

Abstract:
Team Detroit was a joint project formed by segments of six WPP agencies in 2006 
to focus on advertising and marketing primarily for Ford Motor Company products. 
Its headquarters were in Dearborn, Michigan. In 2016 Team Detroit became part of 
WPP bespoke agency GTB. Collection includes marketing plans, research reports, 
sample advertisements, direct-to-consumer mailings, and launch details for a 
variety of Ford, Lincoln, Mercury, and Cadillac vehicles. Topics addressed include 
customer loyalty, digital media, and women car buyers. Companies and brands 
represented include Cadillac, Ford, J. Walter Thompson Company, Infiniti (Nissan), 
Lexus, Lincoln, Mercury, Meredith, Microsoft, and Young & Rubicam. Acquired as 
part of the John W. Hartman Center for Sales, Advertising & Marketing History.

Extent:
3.0 Linear Feet

Language:
Material in English

Collection ID:
RL.01281

Permalink:
https://idn.duke.edu/ark:/87924/m1066m

Preferred Citation

[Identification of item], Team Detroit Office Records, David M. Rubenstein 
Rare Book & Manuscript Library, Duke University
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Background

Scope and Content

Collection includes marketing plans, research reports, sample advertisements, 
direct-to-consumer mailings, and launch details for a variety of Ford, Lincoln, 
Mercury, and Cadillac vehicles. Topics addressed include customer loyalty, 
digital media, and women car buyers. Companies and brands represented 
include Cadillac, Ford, J. Walter Thompson Company, Infiniti (Nissan), Lexus, 
Lincoln, Mercury, Meredith, Microsoft, and Young & Rubicam.

Biographical/Historical

Team Detroit was a joint project formed in 2006 to focus on advertising and 
marketing primarily for Ford Motor Company products. It was renamed in 2016 
as GTB.

The project combined operations from sections of WPP subsidiary agencies J. 
Walter Thompson (JWT), Young & Rubicam, Wunderman, Ogilvy & Mather, MEC 
and Mindshare to coordinate global advertising and marketing effors on behalf 
of Ford, which had long been JWT Detroit's main client. In 2011 Team Detroit 
lost the Lincoln portion of the account to a new WPP boutique firm, Hudson 
Rouge.

In 2016 Team Detroit was combined with WPP entities Blue Hive and Retail 
First to form GTB (for Global Team Blue) as a bespoke agency dedicated to Ford 
marketing and communications in 2016. In 2018 following an account review 
GTB lost most of the Ford account to the BBDO agency, who became the new 
lead agency of record.

Return to Table of Contents

Arrangement

Organized into the following series: General Files; Ford; Lincoln; Lincoln-Mercury; 
Mercury.
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Administrative Information

Publication Statement

David M. Rubenstein Rare Book & Manuscript Library

411 Chapel Drive
Duke University
Durham 27708
askRL@duke.edu
URL: https://library.duke.edu/rubenstein/

Access Restrictions

Collection is open for research.

Use Restrictions

The copyright interests in this collection have not been transferred to 
Duke University. For more information, consult the copyright section of 
the Regulations and Procedures of the David M. Rubenstein Rare Book & 
Manuscript Library.

Acquisition Information

The Team Detroit Office Records were received by the David M. Rubenstein 
Rare Book & Manuscript Library as a transfer from the J. Walter Thompson 
Company in 2009.

Processing Information

Accessioned by Meghan Lyon, August 2009; processed by Richard Collier, 
March 2026; Accession processed: 2009-0194.

Return to Table of Contents

Names and Subjects

• Advertising -- Automobiles -- United States
• Detroit (Mich.)
• Automobiles -- Marketing
• Advertising agencies -- United States
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• Customer loyalty
• Digital media
• Women consumers
• J. Walter Thompson Company
• Team Detroit
• Ford Motor Company
• John W. Hartman Center for Sales, Advertising & Marketing History
• WPP Group plc
• Nissan North America, Inc.
• General Motors Corporation. Cadillac Motor Car Division
• Ford Motor Company. Lincoln-Mercury Division
• Meredith Corporation
• Microsoft Corporation
• Time Warner, Inc.
• Young & Rubicam
• Dearborn (Mich.)
• Toyota Motor Sales, U.S.A., Inc.. Lexus

Collection Inventory

General Files, 2006-2007

Cadillac direct mail, 2007 Box 4

Cadillac influencer program, 2007 Box 1

Communications planning, 2006 Box 1

Digital segmentation, 2007 Box 1

Ford Motor Credit Corporation road map, 2006 Box 4

Ford Motor Credit Corporation statement 
integration, 2006 Box 1

Infiniti direct mail, 2007 Box 3

LCM email curriculum, 2007 Box 1

Lexus benchmarking, 2007 Box 1

Lexus/Cadillac, 2007 Box 1

Lexus review, 2007 Box 1
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Loyalty data, 2006 Box 1

Meredith Corporation promotional packet, 
2005-2006 Box 3

Microsoft MSN Music, 2007 Box 1

Non-cash incentive task force, 2007 Box 1

Outside Magazine forever tour, 2007 Box 1

Save Our Selves (SOS) Live Earth event, 2007 Box 1

Young & Rubicam planning process, 2006 Box 4

Return to Table of Contents

Ford, 2004-2008

Bold Moves, 2006 Box 1

Brand strategy, 2005-2006 Box 1

Car enthusiast, 2006 Box 1

Digital media strategy, 2006 Box 1

Direct mail, 2004-2008 Box 1
Physical Description: 6 folders 

Direct mail, 2007-2008 Box 3

Edge launch, 2006-2007 Box 1

Email recruitment, 2006 Box 1

Flash stores, 2007 Box 1

Focus reveal, 2006-2007 Box 1

Fusion brand experience, 2006 Box 1

Fusion--Marketing to women, 2006 Optical-disc 1

Fusion women's strategy, 2006 Box 1

House party, 2006-2007 Box 1
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Loyalty program, 2007 Box 1
Physical Description: 3 folders 

Loyalty program brainstorming notes, 2007 Oversize_folder 1

Mercury Sable, Ford Taurus and Taurus X 
guidebook exposure event, 2007 Box 1

Microsoft sync, 2007 Box 2

Owner priveleges program, 2006-2007 Box 4

Planning, 2006 Box 2

Project Ice, 2007 Box 2

Strategy, 2006-2007 Box 4

Time "Breakout" awards, 2006 Box 2

Time "Breakout" awards, 2006 Box 4

Women buyers, 2005-2006 Box 2
Physical Description: 2 folders 

Women's brand experience, 2006-2007 Box 2

Return to Table of Contents

Lincoln, 2006-2009

Commication strategy, 2007 Box 2

Direct mail, 2006-2007 Box 4

Direct mail, 2007-2008 Box 2

Direct mail, 2007-2009 Box 3

Direct plans, 2007 Box 2

MKS flash store, 2007 Box 4

Navigator, 2006 Box 2

Navigator brief, 2007 Box 2
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Savor the Dream, 2007 Box 2

Savor the Dream tour recap, 2007 Box 2

Return to Table of Contents

Lincoln-Mercury, 2007-2008

Customized fulfillment, 2007 Box 2

Direct mail, 2007-2008 Box 2
Physical Description: 2 folders 

Email plan, 2007 Box 2

J.D. Power award, 2007 Box 2

Lease terminations, 2007 Box 2

Mike Richards, 2007 Box 2

Return to Table of Contents

Mercury, 2006-2008

American Legion, 2006 Box 2

Direct mail, 2008 Box 3

Direct plans, 2007 Box 2

Mariner launch, 2006 Box 2

Mariner requests for proposals (RFP), 2006 Box 2

Sable launch, 2007 Box 2

Sable launch reference binder, 2007 Box 2

Sirius 60-day promotion, 2007 Box 2
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